MORE  THAN 

470,000! 


The  San  Francisco  Examiner  and 
News  Call  Bulletin's  big  daily  total  in 
northern  California.  After  you’ve 
got  that,  everything  else  is  second! 

Northern  California’s  big,  basic  newspaper  buy  now  indisputably 
is  —  the  San  Francisco  Examiner  and  News  Call  Bul'etin. 

More  than  470,000  circulation.  Nothing  else  approaches  it. 

And  —  it  comes  to  you  at  northern  California’s  lowest  cost  per 
thousand.  Ask  Hearst  Advertising  Service,  Inc. 

San  Francisco  Examiner/News  Call  Bulletin 

Morning  and  Sunday  Evening 


THE  HEARST  NEWSPAPERS 


AIIUMy  TiMs4liii»a 

Albaiy  KnicInrliMker  News 

•aitHwe  Nmrt  Aaaricea 

iKtei  lecerd  AMricae  aed  Siaday  Advertiser 


Las  Alleles  Herald-Euaiieer 
New  Yerk  Jsariiai*ABericaa 
Sea  Aateeie  Liibt 
San  Fraacisce  Examiaer 


San  Francises  News  Call  Balletln 
Ssattit  Past-lntcllifencer 
PIctsrial  Sunday  Mafaziac  Grasp 
Pack— The  Comic  WeaUy 


Everything 
in  Baltimore 
revolves  around 


THE 


SUN 


That*s  why 
The  Sunpapers 
carry  more  than 
70%  ofi  all  advertising 
in 

Baltimore 

metropolitan 

newspapers. 


National  Representatives;  Cresmer,  Woodward,  O’Mara  &  Ormsbee— New  York,  San  Francisco,  Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis. 


EDITOR  &  PUBLISHER  CALENDAR 


5-7 — College  Sports  Information  Association,  Bismark  Hotel,  Chicago. 
7— Football  Writers  of  America,  Sherman  House,  Chicago.  i 

7 — U.S.  Basketball  Writers  Association,  Sherman  House,  Chicago. 

7-8 — Missouri  Associated  Dailies  Summer  Meeting,  Statler  Milton  Hot* 
St.  Louis. 

•SNPA  (Eastern  Division)  Mechanical  Conference.  George  West 


one  of  the  best' 


9-11 — SNPA  (Eastern  Division)  Mechanical  Conference.  George  W*$J 
ington  Hotel,  Jacksonville,  Fla. 

11-15 — United  States  Student  Press  Association,  University  of  Minnesoti 
Minneapolis. 

16-17 — Newspaper  Advertising  Executives  Assodation  of  the  Carolinai 
Blockade  Runner  Motel,  Wrightsville  Beach,  N.C. 

16-18 — ^Texas  Daily  Newspaper  Association,  Community  Inn,  Kilgore,  Ttui 

16-19 — Western  Classified  Advertising  Association,  Hotel  Sahara,  L* 
Vegas,  Nev. 

22 — Montana  Associated  Press  State  Meeting,  Lewiston.  (In 
with  Montana  State  Press  Association.) 

26-30 — Association  for  Education  in  Journalism.  University  of  Texas,  Austir 

28 -  Hawaii  Newspaper  Publishers  Association  convention,  Shcraton-Mau 
Island  of  Maui. 

29- 30— Minnesota  Associated  Press  Newspaper  Meeting.  Bemidji. 

30- Sept.  2 — New  England  Circulation  Managers  Association,  Basin  Harbr 
Club,  Vergennes,  Vermont. 


and  that^s  why  Jack  Kestner 


:onjunctio' 


SEPTEMBER 

5-11 — International  Typographical  Union  convention, 

Hotel,  Honolulu. 

1 1- 12— Hoosier  State  Press  Association  Advertising  Conference,  Maro” 
Hotel,  Indianapolis,  Ind. 

12- 13— Ohio  Newspaper  Classified  Clinic,  Pick-Fort  Hayes  Hotel,  Columbus 

13- 16 — Canadian  Circulation  Managers  Association,  Charlottetown  Note 
Charlottetown,  Prince  Edward  Island. 

13-16— New  York  State  Publishers  Association,  Stadium  View  Inn,  Flushin- 
Meadow,  N.  Y. 

15 — Newspaper  Advertising  Managers  of  Canada,  Mount  Royal  Hot* 
Montreal. 

18-20 — Maryland-Delaware  Press  Association,  Carousel  Motel  Ocean  City 
Maryland. 

18-20 — Mid-America  Newspap 
Hotel,  Kansas  City,  Missouri. 


Princes*  Kaiular 


Conference,  Continental 


‘Operation  Deepfreeze’  is  the  annual  support 
the  United  States  Navy  gives  to  our  na¬ 
tion’s  scientific  program  in  the  Antarctic.  With¬ 
out  this  help,  the  whole  project  would  be 
one  of  those  ‘dreamed-about’  things.  The 
task  of  transporting  to  the  very  bottom  of 
the  world  everything  that  several  hundred 
men  need  for  a  whole  year  represents  a 
logistic  problem  of  tremendous  proportion. 
It’s  a  demonstration  of  how  our  Navy  could 
function  in  a  crisis  anywhere.  It’s  only 
natural  that  the  Navy  would  want  the  world 
to  know  about  this  ability.  So,  last  year 
thirty-four  news  men  were  invited  to  ob¬ 
serve  and  report  on  Operations  Deep  Freeze. 
They  were  men  from  key  news  media  the 
world  over.  Jack  Kestner  was  one  of  those 
men.  He’s  the  military  writer  for  the  L^ger- 
Star,  our  evening  newspaper.  Jack’s  choice  by 
the  Navy  is  a  tribute  to  his  ability  to  do  a 
good  reporting  job.  We  weren’t  surprised; 
we’ve  got  a  lot  of  Jack  Kestner’s  on  both 
of  our  news  staffs.  We  insist  on  it  being 
that  way! 


OCTOBER 

4-6 — PNPA  Classified  Clinic,  Penn  Harris  Motor  Inn,  Harrisburg. 

4- 7 — NNPA  Central  Region  Convention,  Kalamazoo,  Mich.  I 

5- 6— New  England  Newspaper  Advertising  Executives  Association.  Park*| 

House,  Boston.  ' 

5-7 — United  Press  International  Editors  and  Publishers  conference,  Statif 
Hilton,  Washington,  D.  C. 

11-17 — National  Newspaper  Week. 

17- 18— Illinois  AP  Editors  Association,  Sheraton-Chicago  Hotel,  Chicago 

18- 20 — Northern  States  Circulation  Managers  Association,  Mason  City 
Iowa. 

18-20 — Mid-Atlantic  Circulation  Managers  Association.  Heart  of  Spartar- 
burg  Motel,  Spartanburg,  S.C. 
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THE  VIRGINIAN-PILOT 
and  LEDGER-STAR 


Norfolk,  Portsmouth,  Chesapeake  and  Virginia  Beach,  Virginia 

224^36--Morning  and  Evening;  1 57/41  dSunday 


Los  Angeles  Real  Estate 
advertisers  place  85%  of  their 
advertising  In  The  Times 


is  it  because  we  take  them  to  iunch  ? 


Why  do  they  place  85%  of  their  metropolitan  news¬ 
paper  advertising  in  The  Timers?  Because  The  Times 
reaches  western  America’s  biggest  audience  — 812,000 
families  every  weekday,  1,149,000  families  every  Sun¬ 
day— families  far  above  the  average  in  occupation, 
income,  buying  ix)wer  — families  who  respond  to  the 
advertised  offerings  in  the  newspaper  with  the  nation’s 
largest  home-delivered  circulation.  Want  further  proof? 
Ask  your  friendly  Los  Angeles  real  estate  broker. 


Hardly.  Heal  estate  advertisers  in  Southern  California 
are  a  tough-minded  group.  Their  annual  sales  total  eight 
billion  dollars.  To  succeed  in  this  highly  cxjmpetitive 
market  they’ve  got  to  be  efficient.  Businesslike.  Realistic. 
Not  likely  to  be  influenced  by  specious  sales  talk, 
twisted  statistics,  or  free  lunches.  The  thing  that  counts 
with  them  is  results.  They  sell  where  the  money  is.  They 
advertise  where  they  find  the  best  prospects.  In  the 
great{‘st  numbers.  In  the  medium  iKK)ple  believe  in. 


The  Los  Angeles  Times 


Represented  nationally  by  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc. 


I^au  C^oiv^ 


i>  ★ 


A  Genuine  Linotype  Matrix 


IS  MANUFACTURED  TO  TOLERANCES  OF  .0002" 

IS  THE  PRODUCT  OF  58  MANUFACTURING  OPERATIONS 

MUST  PASS  33  RIGID  INSPECTIONS 

IS  PRODUCED  BY  THE  MILLIONS, 

IN  THOUSANDS  OF  TYPE  FACES 

HAS  BEEN  MADE  FOR  OVER  77  YEARS 
BY  MERGENTHALER  LINOTYPE  COMPANY 


Mergenthaler 


When  top  management  is 
deciding  how  to  use  an 
advertising  budget... 


u&r  THE  WALL  STREET  JOURNAL. 


...help  them  decide.  Tell  your  sales  story  in 
The  Wail  Street  Journal,  their  every- business • 
day- source  for  important  business  information. 


Editions  Published:  Eastern,  Midwest,  Southwest,  Pacific  Coast 
Distributed  everywhere  every  business  day. 


umn 


JIM  BANBURY  is  chief  of  the  copy  desk  of  tin  Charlotk 
(N.  C.)  News  and  he  also  is  chief  of  the  good  humor 
department  of  the  newspaper.  Bob  Saunders,  News  '  olumnia, 
reports  that  Mr.  Banbury  thought  up  these  irrele\nnt  and  ir- 
reverant  imaginary  stories  and  headlines: 

THE  .STORY;  A  youHK  mother,  late  in  her  first  iiieimancy,  I 
suddenly  wants  salami  late  one  night.  The  husband  dresses,  runs 
around  the  corner  to  an  all-night  grocery.  The  headline  says: 

Dad-To-Be 
Takes  Turn 
For  Wurst 

'THE  STORY :  Vandals  have  struck  Ed  Shepherds’  flower 
garden  and  Ed  has  decided  to  put  a  stop  to  it.  He  and  his 
wife  take  turns  guarding  the  ]irize  blooms  with  a  shotgun. 
The  headline  says: 

Shepherds  Guard 
Phlox  By  Night 

THE  STORY;  Exotic  dancer  refuses  to  take  off  any  clothes 
for  her  act,  saying  that  women  in  India  dance  with  hands  and 
feet  only.  Night  club  owner  fires  her.  She  goes  down  the  street 
and  is  a  smash  hit.  The  headline  says: 

Who’s  Sari  Now? 

THE  STORY ;  A  miner’s  wife  was  entrusted  with  bringing 
out  a  heavy  shipment  of  gold.  She  tumbled  down  a  cliff  and 
lost  her  pack.  Her  husband  found  the  gold  the  next  day.  The 
headline  says: 

Miner  Finds 
Mother  Lode 

THE  STORY:  A  New  England  commercial  fisherman 
found  his  boat  leaked  badly,  but  emergency  patching  got  him 
out  with  the  fleet  in  time.  The  headline  says: 

Patching  Works; 

-All’s  Hunky-Dory 

THE  .STORY:  U.  S.  assistance  had  found  its  way  into 
llie  dairy  industry  of  Tran,  pressing  into  the  remote  regions 
where  Kurdish  tribesmen  tend  their  herds.  Tests  showed,  how¬ 
ever,  that  the  wily  hill  people  were  watering  down  their  milk. 
The  headline  says; 

Kurds  Wheyed, 

Found  Wanting 

— The  Wooster  (Ohio)  Daily  Record  has  on  its  staff  officers 
of  three  Ohio  newspaper  organizations.  Raymond  E.  Dix,  pub¬ 
lisher,  is  president  of  the  Ohio  Publishers  Association;  Don 
Lance,  advertising  manager,  is  treasurer  of  the  Ohio  Adver¬ 
tising  Executives  Association;  Elinor  Taylor,  feature  writer 
and  columnist,  is  treasurer  of  the  Ohio  Newspaper  Women’s 
Association.  .  .  .  First  Negro  newspaper  edited  by  Negroes  for 
Negroes  was  Freedom's  Journal  (1827-29),  New  York  weekly. 

^Twas  Ever  Thus 

Reporters  have  it  tough  these  days 
As  you  perhaps  have  noted. 

But  some  gaiys  make  it  tougher  by 
Complaining  they're  misquoted. 

—Lawrence  A.  Barrett 

Pittsburg  (Kas.)  Headlight 

j 

Talk  Squawk 

When  anyone  makes  an  address. 

The  sponsors  will  invite  the  press. 

But  send  a  man  and  they  berate  ’m; 

He  didn’t  print  the  speech  verbatim! 

A1  Goodman,  Harrisburg,  Pa> 
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Would  you 
eat  a 

nine-year-old 

cake 


(Slobc-iOcmocTat 


Of  course  not.  Food  should  be 
fresh . . .  and  so  should  the  facts 
—unlike  the  antiquated  thought 
that  there  is  a  huge  difference 
in  circulation  between  the 
Globe-Democrat  and  the  other 
St.  Louis  daily.  Since  1955,  when 
present  management  took  over, 
the  gap  has  been  cut  54%.* 


People  who  think  the  Globe  is 
’way  behind  have  some  catching 
up  to  do  themselves.  Call  us  at 
GA  1-1212,  and  we’ll  give  you 
some  food  for  thought. 

In  St.  Louis,  your  salesman  should  be  the 


AP’s  convention  team  did  such  a  great  job  in  San  Frsncisi 


Je're  giving  them  all  a  week  at  the  beach  in  August 


|rhis  month,  it  happens  all  over  again.  More  than  150  of  AP’s  most  enterprising  newsmen,  by-line  specialists,  award-winning 
[photographers,  skilled  technicians— will  come  from  all  corners  of  the  country  and  meet  in  one  place  for  one  reason.  The  place: 
[Convention  Hall  at  Atlantic  City.  The  reason:  To  give  you  the  same  commanding  lead  in  coverage  of  the  Democratic  National 


iConventiun  that  you  enjoyed  throughout  the  Republican  National  Convention.  Bell,  Morin,  Pett,  Edson,  Lewine,  Cornell,  Marlow, 
fall  will  be  there— all  part  of  AP’s  first  team  of  more  than  150  to  keep  you  first  and  best  with  convention  news  and  pictures. 


AP 


The  Associated  Press 


editorial 


Economic  Lunacy 


The  Detroit  newspapers  took  the  precaution  of  purchasing  suspen¬ 
sion  insurance  to  help  pay  some  of  their  continuing  overhead 


costs  in  the  event  of  a  crippling  strike.  Many  other  newspa|>ers  employ 
the  same  safeguard. 

Unfortunately,  many  labor  union  leaders  and  members  have  the 
mistaken  notion  that  newspaper  publishers  buy  this  insurance  in  order 
to  “clean  up”  or  get  rich  during  a  shutdown.  Nothing  could  be  farther 
from  the  truth.  It  reflects  the  current  popular  philosophy  that  anyone 
who  collects  from  an  insurance  company  is  getting  something  for 
nothing.  It  is  sheer  nonsense.  Ask  any  insurance  man. 

How  ridiculous  can  union  leaders  and  their  members  get? 

In  Detroit,  more  than  4,000  employes  are  out  of  work  because  of 
a  strike  by  two  unions  representing  less  than  10%  of  that  total.  The 
leader  of  the  pressmen’s  union,  one  of  the  striking  groups,  has  told 
the  world  that  “it  will  be  a  long  one”  because  the  publishers  have 
insurance  for  12  weeks.  Obviously  he  means  it  will  be  a  strike  at  least 
1 2  weeks  long. 

Where  is  the  common  sense  of  the  rank  and  file  in  Detroit  who 
are  out  of  work?  The  pressmen  have  been  offered  $220  weekly  base 
pay  and  the  pap>erhandlers  $159.  They  are  demanding,  among  other 
things,  a  28-hour  four-day  week  for  those  who  work  Saturdays  plus 
a  guarantee  of  at  least  an  additional  day  at  overtime.  How  many  of 
those  other  3,000  Detroit  newspaper  employes  have  it  so  good 

A  lengthy  strike  in  Detroit,  as  anywhere  else,  can  only  result  in 
damage  to  the  community,  the  newspapers  and  the  fortunes  of  every 
individual  that  works  for  them.  Didn’t  union  leaders  and  newspaper 
workers  learn  anything  from  the  disastrous  strikes  in  Cleveland  and 
New  York  City  a  year  ago? 


Government  Copyright 


The  United  States  Copyright  Office  has  sent  proposals  to  Congress 

for  revision  of  the  roovripht  laws.  Since  thev  haven’t  been  reviser! 


-*-  for  revision  of  the  copyright  laws.  Since  they  haven’t  been  revised 
for  more  than  50  years  there  are  many  areas  in  need  of  improvement. 

The  proposals  in  the  area  of  copyright  by  government  agencies  and 
officials  leave  much  to  be  desired,  however. 

At  the  present  time.  Section  8  of  the  law  expressly  states  that  “no 
copyright  shall  subsist  in  any  publication  of  the  United  States  Gov¬ 
ernment,  or  any  reprint,  in  whole  or  in  part  thereof  .  .  .”  In  recent 
years  there  has  been  a  growing  tendency  to  place  copyright  restrictions 
on  the  contents  of  government  publications  and  documents  in  spite 
of  the  law.  Instead  of  enforcing  the  law,  the  Copyright  Office  has 
averted  its  eyes  and  is  now  trying  to  establish  an  “exception”  which 
would  legalize  it. 

The  new  pro|x>sal  would  continue,  in  general,  to  deny  copyrights 
by  government  but  would  spell  out  exceptions  where  it  might  be 
desirable  for  wider  dissemination  of  the  material  or  other  reasons. 
The  head  of  the  appropriate  agency  would  have  to  pass  on  each  case 
and  the  only  qualification  seems  to  be  “public  interest.”  That  can 
cover  almost  anything.  It  is  tlie  same  loose  phrase  used  on  occasion 
to  withhold  information. 

In  our  opinion  information  from  government  agencies  or  {personnel 
is  the  public’s  business  and  should  be  in  the  public  domain  not  sub¬ 
ject  to  government  copyright  or  any  other  restriction. 


For  we  walk  by  faith,  not  by  ^ight 
-2  Corinthians,  V ;  7. 


Editor  &  Publisher 

«  THE  FOURTH  ESTATi 


The  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 


With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March.  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
Publisher,  Chairman  of  Board,  1912-1959 
Publisher  and  Editor 
Robert  U.  Brown 
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James  W.  Brown 


Executive  Editor,  Jerome  H.  Walker;  Features, 
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Schuyler,  Jean  Tarzian. 

Advertising  News,  Jerome  H.  Walker,  Jr. 
Marketing  and  Research  Manager,  Albert  E. 
Weis. 

Librarian,  La  Verne  Bruce. 


Advertising  Manager,  Henry  C.  Thiele;  Advar. 

tising  Production  Manager,  Bernadette  Borrias. 
Promotion  Manager,  George  Wilt. 

Circulation  Director,  George  S.  McBride. 
Classified  Advertising  Manager,  John  Johnson. 


General  OfRces — 850  Third  Avenue,  New  York, 
N.  Y.  10022  Phone:  212-752-7050.  TWX  212- 
867-7289. 


Treasurer,  Arline  Demar. 


Washington:  Pat  Munroe,  1249  National  Press 
Building.  Phone:  202-783-6756-7. 


Chicago:  Gerald  B.  Healey,  Midwest  Editor, 
Harry  6.  Mullinix,  Grant  Biddle,  Advertising 
Representatives:  360  North  Michigan  Ava. 
60601.  Phone:  312-782-4898. 
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Advertising  Representative;  85  Post  St.  Phone: 
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vertising  Representative,  1830  West  8  St., 
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"Admit  it — you're  thinking 
brutal  thoughts." 

Wright,  Miami  (Fla.)  News 

It  is  grossly  unfair  to  comment  that 
broadcasters  do  not  editorialize  more  be¬ 
cause  they  “have  nothing  worthwhile  to 
say.”  This  leaves  the  impression  that  only 
newspapermen  have  the  savvy  to  comment 
.  .  .  and  an  honest  appraisal  of  the  held 
would  soon  destroy  this  illusion. 

I  did  broadcast  editorials  for  many 
years  before  switching  fields,  and  the  com¬ 
ment  I  heard  most  from  people  was  that 
we  were  fair  .  .  .  because  we  gave  other 
views  equal  expression,  which  is  not  al¬ 
ways  available  elsewhere. 

James  C.  Lamanna  Jr. 

Syracuse,  N.  Y. 

*  *  « 

GENTLE  HINT 

It  would  appear  to  me  and  our  staff 
that  your  editorial  (July  18)  is  ill-advised, 
especially  at  this  time  when  governmental 
encroachment  is  rampant  in  the  radio  and 
television  field.  Perhaps  a  deeper  insight 
into  the  problems  of  one  industry  would 
help  the  free  press  of  this  nation  remain 
free. 

I  would  urge  you  to  re-evaluate  any 


POT  AND  KEHLE 

Ivey,  San  Francisco  Examiner 


letters 

ONE  SIDE 

In  your  discussion  of  “Broadcast  Edi¬ 
torials”  you  stated;  “An  editorial  may 
present  what  the  writer  believes  to  be  both 
sides  of  a  controversy  but  it  wouldn’t  be 
an  editorial  if  the  writer  didn’t  embrace 
one  side  and  destroy  the  other.” 

Now  just  how  would  you  go  about  mak¬ 
ing  your  description  fit  a  Christmas  Day 
editorial? 

Loyal  Phillips 

Publisher, 

Ocala  (Fla.)  Star-Banner 


SAVVY 

Your  editorial  concerning  broadcast 
editorials  is  both  unfair  and  illogical. 

Radio,  for  example,  is  not  necessarily 
an  entertainment  medium  to  all,  certainly 
not  in  this  day  and  age.  It  is  a  source  of 
basic  information  and,  as  such,  has  a  duty 
to  interpret  some  of  that  information  in 
the  form  of  editorials. 


Short  Takes 


the  floor  at  a  time  when,  I  believe,  he  was 
the  only  newsman  on  the  floor.  He  had 
no  right  to  l)e  on  the  floor  then,  and  it 
was  proper  that  he  was  ejected. 

The  question  is:  Does  the  press  have 
unlimited  rights  of  access  to  each  and 
every  delegate  at  any  moment  of  any 
session? 

1  believe  that  any  fairminded  member 
of  the  press  will  answer  “no.” 

I  have  served  as  a  delegate  to  four 
national  GOP  conventions  and  been  a 
member  of  the  working  press  at  two  Dem¬ 
ocratic  conventions  and  one  GOP  con¬ 
vention.  As  one  of  86  California  delegates 
I  felt  a  responsibility  to  the  more  than 
1,(X)0,000  voters  who  made  it  possible  for 
me  to  serve.  Were  there  not  a  few  times 
in  the  proceedings  when  a  delegate  was 
entitled  not  to  be  distracted  by  newsmen? 

William  G.  Moore 

Publisher, 

Redlands  (Calif.)  Daily  Facts 


Shanks,  Buffalo  Evening  News 


If  published  newsgathering  organiza¬ 
tions  have  the  right  to  responsible  editor¬ 
ializing.  no  less  a  right  should  be  extended 
to  broadcast  newsmen  who  have  as  much 
insight  into  the  events  of  our  time  .  .  .  and 
as  much  a  responsibility  to  reflect  their 
views  of  those  events.  What’s  the  differ¬ 
ence  between  a  good  radio  reporter  and  a 
good  newspaper  reporter?  Only  their 
form  of  expression. 


criticism  of  the  efforts  of  radio  and  tele¬ 
vision,  and  to  positively  work  toward  bet¬ 
terment  of  your  own  medium.  I  feel  sure 
that  you  will  agree  with  us  that  there  is 
always  room  for  improvement  in  your  own 
household. 

H.  A.  Bridge  Jr. 

Vicepresident, 

Big  K  Stations. 

Marshall,  Texas 

*  *  * 


Headlines: 

Mother  of  4  Had  Them  In  Sequence 
— Johannesburg  (South  Africa)  Sun¬ 
day  Express 

• 

West  Says 
Peace  Pact 
Favors  Spit 

— Shreveport  (La.)  Times 


E&P  Index 

Advertising  News  .  19 

Books  in  Review  .  40 

Circulation  34 

Personal  Mention  30 

Photography  .  12 

I‘  Ray  Erwin's  Column  .  4 

Shop  Talk  .  56 

Syndicates  .  39 

Weekly  Editor  34 


GOP  DISTRACTION 

In  your  July  13  issue  you  point  up  the 
difficulties  of  the  press  at  the  Republican 
National  Convention.  You  charge  that 
there  were  unreasonable  restrictions 
placed  upon  the  press  and  cite  two  in¬ 
stances  where  television  correspondents 
were  ejected  from  the  floor. 

These  two  instances  would  not  have 
taken  place  had  the  newsmen  involved 
had  respect  for  the  convention  and  for  the 
sergeants-at-arms. 

John  Chancellor  of  NBC  was  ordered  off 


Drowned  Man 
Just  Resting, 

Officers  Find 

— Titusville  (Pa.)  Herald 

• 

Lions  To  Be  ‘Chicken’ 

At  Big  Fry  Saturday 
— Las  Cruces  (N.  M.)  Sun-News 


Queen’s  New  Seat 
Close  To  Her  Heart 
— Bradenton  (Fla.)  Herald 


■  editor  Sc  publisher  for  August  1,  1964 
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41,CC€ 
TESTER  DATS 

(and  all  the  days  ahead) 

ARE  TCLIRS 
WITEI  TEIE 
NEW  TORE 
TIMES  CN 
MICRCEILM 


Can  you  offer  your  staff  and  your 
community  a  complete  daily  history  of  the 
world  since  1851? 

JJark  eimts. 

TITANIC  SINKS  FOUR  HOURS  AFTER  HITTING  ICEBERG; 

866  RESCUED  BY  CARPATHIA.  PROBABLY  1250  PERISH; 
/SAM  Y  SAFE  MRS.  ASTOR  MA  YBE.  NOTED  NAMES  MISSING 

~  k<,MU»>wr< 


The  New  York  Times  offers  you  just 
such  a  rich  source  of  past  and  current 
history.  Every  issue  of  The  Times  since 
its  founding  in  1851  is  available  on  micro¬ 
film.  And  for  your  convenience  The  Times 
recently  centralized  its  microfilm  service. 

New  service  for  librarians 

Besides  offering  you  the  films  for  the 
current  year  (you  get  a  new  reel  every  10 
days),  The  Times  will  now  handle  orders 
for  all  back  years  as  well.  It  is  now  the 


LINDBERGH  DOES  IT!  TO  PARIS  IN  33":  HOURS; 
FLIFJ:  1,000  MILES  THROUGH  SNOW  AND  SLEET; 
CHEERING  FRENCH  CARRY  HIM  OFF  FIELD 


Rf  r  Ink  t-#  Vk*  llri  K 

•  }«M  . 

itMl  ftr  Ahw  »iiti 


^  ‘  iim  ^  Mm  M 

^  ChM 


only  source  for  the  purchase  of  the  micro- 
film  edition. 

The  cost?  For  the  current  films,  a 
year’s  subscription  is  $265,  about  $5  a 
week.  Prices  vary  for  back  years:  $31  for 
1860,  $80  for  1900,  $370  for  1963. 
We’ll  be  glad  to  send  you  a  complete 
price  list. 

A  space  problem?  The  Times  on 
Microfilm  is  a  great  space-saver.  You  can 
tuck  two  years  into  a  file  drawer,  pack  a 
century  into  a  room  and  still  have  room 
to  spare! 

Think  about  it.  It’s  an  investment  that 
will  add  new  value  and  stature  to  your 

'  I  Sljc  New  Jjork  Simejs. 

THE  WAR  IN  EUROPE  IS  ENDEdT~ 

SURRENDER  IS  UNCONDITIONAL; 

V-E  WILL  BE  PROCLAIMED  TODAY; 

OUR  TROOPS  ON  OKINAWA  GAIN 


morgue.  We’!!  be  glad  to  serve  your  needs 
.  .  .  whether  you  want  one  year  or  all  the 
years  of  The  New  York  Times  on  Microfilm. 


She  Ne\»  i^ork  Simes 

Library  Services  Department 
Times  Square,  New  York,  N.  Y.  10036 
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Every  Saturday  Since  1884 


August  I,  1964 


Rochester  Turns  to  Papers 


And  third,  key  men  of  the 
afternoon  paper  are  alerted  and 
asked  to  report  for  work  at 
5  a.m.  instead  of  the  customary 
7.  The  first  extra  of  the  after¬ 
noon  newspaper  starts  rolling  at 
8:30  a.m. 

After  that,  what  happens  de¬ 
pends  on  the  courage  and  dedi¬ 
cation  of  your  staff,  the  physical 
stamina  of  executives,  photog¬ 
raphers  and  newsmen,  and  the 
course  of  events. 

In  Rochester  the  first  extras 
on  Saturday,  July  25,  were  fol¬ 
lowed  by  a  July  26  banner:  One 
Killed  in  Third  Ward  Riots; 

Roving  Bands  Ignore  Curfew; 
and  by  this  July  27  series  of  top 
heads:  Guard  Units  Move  In. 

'r  "  Fire  on  Hanover  S  NEAR  RIOT  SCENE,  Rochester  newspaper  photographer  got  this  pic- 

ombers  .  .  .  Show  of  Force  lure  ot  Negroes  running  past  neighborhood  store  which  had  been  brok- 

kases  Crisis.  en  into.  In  some  blocks,  almost  every  store's  windows  were  shattered. 

editor  8c  publisher  for  August  1,  1964 


By  Monday  afternoon  when 
Governor  Nelson  A.  Rockefeller 
arrived  to  inspect  the  riot  areas, 
Photogrraphy  Director  Peter  B. 
Hickey  was  able  to  issue  a  con¬ 
gratulatory  memo  to  the  news¬ 
papers’  cameramen.  He  reported 
that  more  than  60  Wi  rephotos 
were  moved.  He  said : 

“This  weekend  was  a  tremen¬ 
dous  example  of  how  our  pho¬ 
tographic  department  worked  to¬ 
gether  to  provide  a  constant  flow 
of  pictures — each  one  outstand¬ 
ing.  .  .  .  This  was  a  pool  opera¬ 
tion  with  everyone  pitching  in, 
whether  it  was  to  cover  a  bottle¬ 
throwing  mob  on  Jefferson  Ave¬ 
nue  or  to  make  a  print  for  an 
upcoming  edition.  We  had  every 
phase  covered.  Neither  paper 
had  to  make  an  assignment;  we 
were  already  there.  .  .  .  Every 
picture  was  superb,  but  this  is 
what  was  expected  of  us  and  it 
was  what  we  produced.” 

Rochester  has  long  been  a 
strategic  sending  point  on  the 
AP  Wirephoto  network.  When 
the  rioting  broke  out  the  trans¬ 
mitter  was  ready  for  sending. 

The  first  picture  of  the  riot¬ 


Picture  of  (Jiief’s  Cur 

Transmission  was  made  by 
•Mr.  Hickey,  assisted  by  photog¬ 
raphers  Joe  Jansen  and  Ivan 
Conklin. 

The  picture  had  been  taken  by 
Mr.  Hickey.  He  said  it  never 
would  have  been  taken  if  it 
hadn’t  been  for  a  friendly  detec¬ 
tive. 

Mr.  Hickey  said  the  Negro 
section  was  under  siege  by  police 
and  he  was  trying  to  get  through 
the  lines  when  the  detective  in¬ 
vited  him  into  a  police  car. 
Police  had  established  a  “beach¬ 
head”  around  the  chief’s  car  to 
get  some  equipment  from  it.  The 
cameraman  rode  up  to  it  with 
the  detective,  hopped  out  and 
took  two  or  three  quick  shots 
and  then  re-entered  the  car  for 
the  ride  outside  the  area. 

“We  hit  90  miles  an  hour  at 
one  point  trying  to  avoid  rocks 
and  other  missiles  hurled  at  the 
car,  which  was  hit  several 
times,”  Mr.  Hickey  related. 

The  8:30  a.m.  Saturday  extra 
contained  a  bylined  article  by 
Mr.  Hickey  describing  early 
.stages  of  the  rioting  and  telling 
of  his  own  injuries  when  a 
rioter’s  car  “hit  me  on  the  side 
and  I  went  down.  I  rolled  to  get 


By  J«»s€‘ph  N.  Freuilenlxrger, 
Ganncit  Newspaper  staff 


Rochester,  N.  Y. 

After  midnight  one  Saturday 
morning  race  riots  break  out  in 
your  city:  How  do  you  cover 
them? 

Three  things  happen  in  rapid 
succession,  if  your  newspaper 
organization  is  like  that  of  the 
morning  Democrat  and  Chron- 
’  ide  and  the  evening  Times- 
Union  here — 

Your  editor-publisher  and 
general  manager  both  are  in¬ 
formed  early  of  the  outbreak  of 
rioting.  They  arrive  at  the  news¬ 
paper  plant  l)efore  3  a.m.,  while 
the  morning  paper  still  is  run- 
I  ning. 

j  Second,  they  order  all  remain- 
f  ing  employes  —  editorial  and 
mechanical — to  remain  on  duty 
till  day  shifts  begin  to  arrive. 
By  5  a.m.,  while  rioting  con- 
;  tinues  near  the  post  office  and 
i  railroad  station,  an  extra  is 
;  readied — one  containing  six- 
i  column  riot  art  and  more  than 
three  columns  of  well  organized 
riot  news.  Under  the  banner, 
1  "Negro  Mobs  Riot  Here,”  are 
[  lines  reporting  declaration  of  a 
I  state  of  emergency  and  “Stores 
i  Looted,  Scores  Hurt.” 

An  Eixtra  at  8:30  a.m. 


For  News  and  Help  in  Riots 


Circulation  Soars;  Staffs  Perform 
Heroically  to  Cover  Racial  Strife 


ing,  moved  out  at  6:33  a.m.  EST 
Saturday,  showed  the  patrol  car 
of  Police  Chief  William  Lom¬ 
bard  lying  on  its  roof  after 
l)eing  upset  by  rioters. 


out  of  the  way — just  like  we  did 
in  the  Army.  .  .  . 

“A  policeman  said,  ‘Don’t 
move.’  But  I  wasn’t  about  to 
stay  on  the  ground.  Photogra¬ 
pher  Ivan  Conklin  picked  up  my 
gla.sses.  He  wasn’t  ruffled  at  all. 
He  handed  me  my  glasses  and 
.said:  ‘Did  you  drop  these?’ 
There  was  an  ambulance  nearby 
and  they  patched  up  my  chin.” 

Hit  by  Fire  Bomb 

Police  reporter  Tom  Connolly 
later  wrote  a  byliner  beginning, 
“A  fire  bomb  exploded  on  top  of 
the  police  car  I  was  in  at  11:15 
last  night.  .  .  .  There  was  a 
streak  of  light  from  my  left,  in 
the  sky,  a  crack  on  the  roof  of 
the  car.  The  explosion.  The 
bomb,  spewing  burning  gasoline, 
bounced  off  and  landed  in  front 
of  a  house.  The  yard  caught 
fire.” 

The  Democrat  and  Chronicle 
on  Friday  had  sent  Earl  Cald¬ 
well,  a  Negro  reporter,  to  New 
York  to  report  on  the  Harlem 
riots.  For  the  Sunday  D&C  he 
wrote  a  bylined  article  headed: 
How  Harlem  Views  Crisis  in 
Rochester. 

Mrs.  Doris  Ingram,  a  member 
of  the  D&C  news  staff  and  a 
Negro  visited  the  Rochester  riot 
areas  Saturday  and  wrote  an 
account  of  Negro  reactions  for 
the  Sunday  D&C.  She  was  able 
to  quote  several  Negroes  by 
name  and  others  anonymously, 
giving  their  interpretations  of 
events. 

During  the  height  of  the  first 
night  of  rioting,  Times-Union 
reporter  Cliff  Smith  cruised  in  a 
police  car  from  3  a.m.  to  6  a.m. 
with  patrolman  William  McDer¬ 
mott  and  plainclothesman  Joseph 
Conte.  In  a  two-column  account 
in  that  day’s  Times-Union,  he 
wrote  that  “Conte  spotted  a 
young  Negro  inside  a  liquor 
store  whose  windows  and  in¬ 
terior  had  been  devastated.  He 
was  holding  a  half-finished  fifth 
of  whiskey. 

“McDermott  braked  the  car, 
Conte  leaped  out,  grabbed  the 
youth,  threw  him  in  the  back 
seat  with  me,  and  we  took  off.” 

Editor  with  Officials 

General  Manager  A1  Neu- 
harth  of  the  two  Gannett  dailies 
had  ordered  the  Saturday  after¬ 
noon  T-U  jumped  two  pages. 
The  Sunday  D&C  was  jumped 
two;  Monday’s  D&C  four  (to 
accommodate  two  full  picture 
pages  and  other  extensive  riot 
coverage),  and  the  Monday  T-U 
four. 

(Continued  on  page  48) 
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Man  in  the 

By  Rick  Friedman 

Mel  Finkelstein  is  a  32-year- 
old  native  New  Yorker,  A  pleas¬ 
ant,  unassuming  father  of  three 
girls,  he’s  spent  the  past  16 
years  as  a  press  photographer, 
nine  of  them  on  the  staff  of  the 
New  York  Journal- American. 
He’s  covered  everjidhing. 

La«rt  week,  with  a  number  of 
other  news  photographers,  Mel 
Finkelstein  spent  the  most 
frightening  six  days  of  his  life 
in  the  middle  of  the  Harlem  and 
Brooklyn  race  riots.  His  story 
was  similar  to  those  of  a  score 
of  photographers  last  week.  It 
goes  like  this: 

“Other  riots  I’ve  covered  cer¬ 
tainly  were  dangerous.  They 
presented  a  few  perilous  mo¬ 
ments  then  cooled  off.  I’ve  even 
been  shot  at  a  couple  of  times. 

“But  there  was  nothing  that 
approached  last  week  in  Harlem 
and  Brooklyn  for  sheer  peril.  It 
was  a  solid  six  days  of  trying 
to  have  eyes  behind  my  head. 

“I  had  covered  Harlem  before, 
as  did  some  of  the  others.  And  I 
never  was  afraid  to  go  there 
before  on  a  regular  assignment. 
Harlem  isn’t  as  bad  as  some 
people  think.  Parts  of  Brooklyn 
are  much  worse. 

“I  went  on  the  story  Sunday 
afternoon,  the  second  day,  and 
worked  straight  through  Mon¬ 
day  morning.  It  was  the  first  of 
a  series  of  long  days,  starting 
early  and  finishing  late. 

Sense  Trouble 

“There  hadn’t  been  much 
coverage  the  night  before  when 
the  riots  first  broke  out  because 
the  Sunday  papers  had  already 
gone  to  bed.  But  Sunday  was  the 
day  for  the  funeral  of  the  boy 
whose  death  from  a  policeman’s 
bullet  touched  off  the  whole 
thing. 

“You  could  sense  trouble 
brewing.  Crowds  were  milling 
around  on  the  sidewalks  near 
the  funeral  parlor  where  he  was 
laid  out.  Many  in  the  crowd 
warned  police  and  newsmen  to 
get  back  downtown.  They  told 
us  that  when  it  got  dark,  we 
would  wish  we  were  back  down¬ 
town,  Some  of  the  photogra¬ 
phers  took  it  lightly.  I  didn’t. 

“I  immediately  drew  a  white 
police  helmet.  And  that  prob¬ 
ably  made  me  the  least  prepared 
of  anybody  that  Sunday  night 
when  the  riots  started  again.  I 
was  wearing  a  summer  suit,  a 
light  tie  and  that  white  police 
helmet  with  PD  on  top  of  it. 

“I  realized  the  helmet  was 


Middle  of 


more  harm  than  good  when 
bottles  and  bricks  .started 
whistling  past  me.  A  Negro  pho¬ 
tographer  ran  up  to  me  and 
shouted  ‘Man,  they  think  you’re 
a  police  photographer!’ 

“The  next  day  I  showed  up 
dressed  all  in  black,  including 
my  helmet.  It  made  a  big  dif¬ 
ference. 

Danger  in  NiiniberK 

“Some  of  the  photographers 
covered  the  riots  at  the  begin¬ 
ning  with  the  idea  there  was 
safety  in  numbers.  So  they 
stuck  together.  This  was  almost 
a  sure  way  of  everybody  getting 
the  same  pictures  and  of  some¬ 
body  getting  hit  because  to¬ 
gether  they  made  a  better 
target. 

“It  vras  important  to  move 
around  a  lot.  Anyone  who  stayed 
close  to  temporary  police  head¬ 
quarters  got  few  unusual  pic¬ 
tures.  But  those  who  went  out, 
who  chased  police  calls,  got  the 
startling  pictures. 

“I  was  scared  stiff  the  whole 
week.  Taking  pictures  was  al¬ 
most  a  conditioned  reflex.  Many 
things  were  going  on  at  the  same 
time  and  some  of  my  pictures 
were  as  close  in  as  seven  feet 
from  the  rioters.  It  Avas  like 
combat  photography.  There  were 
so  many  variables,  the  scene 
kept  changing  and  you  couldn’t 
stay  long  in  one  place.  I  tried 
to  work  in  close  when  ev’er  I 


New  York 

could,  right  in  the  middle  of  the 
mobs.  And  I  frequently  used  a 
strobe  for  night  shots  to  freeze 
the  action  and  expressions.  [See 
pictures  ayid  comments  on  oppo¬ 
site  page.] 

Ill  llic  Mifldle 

“Most  of  the  trouble  in  Har¬ 
lem  was  along  Seventh  Avenue 
with  its  tall  buildings  and  tene¬ 
ments.  There  were  crowds  on 
the  sidewalks  and  in  the  win¬ 
dows.  The  cops  were  in  the 
middle.  We  newsmen  were  in  the 
middle.  It  felt  like  an  ambush 
on  Wagon  Train. 

“In  other  riots  I’ve  covered 
the  helmet  always  gave  me  some 
protection.  But  now  the  objects 
were  coming  from  the  buildings, 
from  in  front,  from  behind,  from 
the  ground  level.  You’d  dodge  a 
bottle  and  almost  run  into  a 
brick. 

“A  Molotov  Cocktail  exploded 
near  me  and  some  cops.  I  took 
off  on  the  run  toward  what  I 
thought  was  the  safety  of  the 
police.  It  was  so  dark  I  didn’t 
realize  I  was  running  right  into 
the  area  where  the  police  were 
in  kneeling  positions  behind 
trees  and  poles  and  shooting 
up  toward  the  roofs.  I  put  on  the 
brakes  and  landed  on  one  of  my 
cameras,  hurting  my  wrist. 

“Before  the  week  was  out,  I 
was  hit  in  the  leg  with  a  beer 
bottle  and  knocked  down  by  some 
rioters. 

“After  Sunday  night,  all  of  us 
from  the  different  newspapers 


Race  Biot^ 

and  wire  services  ualized  h4 
serious  the  situatioi  vas.  Th«l 
was  no  more  joking  iround  ag 
a  sense  of  competition  took 

“We  all  realized  tl.o  riots  w4 
a  tremendous  story  wliich  needi 
covering  and  we  all  gave  it^ 
extra  effort.  We  tot>k  risks  g 
ordinarily  don’t  run  into  cov^ 
ing  New  York  City.  r' 

“It  was  the  most  prolong! 
dangerous  assignment  I  hg 
ever  covered.  When  the  si 
came  up  each  morning,  I  knai 
I  would  be  back  that  night  H 
go  home,  take  a  shower,  geti 
bite  to  eat  and  then  lay  in 
sun  to  remind  myself  that^ 
wasn’t  in  some  war  area,  thatj 
was  in  New  York  City. 

“After  things  quieted  downn 
bit  in  Harlem  and  Hrooklyi,] 
had  the  strange  feeling  that^ 
was  in  occupied  territory.  Cog 
with  helmets  patrolling  tl 
streets.  Kids  throwing  fli 
crackers  and  making  us  rush  I 
the  noise  with  our  cameras,  the 
laughing  at  us. 

Attitude  of  Police,  Negroei 

“The  police  had  no  patiene 
with  anyone  who  wasn’t  familia 
with  their  procedures,  who  didn'; 
recognize  the  dangers  ths; 
existed.  Because  I  had  covere 
other  riots  I  was  familiar  wit! 
their  code  signals,  what  tk 
cops  might  do,  what  to  watc; 
for.  I  could  figure  how  muc; 
caution  was  needed  to  get  goot 
pictures  and  still  stay  alive. 

{Continued  on  page  48) 
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I  come  on  this  cop  at  132nd  Street, 
near  the  funeral  parlor  where  the 
young  boy  was  laid  out.  The  po¬ 
liceman  had  been  hit  full-force  by 
a  bottle  tossed  from  a  rooftop. 
Bloodied  and  stunned,  he  stood 
there  with  his  gun  at  his  side. 
Another  officer  came  up  and  took 
the  gun  out  of  his  hand,  put  it 
back  in  his  holster,  then  led  him 
by  the  hand  to  a  police  car. 


I  got  the  above  picture  from  about  eight-to-ten  feet  away  on  12Sth  Street,  near  Eighth  Avenue.  Some  200 
rioters  had  charged  and  the  cops  started  firing  over  their  heads.  It  didn't  stop  them  and  the  police  went  in 
swinging.  It  was  sickening.  But  the  police  had  to  do  something  before  they  were  forced  to  shoot  somebody. 
It  meant  injuring  some  with  nightsticks  instead  of  killing  many  with  guns. 


TERROR  ON  THE  STREETS  OF  HARLEM 


The  scene  below  occurred  on  127th  Street,  near  Seventh  and  Lenox.  Cops  ran  down  the  street  shooting  at 
the  rooftops  where  rioters  were  tossing  "Molotov  Cocktails"  (bottles  full  of  gasoline)  and  bricks.  All 
through  the  week,  we  newsmen  were  doing  the  same  thing  as  the  civilian  in  this  picture— ducking  behind 

and  under  cars  for  cover. 
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OTHER  UNIONS  WORK 


Toronto  Dailies  Grow 
As  Printers  Picket 


Toronto 

Healthy  editions  of  Toronto’s 
three  dailies  —  the  Star,  the 
Globe  &  Mail  and  the  Tele¬ 
gram  —  were  published  this 
week  while  their  930  printers 
and  mailers  walked  picket  lines 
to  uphold  the  International  Ty¬ 
pographical  Union’s  demand  for 
jurisdiction  over  computer  jobs. 

The  actual  installation  of 
multi-purpose  IBM  360’s,  which 
would  speed  up  production  of 
tjT>esetting,  is  at  least  18  months 
away,  newspaper  officials  said, 
but  the  ITU  officers  have  thrice 
v'etoed  a  contract  clause  accept¬ 
able  to  the  local  union  and  are 
insisting  on  a  clause  which 
could  b(Mome  standard  for  the 
newspaper  business  in  Canada 
and  the  U.S, 

Agreement  on  Clause 

Agreement  was  reached  on 
the  language  of  a  computer 
clause  in  conciliation  sessions 
Wednesday  night  but  details 
were  not  immediately  available 
because  three  other  issues  re¬ 
mained  in  contention. 

The  gist  of  the  computer  sec¬ 
tion  was  said  to  follow  the  pro¬ 
posal  made  by  the  publishers 
July  7,  before  the  walkout.  It 
will  state  that  because  com¬ 
puters  to  service  the  composing 
room  are  relatively  new  and  ad¬ 
vances  are  being  made  rapidly, 
the  employer  will  reopen  the 
question  of  monitoring  computer 
consoles  in  the  data  processing 
center,  during  typesetting  func¬ 
tions,  upon  request  from  the 
Union  after  the  center  has  been 
at  work  six  months. 

This  section  is  not  subject  to 
arbitration. 

In  other  sections  it  is  agreed 
that  the  Union  will  have  juris¬ 
diction  over  the  input  and  out¬ 
put  of  tape  when  the  computer 
is  servicing  the  composing  room. 

The  data  processing  center  is 
designed  to  perform  bookkeep¬ 
ing  and  other  business  office 
functions,  as  well  as  preparation 
of  tape  for  linecasting  machines. 

Job  Guarantee  Offered 

The  calling  of  the  strike  re¬ 
opened  some  old  issues  with  the 
printers,  notably  the  require¬ 
ment  for  re-setting  some  ads 
received  in  mat  or  plate  form, 
and  union  membership  of  fore¬ 
men  and  assistant  foremen. 
Management  announced  that  it 
would  guarantee  lifetime  em¬ 
ployment  to  present  printers,  re- 
ga^ess  of  automation,  if  the 
union  would  withdraw  these  re¬ 


quirements.  A  union  officer  de¬ 
clared  the  offer  had  a  “catch” 
in  it  liecause  it  would  expire 
with  the  contract  in  1966.  Man¬ 
agement  denied  this,  explaining 
it  would  sign  a  commitment  that 
would  be  binding  outside  the 
contract. 

The  photo  engravers  union 
signed  a  four-year  agreement 
July  21  which  contains  a  guar¬ 
antee  against  layoffs  l)ecause  of 
new  machines  or  processes  and 
a  wage  increase  of  $23.  The  en¬ 
gravers  have  been  processing 
tj-pewritten  captions  with  pic¬ 
tures  and  also  have  handled 
pages  made  up  from  type-writ- 
ten  copy. 

No  Editions  Missed 

In  22  months  of  negotiations 
all  other  issues  had  been  settled 
when  the  680  printers  walked 
out  July  9  and  250  mailers,  fel¬ 
low  members  of  the  ITU,  hon¬ 
ored  their  picket  lines.  The  three 
papers  hav'en’t  missed  an  edi¬ 
tion  and  this  week  the  publish¬ 
ers  all  reported  that  advertis¬ 
ing  volume  exceeded  that  of  the 
comparable  period  a  year  ago 
and  circulation  was  up  also. 
Large,  normal-sized  papers,  in¬ 
cluding  fat  weekend  editions, 
were  produced. 

All  of  the  other  craft  unions 
and  the  Newspaper  Guild  have 
kept  their  members  at  work,  ex¬ 
cept  for  10  guildsmen  who  left 
their  jobs  at  the  Telegram  un¬ 
der  an  option  clause  which  al¬ 
lows  them  to  obsen’e  another 
union’s  picket  line.  The  Tele¬ 
gram’s  is  the  only  contract  with 
this  provision. 

Pressmen  and  others  are 
bound  to  stay  on  their  jobs  but 
the  Committee  on  Newspaper 
Unions  notified  the  publishers 
July  26  that  “many  of  our  mem¬ 
bers  are  becoming  unhappy 
about  the  situation  and  it  may 
well  become  increasingly  more 
difficult  for  us  to  persuade  all 
of  them  to  continue  the  policy 
our  unions  have  pursued  until 
now.” 

Guild  Honors  Contract 

At  a  stormy  meeting  of  900 
guildsmen  Monday,  Orval  Mc¬ 
Guire,  the  executive  secretary, 
was  censured  for  having  par¬ 
ticipated  in  the  message  to  the 
publishers.  The  meeting  in¬ 
structed  Jack  Dobson,  president, 
to  advise  the  publishers  that  the 
Guild  would  honor  its  contracts. 

The  Guild  represents  the  larg¬ 
est  number  of  employes  on  the 
newspapers  —  approximately 


1,800,  including  the  newsprint 
handlers  at  the  Star. 

In  a  second  resolution,  the 
Guild  offered  its  “good  offices” 
to  do  anything  possible  to  speed 
a  settlement  of  the  dispute. 
Talks  were  continuing  under  the 
aegis  of  the  Ontario  govern¬ 
ment’s  chief  conciliation  officer, 
Louis  Fine,  but  all  participants 
agreed  not  to  discuss  the  details 
of  the  negotiations. 

There  has  l)een  some  specula¬ 
tion  that  the  ITU  might  forego 
its  claim  to  assignment  of  un¬ 
ion  printers  to  the  controls  of 
the  computers  when  raw  tape, 
punched  by  union  members,  went 
through  the  automatic  justifica¬ 
tion  process. 

Acting  on  a  threat  from  some 
teamsters  that  they  would  re¬ 
fuse  to  move  newsprint  to  the 
publishing  plants,  cartage  firms 
assigned  the  work  to  supervisory 
employes. 

*  *  * 

Long  Strike  Plan 
In  Detroit  Denied 

Detroit 

The  suspension  of  publication 
of  the  Detroit  News  and  the  De¬ 
troit  Free  Press,  caused  by  a 
strike  of  pressmen  and  paper 
handlers  July  13,  continued  this 
week. 

At  the  last  meeting  with  medi¬ 
ators,  the  pressmen’s  union  re¬ 


peated  its  demands  for  adi 
tional  manning,  a  23-hoar  wad 
plus  a  guaranteed  time-aiM. 
half  shift  for  Saturday,  a  U 
minute  washup  time  aad/o- 
work  uniforms,  and  nore  healft 
welfare  contributions. 

Free  Press  employes  wen 
told  in  a  letter  from  manap. 
ment  that  “this  is  an  unjustifi* 
strike  by  two  unions  which  rp 
resent  barely  one-tenth  of  on 
employes.” 

“We  want  it  ended  quick! j,' 
the  letter  stated.  It  was  sign# 
by  Lee  Hills,  publisher  and  a 
ecutive  editor,  and  John  B.  Q 
son,  general  manager. 

The  letter  referre<l  to  the 
mark  by  union  officers  that  “thi 
strike  will  last  12  weeks  becau* 
the  newspapers  have  insurane 
for  that  long.” 

“Nothing  could  lie  furthe 
from  the  truth,”  the  executive 
of  the  Knight  newspaper  statec 
“We  do  have  suspension  insu! 
ance.  It  is  a  limited  form  - 
coverage.  It  does  not  cover  eve 
the  continuing  overhead,  1? 
alone  offset  the  damage  to  thi 
newspaper  and  its  employes. 

“As  a  matter  of  fact:  Thi 
strike  in  the  first  week  alone  cos 
the  Free  Press  more  in  expense 
and  lost  revenue  than  the  pt 
per  could  ever  recover  from  i: 
surance  if  the  strike  lasted  h 
months.” 


_  ' 

Goldwater’s  Press 
Strategy  Sketched 

Washington  Q.  What  will  be  the  senator 
Members  of  the  E&P  Wash-  press  strategy? 
ington  Bureau  this  week  inter-  A.  We’re  in  the  growing-paiii 
viewed  Edward  Nellor,  who  will  stage  now.  We  do  plan  to  li 
handle  press  operations  for  the  number  of  press  conferencs 
Senator  Barry  Goldwater  on  the  the  Senator  will  hold. 
Presidential  campaign  trail.  Q.  You  mean  formal  confe 

Mr.  Nellor,  50,  is  a  stocky,  ences  with  the  Senator? 
sandy-haired  former  newsman  A.  Yes.  Most  guys  forget  t 
in  print  and  radio-tv.  A  native  Kennedy  held  only  three  or  for 
of  Mitchell,  South  Dakota,  of  this  type  of  press  conferen* 
where  his  father  ran  a  weekly  during  the  last  campai 
paper,  Mr.  Nellor  has  been  a  Nixon  held  only  three 
Washington  correspondent  for  Eisenhower  only  a  few. 
the  old  New  York  Sun,  a  legman  Q.  There  is  some  feeling  t 
for  commentator  Fulton  Lewis  the  Senator  has  been  inaccessi 
Jr.,  and  radio-tv  director  for  to  the  press, 
the  Republican  Congressional  A.  The  Senator  has  been  hoi 
Campaign  Committee.  He  has  ing  background  sessions  and 
been  on  the  Senator’s  staff  since  been  quite  satisfied  with  th 
March.  We’re  going  to  try  to  regions 


Q.  Mr.  Nellor,  what  is  your  them, 


title?  Q.  They  will  be  off-the-recoK 

A.  Campaign  press  secretary.  A.  Yes.  We  hope  to  holdtha 
Q.  What  will  be  your  duties?  briefings  about  every  thn 
A.  I’ll  travel  with  the  Senator  weeks,  maybe  oftener  as  tb 
and  handle  press  relations  on  thing  heats  up. 
the  road.  Anthony  Smith,  a  Q.  How  does  the  Senator  fa 
former  wire-service  newsman  about  the  newspaper  businfl 
and  the  senatorial  press  secre-  as  compared  with  broadcastiU 
tary,  and  I  run  a  joint  opera-  A.  He  will  lean  heavily  * 


He  will  lean  heavily 


tion  here.  We’ll  alternate  on  the  radio  and  television.  For 
road.  (Continued  on  page  60) 
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NEW  AND  OLD — Easterly  side  of  the  School  of  Journalism  building  the  S.  I.  Newhouse  Communications  Center.  In  background  (left)  is 

at  Syracuse  University,  designed  by  New  York  architect  Ieoh  Ming  Pei,  the  tower  of  John  B.  Crouse  College,  second  oldest  structure  on  the 

in  association  with  King  &  King,  of  Syracuse.  This  is  the  first  unit  in  campus.  It  was  erected  in  1879. 


President  on  Journalism  Platform 


He  Will  Dedicate 
At  Syracuse  Aug. 

Syr.\cuse,  N.  Y. 

If  President  Lyndon  B.  John¬ 
son  has  any  desire  to  make  some 
personal  remarks  about  his  press 
relations  he  will  have  an  ideal 
platform  here  Wednesday  morn¬ 
ing:,  Aug.  5,  when  he  dedicates 
the  S.  I.  Newhouse  Communica¬ 
tions  Center  at  Syracuse  Uni¬ 
versity. 

Although  he  has  met  with 
newsmen  many  times,  his  more- 
or-less  formal  press  conferences 
have  rarely  brought  out  what¬ 
ever  feelings  he  might  have 
about  the  press  in  general.  On 
one  occasion  he  saluted  the 
gentlemen  of  the  press  who 
“seem  to  l)e  pretty  much  like 
soldiers,  who  have  to  go 
wherever  sent,  whatever  may  be 
the  dangers  or  difficulties  in  the 
way.” 

Then  there  was  the  time  when 
he  good-naturedly  jabbed  jour¬ 
nalists  with  a  remark  (“in  the 
words  of  Oscar  Wilde”)  that  “in 
America  the  President  reigns  for 
four  years  and  journalism  gov¬ 
erns  forever  and  ever.”  In 
similar  vein  he  told  a  group  of 
journalism  scholars  at  the  White 
House:  “William  Allen  White 
once  said  that  the  newspaper  is 
the  embodiment  of  democracy.  I 
guess  this  explains  why  news¬ 
papermen  are  so  free  in  their 
advice  about  how  to  run  the 
country.” 

He  added,  on  this  same  occa¬ 
sion:  “Thomas  Jefferson  pointed 
out  that  no  government  ought 
to  be  without  censors.  I  can 
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Newhouse  Center 
5  and  (iet  Degree 

assure  you,  where  the  press  is 
free,  none  will  ever  be  needed.” 

Publisher  Invited  Him 

The  President  accepted  the 
invitation  from  Mr.  Newhouse 
himself  to  speak  at  the  cere¬ 
monies  here.  At  the  time,  the 
publisher  who  has  pledged  $15 
million  from  the  Newhouse 
Foundation  to  build  the  Com¬ 
munications  Center  was  riding 
with  Mr.  Johnson  in  a  plane  over 
flood-stricken  areas  of  the  mid¬ 
west. 

Mr.  Newhouse  and  his  wife, 
Mitzi,  will  be  in  the  spotlight 
during  the  two  days  of  formal 
events  at  the  University,  in  a 
city  where  he  owns  two  separate 
newspapers  and  a  television  sta¬ 
tion.  The  New  York  publisher 
and  Governor  Nelson  A.  Rocke¬ 
feller  will  speak  at  a  dinner 
Tuesday  evening  given  by  Chan¬ 
cellor  William  P.  Tolley  and  the 
trustees  of  Syracuse  University. 
Executives  of  all  of  the  New¬ 
house  communications  enter¬ 
prises  across  the  country  will 
attend. 

The  dedication  ceremonies  at 
11  a.m.  Wednesday  will  be 
marked  by  the  award  of  a  Doc¬ 
tor  of  Laws  degree  to  President 
Johnson.  An  audience  of  25,000 
persons  is  anticipated. 

Ready  in  September 

The  School  of  Journalism,  the 
first  of  three  buildings  to  be 
constructed  in  the  center,  is  to 
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l)e  ready  for  .students  in  Sep- 
teml)er.  The  School  stands  at  one 
end  of  the  spacious  plaza  which 
will  unify  the  entire  Communi¬ 
cations  Quadrangle.  The  second 
building  will  contain  radio  and 
television  facilities,  an  Audio- 
Visual  Center,  the  Syracuse 
University  Press,  an  educational 
television  station,  a  sight  and 
.sound  library,  a  self-instruction 
library  with  facilities  for  re- 
■search  and  experimentation  with 
programmed  learning  and  other 
advanced  instructional  tech¬ 
niques  and  equipment. 

The  third  building  will  house 
the  Institute  for  Advanced 
Study  in  Communications,  a 
major  information  storage  and 
retrieval  library,  facilities  for 
mid-career  training  in  communi¬ 
cations,  the  headquarters  of  the 
world-famous  Laubach  Literacy 
Fund,  and  a  special  public  com¬ 
munications  library  containing 
materials  representative  of  and 
relating  to  all  the  mass  media. 

The  Newhouse  Communica¬ 
tions  Center  has  been  designed 
by  architects  I.  M.  Pei  &  Asso¬ 
ciates  of  New  York  in  coopera¬ 
tion  with  King  &  King  of  Syra¬ 
cuse. 

Inscription  on  Sculpture 

The  visitor,  crossing  the  plaza, 
enters  a  50'  x  50',  three-story 
Dedication  Hall,  the  heart  of  the 
School  of  Journalism,  and  faces 
the  imposing  focal  wall.  It  is 
centered  by  a  large  bronze  sculp¬ 
ture,  “Birth  of  the  Muses”  by 
Jacques  Lipchitz,  formed  as  the 
mythological  flying  horse,  Peg¬ 
asus,  synonymous  with  inspira¬ 
tion.  Below  the  sculpture  is  a 
simple  statement  by  Mr.  New¬ 
house: 


“A  free  press  must  be  fortified 
with  greater  knowledge  of  the 
world  and  skill  in  the  arts  of 
expression.” 

Light  plays  over  the  focal 
wall,  highlighting  the  sculpture 
and  bronze  letters,  in  ever- 
changing  patterns  formed  by  the 
honeycomb  arrangement  of  sky¬ 
lights  in  the  ceiling. 

Solid  teak  panels  face  the 
four  sides  of  the  Dedication  Hall, 
their  rich  hue  and  sensuous 
markings  blending  harmoniously 
with  the  bronze  solar  glass  of 
the  outer  walls,  the  natural  con¬ 
crete  used  in  the  horizontal 
spanning  members,  and  the  red¬ 
dish-pink  glint  of  the  concrete 
aggregate  specially  quarried  in 
Texas  which  is  used  for  the 
plaza. 

Classrooms  and  Labs 

Besides  classrooms  and  labo¬ 
ratories,  the  hall  contains  offices 
for  the  New  York  State  Pub¬ 
lishers  Association,  the  New 
York  Press  Association,  the  New 
York  State  Society  of  News¬ 
paper  Editors  and  affiliated 
groups. 

The  sub-plaza  floors  house  the 
most  advanced  facilities  in  labo¬ 
ratories  and  classrooms  for  the 
graphic  arts  programs  in  pho¬ 
tography,  typography,  layout 
and  advertising  design.  In  the 
Frederic  Goudy  Memorial  Labo¬ 
ratory,  students  both  set  type  by 
hand  and  also  learn  advanced 
techniques  on  offset  lithography. 
A  newly-accredited  Master’s 
program  in  Typography  will  be 
offered. 

Two  experimental  classrooms 
are  parabolic,  with  an  arena- 
{Continued  on  page  49) 
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NEW  LEAD — Scout  Brecher  may  have  gottan 
his  inspiration  for  this  moment  of  journalism  on 
the  field  from  pictures  he's  seen  of  famous  war 
correspondents. 


GLAMOR  GIRL — There  were  50,000  Boy  Scouts 
at  the  Jamboree  at  Valley  Forge,  Pa.  and  Anita 
Bryant,  tv  singing  star.  Howard  developed  an¬ 
other  good  feature  in  this. 


A  FOREIGN  ANGLE — Hometown  Correspond¬ 
ent  Howard  Brecher,  at  right,  interviews  Scout 
Jeffrey  Weed  of  London  for  a  feature  in  the 
Hartford  Courant. 


nil 


ENGAGING  IN  SHOP  TALK  for  the  moment  are  two  of  the  5,000 
Hometown  Correspondents  at  the  Jamboree — Scott  Brown  of  Norwalk, 
Conn,  and  John  Boyle  of  Arlington,  Vermont. 


HOLD  IT,  FELLOWS! — There  were  200  typewriters  (Royal)  for  the 
young  journalists  but  occasionally  the  boys  had  a  lot  to  write  home 
about  and  they'd  have  to  wait  their  turns.  Two  of  the  correspondents 
here  were  from  Missour' — Fred  Fulton  and  Ralph  Madden  of  Spring- 
field.  The  Scout  on  the  right  is  Irv  Pasternack  of  Cheyenne,  Wyoming. 
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THE  BIS  STORY  that  made  Scouf  Brecher  look 
six  feet  fall  as  a  future  reporter  was  his  inter¬ 
view  with  James  Whittaker,  one  of  the  few  men 
who  have  climbed  Mount  Everest.  He  was  on 
the  Jamboree  entertainment  program. 


BACK  HOME  IN  INDIANA  the  folks  read  a  lot  of  good  copy  about 
the  local  Boy  Scouts  at  the  National  Jamboree  which  ran  July  17-23. 
Hometown  Correspondents  included:  Left  to  right — Ralph  C.  Loomis 
of  Richmond,  Dudley  Ross  of  Liberty  and  James  Connerly  of  Rushville. 


CITY  ROOM — Deadlines  are  coming  up  and  these  Boy  Scout  journalists 
are  really  concentrating  on  their  copy.  Left  to  right — William  Pogson, 
of  Pittsburg,  Kansas;  Terry  Knight,  of  Gladstone,  Missouri;  and  Doug¬ 
las  Alquist,  of  Baxter  Springs,  Kansas. 

(All  pictures  from  the  Jamboree,  courtesy  of  Royal  McBee  Corporation). 


WAIT,  FIX  THAT  SENTENCE! — Scout  Douglas  Powers  of  Scarsdale,  N.Y. 
works  with  Richard  Poliak  of  White  Plains  in  copy-editing  a  story  for  the 
Westchester  Newspapers. 
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Clear  the  Sports  Pages 
For  Action  in  October! 

Olympic  Games  in  Tokyo  Clash 
With  World  Series  and  Football 

By  Ted  Sniits 

AhMM’iated  Pretts  Gen«‘ral  Sporih  Editor 


Mammoth  is  the  word  for  the 
Olympic  Games  in  Tokyo  Oct. 
10-24. 

The  Japanese  are  spending 
$25,540,000  just  to  staj^e  them, 
plus  $36,762,307  to  refurbi.sh  ex¬ 
isting  stadiums  and  build  new 
ones.  In  addition,  the  whopping 
sum  of  $1,923,250,092  is  being 
spent  on  super  highways  and 
related  facilities  —  that  comes 
to  a  staggering  693,731,630,800 
yen.  In  fact  just  about  any  im¬ 
provement  made  in  Tokyo  in  the 
last  couple  of  years  has  been 
tied  in  with  the  Games,  which 
permeate  Japanese  thinking  and 
living  in  a  way  no  sports  event 
could  dominate  the  United 
States. 

1.800  in  Press  Corps 

Competing  will  be  some  7,250 
athletes  from  115  nations  and 
applications  have  been  accepted 
from  700  reportei*s  and  still  pho¬ 
tographers  from  overseas  plus 
300  technical  and  non-accredited 
desk  personnel,  600  radio  and  tv 
men,  180  news  ser\dce  personne^ 
for  a  press  total  alone  of  1,800. 

In  money  spent,  in  athletes, 
in  the  si2se  of  the  press,  in  na¬ 
tions  competing,  the  Games  of 
the  XVIII  Olympiad  far  exceed 
any  previously  staged. 

The  entire  sports  world  will 
be  listening  and  watching  at 
Tokyo  —  but  there  will  be  vio¬ 
lent  static  on  American  sports 
pages. 

The  reason  is  two-fold.  Never 
before  have  the  Games  been 
staged  in  October  (for  weather 
reasons  the  Japanese  had  to 
choose  between  May  and  Octo¬ 
ber)  .  Never  before  has  the 
World  Series  started  as  late  as 
it  does  this  year,  namely  on 
Oct.  7  (snide  souls  say  it  was 
deliberately  pushed  back  to  em¬ 
barrass  professional  football, 
w'hich  is  crowding  baseball  for 
first  place  in  national  esteem). 

As  a  result  on  Saturday,  Oct. 
10,  the  Olympics,  World  Series 
and  college  football  will  all  col¬ 
lide;  on  Sunday  the  Olympics 
and  the  Series  run  into  profes¬ 
sional  football.  And  if  the  Series 
has  a  run  of  bad  weather  the 
same  black  and  horrible  collision 
could  occur  the  following  week¬ 
end. 


Actually  is  isn’t  quite  as  bad 
as  it  sounds.  Tokyo  is  13  hours 
ahead  of  Eastern  Daylight  Time. 
This  means  that  the  bulk  of 
Olympic  copy  will  flow  between 
midnight  and  noon,  EDT.  The 
real  collision  thus  will  be  be¬ 
tween  the  Series  and  football, 
which  American  sports  editors 
have  taken  in  stride  before.  But 
the  Olympics  will  add  a  heavy 
batch  of  copy  to  already  crow'ded 
sports  pages. 

Time  Difference  Helps 

Due  to  the  time  difference  and 
date  difference,  the  only  serious 
Olympic  contention  on  Satur¬ 
day,  Oct.  10,  comes  from  the 
Opening  Ceremonies.  Olympic 
competition  starts  about  Satur¬ 
day  midnight,  EDT. 

Thus  except  for  a  few  late- 
holding  morning  papers  on  the 
Paciflc  Coast,  the  Olympics  will 
be  mostly  a  fresh  story  for  aft¬ 
ernoon  papers.  The  big  after¬ 
noon  Olympic  finals  in  track  and 
.swimming  come  around  3  to  5 
a.m.,  EDT. 

Only  American  newspapermen 
approved  by  the  United  States 
Olympic  Committee  can  get 
working  space  at  Tokyo.  The 
man  who  makes  this  decision  is 
Art  Lentz,  a  tough  veteran  who 
holds  little  brief  for  phonies.  His 
accreditation  list  has  long  since 
been  filled. 

Low  Costs  for  Newsmen 

Accreditation  entitles  a  news¬ 
paperman  to  space  in  the  Press 
House  —  adequate  but  rather 
Spartan,  with  two  to  four  to  a 
room.  The  cost  is  only  $2  per 
night.  Meals  at  the  press  center 
will  be  $3.50  per  day.  To  achieve 
these  low  rates  the  Olympic  Or¬ 
ganizing  Committee  is  contrib- 
iiting  $1.50  toward  each  bed,  and 
$1.50  toward  each  day’s  meals. 

New’smen  who  venture  out 
into  Tokyo  for  bed  and  board 
will  find  quite  a  different  scale 
of  values.  Top  Tokyo  hotels  — 
as  modem,  as  clean,  and  with 
much  better  service  than  Amer¬ 
ican  hotels  —  run  $10  to  $15 
per  day  per  bed.  A  meal  at  a 
good  Japanese  restaurant  (every 
kind  of  food  is  available  and  it 
is  superb)  runs  from  $4  per 


person  up  to  $50  (that’s  with 
geisha  girls  to  fill  the  sake 
glasses  and  strum  on  Oriental 
banjos).  In  strictly  Western- 
style  lestaurants  the  cost  runs 
around  $5  for  lunch  and  $10 
for  dinner. 

As  for  hotels,  all  are  now 
listed  as  completely  sold  out. 
That  is  always  the  case  ahead 
of  Olympic  Games,  and  at  least 
in  my  experience  at  the  1948 
Games  in  London,  the  1952 
Games  in  Helsinki,  the  1956 
Games  in  Melbourne,  and  the 
1960  Games  in  Rome,  rooms  be¬ 
come  available  at  the  last  min¬ 
ute.  Speculation  by  travel  agen¬ 
cies  can  be  blamed  for  the  panic 
situation.  The  truth  is  that  the 
bulk  of  Olympic  fans  are  earn¬ 
est  and  penurious  souls  who 
sleep  on  the  bare  ground,  as  at 
Helsinki,  or  in  tents,  as  at  Rome. 

Hold  Dropouts  Likely 

By  early  August  the  hotel 
situation  should  clarify.  On  July 
31  is  due  the  second  50  percent 
deposit  on  hotel  space.  There 
may  be  dropouts. 

Probably  the  biggest  problem 
at  Tokyo  will  be  traffic.  The 
city  has  more  than  10,000,000 
inhabitants.  Most  seem  to 
possess  small,  agile,  noisy  cars. 
Streets  are  narrow  and  crooked. 
Even  with  the  new  Olympic 
super-highw’ays  there  will  be  a 
monumental  traffic  jam. 

And  the  stadiums  are  widely 
scattered.  The  principal  ones 
are  in  the  Meiji  complex  in  the 
heart  of  Tokyo.  Here  is  the  Na¬ 
tional  Stadium,  which  holds 
100,000  persons  and  where  track 
and  field,  some  top  soccer  games, 
and  final  equestrian  events  will 
be  staged.  A  couple  of  miles 
away  is  the  Yoyogi  complex  for 
swimming  and  basketball.  Wres¬ 
tling,  volleyball  and  field  hockey 
are  seven  miles  distant  from  the 
National  Stadium  and  scattered 
still  farther  out  are  the  sites  of 
rowing,  cycling  and  canoeing, 
with  yachting  at  Enoshimo  some 
40  miles  away. 

American  newspapermen  will 
have  no  difficulty  filing  copy. 
KDl),  the  official  Japanese  tele¬ 
phone  and  telegraph  agency,  has 
installed  about  25  offices  at  all 
the  principal  sites  where  news 
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copy  can  be  filed.  The  press  rate 
from  Japan  to  the  West  Coast 
of  the  United  States  is  8c  per 
word  for  ordinary  press,  12c 
for  urgent  press.  'To  the  rest  of 
the  United  States  the  rates  are 
10c  and  15c  respectively. 

Results  in  a  Pool 

International  Business  Ma¬ 
chines  has  been  designated  as 
the  official  Olympic  results  serv¬ 
ice,  and  with  a  staff  of  200  and 
at  a  cost  of  $500,000  and  more 
will  gather  every  result  in  every 
event  and  channel  these  through 
the  newest  of  computers. 

The  Associated  Press,  United 
Press  International,  and  Reuters 
have  formed  a  pool  and  will 
distribute  these  complete  results 
around  the  world  with  the  main 
cable  running  from  Tokyo  to 
New  York  and  thence  to  London, 
at  which  two  places  AP,  UPI, 
and  Reuters  will  route  the  re¬ 
sults  over  their  own  wires.  Har¬ 
old  J.  (Spike)  Claassen,  assist¬ 
ant  sports  editor  of  AP,  directs 
the  joint  results  service  known 
as  CORA.  He  did  a  similar  job 
—  but  without  IBM  help  —  at 
Melbourne. 

My  Sixth  One 

This  will  be  my  sixth  Olym¬ 
pics  (I  covered  the  1932  Games 
for  International  News  Service) 
and  I  will  be  joined  on  the  in¬ 
side  desk  operation  by  Murray 
Rose  of  New  York,  another 
Olympic  veteran. 

There  is  also  a  pool  arrange¬ 
ment  on  the  photo  side.  Partici¬ 
pating  in  this  pool  are  the  AP, 
UPI,  European  Picture  Union. 
Keystone  Press  Association,  and 
Life  magazine.  In  all  20  pho¬ 
tographers  will  be  in  the  pool, 
coordinated  by  George  Imai  of 
AP’s  Tokyo  bureau.  The  total 
pool  staff  will  run  close  to  90. 

All  photo  and  Olympic  news 
operations  will  work  directly 
from  special  bureaus  in  the  Na¬ 
tional  Stadium.  The  photo  area 
is  now  a  swimming  pool  which 
will  be  boarded  over. 
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SECTION  I 


Barbecue  Meals  in  Color 
On  Two-Page  Preprint  Ad 


Mack  R.  Hall,  left,  production  manager  of  the  Rockford  Morning  Star 
and  Register-Republic,  explains  how  preprinted  roll  of  SpectaColor 
advertising  goes  through  press.  Left  to  right  are  Hall;  Richard  G. 
Lundgren,  advertising  director  of  Rockford  Newspapers;  Robert  G. 
Howard,  retail  advertising  manager,  and  John  H.  Logli,  president  of 
Pacemaker  Food  Stores,  which  purchased  double-page. 


Demographic 
Data  About 
Car  Buyers 

A  recently  released  study 
compiled  l)y  the  re.search  de¬ 
partment  of  the  Des  Moines 
Reffister  and  Tribune  shows 
that  Iowa  new  car  buyers  are 
better  news|)aper  readers  than 
the  average  Iowan. 

For  example,  the  study  shows 
that  97  percent  of  the  lowans 
who  purchased  new  automobiles 
last  November  and  December 
read  daily  newspapers.  Tbis  is 
compared  with  86  percent  of  all 
lowans.  Likewise,  93  percent  of 
these  new  car  buyers  read  Sun¬ 
day  newspapers  as  compared 
with  79  percent  of  all  lowans. 

Most  siprnificant  is  the  fact 
that  75  percent  of  these  new 
car  purchasers  read  the  Des 
Moines  Sunday  Register  while 
across  the  state  the  Sunday 
Register  reaches  60  percent  of 
all  Iowa  families.  And,  62  per¬ 
cent  of  these  buyers  also  read 
the  morning  Register  or  evening 
Tribune  while  the  state-wide 
average  of  these  daily  news¬ 
papers  is  38  percent. 

Exclusive  readership  shows 
that  56  percent  of  the  new  car 
buyers  read  only  the  Des  Moines 
Sunday  Register  and  no  other 
Sunday  publication  and  28  per¬ 
cent  read  only  the  daily  Reg¬ 
ister  or  Tribune  and  no  other 
daily  newspaper. 

Joseph  C.  Zuendel,  automo¬ 
tive  advertising  representative 
for  the  Register  and  Tribune, 
points  out  that  this  is  the  first 
study  of  its  type  on  a  state-wide 
basis.  Also,  it  is  large  enough 
to  provide  a  make-by-make 
breakdown  in  answer  to  the 
various  questions. 

The  representative  sample 
was  obtained  from  a  list  of  new 
car  buyers  furnished  by  R.  L. 
Polk  Co.  Almost  10,000  question¬ 
naires  were  mailed  and  49  per¬ 
cent  returned.  Returns  closely 
parallel  county-by-county  new 
car  purchases.  A  blind  company 
name  was  used  so  those  answer¬ 
ing  questionnaires  did  not  iden- 
Ufy  the  survey  with  the  Reg¬ 
ister  and  Tribune. 

The  make-by-make  figures 
answer  questions  regarding  rea¬ 
sons  for  selecting  a  particular 
make  of  new  car;  makes  looked 
at  prior  to  purchase;  length  of 
time  spent  in  shopping;  make 
and  year  of  trade-in;  if  no 
trade-in,  why?;  dealer  loyalty; 
used  car  influence;  price;  multi¬ 
ple  ownership;  newspaper  read¬ 
ership;  and  buyer  profile  ac¬ 
cording  to  occupation,  age,  edu¬ 
cation  and  sex. 


Rockford,  Ill. 

Frankfurters  broiling  on  a 
fiery  grill  .  .  .  rich,  brown  fried 
chicken  with  green  beans  ...  a 
salad  with  luscious  red  tomato 
slices  .  .  .  fried  butterfly 

shrimp  garnished  with  fried 
onions  and  slices  of  yellowy 
lemons  .  .  .  and  a  yummy  fruit 
salad  sundae  in  full  color  .  .  . 

Each  gastronomic  delight 
held  its  place  for  attention  amid 
the  bold,  black  type  that’s  so 
typical  of  food  ads. 

Besides  being  spectacular, 
this  full  color  supermarket  ad 
in  the  Rockford  Morning  Star 
and  Register-Republic  on  Wed¬ 
nesday,  July  22,  was  unique  as 
the  first  double-truck  Specta¬ 
Color  copy  in  a  standard-size 
paper. 

Reaction  was  highly  favor¬ 
able,  Richard  G.  Lundgren,  ad¬ 
vertising  director  of  Rockford 
Newspapers  Inc.,  said.  Extra 
copies  were  distributed  to  ad¬ 
vertising  agencies  throughout 
the  United  States. 

The  Hurleton  Insetrol  sys¬ 
tem  was  used  for  automatically 
controlling  the  register  of  pre¬ 


printed  copy  of  the  (Pace¬ 
maker  Food  Stores  ad)  into  six 
editions  with  a  combined  press 
run  of  90,000. 

It  was  the  first  time  Specta¬ 
Color  appeared  in  a  Rockford 
newspaper,  and  the  newspapers’ 
first  attempt  to  use  SpectaColor 
on  a  newspage. 

The  project  involved  a  four- 
page  section.  Two  stories  and  a 
picture  preceded  the  two-page 
food  ad,  titled,  “Summertime 
Fun  With  Savings.’’  Newspage 
SpectaColor  showed  an  evening 
outdoor  patio  scene  with  picnic 
table  set  and  all  equipment 
necessary  for  a  barbecue. 

In  Barbecue  Mood 

Living  color  set  the  barbecue 
mood  for  the  Family-Feature 
page,  which  contained  a  “Sum¬ 
mer  Is  Time  for  Picnics’’  story 
and  three  other  articles  involv¬ 
ing  recipes. 

SpectaColor  was  hailed  as  a 
milestone  in  the  109-year  his¬ 
tory  of  Rockford’s  daily  news¬ 
papers,  which  have  been  leaders 
(Continued  on  page  22) 
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New  England 
PantrySurvey 
Is  Released 

The  New  England  Newspaper 
Advertising  Bureau  has  just 
released  its  26th  Annual  Survey 
of  Retail  Distribution  of  Gro¬ 
cery  Store  Products. 

The  1964  study  again  pro¬ 
vides  national  and  regional 
manufacturers  and  advertising 
agencies  with  facts  relating  to 
the  retail  distribution  in  the  six 
states  of  597  brands  of  grocery 
store  products  within  87  classi¬ 
fications  for  61  individual  mar¬ 
ket  areas. 

The  total  number  of  stores 
checked  by  the  62  participating 
newspapers  or  the  grocery  owner 
or  manager  for  compilation  of 
the  survey  was  a  record  1,319. 
All  types  and  grades  of  grocery 
stores  are  included. 

In  the  final  part  of  the  216- 
page  report,  a  section  titled 
“New  England  Daily  Newspaper 
Facts’’  discloses  66,923  Letters 
to  the  editor  and  11,815,935 
individual  classified  advertise¬ 
ments  were  published  during 
1963  by  daily  newspapers  in 
this  region. 

Morley  L.  Piper,  director  of 
the  bureau,  said  the  study  is 
available  on  request  to  NENAB, 
807  Statler  Office  Building, 
Boston  16,  Mass. 

• 

Houston,  San  Antonio 
Add  Suburbia  Today 

Two  more  metropolitan  dailies 
have  contracted  to  deliver  Sub¬ 
urbia  Today,  Leonard  S.  Da- 
vidow,  publisher,  announced. 

The  Houston  Post  and  the  Son 
Antonio  Light  will  add  approxi¬ 
mately  74,000  households  to  the 
Suburbia  Today  coverage  and 
bring  the  list  of  distributing 
newspapers  to  235,  Mr.  Davidow 
said.  Other  metro  dailies  carry¬ 
ing  the  colorgravure  supplement 
are  the  Philadelphia  Bulletin, 
San  Francisco  Chronicle  and  St. 
Louis  Globe-Democrat. 

• 

‘First  3’  Group  Elects 
Herrick  President 

John  F.  Herrick,  advertising 
manager  of  the  New  York  News. 
was  elected  president  of  First 
Three  Markets  Group  at  the  an¬ 
nual  directors  meeting  recently. 
First  Three  Markets  Group  is  a 
national  sales  organization  of¬ 
fering  single  billing  and  group 
rates  on  the  Sunday  Magazine 
sections  of  the  New  York  News, 
the  Chicago  Tribune,  and  the 
Philadelphia  Inquirer. 
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Copy  Shows 
Ad  Coupons’ 
Dollar  Value 

Tacoma,  Wash. 

The  dollar  and  cents  value  of 
coupons  offered  in  its  columns 
by  national  food  advertisers 
provided  the  Tacoma  News 
Tribune  with  a  promotion  which 
proved  strikingly  successful. 


This  w’as  demonstrated  in  a 
series  of  15  appreciativ'e  phone 
calls  from  national  advertisers, 
reports  William  G.  Robinson, 
general  advertising  manager. 
Other  replies  were  received  by 
mail.  Five-column  promotional 
copy  was  used  to  report  the 
TNT  figures  showing  that  food 
bill  savings  of  $17.52  had  been 
made  available  in  a  five  month 
period. 

This  budget  stretch  was  pro¬ 
vided  by  the  coupon  offerings  of 
33  national  advertisers,  the 
newspaper  pointed  out  in  copy 
headed:  “Did  you  save  $17.62?” 

These  savings  were  aside 
from  the  product  story  pre¬ 
sented  by  famous  name  com¬ 
panies,  the  TNT  said  in  listing 
the  advertisers  who  had  used 
its  columns  for  coupon  advertis¬ 
ing. 

Tearsheets  were  sent  each  ad¬ 
vertiser.  In  an  accompanying 
letter,  Mr.  Robinson  said  the 
promotional  ad  was  motivated 
by  one  prime  objective.  This 
w'as  to  render  what  the  TNT  felt 
to  be  a  valuable  service  to  the 
food  advertisers. 

The  copy  stressed  two  points, 
Mr.  Robinson  noted.  It  encour¬ 
aged  the  use  of  newspapers  by 
showing  their  monetary  value. 
It  requested  readers  to  use 
newspaper  coupons  in  accord 
with  the  three  basic  rules  con¬ 
cerning  their  redemption. 
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These  rules,  listed  in  the  pro¬ 
motion,  are:  to  select  only  the 
product  that  goes  with  the  cou¬ 
pon;  to  provide  coupons  and 
corresponding  products  first  at 
checkout  counter.^  and  to  ask 
credit  only  on  the  correct  prod¬ 
uct. 

• 

Diet-Rite  Cola  Ada 
Rap  ^Sour  Grapes^ 

Embittered  by  a  sugar  indus¬ 
try  ad  campaign  knocking  prod¬ 
ucts  using  artificial  sweetners, 
Royal  Crown  Cola  Co.,  makers 
of  Diet-Rite  Cola,  has  begun  a 
special  newspaper  and  maga¬ 
zine  ad  schedule  to  counteract 
the  claims. 

A  series  of  four  full-page  and 
1500-line  newspaper  ads  have 
been  placed  by  D’Arcy  Adver¬ 
tising  Co.  in  a  minimum  of  50 
cities  by  Royal  Crown. 

Sugar  Information  Inc.,  a 
trade  group,  initiated  a  21-page 
magazine  campaign  July  11.  The 
Leo  Burnett  Co.  ads  question 
the  weight-reducing  effective¬ 
ness  and  nutritional  value  of 
low  calorie  soft  drinks.  Diet-Rite 
ads  present  an  interpretation  of 
the  sugar  industry’s  motivation 
by  pointing  out  that  these  ads 
were  run  not  in  the  public  inter¬ 
est  but  rather  because  of  a  loss 
of  business. 

AD  EXECUTIVES  of  the  Greens¬ 
boro  (N.C.)  News  and  Record 
hold  copies  of  the  Major  U.S. 
Markets  Analysis:  Left  to  right — 
Don  Hill,  sales  promotion  mana¬ 
ger;  Larry  Sarra,  national  mana¬ 
ger;  Leslie  Ricketts,  classified 
manager;  George  Lemons,  adver¬ 
tising  director;  Chester  Rose,  local 
manager;  and  Sam  Warner,  state 
manager. 


Major  Market 
Analysis  Issued 
For  12th  Year 

Gkkkn.sboko,  N.C. 

The  (irccnuboro  Xcwti  and 
Record  observes  its  twelfth  year 
of  market  data  service  with  the 
publication  of  its  “Major  U.  S. 
Markets  Analysis  19(54”. 

Expanded  in  content  and  im¬ 
proved  in  format,  the  12th  An¬ 
nual  Edition  contains  this  in¬ 
formation  on  each  of  the  300 
Metropolitan  Markets: 

(1)  Dollar  Volume  Ranking 
of  the  300  metro  markets  in  10 
major  sales  classifications. 

(2)  Gain  or  Loss  (1963  over 
1958)  in  dollar  volume  ranking 
of  the  300  markets  in  the  basic 
sales  classifications. 

(3)  Dollar  Volume  Ranking 
of  the  South’s  Top  20  metro 
markets  in  the  basic  sales  class¬ 
ifications. 

Free  <ni  Request 

(4)  Dollar  volume  Ranking 
of  the  Nation’s  Top  100  metro 
markets  in  Total  Retail  Sales. 

(5)  Per  Household  Income 
Ranking  of  the  Nation’s  300 
metro  markets.  And  Per  House¬ 
hold  Sales  for  300  metro  county 
areas  in  Total  Retail  Sales  and 
9  store  groups. 

(6)  Alphabetical  list,  300 
metro  markets  with  component 
counties  of  each. 

Copies  are  free  upon  request 
by  writing  on  company  letter¬ 
head  to  Advertising  Research 
Department,  Greensboro  News 
&  Record,  or  to  Jann  &  Kelley 
Inc. 


Wife-Wanted  Ad 
Leads  to  the  AlU. 

Central  ity,  Ky. 

A  wife- wanted  cl;  ified  ad 
in  the  Timcs-Argn>  lere  re- 
sultiHl  in  more  than  0  replies 
and  one  marriage. 

William  Geary,  59,  ■'  Central 
City  placed  an  ad:  “Wde  Want¬ 
ed:  I’m  an  old  bachelc;  and  live 
by  myself.  All  the  Iccad  and 
cheese  I  have  I  put  on  I  he  shelf. 
The  rats  and  mice  ai  .  leading 
me  such  a  life  that  I’ve  got  to 
adv'ertise  to  get  myself  a  wife. 
Meanwhile  my  $6,000.75  is 
drawing  interest.  I  need  a  wife 
to  help  me  spend  it.  Grass  wid¬ 
ows’  applications  will  be  con¬ 
sidered.” 

Mr.  Geary  and  Mrs.  Lorenc 
Case,  60,  a  widow,  of  Island, 
Ky.,  were  married  June  26. 

• 

New  Canadian  Finn 
Gets  Phila.  Bnlletin 

PniL.\l)ELPHU 

American  Publishers’  Repre¬ 
sentatives  has  been  appointed  to 
represent  the  Philadelphia  Bul¬ 
letin  for  all  advertising  space 
sales  in  the  Canadian  Provinces, 
it  is  announced  by  Richard  Car¬ 
penter,  advertising  director. 

APR  is  a  new  organization 
formed  to  represent  U.  S.  news¬ 
paper  publishers  in  Canada.  Of¬ 
fices  are  under  the  direction  of 
S.  T.  Bardal,  at  67  Richman 
Street,  West,  Toronto. 

• 

AFA  Conference 

“Freedom  Must  Advertise”  is 
the  theme  of  the  Advertising 
Federation  of  America  “Presi¬ 
dential  Conference”  Nov.  6-8  at 
Pocono  Manor  Inn,  Pa. 
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Represented  ty  Sawyer  Ferguson  Walker 


Supermarket 
Corn  Column 


On  Saturday 


Kalamazoo,  Mich. 

Saturday  newspapers  are  un¬ 
der-rated  in  readership,  accord¬ 
ing  to  James  McConnell,  super¬ 
market  chain  executive. 

“Because  it  has  fewer  pages, 
the  Saturday  edition  is  more 
completely  read,”  he  says. 

Mr.  McConnell,  a  veteran  in 
writing  supermarket  advertis¬ 
ing,  is  assistant  general  man¬ 
ager  of  Town  and  Country  Mar¬ 
kets  Inc.,  which  operates  nine 
stores  in  Kalamazoo,  one  in  Hol¬ 
land,  Mich.,  and  a  small,  con¬ 
venience  grocery  store  in  Kala¬ 
mazoo  called  “Minute  Market.” 

He  cited  the  popularity  of  his 
column  which  appears  every 
Saturday  as  the  last  column  on 
the  back  page  of  the  Kalamazoo 
Gazette.  The  column  was  started 
almost  two  years  ago  to  pro¬ 
mote  diet  and  imported  foods 
at  the  Minute  Market. 

“I  started  making  side  com¬ 
ments  when  I  ran  dry  of  infor¬ 
mational  material,”  Mr.  McCon¬ 
nell  reported.  The  “side  com¬ 
ment”  was  in  reference  to  hand¬ 
some  Paul  Lewnfield,  then  man- 


Engineering  Design 
by 

Chas.  T.  Main,  Inc. 


Engineering  services  for  Grit 
Publishing  Co.,  Williamsport,  Pa., 
included  building  design,  plant 
layout  assistance  and  design  of 
the  equipment  installation.  It 
also  covered  site  preparation  and 
complete  construction  manage¬ 
ment. 

These  services  were  coordinated 
by  engineers  with  many  years  of 
practical  experience  in  newspa¬ 
per  management  and  production. 
Equipment  installation  included 
the  first  full  sized  newspaper 
offset  press  in  the  United  States. 


CHAS.  T.  MAIN.  INC. 
Entinttrinf  far  tlia  Graphic  Arts 

80  Federal  St. 

Boston,  Mass.  02110 
Code  617  HA  6-6200 


129  West  Trade  St. 
Charlotte,  N.C.  28202 
Code  704  FR  5-1735 


ager  of  Minute  Market,  and  now 
manager  of  one  of  the  chain’s 
supermarkets. 

Grant  and  Lorre 


GENERAL  AND  AUTOMOTIVE 
NEWSPAPER  ADVERTISING  LINAGr* 


JUNE  AND  FIRST  SIX  MONTHS 
( 14  City  Total— 6  and  7  Day  Basis) — Media  Records 


JUNE 

FIRST  SIX  l.-.ONTFIS 

1964  vs  1963 

1964  vs  1963 

% 

7o  of 

% 

%  of 

GENERAL 

Gain  or  loss 

Total 

Gain  or  lo^s 

Total 

Alcoholic  Beverages  . 

—  8.5 

8.8 

—  2.2 

8.3 

Foods  . 

+  7.4 

10.6 

—  2.3 

11.4 

Baby  Foods  . 

.  +  5.9 

0.3 

—  7.8 

0.3 

Baking  Products . 

.  —  14.8 

0.9 

-F  4.3 

1.2 

Beverages  . 

.  +  12.1 

2.7 

—  3.0 

2.0 

Cereals  &  Breakfast  Foods  . 

.  4-179.0 

0.8 

-F  1 14.8 

OA 

Condiments  . 

.  +  9.8 

0.9 

—  0.8 

0.7 

Dairy  Products  . 

.  +  8.7 

1.4 

-F  0.3 

1.5 

Frozen  Foods  . 

.  —  2.6 

0.7 

—  0.7 

1.0 

Meats  &  Fish  . 

-1-  0.9 

l.l 

—  8.1 

1.0 

Industrial  . 

—  34.5 

1.6 

—  27.1 

1.6 

Insurance  . 

.  —  43.6 

1.2 

—  12.1 

1.5 

Medical  . 

.  +  3.5 

1.9 

—  21.3 

1.9 

Public  Utilities  . 

—  10.4 

2.7 

-F  10.0 

3J 

Publishing  &  Media  . 

.  -F  26.5 

7.1 

-F  13.6 

8.1 

Radio,  TV  &  Phonographs  .  . . 

.  —  5.0 

0.4 

■F  57.9 

1.2 

Sporting  Goods.  Cam.  & 

Photo  SuppI . 

+  54.7 

1.2 

—  1.7 

0.6 

Tobacco  . 

.  -HI7.9 

5.6 

■FI  73.7 

4.1 

Toilet  Requisites  . 

—  21.2 

1.9 

-F  5.0 

1.9 

Dentifrices  . 

.  +  43.7 

0.2 

—  17.2 

0.3 

Men's  Toiletries  . 

.  —  12.4 

0.4 

-F  91.7 

0.5 

Perfumes  &  Cosmetics  .... 

.  —  15.0 

1.0 

—  1.8 

0.7 

Toilet  Soaps  . 

.  —  65.6 

0.0 

-F  54.1 

0.1 

Transportation  . 

.  +  0.8 

II.O 

—  3.7 

11.3 

Airways . 

.  -1-  6.4 

7.4 

—  6.2 

7.3 

Bus  Lines  . 

.  —  5.1 

0.6 

—  11.2 

0.5 

Railroads  . 

.  —  20.8 

0.7 

-F  2.5 

1.0 

Steamships  . 

.  +  7.9 

1.0 

—  8.5 

1.0 

Tours . 

.  +  13.2 

l.l 

-F  35.5 

IJ 

Wearing  Apparel  . 

.  +  6.4 

0.8 

-F  5.9 

1.2 

TOTAL  GENERAL  . 

.  +  1.3 

71.4 

-F  3.6 

71.5 

AUTOMOTIVE 

Gasolines  &  Oils  . 

.  +  48.6 

3.9 

-F  27.6 

2.6 

Passenger  Cars — New  . 

.  +  18.2 

13.4 

4*  8*6 

15.5 

Tires  &  Tubes  . 

+  21.3 

3.1 

-F  15.0 

2.4 

Trucks  &  Tractors  . 

—  44.1 

0.4 

-F  11.8 

0.7 

TOTAL  AUTOMOTIVE  . 

.  +  14.8 

28.6 

-F  9.2 

28.5 

TOTAL  GENERAL  AND 

AUTOMOTIVE  . 

..  -F  6.1 

100.0 

-F  5.6 

100.0 

Mr.  McConnell  told  readers 
to  go  to  Minute  Market  and 
meet  Lewnfield:  “You  can’t  miss 
him.  He  is  sort  of  a  combina¬ 
tion  of  Cary  Grant  and  Peter 
Lorre.” 

Mr.  Lewnfield  said  he  heard 
about  50  comments  on  that,  and 
the  tone  is  described  by  Mr.  Mc¬ 
Connell  as  “my  corn  column.” 

The  columnist  ribs  his  family, 
co-workers,  neighbors  and 
friends,  even  his  boss,  whom  he 
describes  as  a  Simon  Legree. 
He  hasn’t  been  fired,  for  three 
reasons,  says  his  boss.  First, 
his  column  is  widely  read  and 
popular.  Second,  he  is  experi¬ 
enced  and  capable.  Third,  his 
boss  is  the  co-founder  of  the 
chain  —  and  his  brother,  Wil¬ 
liam  McConnell. 

Pride  and  Prices 

The  column  also  promotes 
community  affairs  and,  in  one 
or  two  paragraphs,  mentions  the 
chain’s  low  prices. 

Mr,  McConnell  writes  in  long 
hand  and  the  column  is  typed 
by  a  Gazette  typist.  “Thinking 
of  something  to  say  in  the  col¬ 
umn  is  difficult,”  the  columnist 
reported.  “The  first  thought  is 
the  hardest  one.  Once  I  get  the 
column  started,  I  usually  can 
go  on  from  there  without  too 
much  difficulty.” 

Mr.  McConnell  hasn’t  found 
lack  of  previous  writing  experi¬ 
ence  a  difficulty.  “I  just  write 
directly  to  the  customers,”  he 
said.  “I  may  not  have  a  pro¬ 
fessional  style,  but  it’s  my  own.” 

Being  busy,  he  usually  is  un¬ 
able  to  get  to  the  column  before 
Tuesday  night,  using  his  kitchen 
table  as  a  desk.  Advertising 
deadline  for  Saturday  is 
Wednesday  noon. 

A  recent  letter  to  the  editor 
said  the  Gazette  would  be  worth 
buying  just  for  the  comic  strip 
“Peanuts”  and  “Town  and  Coun¬ 
try  Chatterbox,”  McConnell’s 


column,  according  to  Gazette 
Editor  Dan  Ryan. 

“The  response  from  the  col¬ 
umn  hasn’t  made  me  conceited,” 
Mr.  McConnell  joked.  “Every 
time  I  suggest  I  should  be  syn¬ 
dicated,  my  brother  reminds  me 
he  is  still  paying  to  have  the 
column  published.” 


Preprint  Ad 

{Continued  from  page  19) 


in  use  of  ROP  color. 

“This  is  the  most  dramatic 
advertising  medium  we  have 
used — the  first  double-page  in 
living  color  in  newspaper  his¬ 
tory,”  declared  John  H.  Logli, 
Pacemaker  president.  The  food 
co-op  has  eight  stores  in  Rock¬ 
ford. 

Web  Press  Publications,  Lin- 
colnwood.  Ill.,  printed  the  Spec- 
taColor  ad,  using  the  offset 
process.  It  was  then  rewound 
onto  a  news  roll,  sealed  in  plas¬ 
tic  to  maintain  moisture  con¬ 
tent,  and  delivered  to  Rockford 
Newspapers  about  11  hours  be¬ 
fore  Morning  Star  presstime. 

All  black  type  in  the  two-page 
ad — food  items  and  prices — and 
all  type  on  the  Family-Feature 
page  which  also  had  Specta- 
Color,  was  printed  as  preprint¬ 
ed  rolls  went  through  the  press. 


Written  with  character  . . . 
competence  . . .  color. 

1MI  PROVIDENCE 
JOURNAL- 
BULLETIN 
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85%  of  San  Diego  County  families  live  in  an  urban  area  which  accounts  for  over  85%  of  the  total  re¬ 
tail  sales.  80%  of  these  families  regularly  read  The  San  Diego  Union /Evening  Tribune,  unduplicated. 


'Facts  Consolidated  Market  Survey 


Sflje^atiJlieigalnion  I  EVENING  Tribune 


•THE  RING  OF  TRUTH’ 


15  HOMETOWN  DAILY  NEWSPAPERS  COVERING  SAN  DIEGO,  CALIFORNIA  -  GREATER  LOS  ANGELES  —  SPRINGFIELD, 
ILLINOIS -AND  NORTHERN  ILLINOIS.  SERVED  BY  THE  COPLEY  NEWS  SERVICE  WITH  A  WASHINGTON  BUREAU  AND 
bureaus  in  OTHER  MAJOR  CENTERS  OF  THE  WORLD.  REPRESENTED  NATIONALLY  BY  NELSON  ROBERTS  &  ASSOCIATES,  INC. 


What’s  so  different  about  the  San  Diego  Market? 


newspaper  readership! 


Stanley  T.  Poag 

Poa^  of  Ward-Griffith 
Named  Ad  Director 


New  Departure  Ball  Bearing  ac¬ 
counts  at  D.  P.  Brother  &  Com¬ 
pany,  was  sales  promotion  man¬ 
ager  of  the  Michigan  Outdoor 


Advertising  division  of  Walker 
&  Company  and  served  as  ac¬ 
count  executive  for  N.  W.  Ayer 
&  Son  on  Chrysler  Motor  and 


Michigan  Bell  Telephone  YelK 
Pages  accounts.  He  joined  Ward- 
Griffith,  newspaper  a  Ivertisint 
representative  finn,  in  1960, 


Advertising  Linage  Leaders  First  Six  Months 


(As  Measuretl  by  Media  Records,  Inc.) 


1964 

1963 

-Morning 

Morning 

Los  Angeles  Times 

Miami  Herald 

Washington  Post 

Chicago  Tribune 

San  Jose  Mercury  ... 

Phoenix  Republic  . 

New  Orleans  Times-Picayune 

New  York  Times 

Cleveland  Plain  Dealer 

Orlando  Sentinel  . 

26,978,889 

23,136,397 

21,428,372 

. 20,375,862 

. 17,011,930 

. 16,863,357 

. 16.492.278 

. 16,057,169 

. 15,375,858 

. 15,321,780 

Los  Angeles  Times  . 

Miami  Herald  . 

Chicago  Tribune  . 

Washington  Post  . 

New  Orleans  Times-Picayune  . 

Phoenix  Republic  .  . 

Orlando  Sentinel . 

San  Jose  Mercury  . 

St.  Petersburg  Time  . 

Houston  Post  ...  . 

24,982,553 
.21,462,221 
....  19,072,893 

- 18,454.084 

. ...  15,525,407 
15,3  3  7.631 
13,984,991 
13,951,700 
...13,904,673 
..  13.331,226 

Daytona  Beach,  Fla. 

Stanley  T.  Poag,  vicepresident 
of  Ward-Griffith  Company  and 
manager  of  its  Detroit  office 
since  1968,  will  be  the  new  ad¬ 
vertising  director  of  the  Day¬ 
tona  Beach  \ews-Joi(mal.  He 
will  replace  George  R.  Schmidt, 
who  is  retiring  after  37  years, 
according  to  News-Journal  pub¬ 
lisher  Herbert  M.  Davddson. 


Eveniiif:  Evening 

Houston  Chronicle  17,897,899  Houston  Chronicle . 16,833,137 

Milwaukee  Journal  .  17,153,374  Milwaukee  Journal  . I6,665,97i 

San  Jose  News  17,147,390  Montreal  La  Presse  . 16,538,504 

Cleveland  Press  .16,840,460  L.  I.  Newsday-Nassau  . 15,821,017 

Phoenix  Gazette  16,825,346  Montreal  Star  . 15,684,409 

Detroit  News  16,760,970  Detroit  News  . 15,387,124 

Montreal  Star  15,983,744  Phoenix  Gazette  . 15,318,771 

Fort  Lauderdale  News  15,650,720  Washington  Star  .  14,734,618 

Toronto  Star  15,625,600  Toronto  Star  . 14,640,016 

Washington  Star  15,400,032  Denver  Post  .  14,468,884 


A  graduate  of  Michigan  Cen¬ 
tral  University,  Mr.  Poag 
worked  as  a  copywriter  on  the 
Oldsmobile,  AC  Spark  Plug  and 


One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


One  aimple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
tremendous  unless  you  have  the 
protection  offered  by  Employer* 
Special  Exeett  Inauranee. 

With  our  Excess  Insurance,  yon 
agree  to  cover  a  certain  amount. 
We  handle  the  excess.  It’s  good 
business,  it’s  economical  and  it 
protects  yon  against  loss  due  to 
invasion  of  privacy,  libel,  piracy, 
copyright  violation  and  plagiarism. 

For  complete  details,  contact: 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  West  lOlh  ,  KANSAS  CITY,  MO 

SAN  FRANCISCO.  22i  *Jlomqomerv 
ATLANTA  34  Pe.u  •Mrg*'  N  E 
CHICAGO,  ns  W  J.uRson 
NEW  YORK.  John 


Sumluy 

Los  Angeles  Times 
New  York  Times 

Chicago  Tribune  . 

New  York  News  . 

Philadelphia  Inquirer . 

Milwaukee  Journal  . 

Baltimore  Sun  . 

C'eveland  Plain  Dealer 

Miami  Herald  . 

Boston  Globe  . 


17,649,292 

17,643,214 

10,071,018 

9,850,600 

9,387,624 

9,377,772 

9,193,719 

9,051,909 

9,004,186 

8,169,690 


Sunday 


Los  Angeles  Times  . 17,631,749 

Chicago  Tribune  . 10,356,200 

New  York  Times  .  9,477,573 

Baltimore  Sun  .  8,956,529 

Milwaukee  Journal  .  8,756,835 

Philadelphia  Inquirer  .  8,748,345 

Miami  Herald  .  8,653,657 

Boston  Globe  .  8,232.917 

Cincinnati  Enquirer .  7,545,878 

Columbus  Dispatch  .  7,301,789 


Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS 
New  York  Times  MS 

Miami  Herald  MS  . 

Chicago  Tribune  MS  ... 

Washington  Post  MS  .  .  . 

Milwaukee  Journal  ES  .  .  .  .  . 

Houston  Chronicle  ES 
Cleveland  Plain  Dealer  MS 
Detroit  News  ES 
Phoenix  Republic  MS 


44,628.181 

33,700,383 

32.140,583 

30,446,880 

29,571,696 

26,531,146 

24,919,840 

24,427,767 

24,371.112 

22,785,617 


Six  and  Seven-Day  Totals 


Los  Angeles  Times  MS  . 

Miami  Herald  MS  . 

Chicago  Tribune  MS  . 

Milwaukee  Journal  ES  . . 

Washington  Post  MS  . 

Houston  Chronicle  ES . 

Detroit  News  ES  . 

Minneapolis  Star  &  Tribune  ES 

Baltimore  Sun  ES . 

Phoenix  Republic  MS  . 


42,614,302 

30,115,878 

29,429,093 

25.422,811 

25,170,039 

23,785,194 

22,284,786 

21,545,618 

21,521,748 

21,112,383 


FOR  GREATER  FLEXIBILITY 
IN  SPOT  AND  MULTICOLOR  PRINTING 
INVESTIGATE  THE 

WOOD  5  COLOR  UNIT 


Florijla  Daily  Names 
Ad  Director  and  CAM 


Miami  Beach,  Fla. 

Two  top  spots  in  the  Miami 
Beach  Stin’s  advertising  staff 
have  recently  been  filled  by 
Rolfe  Neill,  editor-publisher. 

James  Shouse,  35,  recently 
general  manager  of  a  daily  and 
two  weeklies  in  Los  Gatos, 
Calif.,  joined  the  staff  as  adver¬ 
tising  director.  He  has  a  degree 
in  journalism  and  advertising 
from  San  Jose  State  College. 

New  classified  advertising 
manager  of  the  Sun  is  Fred 
Levine,  25,  a  native  of  New 
York  who  joined  the  staff  after 
leaving  the  Lansing  (Mich.) 


State  News  where  he  was  bust 
ness  manager.  The  paper  is  on* 
of  the  largest  college  dailies  ir 
the  nation. 


Joins  Media  Records 

The  Atlanta  (Ga.)  Times,  re 
cently  established,  has  Woni' 
a  subscriber  of  Media  Record; 
Inc.  Data  on  the  Times  will  b 
included  in  the  June  Media  Rec¬ 
ords  Service  report. 


Armstrong  Moves  Up 

Frank  Armstrong,  chairmsi 
of  the  board  of  management  a: 
McCann-Erickson,  New  Yorkr 
has  been  elected  an  executive 
vicepresident  of  that  agency. 
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Kansas  City  ranks  23rd  amoii)'  the 
nation's  population  centers.  But  its 
newspaper.  The  Kansas  City  Star, 
ranks  3rd  in  America  in  total  grocers’ 
advertisini':  2nd  in  retail  Kroeers'  line- 
ase.  Why? 


One  reason  is  MONEY.  There’s  more 
of  it  in  Kansas  City,  and  even  more 
important,  more  people  are  ready  to 
spend  it.  Income  pereapita  is  17% 
higher  than  the  national  average:  re¬ 
tail  sales  are  21%  higher. 


Competition  for  those  extra  dollars 
is  brisk,  particularly  in  the  food  field. 
Kansas  City  grocers  are  promotion 
minded.  Nationally  advertised  brands 
dominate  their  shelves.  And  because 
over  90%  of  all  grocery  business  in 
Kansas  City  is  concentrated  among 
four  food  chains  and  six  co-operative 
groups  served  by  two  wholesalers  — 
distribution  is  a  snap! 


Food  advertisers  can  reach  this  big, 
rich  Kansas  City  market  with  one 
medium  — The  Kansas  City  Star.  An 
overwhelming  9.3%  of  The  Star’s  circu¬ 
lation  (over  680,000  combined  daily) 
is  home  delivered  straight  to  Mrs. 


Housewife.  That’s  the  highest  per¬ 
centage  of  home  delivered  circula¬ 
tion  of  any  newspaper  in  the  nation. 


Few  newspapers  have  circulation  that 
so  completely  saturates  their  market 
as  The  Kansas  City  Star.  It’s  a  bargain, 
and  readers  know  it.  The  package  sub¬ 
scription  rate  for  morning,  evening 
and  Sunday  is  the  lowest  in  America. 
Unique  twiee-a-day-continuous-news- 
everv’-twelve-hours-operation  means 
Star  readers  are  exposed  to  their  news¬ 
paper  more  often  than  in  most  other 
markets  — they  have  the  newspaper 
habit.  They  read  it!  They  shop  it! 
Twice  every  day! 


The  proven  medium  in  Kansas  City 
is  The  Star  — proven  by  the  hundreds 
of  success  stories  of  advertisers  using 
long  term  schedules.  Proven  by  the 
volume  of  grocery'  lineage  carried! 
Third  largest  in  the  nation! 


Want  to  know  more  about  Kansas  City 
and  The  Star?  We  have  market  in¬ 
formation,  statistics  on  trade  attitudes, 
records  of  effective  merchandising 
programs,  and  a  staff  to  help  with  tie- 
in  ads.  Ail  yours  for  the  asking. 


Source:  Media  Records 
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THE  KANSAS  CITY  STAR 


1 729  Grand  Ave.,  K.  C.  8,  Mo.  •  21  East  40th,  New  York  •  202  South  State,  Chicago  •  Nelson  Roberts,  West  Coast 


Sponsored  Ads  Tell 
Better  Living  Ideas 


How  does  one  influence  others 
to  be  more  inclined  to  live  and 
work  together  in  understand¬ 
ing?  How  do  you  get  people  to 
approach  and  deal  with  current 
social  and  personal  relationship 
problems  in  a  spirit  of  open- 
mindedness  and  objectivity? 

And,  in  doing  all  of  this,  how 
can  one  at  the  same  time  open 
up  a  new  source  of  revenue  for 
newspapers  and  also  demon¬ 
strate  the  principles  of  free  en¬ 
terprise  in  operation? 

The  answer  may  well  have 
been  found  in  a  project  launched 
about  a  month  ago  in  the  pages 
of  the  Logans  port  (Ind.) 
Pharos-Tribune  &  Press,  and 
due  to  start  Aug.  9  in  the  Frank¬ 
fort  (Ind.)  Morning  Times. 

The  Better  Living  Founda¬ 
tion’s  “Plan  for  Better  Living” 
series  is  a  package  of  52  week¬ 
ly,  full-page  inspirational  “mes¬ 
sages”  by  outstanding  personali¬ 
ties,  many  well  known  and  oth¬ 
ers  comparatively  “unknown.” 

The  messages,  100  to  300 
words  in  length,  have  for  the 
most  part  been  written  especial¬ 
ly  for  the  series  by  men  and 
women  from  all  walks  of  life 


and  from  all  sides  of  all  types 
of  “fences.” 

Norman  H.  Brinsley,  who 
heads  the  Better  Living  Foun¬ 
dation,  said  the  messages  are 
designed  to  provide  a  deeper 
appreciation  and  understanding 
of  our  heritage  of  human  rights 
and  liberty  —  a  knowledge  of 
the  true  meaning  and  value  to 
the  individual  of  free  enterprise 
—  and  the  ability  and  oppor¬ 
tunity  and  great  need  for  all 
to  help  themselves  to  lietter  liv¬ 
ing. 

Econitmic  Principles 

Economic  principles  are 
stressed,  and  for  the  interpreta¬ 
tion  of  Free  Enterprise  Mr. 
Brinsley  found  one  of  the  ex¬ 
perts,  Kenneth  Akers,  retired 
advertising  agency  executive, 
who  is  noted  for  his  copy  fea¬ 
tured  through  the  years  in  the 
Warner  &  Swasey  advertising. 

The  message  series  is  sold  on 
a  percentage  basis  to  newspa¬ 
pers,  who  invite  the  cooperation 
of  industry  and  business  as 
signators  or  sponsors.  The  in¬ 
clination  of  publishers  is  to  dis¬ 
card  normal  rate  schedules  and 
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Editor  &  Publisher  will  help  you  solve  the  problems 
of  position.  Make  it  a  weekly  habit  to  relax  and 
enjoy  timely  E  &  P  reporting. 

Name  . 

Address  . 

City . Zone  ....  State . 

Company  . 

Mail  check  to 

Editor  and  Publisher 

:  850  THIRD  AVENUE  NEW  YORK.  NEW  YORK  10022 

f6.50  a  year,  U.S.  and  Canada — all  other  countries,  $10.00 


A  message  about  America  by  Irv¬ 
ing  Leibowitz,  managing  editor  ot 
the  Indianapolis  Times,  is  featured 
in  one  of  the  52  pages  of  the 
Better  Living  Foundation. 

to  set  up  a  special  “cost”  budget, 
welcoming  the  revenue  from  in¬ 
dustry  which  they  have  in  the 
most  part  been  hav’ing  consider¬ 
able  difficulty  in  tapping,  Mr. 
Brinsley  said. 

Where  there  is  insufficient  in¬ 
dustry  present  for  appreciable 
support  or  endorsement,  the 
series  will  be  available  as  a  syn¬ 
dicated  editorial  feature. 

In  Logansport  and  Frankfort, 
response  was  better  than  ex¬ 
pected.  Twenty-five  of  45  local 
industries  signed  up  in  Logans¬ 
port  and  the  percentage  was 
better  in  Frankfort. 

Norman  H.  Brinsley  of  In¬ 
dianapolis  is  a  former  newspa¬ 
perman.  In  recent  years  he  has 
specialized  as  a  marketing  and 
rales  consultant  in  the  public 
relations  field.  He  formed  the 
Better  Living  Foundation  about 
four  years  ago. 

Profit  for  Everyone 

“Everyone  will  profit  from 
this  operation,”  he  said.  “The 
personalities  who  write  the  ‘mes¬ 
sages’  all  receive  a  royalty  based 
on  the  gross  receipts  of  the 
Foundation  —  or  it  is  channeled 
into  their  favorite  charity. 

“We  are  using  some  authentic 
Abraham  Lincoln  copy.  That 
royalty  is  ear-marked  for  the 
Freedoms  Foundation.  Peter 
Marshall’s  widow  has  asked  that 
the  royalty  from  the  use  of  some 
of  the  late  Senate  Chaplain’s 
prayers  be  given  to  the  Peter 
Marshall  Bursary  Fund  of  the 
Princeton  Theological  Seminary. 

“As  the  Foundation  itself 
benefits,  it  will  function  much  as 
do  other  charitable  foundations, 
with  grants,  awards,  etc.,  but 
strictly  as  a  free  enterprise  op¬ 
eration,  paying  taxes,  asking 


for  no  contributions,  out  demon- 
.strating  that  it  ca;  be  done 
under  such  an  economy  as  oun.* 

The  first  “message  ’  page  ap¬ 
peared  Sunday,  June  i8,  in  the 
Logansport  Pharos-Ti  buneasa  * 
right-handed  companum  to  the 
paper’s  regular  editcrial  page 
and  featured  one  of  he  better 
known  prayers  by  P  ter  Mar¬ 
shall  when  he  was  Se;;ate  Chap-  , 
lain  in  1948. 

Successive  pages  include  those  - 
featuring  Irving  Leibowitz,  man-  i 
aging  editor  of  the  Ivdianapolit 
Times;  Dr.  Kenneth  McFarland, 
lecturer  and  speaker;  Dr 
George  Crane,  psychologist  and 
columnist;  Martin  nuxbanm, 
Washington,  D.  C.  business 
man;  William  Feather ,  printer,  ' 
publisher  and  former  newspa-  i 
perman;  Willard  Wil.son,  execu¬ 
tive  secretary  of  the  Petroleum 
Institute;  Walter  D.  Fuller,  re¬ 
tired  former  chairman  of  the 
board  of  the  Curtis  Publishing 
Company;  and  Bob  Segal,  editor 
of  several  Texas  newspapers. 

Other  personalities  include 
Dr.  Billy  Graham,  Dr.  Norman 
Vincent  Peale,  Rev.  Robert 
Raines,  Jackie  Robinson,  Cath¬ 
erine  Marshall  LeSourd,  Dr 
Ozie  Pi’uett,  Dr.  Kenneth  Wells, 
and  others.  Excerpts  from  the 
inaugural  addresses  of  Presi¬ 
dent  Kennedy,  Truman,  and 
Eisenhower  also  are  planned. 

• 

Wool  Carpet  Co-op 
Ad  Promotion  Set 

Wool  Carpets  of  America’s  i 
Fall  retail  cooperative  adver- ; 
tising  program  is  scheduled  to 
run  Oct.  11-23  in  29  cities. 

The  cities  in  which  retail 
carpet  dealers  are  eligible  to 
nlace  ads  on  a  cooperative  cost 
basis  with  WCA  are:  Atlanta, 
Baltimore,  Buffalo,  Boston,  Chi¬ 
cago,  Cincinnati,  Cleveland, 
Dallas,  Denv'er,  Detroit,  Hous-  | 
ton,  Indianapolis,  Jersey  City, 
Kansas  City,  Los  Angeles,  Mi¬ 
ami,  Milwaukee,  Minneapolis,! 
Newark,  New  York,  Philadel-lj 
phia,  Pittsburgh,  Portland,  SanP 
Francisco,  St.  Louis,  St.  Paul,j| 
San  Diego,  Seattle,  and  Wash-i 
ington.  I 

WCA  is  launching  the  pro*' 
gram  with  full-page  ads  in  each| 
of  the  cities  and  also  supplying P 
carpet  dealers  with  advertising! 

kits.  [I 


‘Snow  Blitz’’  Ads  | 

To  support  dealer  sales  in  its  i 
new  line  of  snow-throwers  for  | 
home-owners,  Toro  Manufac-  | 
turing  Corp.  will  co-sponsor  j 
localized  “Snow  Blitz”  adver-  | 
tising  in  newspapers  and  on  tv.  I 
According  to  Ro^rt  W.  Gibson,  | 
marketing  vicepresident,  the  ads  1 
have  been  designed  to  do  a  sell-  " 
ing  job  just  before  snowfall. 
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big  O,  small  t,  y,  r,  o,  f,  o,  a,  m. 

(Please) 


That’s  the  way  we  spell  Styrofoam®.  Always 
with  a  cap  S.  Styrofoam  is  a  registered  trade¬ 
mark  for  the  specific  brand  of  polystyrene 
plastic  foam  made  only  by  The  Dow  Chemical 
Company.  So  it  deserves  the  initial  cap. 

Like  all  trademarks,  Styrofoam  should  be 


used  correctly.  This  avoids  confusing  people 
about  the  true  source  of  a  product. 

Please,  hit  that  capital  S  when  typing 
Styrofoam  or  mark  it  UC  on  proofs.  We'd  be 
most  grateful.  The  Dow  Chemical  Company, 
Midland,  Michigan. 


What  Can  a  Newspaper  Do^ 

Cover  the  Neivs  Fully,  of  Course, 

AND  Provide  Positive  Editorial  Leadership 


Rochester,  N.Y.,  the  home  of  the  SKILLionaire  with  a 
reputation  as  a  city  of  brotherhood,  was  hit  by  racial  rioting 
last  weekend. 

This  was  a  city  unprepared. 

Public  officials  were  surprised.  Citizens  were  dismayed. 

In  that  light,  how  did  the  newspapers  react  ? 

With  Extras,  greatly  expanded  news  holes,  complete 
picture  and  stoiy  coverage,  of  course.  Those  are  things  you 
would  expject  of  any  good  newspaper. 

But  for  a  city  in  shock,  more  was  needed. 

Leadership. 

The  Rochester  newspapers  offered  it. 

The  editorials  reprinted  here,  and  others,  are  credited 
by  public  officials  and  citizens  with  helping  point  the  way. 


No  Pussyfooting 
With  Hoodlums 

no  excuse  tor  mob  violence  such  as 

belong  m 

Hoodlums.  Of  *bn«  Aether 
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AN  EDITORIAL: 


Opportunity  for  x41l. 
Immunity  for  None 

These  are  the  real  messages  from  the  rioting 
in  Rochester: 

Civil  rights  for  any  minority  group  has  little 
or  nothing  to  do  with  it. 

Rather,  the  rights  of  all  600,000  residents  of 
this  county  are  at  stake. 

‘  Police  brutality”  has  nothing  to  do  with  it, 
either. 

Rather,  brutality  TO  police  is  involved. 

Every  hour  that  passes  makes  it  more  clear  that 
thrill  seekers,  drunks  and  hoodlums  seized  a  chance 
to  run  wild,  to  defy  authority,  to  jeer  police  officers. 

During  the  first  48  hours,  an  undermanned 
police  force  followed  a  policy  of  tolerance  and  leni¬ 
ence  and  great  patience. 

To  that,  the  hoodlums  reacted  with  greater 
violence  and  a  seeming  determination  to  show  that 
their  mob  rule  was  stronger  than  the  government. 

On  Sunday,  calling  out  the  National  Guard  to 
augment  the  police  so  that  a  tougher  policy  could  be 
followed  was  a  significant  and  proper  step.  Its  result 
became  quickly  evident.  Any  show  of  force  meant 
something  to  the  hoodlums. 

Now,  keeping  the  Guard  and  other  police  forces 
at  proper  strength  and  readiness  to  prevent  any 
recurrence  of  the  insurrection  is  a  mandatory  next 
step. 

The  significance  of  that  will  be  felt  not  only  in 
Rochester,  but  in  the  nation. 

This  city  in  recent  years  has  set  many  examples 
of  equal  opportunities  —  from  jobs  to  housing  to 
education.  Brotherhood  has  been  practiced  here. 
That  message  must  be  made  unmistakably  clear. 

More  should  be  done,  and  will  be  done.  But  in 
the  meantime  we  can  set  another  example. 

Rochester  can  now  demonstrate  what  must  be 
done  when  hoodlums,  under  the  guise  of  a  racial 
problem  or  civil  rights  agitation,  seek  to  defy  the 
law  and  place  themselves  above  authority. 

Both  these  messages  must  be  clear,  here  and  to 
the  nation; 

Opportunity  under  the  law  belongs  to  every 

man. 


From  the.  Democrat  and  Chronicle 
Sunday,  July  26 


Immunity  from  the  law  belongs  to  no  man. 


ten  Its  City  Is  Torn  by  Riots? 


From  the  Democrat  and  Chronicle  W 
Tuesday,  July  28 


iFrom  The  Times-Union 
Monday,  July  27 
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The  Times  -  Union  53  mu  crat  and  ciironifif 


ROCHESTER,  JN.  Y, 

Members  of  the  Pulitzer  Prize-Winning  Gannett  Group 


FAIRCHILD 

news 


HOME  FURNISHINGS  DAILY  and 
METALWORKING  NEWS  now 
have  a  new  rorrespondent  repre¬ 
senting  them  in  SvTacuse.  N.Y., 
with  the  appointment  to  the  Fair- 
child  News  Sei^’ice  of  George  R. 
Carr.  Another  new  member  of  the 
correspondents’  staff  is  June  D. 
Renny.  who  will  cover  for  all  the  ! 
Fairchild  papers  in  Madison.  Wis.  ■ 


Fairchild’s  weekly,  ELEf.TRONIC 
NEW'S,  once  again  will  step  up  its 
puhlishing  schedule  during  the  1964 
W’estern  Electronic  Show  and  Con-  ; 
vention  in  Los  Angeles,  Aug.  2.'i-28. 
to  bring  the  industiy-  up-to-the-  | 
minute  new's  of  events.  In  addition 
to  the  regular  Aug.  24  issue,  two 
extra  daily  editions  of  the  paper 
will  be  published  on  Aug.  26  and  ; 
27.  Copies  of  all  WESCON  editions 
of  ELECTRONIC  NEWS  will  be  j 
available  to  show  visitors  at  booths  j 
212.T2124  in  the  Los  Angeles  Sports 
.•\rena.  I 


DRUG  NEW^S  WEEKLY  ended  the 
first  six  months  of  1964  with  a  ; 
whopping  increase  in  advertising  | 
linage — up  94  per  cent  over  the  j 
same  Januarv-through-June  period  j 
of  m.'i. 


Fairchild  headquarters  has  been 
playing  host  to  correspondents  who 
are  vacationing  in  New  York.  M. 
Zuberi,  the  news  representative  in 
Karachi.  Pakistan,  recently  spent  j 
two  days  conferring  with  the  editors  j 
of  the  Fairchild  papers.  ,Mso.  Larrv- 
Cafiero  of  the  Miami  bureau  and  i 
David  Gretsch.  Tallahassee.  Fla., 
correspondent,  visited  with  editors 
and  others  while  in  New  York. 


The  full  force  of  the  nine-member 
New  York  news  staff  of  DRl  (i 
NEWS  WEEKLY,  headed  by  editor 
Mort  Stark,  will  give  blanket  cover¬ 
age  to  the  .American  Pharmaceutical 
.Assn,  annual  meeting  at  the  New 
York  Hilton  Hotel,  .Aug.  2-6.  They 
also  will  have  the  assistance  of  Mrs. 
Pat  Barnes  of  Fairchild’s  Washing¬ 
ton  bureau  news  staff  in  covering 
the  meetings.  Copies  of  DRI'fi 
NEW^S  WEEKLY  will  he  dis¬ 
tributed  at  the  Fairchild  booth  at 
the  convention. 

FAIRCHILD 
Publications,  Inc. 

7  East  12Hi  St.,  N»w  York,  N.  Y. 
P«MI*S*rs  of 

Dali,  Nawt  Racord.  Woman's  Waar  Daily, 
Homa  Furnishings  Daily,  Footwaar  Naws, 
Suparmarkat  Naws,  Drug  Naws  Waakly, 
Man's  Waar  Elactrenic  Naws,  Books, 
Ma^alworking  Naws,  Diractorias. 
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Hightower  and  Pett 
Now  Ap  ‘Specials’ 

John  Higrhtower  of  Washing¬ 
ton  and  Saul  Pett  of  New  York 
have  been  named  Special  Corre¬ 
spondents  by  AP  General  Man¬ 
ager  Wes  Gallagher.  They  join 
Reiman  Morin  two-time  Pulitzer 
Prize  winner,  and  William  L. 
Ryan,  news  analyst,  as  bearers 
of  the  title. 

The  only  other  AP  employe  to 
be  named  a  Special  Corre.spond- 
ent  was  Don  Whitehead,  another 
two-time  Pulitzer  Prize  winner 
who  is  now  an  author  and  a 
columnist  for  the  Knoxville 
(Tenn.)  News  Sentinel. 

Mr.  Pett,  46,  a  native  of 
Passaic,  N.  J.,  and  a  graduate 
of  the  University  of  Missouri 
school  of  journalism,  was  in 
charge  of  the  writing  in  “The 
Torch  is  Passed,”  AP’s  book  on 
the  assassination  of  President 
Kennedy. 

Mr.  Hightower,  55,  a  native 
of  Coal  Creek,  Tenn.,  attended 
the  University  of  Tennessee  and 
began  his  news  career  on  the 
Knoxville  Sentinel.  He  joined 
the  AP  in  1933  in  Nashville.  In 
1944  he  was  named  diplomatic 
news  editor. 

*  *  * 

Nancy  Lowdermild  and  Mary 
O’Connor  —  to  women’s  staff, 
Hartford  (Conn.)  Times. 

#  *  * 

Ef'GENE  Segal,  reporter  since 
1924,  expert  on  urban  renewal 
for  the  (Cleveland)  Plain 
Dealer — retired. 

»  *  if 

Michael  Corcoran  —  named 
associate  professor  and  director 
of  a  new  program  in  business 
communications  at  the  Univer¬ 
sity  of  Missouri.  He  has  been 
lecturing  at  the  University  of 
Minnesota  school  of  journalism. 

*  *  * 

David  Lavender,  recent  grad¬ 
uate  of  the  journalism  depart¬ 
ment  at  Point  Park  Junior  Col¬ 
lege,  Pittsburgh — named  editor 
of  TV  News  Week  supplement  in 
the  Lancaster  (Pa.)  Sunday 
News. 


persoi  al 


FIVE  MEN  ON  A  HORSE  TRACK — During  recess  from  desses  at  th» 
American  Press  Institute  recently,  these  sports  writers  visited  Aqueduct 
Race  Track  to  check  on  publisher-owned  entries.  Pictured  in  the  "Big 
A"  winner's  circle  are:  Lett  to,  right — Francis  E.  Regan,  Rome  (N.Y.) 
Sentinel;  Bruce  G.  Bennett,  Duluth  (Minn.)  Herald  and  News  Tribun*; 
Howard  Kaufman,  Greensburg  (Pa.)  Tribune-Review;  Bob  Ford,  Kokomo 
(Ind.)  Tribune;  and  Ed  Kolpack,  Fargo  (N.D.)  Forum. 


John  H.  Miller  —  from 
Washington  bureau  (radio 
news)  to  New  Jersey  and  North¬ 
western  Pennsylvania  represen¬ 
tative  for  United  Press  Inter¬ 
national,  replacing  Eugene  S. 
Harris  —  to  manager  of  Phila¬ 
delphia  news  bureau.  Charles 
B.  Engelke,  Philadelphia  man¬ 
ager,  retired. 

*  *  * 

James  H.  Bhdd  —  promoted 
to  managing  editor  of  the  Mexi¬ 
co  City  News. 

*  *  * 

Mickey  Porter  —  returns  to 
Evansville  (Ind.)  Courier  sports 
staff  as  outdoor  writer,  replac¬ 
ing  To.m  Bhskirk  —  to  a  Co¬ 
lumbus,  Ohio,  television  station. 
*  ♦  ♦ 

John  W.  Hall  —  from  Asso¬ 
ciated  Press,  Jackson,  Miss.,  to 
acting  correspondent,  Bluefield 
(W.  Va.). 

*  * 

Elinor  Burke  —  promoted  to 
city  desk  on  the  Lancaster-P aim- 
dale  (Calif.)  Daily  Ledyer-Ga- 
zette,  succeeding  George  Willey 
—  now  editor  of  the  Healdshurg 
(Calif.)  Tribune. 

♦  «  * 

Robert  Brown,  formerly  edi¬ 
tor  of  the  Columbus  (Ga.) 
Ledger  —  to  managing  editor  of 
the  Rock  Hill  (S.  C.)  Evening 
Herald. 

*  * 

Richard  Connelly,  former 
reporter  for  the  M  e  m  phis 
(Tenn.)  Commercial  Appeal  and 
more  recently  assistant  trade 
press  editor  at  National  Broad¬ 
casting  Company  —  to  manager 
of  press  relations  for  Group  W 
(Westinghouse  Broadcasting 
Company). 


Frederick  A.  Fetterly  Jr., 
executive  city  editor  of  the  ITcst 
Palm  Beach  (Fla.)  Post-Timet 

—  resigned  to  open  a  jiublic  re¬ 
lations  agency. 

«  *  * 

Ward  Winslow  —  to  assist¬ 
ant  editor,  Palo  .Alto  (Calif.) 
Times;  Bob  Burgess  —  to  as¬ 
sistant  city  editor;  Margaret 
ScANDUNG,  formerly  with  the 
San  Franciseo  Commercial  News 

—  to  Times,  covering  cultural 
affairs. 

♦  ♦  ♦ 

William  D.  Hall,  a  former 
UPI  staffer  —  now  editor  of 
Missile/Spaxc  Daily  in  Wash¬ 
ington.  He  joined  American 
Aviation  Publications  Inc.  five 
years  ago. 

%  #  4c  ' 

W.  J.  Pennington,  business 
manager,  Seattle  (Wash.)  Times 

—  elected  president,  Seattle 
Chamber  of  Commerce. 

«  ♦  * 

James  Lattie,  formerly  with 
the  Portland  Oregonian  —  to 
U.  S.  Steel’s  western  district 
public  relations  in  San  Fran- 


Helen  M.  Caro  —  from  re¬ 
porter,  Evansville  (Ind.)  Sun¬ 
day  Courier  and  Press,  to  as¬ 
sistant  to  the  director  of  pub¬ 
lic  information  at  Marquette 
University  news  bureau,  Mil¬ 
waukee. 

*  * 

William  Higdon  —  from 
sports  staff,  Newport  News 
(Va.)  Daily  Press,  to  sports  edi¬ 
tor  of  the  Bridgeton  (N.  J.) 
Evening  News.  He  began  his 
sports  writing  career  on  the 
Baltimore  (Md.)  Sun  in  1947. 
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Vic  Jifiiieson  Begins 
Chun  i»  Assignment 

Vic  iimeson,  New  Mexico 
newsn  "1.0.  has  beffun  his  duties 
as  asso  ate  director  of  the  Office 
of  Information  of  the  United 
Presbyterian  Church  in  the 
U.S.A.  at  Interchurch  Center, 
New  Y  )rk.  His  primary  work 
will  be  with  the  Commission  on 
Reliffion  and  Race. 

Mr.  .Tameson  was  on  the  edi¬ 
torial  staff  of  the  Hobbs  (N.  M.) 
News-Sun  for  13  years,  as  a  re¬ 
porter  and  city  editor.  He  is  a 
member  of  Sipfma  Delta  Chi.  He 
is  the  co-author,  with  the  Rev. 
Don  C.  Westfall  of  Albuquerque, 
of  “Bull  at  a  New  Gate,”  a 
satire  on  laymen’s  theology  soon 
to  be  published  by  Fortress 
Press. 


Dr.  Ei’gene  Gondv  of  the  old 
International  News  Service  staff 
in  Europe — now  teaching:  at 
Catholic  University,  Washinp- 
ton. 


Lester  S.  McWilliams,  re¬ 
porter  and  county  editor  for  the 
Hagerstown  (Md.)  Mourning 
Herald  for  35  years,  retired  re¬ 
cently.  He  was  inadvertently 
identified  with  the  Waynesboro 
Record  Herald  in  an  item  in 
Anthony  Guzzardi,  former  E&P,  July  11. 
sports  reporter  for  the  Water-  *  *  * 

bury  (Conn.)  Republican  —  now  Ray  Linders,  former  Hart- 
on  the  sports  desk  of  the  Bridge-  ford.  Conn.,  bureau  chief, 
port  (Conn.)  Telegram.  Bridgeport  (Conn.)  Herald  — 

*  *  to  chief  of  Fort  Lauderdale, 

C.  J.  Del  Vaglio,  Thomnston  Fla.,  bureau,  Miami  Herald. 

(Conn.)  Express  —  elected  ♦  *  * 

president  of  the  Connecticut  Edi-  Virginia  Dondro,  formerly  on 
torial  Association.  staff  of  Glendale  (Calif.)  Inde- 

*  *  *  pendent  —  to  Glendale  News- 

James  Lupton,  formerly  with  Press,  replacing:  Audrey  Ma- 

the  North  Hollywood  (Calif.)  tula. 

Valley  Times  —  to  classified  ad-  ♦  *  ♦ 

vertising:  managfer  of  Burbank  Waixace  H.  W’ard  —  to  man- 
(Calif.)  Daily  Review  replacing:  aping  editor  of  the  Charlotte- 

the  late  Wanda  Wells  Dened.  town  (P.  E.  1.)  Guardian  and 

*  *  *  Patriot;  J.  Pius  Callaghan  — 

Leonard  Ingalls,  former 

New  York  Times  reporter  on 
public  affairs  —  appointed  di¬ 
rector  of  public  information  and 
community  relations  of  the  New 
York  Transit  Authority. 

*  *  * 

John  N.  Davenport,  a  for¬ 
mer  aerospace  writer  for  the 
Dallas  (Tex.)  Morning  News  — 
appointed  documentary  producer 
for  WRC-tv,  Washington. 


Donald  W.  Leahy,  public  re¬ 
lations  counsel  for  the  Bristol, 
Conn.,  Redevelopment  Agency — 
to  managing  editor  of  the  week¬ 
ly  Litchfield  (Conn.)  Enquirer. 


O.  C.  O’Kell,  member  of  Glen¬ 
dale  (Calif.)  News-Pre,ss  staff 
since  1941  —  retired.  He  had 
been  head  of  the  dispatch  de¬ 
partment  since  1959.  Fred  W. 
Cornell  .succeeds  him. 


Editing  Explanation  Comment 


Today's  senior  editors  hove  seen  the  rise  of  the  news  weekly,  of 
news  broadcasting.  They  hove  seen  news  subjects  push  fiction  out 
of  the  moss  mogaxines.  They  hove  seen  doily  newspapers  keep  pace 
with  these  changes  by  doing  a  more  thorough  job  of  publishing  the 
hard  news,  explaining  it  and  offering  their  views.  Editorial  Research 
Reports  and  Congressional  Quarterly  Service  have  had  a  steady,  unob¬ 
trusive  part  in  this  news  revolution. 


Lincx)ln  Burr  Lounsbury  Jr., 
advertising  manager  of  the 
Newport  (N.  H.)  Argus-Cham¬ 
pion  —  resigned  to  enter  Lan¬ 
caster  Theological  Seminary, 

William  A.  Field  Jr.,  former 
advertising  manager  of  the 
Claremont  (N.  H.)  Daily  Eagle 
—  succeeds  Mr.  Lounsbury. 
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The  world’s  only 
Integrated  and  complete 
system  for  the 
automatic  operation  of 
llnecasting  machines 

Fairchild’s  Teletypesetter  Cost 
Reduction  System  can  be  tailored 
to  meet  your  typesetting  and  tape 
requirements  —  even  if  you’re  con¬ 
sidering  a  computer  installation. 
It’s  versatile!  Choose  from  5 
high  speed,  light  touch  keyboard 
tape  perforators  and  4  basic  TTS® 
Operating  Units  available  for  all 
makes  and  most  modelsof  linecast¬ 
ing  machines.  Select  only  what  you 
need  from  a  wide  range  of  other 
matched  components  designed  for 
high  speed,  low  cost  type  produc¬ 
tion.  To  learn  more,  write  to: 

■ELa.vr' v^,.,  ...  ■  j 

FAIRCHILD 
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Interns  Treated 
To  Expert  Counsel 


Washington 

The  Washington  Post  has 
garnished  its  staff  this  summer 
with  eiffht  interns  and  is  treat¬ 
ing  them  to  a  10-week  journal¬ 
istic  smorgasbord. 

The  staff  includes  men  and 
women  ranging  in  age  from  20 
to  24.  They  are  under  the  close 
sur\’eillance  of  Assistant  City 
Editor  Steve  Isaacs.  In  adminis¬ 
tering  the  program  Mr.  Isaacs 
is  assisted  by  Roy  H.  Copperud, 
who  writes  “The  Editorial 
Workshop”  in  E&P 

Messrs.  Isaacs  and  Copperud, 
with  Managing  Editor  Alfred 
Friendly  and  Day  Managing 
Editor  Ben  W.  Gilbert,  planned 
the  summer  program  to  include 
not  only  technical  training,  but 
educational  lectures  from  Post 
executives  and  reporters  on 
topics  ranging  from  coverage  of 
the  White  House  to  the  business 
side  of  a  newspaper. 

Helping  the  Industry 

Mr.  Isaacs  said  the  Post  was 
not  interested  only  in  cultivat¬ 
ing  young  people  for  itself,  but 
in  “proselytizing  for  the  news¬ 
paper  business  as  a  whole.”  He 
said  that  all  too  often  outstand¬ 
ing  college  graduates  “get  the 
impression  that  journalism  is 
much  like  the  old  movies  pic¬ 
ture  it,  with  no  meat.” 

“So  what  we’re  trjdng  to  do 
is  ser\'e  an  appetizer,”  to  “those 
who  otherwise  might  never  get 
into  the  normal  flow  of  journal¬ 
ism,”  he  said. 

Mr.  Friendly  added:  “We’re 
gambling  a  bit,  l)ecause  we  gen¬ 
erally  picked  jjeople  not  ready 
to  go  into  journalism.  But  even 
if  they  don’t  come  back  to  the 
Post,  maybe  they’ll  go  into  jour¬ 
nalism  elsewhere.” 

Mr.  Isaacs  said  the  interns 
were  first  familiarized  with  the 
newspaper  operation.  Their 


stories  were  read  carefully  and 
each  individual  was  prepared  to 
handle  reporting  assignments  by 
himself. 

Each  intern  was  given  long- 
range  story  research  assign¬ 
ments.  These  in-depth  pieces  are 
being  prepared  with  publication 
in  mind,  Mr.  Isaacs  said,  and 
their  authors  present  them  in 
weekly  seminars  for  criticism 
and  review. 

These  assignments  were  Mr. 
Isaacs’  own  idea  and  include  a 
study  of  shipping  in  the  Wash¬ 
ington  area  —  nearby  Alex¬ 
andria  once  being  one  of  the 
Nation’s  leading  ports  —  and 
a  study  of  the  life  and  attitudes 
of  the  Capital’s  society  of  afflu¬ 
ent  Negroes. 

.Scholarly  Group 

While  the  Post’s  program  is 
trying  to  add  to  the  young  peo¬ 
ple’s  education,  the  academic 
background  most  of  them 
brought  along  is  enviable.  For 
example: 

Michael  A.  Lemer,  20,  son  of 
New  York  Post  columnist  Max 
Lemer,  will  enter  his  senior 
year  at  Harvard  this  fall,  hop¬ 
ing  to  complete  the  normal  four- 
year  course  in  three  years.  He 
was  political  editor  of  the  Har¬ 
vard  Crimson  and  has  worked 
several  summers  for  the  New 
York  Times  in  New  York  and 
Paris. 

Leslie  Cheek  III,  23,  was  grad¬ 
uated  from  Harvard  University 
with  honors,  has  a  master’s  de¬ 
gree  from  Columbia  School  of 
Journalism,  and  a  summer’s  ex¬ 
perience  with  the  Richmond 
(Va.)  News  Leader. 

Robert  M.  Goldberg,  23,  son 
of  U.  S.  Supreme  Court  Justice 
Arthur  Goldberg,  is  a  ’63  grad¬ 
uate  of  Amherst  College  and 
spent  last  year  at  the  London 
School  of  Economics.  He  had 


some  college  newspaper  experi¬ 
ence,  plus  a  summer  in  the  li¬ 
brary  of  the  Chicago  Sun-Times. 

David  M.  Gordon,  20,  ranked 
near  the  top  of  his  Harvard 
junior  class,  is  a  member  of  the 
Harvard  Crimson  staff  and  edits 
the  undergraduate  quarterly,  the 
Harvard  Revieiv. 

Anita  S.  Martin,  24,  1960  cum 
laude  graduate  of  Radcliffe  Col¬ 
lege,  daughter  of  Louis  Martin, 
Deputy  Chairman  of  the  Demo¬ 
cratic  National  Committee,  will 
be  entering  her  third  year  at 
Yale  Law  School  this  fall.  She 
is  an  editorial  member  of  the 
Yale  Law  Journal  and  is  one 
of  two  women,  both  Negroes,  in 
the  summer’s  Post  program. 

She  and  the  other  interns  not 
only  learn  from  their  work  but 
make  contributions  to  tbe  qual¬ 
ity  of  tbe  Post,  Mr.  Friendly 
.said.  “When  you  start  teaching 
them,”  he  said,  “they  start  keep¬ 
ing  you  on  your  toes.” 

Applications  Invited 

Mr.  Isaacs  pointed  out  that 
though  the  program  is  geared 
for  the  interns,  some  veteran 
Post  reporters  have  shown  an 
interest,  and  the  lectures  have 
drawn  as  many  as  30  jieojjle. 
Eight  junior  editorial  depart¬ 
ment  staffers  are  included  in  the 
program. 

Mr.  Copperud  meets  individ¬ 
ually  with  each  trainee  once  a 
week  to  review  story  carbons 
and  he  and  Mr.  Isaacs  meet  with 
the  interns  for  90  minutes  each 
week  to  discuss  common  prob¬ 
lems. 

Each  intern  is  paid  $100  a 
week. 

The  program  is  to  be  con¬ 
tinued  on  a  year-to-year  basis 
and  ajjplications  from  interested 
young  people  are  welcome,  Mr. 
Isaacs  .said. 

• 

Georjre  Speers  Heatls 
New  J-Deparlmeiit 

Boston 

George  Speers,  director  of  the 
Northeastern  University  Press 
Bureau  for  the  past  14  years, 
has  been  named  the  first  chair¬ 
man  of  a  new  department  of 
Journalism  at  Northeastern. 

Under  the  journalism  pro¬ 
gram,  upperclass  students  sup¬ 
plement  their  academic  pro¬ 
grams  of  study  by  working  with 
newspapers,  wire  services,  mag¬ 
azines,  and  radio  and  tv  sta¬ 
tions.  Northeastern  students 
study  under  the  Co-operative 
Plan  of  Education,  an  alternat¬ 
ing  work-study  plan  of  educa¬ 
tion. 

Mr.  Speers,  who  will  carry  the 
rank  of  associate  professor,  has 
seiwed  on  the  staffs  of  daily  and 
weekly  newspapers  and  a  month¬ 
ly  magazine.  He  is  general  man¬ 
ager  of  the  New  England  Week¬ 
ly  Press  Association. 


J-Education 
Convention 
Aug.  26-30 

Austin,  Tex. 

Approximately  400  journalism 
educators  from  colleges  and  uni¬ 
versities  throughout  the  U.  S. 
will  gather  at  the  University  of 
Texas  Aug.  26-30  for  the  1964 
convention  of  the  Association 
for  Education  in  Journalism. 

International  emphasis  will 
mark  the  convention,  with  two 
State  Department  officials  ap¬ 
pearing  as  speakers.  Harlan 
Cleveland,  Assistant  Secretary 
of  State,  will  give  an  address 
on  “The  Press  and  Foreign 
Police.”  Richard  Phillips,  State 
Department  news  director,  will 
speak  on  “The  Press  in  Emerg¬ 
ing  Nations.”  A  panel  discussion 
will  be  devoted  to  “The  Press  in 
Latin  America.” 

“Is  Journalism  Education 
Adapting  to  the  Needs  of  To¬ 
morrows’  World?”  will  be  the 
convention  theme.  In  addition  to 
examining  the  outlook  for  higher 
education  in  general  and  jour¬ 
nalism  education  in  particular, 
the  AEJ  will  give  attention  to: 

— The  courts,  fair  trial  and 
the  press. 

— The  mushrooming  city  and 
press  responsibility. 

— Mass  communications  re- 
.search  and  analysis. 

Discussing  various  aspects  of 
tbe  sprawling  modern  city  and 
its  challenges  to  the  press  will 
be  Frank  Ahlgren,  Memphis 
Commercial  Appeal  editor,  and 
the  publisher  of  a  large  news- 
liaper,  selected  to  be  given  an 
award  of  excellence  at  the  con¬ 
vention. 

Prof.  Rae  O.  Weimer,  Uni¬ 
versity  of  Florida  School  of 
Journalism  and  Commercial  di¬ 
rector,  will  be  moderator  of  a 
session  on  “The  Future  in 
Higher  Education:  How  Does 
Journalism  Education  Fit?”  It 
will  consider  the  relation  of  re¬ 
search  and  classroom  instruc¬ 
tion,  future  curricular  emphasis, 
teaching  methods,  work  with 
professional  journalists  and  re¬ 
lated  topics. 

Dr.  DeWitt  C.  Reddick,  Uni¬ 
versity  of  Texas  School  of  Jour¬ 
nalism  director,  is  in  charge  of 
convention  plans. 

A(ld§  Seventh  Day 

Kokomo,  Ind. 

The  Kokomo  Tribune,  which 
has  been  published  evenings 
(Monday-Friday)  and  Sunday 
morning,  has  added  a  Saturday 
morning  edition.  The  Kokomo 
Morning  Times  began  publica¬ 
tion  July  22. 
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1  Message  from  the  People  of  the  Federal  Republic  of  Germany  to  the  People  of  the  United  States  of  America 


Germany  Pays  Tribute  to 
GENERAL 

GEORGE  CATLETT  MARSHALL 
Father  of  the  Marshall  Plan 


The  principle  of  development  aid 
which  he  gave  us  must  be  advanced 


It  is  now  acknowledged  that  the  Marshall  Plan,  which  re¬ 
built  Europe,  was  also  the  forerunner  of  today’s  Atlantic 
partnership,  and  of  the  whole  concept  of  self-help  and  mutual 
aid  which  has  been  generally  accepted  in  the  West.  The 
people  of  Germany  saw  what  Marshall  aid  did  for  them; 
they  decided  as  early  as  1950  to  start  their  own  aid  pro¬ 
gram  for  the  developing  nations. 

Garman  Aid  Gea*  to  83  Countria*  -  Weridwida 

By  the  end  of  1963,  Germany  had  allocated  about  23  billion 
D-marks  (almost  6  billion  dollars  U.S.)  for  development 
aid  purposes.  Of  this,  12.8  billion  D-marks  came  from 
public  funds,  10.06  billion  D-marks  from  private  sources— 
as  computed  by  the  Organization  for  Economic  Cooperation 
and  Development  (OECD).  Most  of  it  went  into  many 
forms  of  direct  and  indirect  capital  aid;  technical  assistance; 
industrial  development  and  trade  promotion. 


German  aid  is  both  bilateral  and  multilateral.  When  contri¬ 
buting  through  international  or  supra-national  organi¬ 
zations,  the  Federal  Republic  of  Germany  cedes  the  right  of 
distributing  such  funds  to  the  groups  concerned.  Germany 
has  no  areas  of  special  interest;  within  the  limitations  of  the 
aid  available,  grants  are  made  wherever  progress  seems  to 
be  most  likely. 

Garmany  Dping  It*  Share  -  AND  MORE 

The  commitment  of  the  Federal  Republic  of  Germany  to  the 
basic  principle  first  exemplified  by  the  Marshall  Plan  is 
shown  by  the  record.  In  the  future  as  in  the  past,  we  shall 
do  our  best  to  match  our  aid  program  to  the  needs  of  the 
emerging  nations.  In  such  action,  we  believe,  lies  our  best 
hope  for  the  future  of  freedom. 


Ministry  for  Economic  Cooperation  FEDERAL  REPUBLIC  OF  GERMANY 


The  Weekly  Editor 

HIS  DREAM  PAPER 


By  Floyd  Hilliker 

Land-poor  Northern  Lower 
Peninsula  of  Michigran  depends 
mostly  on  seasonal  tourism  for 
its  economy  and  is  never  kind 
to  weekly  newspapers.  But  in 
1963  a  weekly  newspaper,  the 
Hnrhor-Lite,  begran  and  pros¬ 
pered  in  Harbor  Sprinps,  a 
community  of  1,433  people  on 
Little  Traverse  Bay,  some  40 
miles  south  of  the  world  famous 
Straits  of  Mackinaw  Bridpe. 

A  weekly  newspaper  for  his 
home  town  had  been  the  dream 
of  a  Harl)or  Springs  High 
School  graduate  Jerry  Rein¬ 
wand  ever  since  the  Emmet 
County  Graphic  folded  in  1959, 
leaving  the  Emmet  County 
community  without  an  editorial 
voice.  He  had  worked  on  the 
Graphic  from  the  time  he  was 
sixteen  and  still  in  high  school, 
and  later  during  summers  while 
in  college.  When  the  Graphic 
folded,  Jerry  promised  himself 
to  bring  a  paper  back  to  Harbor 
Springs  as  soon  as  possible. 

At  that  time,  he  was  attend¬ 
ing  Ferris  State  College  in  Big 
Rapids,  and  dreams  of  his  own 
paper  had  to  wait.  But  his  time 
was  put  to  grood  use.  While  car¬ 
rying  a  full  load  of  subjects  at 
Ferris,  he  still  worked  from  40 
to  50  hours  a  week  with  the 
daily  Biy  Rapids  Pioneer.  While 
learning  to  be  an  all-around 
newspaperman  and  such  skills 
as  photo  work,  ad  layout  and 
sales,  editorial  work,  darkroom 
and  composition,  he  still  main¬ 
tained  a  B-plus  average  for  col¬ 
lege  work  and  majored  in 
Biology. 

In  1962,  he  was  one  of  ten 
students  selected  from  across 
the  United  States  by  the  Na¬ 
tional  Science  Foundation  to 
take  part  in  a  Marine  Biology 
research  project  at  William  and 
Mary  College.  He  chose  instead 
to  go  to  the  t^niversity  of  Min¬ 
nesota’s  Biological  station. 

Taught  .School 

During  1962-63  he  taught 
school,  but  the  idea  of  a  paper 
for  Harbor  Springs  persisted, 
and  in  early  summer  of  1963  he 
took  the  big  jump.  With  a  small 
amount  of  capital,  he  purchased 
a  tyi)e.setting  machine,  hired  a 
long-time  printer,  Guy  Bester, 
to  do  the  work  and  the  first  is¬ 
sue  went  to  press  July  17. 

Jerry  Reinwand  runs  a  three- 
member  staff.  He  does  the  ma¬ 
jority  of  the  writing,  all  the 
paste-up  and  camera  work,  all 
the  ad  sales  and  layout,  dark¬ 


Jerry  Reinwand 


room  and  presswork,  while  Guy 
Bester  does  the  typesetting.  His 
wife,  Lynn,  handles  all  the  bus¬ 
iness  details,  such  as  billing  and 
posting.  He  says  without  these 
two  he  would  have  a  rough  time 
getting  the  paper  off  the  ground. 

4-Color  .4d 

From  the  first,  he  had  been 
eager  to  try  new  ideas.  In  just 
the  third  issue,  he  ran  a  four- 
color  photo  of  a  sailing  boat. 
He  wanted  to  present  running 
color  in  ads  in  an  unusual  fash¬ 
ion.  He  feels  that  his  experi¬ 
ment  paid  off,  as  he  soon  had 
requests  from  three  customers 
for  color  in  their  ads. 

He  states  that  his  only  edi¬ 
torial  policy  has  been  to  biing 
the  town  good  news,  that  is, 
news  in  which  the  Harbor 
Springs  people  are  interested. 
While  he  has  tried  to  point  out 
what  he  sees  as  some  of  the  ills 
of  the  town,  he  doesn’t  feel  a 
25  year  old  editor  should  try  to 
pretend  to  have  all  the  answers 
to  the  town’s  problems. 

What  has  pleased  him  most 
is  that  advertisers  are  pleased 
with  his  paper  and  are  getting 
definite  results.  He  feels  this  is 
l)ecause  people  like  to  read  any¬ 
thing  local. 

In  a  lighter  vein,  he  recalls 
one  regular  customer,  a  lady 
who  ran  a  summer  sewing  shop, 
who  placed  an  ad  saying  a  cus¬ 
tomer  had  “borrowed”  a  maga¬ 
zine  from  her  store  containing 
valuable  negatives  of  work  she 
planned  to  dunlicate  the  follow¬ 
ing  winter.  She  asked  if  the 
person  who  had  “borrowed”  the 
magazine  would  return  the  neg¬ 
atives.  Three  days  later  she 
found  the  magazine  in  her  shop, 
put  underneath  a  pile  of  cloth, 
apparently  by  the  person  who 
had  taken  it  in  the  first  place. 


Recently,  he  purchased  a 
Harris  LSB  17  x  22  offset  press 
and  is  now  able  to  do  more  job 
printing,  which  rounds  out  his 
income. 

4c  *  * 

BLYS  INDIANA  PAPER 

Odon,  Ind. 

The  90-year-old  Odon  Jour¬ 
nal,  only  weekly  in  this  town. 


CIRCULATION 


Lancaster,  Pa. 

Increased  circulation  at  lower 
unit  costs  should  be  the  goal  of 
the  International  Circulation 
Managers  Association  and  all 
.sectional  associations  operated 
by  circulators  all  over  the  coun¬ 
try. 

That  was  the  expression  of 
Ray  W.  Gilliland,  ICMA  presi¬ 
dent,  in  his  first  communication 
to  the  membership  since  he  took 
office  in  Miami  Beach  in  June. 
(E&P  June  20,  Page  11) 

Mr.  Gilliland  said: 

“ICMA  has  a  threefold  re¬ 
sponsibility.  First,  to  our  pub¬ 
lishers,  second,  to  our  readers 
and  newspaper  advertisers,  and 
third,  to  our  department  per¬ 
sonnel,  including  independent 
carriers  and  dealers. 

Better  Newspapers 

“More  circulation  at  lower 
unit  costs  will  surely  fulfill  our 
responsibility  to  our  publishers. 
Too,  it  will  make  it  possible  for 
publishers  to  give  readers  the 
best  possible  newspaper  at  the 
lowest  possible  cost.  It  will  per¬ 
mit  giving  newspaper  adver¬ 
tisers  a  more  effective  medium 
and  give  us  the  opportunity  to 
better  reward  and  motivate  all 
those  who  are  engaged  in  the 
selling  and  servicing  of  news¬ 
paper  circulations.” 

Mr.  Gilliland  said  these  goals 
can  be  accomplished  by  practic¬ 
ing  mutual  enlightenment,  re¬ 
ciprocity  and  cooperation. 

He  said  it  is  his  intention  to 
offer  ICMA’s  cooperation  to  all 
sectional  associations  “with  the 
thought  that  we  can  eliminate 
duplication  of  effort  for  our  and 
our  publishers’  mutual  benefit.” 

It  is  also  his  intention  to  in¬ 
vite  and  offer  ICMA’s  coopera¬ 
tion  to  newspaper  associations 
other  than  the  circulation  field 
for  mutual  benefit  by  appoint¬ 
ing  joint  or  liaison  committees. 

To  Name  Coinmillees 

“Our  greatest  contribution,” 
Mr.  Gilliland  said,  “to  the  news¬ 
paper  industry  and  our  readers 


has  been  sold  to  John  Mj.  rs,  an 
employe  of  the  nearby  IT  shing- 
ton  (Ind.)  Herald  for  seven 
years.  Carval  J.  Stott"  pub¬ 
lisher  since  1947,  will  emain 
in  an  advisory  capacity  f.  r  two 
months,  then  will  devote  his  time 
to  his  collection  of  carniv  ,1  and 
circus  equipment.  The  Ji  arnal 
has  been  in  the  Stotts  umily 
since  1911. 


is  by  increasing  the  individual 
productivity  of  all  those  con¬ 
nected  with  newspaper  circula¬ 
tion  departments.  To  do  this,  it 
is  my  intention  to  appoint  addi¬ 
tional  committees  that  will  be 
concerned  with  every  phase  of 
circulation  management. 

“It  is  my  hope  that  these  com¬ 
mittees  will  seek,  through  real 
research,  not  only  better  but,  if 
possible,  the  best  methods  of 
each  phase  of  circulation  man¬ 
agement  .  .  .  and  that  these  com¬ 
mittees  will  set  high  but  realis¬ 
tic  goals.  There  will  be  set  dates 
for  accomplishing  these  goals." 
*  *  « 

INSULATED  STAND 

The  first  of  100  tidy  news¬ 
stands  for  New  York  City  is 
now  in  service  at  43rd  Street 
and  Times  Square. 

Next  step  is  to  get  approval 
of  City  License  (Commissioner 
Joseph  DiCarlo  to  open  similar 
stands  on  Fifth,  Madison  and 
Park  Avenues,  according  to  Na¬ 
than  Goldstein,  circulation  di¬ 
rector  of  the  New  York  Times 
and  chairman  of  the  New  York 
City  Circulation  Managers  As¬ 
sociation.  (Now  there  are  long 
distances  to  walk  on  these  fa¬ 
vored  streets  to  find  a  news¬ 
paper.) 

Designed  and  built  by  the 
Adams  Manufacturing  Com¬ 
pany  of  Chicago,  the  stands 
cost  $525.00  plus  delivery  and 
installation  charges.  They  are 
of  sheet  steel  and  insulated. 

Pat  Reynolds,  circulation 
manager  of  the  Times,  is  chair¬ 
man  of  the  News  Stand  De¬ 
velopment  Program. 

>i<  <•>  * 

A  new  street  edition  —  the 
Blue  Streak  —  for  the  South 
Bay  Daily  Breeze,  at  Redondo 
Beach,  Calif.,  is  given  much  of 
the  credit  for  pushing  circula¬ 
tion  over  the  39,000  mark. 

Emphasis  in  the  new  edition 
is  placetl  on  the  freshest  news 
for  lunch-time  readers.  Bright 
blue  headlines  adorn  the  front 
page  and  a  blue  streak  runs 
down  the  right  side  of  the  page. 


Lower  Unit  Costs 
Set  As  ICMA  Goal 
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PROMO  ■>IV 

‘Do  it-Yourself  Book 
For  Career  Seminars 


By  forfje  Wilt 

Newsii;.,"frs  have  discovered 
that  playi'.ir  bip  brother  to  the 
staffs  of  h  1 1,'h  school  newspapers 
produces  a  variety  of  benefits  in 
addition  to  better  school  news¬ 
papers. 

Carcer.s  in  journalism  are 
stimulated  among  the  young 
newsmen.  The  image  of  the 
daily  newspaper  is  enhanced. 
Community  interest  on  the  part 
of  the  daily  newspaper  is  demon¬ 
strated.  .And  the  newspaper’s 
ties  with  teachers  is  strength¬ 
ened. 

Now,  tlianks  to  a  booklet  pre¬ 
pared  by  the  National  News¬ 
paper  Piomotion  Association, 
many  more  newspapers  can  ini¬ 
tiate  programs  in  their  com¬ 
munities. 

“How  to  Conduct  A  High 
School  Journalism  Seminar”  is  a 
12-page  l)rochure,  prepared  for 
NNPA  by  Laurie  L.  Cavanaugh, 
MinneapoliH  Star  and  Tribune, 
and  Clarence  W.  Harding, 
South  Bend  Tribune.  The  book¬ 
let  draws  on  the  experiences  of 


the  Cliicaf/o  Tribune,  Minne¬ 
apolis  Star  and  Tribune,  Stock- 
ton  (Calif.)  Record,  Pittsburgh 
Press,  Corpus  Christi  (Tex.) 
Caller-Times,  London  (Ont.) 
Free  Press,  Rockford  (Ill.) 
Morning  Star  and  Register-Re¬ 
public,  Los  Angeles  Herald- 
Examiner,  Wilmington  (Del.) 
News-Journal,  Kalamazoo 
(Mich.)  Gazette,  and  Louisville 
Courier- J  our  nal.  Promotion 
managers  of  these  newspapers 
have  written  capsule  summaries 
of  the  programs  they  have  con¬ 
ducted. 

The  brochure  presents  a  list 
of  advantages  of  sponsorship  of 
journalism  seminars,  step-by- 
step  plans,  formats,  and  instruc¬ 
tions  for  getting  the  support  of 
school  authorities.  A  sample  pro¬ 
gram  for  a  one-day  seminar  is 
included,  although  the  booklet 
states  that  programs  can  run 
from  a  few  hours  to  several 
days. 

The  incorporation  of  such 
ideas  as  scholarship  programs. 


plant  tours,  press  critiques,  Jun¬ 
ior  Press  Clubs,  awards,  and 
seminars  for  faculty  advisers  is 
included.  Relation  to  the  “News¬ 
paper  in  the  Classroom”  is 
discussed. 

A  variety  of  ideas  for  opening 
sessions  is  included  in  the  text, 
and  a  section  is  devoted  to  the 
“mechanics”  of  running  a 
seminar.  A  special  list  of  “things 
to  do”  is  included. 

Copies  of  the  booklet  have 
been  distributed  to  NNPA  mem¬ 
bers,  but  any  newspaper  can  get 
copies  from  Clifford  A.  Shaw, 
executive  secretary  of  the  Na¬ 
tional  Newspaper  Promotion 
Association,  c/o  the  Providence 
Journal.  Copies  are  available  in 
bulk  at  25  cents  each.  That’s  a 
mighty  reasonable  price  for 
brain-picking. 

*  *  * 

IMPORTED  CARS— “Where 
Imported  Cars  Acquire  Ameri¬ 
can  Accents”  is  the  title  of  the 
New  York  Times'  new  Report 
on  the  New  York  and  National 
Markets  for  Imported  Cars.  The 
20-page  study  shows  1961-63 
registrations  by  make  of  new 
imported  cars  in  the  U.S.,  with 
rankings,  complete  breakdowns 
in  the  New  York  market,  by 
borough  and  county,  and  a  study 
of  new  imported  car  sales  in  30 
major  U.S.  metro  markets. 

♦  ♦  ♦ 

CHARACTERISTICS  —  The 


Washington  (D.  C.)  Post  has 
released  its  “Continuing  Audit 
of  Family  Purchases  in  the 
Washington,  D.  C.  Metropolitan 
Area,”  a  study  of  newspaper 
readership  by  audience  charac¬ 
teristics.  The  48-page  booklet 
shows  readership  for  all  Wash¬ 
ington,  D.  C.  newspapers  in  a 
great  variety  of  breakdowns. 
'The  survey  includes  D.  C., 
Montgomery  and  Prince  Georges 
Counties,  Md.,  Arlington  and 
Fairfax  Counties,  Alexandria 
and  Falls  Church,  Virginia. 

«  «  « 

DURABLES— The  Philadel¬ 
phia  Inquirer’s  “1964  Brand  In¬ 
ventory  of  Household  Durables” 
shows  that  the  appliance  store 
is  the  preferred  place  to  pur¬ 
chase  for  10  of  14  types  of  ap¬ 
pliances,  and  the  department 
.store  for  three  types.  Point-of- 
purchase  information  for  12  dif¬ 
ferent  types  of  stores  is  an 
added  feature  of  the  1964  study. 
In  addition,  the  28-page  publica¬ 
tion  includes  ownership  by 
brand  and  the  number  of  each 
of  17  durables  purchased  every 
year  since  1955. 

«  «  « 

SLEEP — “Do  not  disturb,” 
.says  the  sign  hanging  from  the 
die-cut  doorknob  on  the  Wash¬ 
ington  (D.  C.)  Star’s  brochure 
announcing  a  Better  Sleep  and 
Bedroom  Home  Furnishings 
Section,  to  be  published  Sept.  13. 
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by  the  M-A-N  push-button  process 


The  fully-automatic  M-A-N  Caster/Finisher  was  designed 
to  meet  the  rigid  requirements  of  the  most  sophisticated 
newspaper  operation  ...  and  has  proven  its  capabilities  in 
actual  production.*  It  casts,  shaves,  cools,  dries  and  trims 
a  predetermined  number  of  plates  from  any  standard  news¬ 
paper  mat.  For  a  completely  modern  molding  and  casting 
operation  the  M-A-N  Caster/Finisher  should  be  comple¬ 
mented  by  the  fully-automatic  M-A-N  Multopress.  Both  are 
available  exclusively  through  R.  Hoe  & 

Co.,  Inc.,  910  E.  138th  St.,  N.  Y.  54,  N.  Y.  n  W  b 


M-A-N  CASTER/FINISHER 


*Units  now  in  operation  or  on  order  for  Louisville  Courier-Journal,  Orlando  Sentinel-Star,  Los  Angeles  Times,  The 
Oklahoman,  Portland  Oregonian,  Birmingham  News  and  La  Presse  (Montreal). 
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Editor  Sees 
4  Areas  of 
Prime  Duty 


intelligence,  ability,  sc  briety  and 
ancestry  as  newspai  srmen  so 
often  do  at  their  ccnventioni 
and  seminars,”  he  said. 

“Newsmen  have  found,  and  1 
am  glad  of  it,  that  on  v  by  self- 
criticism  and  product  criticism 
can  we  apply  the  lessons  of  ex¬ 
perience  to  the  tests  'hat  face 
us  in  the  present  an  1  the  fu¬ 
ture.” 


weekly  i.oliiiiin 
Finds  Homes  for  Pets 

Chicago 

Pokie,  a  tailless  Ri  ston  ter- 


Julius  G!us,  editorial  director,  John  P.  Scripps  Newspapers. 


“ ,  u  u  ^  j  *-■  He  advocated  more  occasions  1911  by  E.  W.  Scripps  to  Paul  Poki 

goo  pay  c  w  s  an  pres  ige.  department  heads  confer  Edwards,  when  Edwards  was  been  a 

r.  ms  (pronounce  confide.  “In  every  depart-  about  to  found  the  Pont  in  Hous-  hav'e  t 

^  newspaper  i  r  of  the  newspaper,  the  edi-  ton.  It  said  in  part:  “I  would  adopte 

^  tor  is  obligated  to  make  his  adv’ise  you  to  begin  your  course  them  a 

sponsi  1  1  y  as  e  1  or  o  presence  felt  as  a  member  of  as  editor  of  this  paper  with  one  to  pub 

yenftcm  CoMnfj/^  c 

(ci  cu  a  10  ’  .  ,  ,.  .  Responsibility  to  reader  —  view,  and  that  is  to  serve  the  mal  si 

^  t^iT'^p  “Our  problcm,  and  it  becomes  a  class  of  people  and  only  that  J.  J 

naner  "nronertV^**  in  California  steadily  more  challenging  one,  class  of  people  from  whom  you  Anti-C 
^  J  n  «;eofo  to  make  newspapers  indis-  can  never  hope  to  derive  any  in-  where 

an  ingto  .  pensable.  This  calls  for  more  come  other  than  the  one  cent  that  tl 

±  R  Winn  'h'l'iios  editorial  independence,  courage,  a  day  they  pay  for  your  paper,  been  1 

espo  81  1  1  greater  depth  of  community  “Be  honest  and  fearless  with  papers 

Discussing  the  four  areas  of  servdce  and  crusading.  them,  alwrays  without  regard  for  in  18 

an  editor’s  responsibility,  he  “Every  w’orthwhile  civic  cause  the  good  will  or  the  ill  will  of  matcht 
made  these  points  on  each:  should  be  met  with  an  offer  of  the  so-called  business  commu-  Dog-of 

Responsibility  to  publisher  —  help,  and  every  unwmrthy  cause  nity,  .  .  ,  I  wdll  tell  you  that  it  ing  si 
“In  a  nutshell,  your  responsi-  condemned  and  rejected;  credit  is  absolutely  certain  in  the  end  and  re 
bility  to  the  publisher  is  to  pro-  for  doing  so  will  not  be  mis-  that  you  will  get  far  more  pa- 
vide  a  newspaper  that  will  sell  placed  with  radio  or  tv,  and  tronage  and  far  better  patron-  r)gui, 
and  stay  sold.  This  goal  can-  the  reader  will  have  new  respect  age  from  the  advertisers  by  tak- 
not  be  achiev'ed  without  full  for  the  indispensability  of  his  ing  this  course  than  you  can 
teamwork  on  your  part,  for  the  paper.”  possibly  get  by  an  exhibition  of  G.  1 

publishing  business  is  essential-  Responsibility  to  staff  —  “The  flunkeyism.”  ager  o: 

ly  a  teamwork  proposition  —  best  thing  an  editor  can  do  for  An  editor’s  further  responsi-  denied 
and  it  isn’t  necessarily  true  that  his  staff  is  to  excite  them  about  bility  to  self,  said  Gius,  is  to  paper 
the  newsroom  is  the  lead  horse  the  job  of  putting  out  a  good  avoid  being  a  slave  to  habit,  Montp^ 
on  that  team.”  newspaper.  And  if  you  don’t  don’t  take  yourself  too  .seriously,  was  cr 

Mr.  Gius  then  told  of  found-  feel  the  excitement  yourself,  keep  a  sense  of  humor  —  and  of  th 
ing  the  daily  Bremerton  you’re  dead.”  if  you  don’t  like  the  work,  get  Argus 

(Wash.)  Sun  in  1935,  when  he  out.  Times. 

was  23  years  old  and  had  five  Recruning  Solution  F  I  •  I  ’ 

yeap  of  previous  newsroom  ex-  Mr.  Gius  said  that  many  of  Exclusive  Lot  Argus, 

perience  on  the  old  Tacoma  better  newspapers  have  no  He  observed  that  newspaper  dailies 
Times.  personnel  recruitment  problem,  editors  are  an  exclusive  lot  —  comme 

When  the  charter  list  of  1,800  Able  news  people  are  now’  able  less  than  10,000  in  the  nation, 

.subscribers  began  to  decline  in  to  get  standards  for  the  papers  including  8,000  in  the  weekly 

favor  of  the  opposition  paper,  they  want  to  w’ork  for,  so  good  field  and  1,700  in  the  daily  field. 
his  door-to-door  survey  show’ed  papers  attract  the  cream  of  the  Despite  their  small  numbers, 
that  the  tow’nspeople  approved  crop.  “And  why  not?”  asked  editors  do  a  more  forthright  The 
the  new  daily,  enjoyed  its  fea-  Gius.  “If  I  w’ere  starting  out  job  of  self-analysis,  self-criti-  sion  h; 
tures  and  news  coverage  — but  jjj  this  business  today,  I’d  do  cism  and  product  criticism  than  of  a  g 

were  canrelling  because  it  didn’t  exactly  the  same  thing  —  I’d  any  other  trade  or  profession,  ers  an 

have  sufficient  advertising  to  gggk  gut  a  paper  of  substance,  “I  have  often  wondered  what  of  art 

provide  new’s  of  the  retail  mar-  honesty,  dimity  and  courage.”  would  be  the  reaction  in  the  The  be 

Responsibility  to  self  —  Hon-  professions  of  medicine  and  law.  Terms, 
“This  was  quite  a  comeup-  esty  is  the  first  requisite  to  ful-  where  ethics  are  so  proudly  pa-  gle  coj 

pance  for  an  editor,  but  one  of  fill  the  trust  placed  in  a  new’s-  raded,  if  one  practitioner  dared  by  wr 

the  best  lessons  I  ever  learned,”  paper  editor,  said  Gius.  to  openly  challenge  another’s  Energ; 

he  said.  He  quoted  a  letter  written  in  technique,  purpose,  conclusions,  62,  Os 


Do  you  wish  that  someone 
would  build  a  better 
D.  C  POWER  SUPPLY 
for  PRINTING  PRESSES? 


Lord  Beaverbrook  Knew 
He  Vas  Dying  of  Cancer 


Fredericton,  N.  R.  “On  his  last  nipht,  propped 

Detail  'f  Lord  Beaverbrook’s  up  in  lied  he  tried  to  join  his 

marriap"  lo  Lady  Dunn  and  his  wife  and  doctor  at  dinner.”  He 
death  ri  ’  ntly  from  the  effects  ate  a  few  strawberries  and  some 

of  canc( .  are  contained  in  an  ice  cream,  and  took  a  ^lass  of 

intimate  tory  by  Michael  War-  champafrne,  raised  it  slowly  and 
dell  in  the  current  issue  of  At-  with  difficulty,  and  toasted  her  ' 
lantic  Adiocate.  saying:  “To  my  beloved.” 

The  story,  based  partly  on  Mr.  Warded  was  for  many 
Lady  Beaverbrook’s  diary,  de-  years  associated  with  Lord 
scribes  how  he  told  her  in  July,  Deaverbrook’s  publishing  opera- 
1962,  the  doctors’  verdict  that  tions  and  was  with  him  on  the 
he  had  (ancer  of  the  prostate  eve  of  his  death, 
gland.  It  also  tells  of  his  last  , 

dinner,  propped  up  in  bed,  when 

he  toasted  Lady  Beaverbrook  Retl  China  Reporter 

with  champagne.  At  Work  in  Canada 

Lady  Beaverbrook  wanted  him 

“to  be  spared  the  horror”  of  the  Toronto 

medical  sentence.  At  her  insist-  The  first  journalist  from  Com- 
ence  there  was  a  re-examination  munist  China  to  take  up  resi- 
and  she  learned  that  with  care  dence  in  Canada  says  he  is  im- 
and  regular  injections.  Lord  pressed  by  the  high  standards 
Beaverbrook  might  last  two  of  living  here, 
years.  Pu  Chao-Min,  travelling  with 

And  Mr.  Warded  quotes  from  a  large  suitcase,  an  interpreter 
her  diary:  “Following  the  ex-  and  tape  recorder,  visited  To- 
amination  that  afternoon  he  ronto  for  several  days  before 
rushed  in  with  such  a  gleam  setting  up  his  headquarters  in 
of  hopefulness  and  joy  that  I  Ottawa.  He  intends  to  stay  a 
was  sure  we  had  hidden  the  year  and  possibly  longer, 
horror  from  him  for  the  time,  A  slim,  alert  man  who  looks 
at  any  rate.  The  doctors  played  younger  than  his  stated  “near 
their  parts  convincingly.”  40”  years,  Pu  is  a  reporter  from 

the  New  China  News  Agency. 

•Secret  Troth  jjg  g^yg  jg  j^g^g  report  on 

That  was  in  August,  1962.  Canada’s  development  and  pro- 
Less  than  a  year  before,  Mr.  mote  understanding  between  his 
Warded  reports.  Lady  Dunn  had  country  and  Canada.  He  speaks 
become  the  wife  of  Lord  Beaver-  little  English,  but  said  he  in¬ 
brook  not  in  the  literal  and  tends  to  work  hard  at  learning 
legal  sense,  but  by  a  secret  troth  more. 

taken  on  Oct.  26,  1961,  in  the  “After  all,  if  I  don’t  learn 
little  church  in  West  Lothian,  more  English  I  won’t  be  able  to 
Scotland,  whence  his  father  had  do  my  work  as  wed,”  he  de- 
journeyed  to  Canada  in  1864.  clared. 

The  troth  was  a  marriage  by  A  Canadian  newsman  recent- 
declaration,  according  to  ancient  1^  office  in  Peking. 


SOMEONE  HAS! 

PEMCO 

CORPORATION 


It  features 

•  Low  first  cost 

•  Increased  efficiency  98% 

•  Low  installation  cost 

•  Small  space 

•  Simple  operation 

Write,  wire,  or  phone  Area  304, 
325-8101  for  details 
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Alex  Freeman  Reveals 
Entertainment  World 


By  Ray  Erwin 


Gossip  about  entertainment 
people  on  a  world-wide  basis  is 
provided  in  titillating  tidbits  by 
Broadway’s  big-and-bluflf  Alex 
Freeman,  a  man  who  knows  and 
loves  his  work  with  a  grand 
passion. 

The  Bell-McClure  Syndicate 
is  distributing  five  Alex  Free¬ 
man  columns  a  week.  After  two 
years  of  testing,  the  syndicate 
now  is  beginning  national  sales 
promotion  of  the  column  in  the 
hope  of  building  it  into  a  na¬ 
tional  feature. 


Newspapers  using  the  Alex 
Freeman  column  during  the 
testing  period  include  the  Hart¬ 
ford  (Conn.)  Courant,  Chicago 
(Ill.)  Tribune,  Binghamton 
(N.  Y.)  Press,  Washington 

(D.  C.)  Star,  Shret'eport  (La.) 
Times  and  Phoenix  (Ariz.) 
Arizona  Republic. 


Passion  For  Work 


Alex  Freeman  loves  his  work 
and  has  a  sense  of  dedication  to 
it  far  beyond  any  9-to-5  office 
hours.  In  fact,  he  works  nearly 
all  night  and  nearly  all  day 
with  only  three  or  four  hours 
out  for  sleep.  He  declines  press 
agents’  handouts  and  digs  con¬ 
stantly  for  news  while  it  is  still 
news.  He  does  not  drink  and 
says  his  sole  interest  is  in  peo¬ 
ple — mainly  entertainment  peo¬ 
ple  he  finds  in  dozens  of  night 
clubs  where  he  calls  nightly. 

“All  I  want  is  to  write  the 
best  gossip  column  in  the  United 
States  with  New  York,  Chicago 
and  Los  Angeles  outlets,’’  mod¬ 
estly  proclaimed  the  big  man, 
whose  excessive  weight  is  his 
chief  personal  problem.  “Read¬ 
ers  want  to  be  entertained  and 
I  am  out  to  entertain  them. 
They  are  sick  and  tired  of  po¬ 
litical  problems  and  want  to 
know  what  their  favorite  en¬ 
tertainers  are  doing.” 


Careful  Research 


per.sonal  friendships  with  enter¬ 
tainment  .stars  liecause  he  wants 
to  keep  himself  free  to  report 
factually  and  frankly  on  their 
activities.  He  refuses  embar¬ 
rassing  items  about  entertain¬ 
ment  people  who  are  married — 
unless  they  are  known  to  be 
getting  divorces — as  he  is  not 
in  the  business  of  breaking  up 
happy  (or  unhappy)  homes. 

The  New  York  Herald  Tri¬ 
bune’s  new  Sunday  magazine 
entitled  New  York  on  June  21 
carried  a  full  and  frank  profile 
on  Alex  Freeman  by  Liz  Smith. 
Here’s  a  revealing  quote: 

“Although  everybody  sup¬ 
posedly  loves  a  fat  man,  not 
everybody  loves  Alex.  Yet  in 
the  gin  mills  and  chop  houses, 
under  the  sooty  awnings  that 
give  entree  to  New  York  night¬ 
life,  behind  the  smeary  bars 
serving  the  short  and  long 
drinks,  among  the  tipsters, 
press  agents,  and  ‘hippies’  who 
worship  everything  printed  be¬ 
tween  three  dots,  the  word  is 
out  that  Freeman  is  the  new 
boy  to  watch,  too  much  in  the 
know  to  avoid  and  too  ambitious 
to  ignore.” 


Big  Phone  Bills 


Mr.  Freeman  said  he  is  ex¬ 
tremely  careful  in  checking  out 
all  items  for  their  truth  and 
authenticity.  All  of  his  copy  is 
read  by  his  personal  attorney 
even  before  it  goes  to  the  syn¬ 
dicate.  In  the  two-year  testing 
period,  only  one  serious  com¬ 
plaint  was  made  and  it  had  to 
be  withdrawn  when  the  colum¬ 
nist  proved  he  was  correct. 

The  columnist  believes  in  ut¬ 
ter  frankness.  He  avoids  close 


CADILLAC  COLUMNIST  CALLING — Alex  Freeman,  syndicated  gossip 
columnist,  telephones  news  sources  from  his  gold  Cadillac  car.  (Photo 
reprinted  with  permission  of  the  New  York  Herald  Tribune). 


me  to  use  humor,  give  opinions, 
or  mention  anyone  who  isn’t 
instantly  known.” 


Multi-Lingual 


gossip  columnist.  He  has  made 
a  big  start  up  (or  down,  de¬ 
pending  on  your  viewpoint) 
that  long  and  sometimes  lone¬ 
some  and  hazardous  road. 


Miss  Smith  revealed  that 
Freeman’s  telephone  bills  run 
ov'er  $400  a  month.  He  has  two 
lines  to  his  New  Jersey  apart¬ 
ment,  where  he  lives  with  his 
wife  and  two  sons,  a  direct  line 
from  the  National  Enquirer’s 
switchboard,  a  telephone  in  his 
Cadillac,  a  private  New  York 
number  and  an  answering  serv- 


For  years,  Toronto-born  Alex 
Freeman  has  written  “Inside 
and  Straight,”  a  weekly  gossip 
column  for  the  National  En¬ 
quirer,  nationally-circulated  en¬ 
tertainment  weekly,  but  his  syn¬ 
dicated  column  has  no  connec¬ 
tion  with  it.  Generoso  Pope  Jr., 
publisher  of  the  Enquirer,  sanc¬ 
tioned  his  plan  for  writing  a 
daily  syndicated  column  in  addi¬ 
tion  to  his  Enquirer  work. 

“I  intend  to  become  the  best 
daily  gossip  columnist  in  the 
world,”  Mr.  Freeman  told  Miss 
Smith.  “I  already  work  15  hours 
a  day  at  that  goal.  I  think  I  am 
already  the  best  around  when 
it  comes  to  accuracy.  But  I  am 
very  restricted  by  the  Enquirer 
even  though  they  pay  me  gen¬ 
erously.  The  paper  won’t  allow 


Alex  Freeman  speaks  Span¬ 
ish,  French  and  German  and 
finds  this  linguistic  ability  an 
aid  in  his  constant  quest  for 
news.  (E&P,  April  28,  1962, 
page  100). 

“I  use  ethics  in  handling 
news,”  declared  Mr.  Freeman 
with  conviction.  “I  do  not  dis¬ 
tort,  extend  or  imply.  If  any¬ 
thing,  I  understate.” 

As  Alex  Freeman,  John 
Osenenko,  executive  vicepresi¬ 
dent  of  the  Bell-McClure  Syn¬ 
dicate,  and  an  E&P  reporter 
lunched  in  the  luxurious  Voisin 
Restaurant,  the  owner  ap¬ 
proached  the  table  and  deferen¬ 
tially  murmured: 

“Mr.  Freeman,  I  hope  you 
will  come  to  our  party  for  Eliz¬ 
abeth  Taylor  and  Richard  Bur¬ 
ton,  honoring  Mr.  Burton  for 
having  played  Hamlet  for  a 
longer  consecutive  run  on 
Broadway  than  any  other  ac¬ 
tor.” 

Alex  (he  formerly  called  his 
column  “Smart  Alecs”)  readily 
agreed  to  look  in  on  the  affair 
on  his  appointed  rounds.  He 
covers  from  10  to  30  night  spots 
in  a  single  evening,  depending 
on  how  dead  or  how  alive  the 
news  is.  He  wants  to  be  where 
the  action  is  and  he  often  suc¬ 
ceeds  in  that  ambition.  Just  be¬ 
fore  lunch,  he  had  been  roam¬ 
ing  riot-torn  Harlem  in  search 
of  news  about  the  secret  in¬ 
stigators  of  the  bloody  racial 
strife. 

The  ambitious  young  (35) 
man  is  dedicated  to  his  life-long 
goal  to  become  America’s  No.  1 


REPORT  FROM  HARLEM 


In  view  of  the  current  explo¬ 
sive  situation  in  New  York’s 
Harlem,  the  Gordon  Langley 
Hall  News  Service  &  Syndicate 
is  distributing  a  special  three- 
part  series,  “Report  From  Har¬ 
lem,”  by  Gordon  Langley  Hall. 

Ten  years  ago  as  a  young  man 
from  England,  Mr.  Hall  went 
to  work  in  Harlem  as  a  social 
worker.  He  ran  a  drama  group 
for  a  large  church  there,  wrote 
and  produced  “Saraband  for  a 
Saint,”  the  first  interracial 
morality  play  ever  performed  in 
a  New  York  church. 


INDIA  AFTER  NEHRU 


Newsday  Specials  is  distribut¬ 
ing  for  immediate  release  a  two- 
part  series  on  “India  After 
Nehru,”  by  Vincent  Sheean,  au¬ 
thor  of  test-selling  books  on 
Gandhi  and  Nehru,  among  many 
others.  Mr.  Sheean,  from  inti¬ 
mate  knowledge  of  India  and  its 
leaders,  assesses  Nehru’s  suc¬ 
cessor,  Lai  Behadur  Shastri,  and 
measures  India’s  position  of 
safety  in  the  no-man’s-land  be¬ 
tween  East  and  West. 


In  Pay-lv  Systems 


Dallas 

Walter  E.  Hussman,  publisher 
of  the  Texarkana  Gazette  and 
News,  is  a  member  of  an  in¬ 
vestors’  .syndicate  which  is  plan¬ 
ning  to  install  pay-tv  systems 
in  Dallas  and  Houston  in  an 
agreement  with  International 
Telemeter  Corp. 


EDITOR  SC  PUBLISHER  for  August  1,  1964 


The  active,  exciting  life  led 
by  King  Features  Syndicate’s 
society  columnist,  Suzy  Knick¬ 
erbocker.  IS  vividly  portrayed  in 
a  colorful  five-page  picture 
spread  in  the  Aug,  11  issue  of 
Look  magazine. 

Aileen  Elder  Mehle,  as  Suzy 
is  knowi;  to  her  friends,  is  pic¬ 
tured  at  work  and  at  play — 
with  celebrities,  her  hairdresser, 
new.smen,  circus  clown  Bobby 
Kay  and  with  social  lions  like 
Gilbert  .Miller  and  Douglas 
Fairbanks  Jr.  “She  stalks  the 
‘beautiful  people’  from  Paris  to 
Palm  Beach,”  the  Look  piece 
declares,  adding:  “From  New 
York  to  L.  A.,  society  can’t  wait 
to  read  what  Suzy  says.” 

Mrs.  -Mehle,  attractively  pe¬ 
tite  and  vivacious,  with  big, 
blue  eyes  and  a  wide  smile, 
proves  as  jihotogenic  as  she  is 
witty  and  entertaining  in  her 
column.  Her  society  “beat”, 
which  covers  two  continents  and 
requires  that  she  jet  with  the 
jet  set  in  season,  is  indicated 
in  the  magazine’s  picture  story, 
also.  This  summer,  Suzy  will 
cover  top  social  functions  in 
Newport,  Ireland,  England,  and 
Majorca,  reporting  such  posh 
bashes  to  King  Features  Syn¬ 
dicate  readers  with  her  own  in¬ 
dividual  brand  of  iconoclastic 
phrase-turning. 

Summing  up.  Look  says,  “A 
new  kind  of  gossip  columnist, 
Suzy  is  irreverent,  saucy  and 
sometimes  downright  sassy.” 

When  Milton  Caniff  appeared 
at  the  Cavalcade  of  Comics  ex¬ 
hibit  at  the  San  Diego  County 
Fair  (Gate:  305,250),  the  San 
Diego  (Calif.)  Evening  Tribune 
carried  this  front  page  headline: 
“Strip  Artist  to  'Tease  Fans  at 
County  Fair.”  With  the  story 
was  a  two-column  cut  showing 
Caniff  with  Paula  Kent,  promo¬ 
tion  director  of  the  Evening 
Tribune  and  the  San  Diego  Un¬ 
ion,  which  sponsored  the  ex¬ 
hibit.  Virgil  Partch,  Bernard 
Lanksy  and  Ed  Nofziger  also 
were  guest  artists  in  the  23 
shows  staged  during  the  10-day 
run.  Every  .show  drew  capacity 
houses. 

Ozwald  Jacoby,  Newspaper 
Enterprise  Association  bridge 
columnist,  suffered  the  fracture 
of  a  hip  in  an  automobile  acci¬ 
dent  near  Cincinnati.  He  was  on 
his  way  to  Toronto  for  the 
American  National  Bridge 
Championships.  Taking  his  place 
at  the  Championships  is  his  son, 
James  Ozwald  Jacoby,  who  is 
also  a  bridge  expert. 


Ray  Hite  Writes 
An  Auto  Column 

Editorial  Consultant  Service 
of  New  York,  has  announced  a 
new  nationally  syndicated  col¬ 
umn  for  daily  and  weekly  news¬ 
papers,  “Let’s  Talk  About  Your 
Car,”  which  is  being  released 
this  week.  (Box  1488,  GPO  New 
York). 

Future  columns  will  cover 
.such  subjects  as  “How  To  Get 
Your  Money’s  Worth  When 
Buying  A  New  or  Used  Car,” 
“Save  $300  or  More  A  Year 
With  Do-It-Yourself  Services”, 
“How  To  Get  More  Miles  Per 
Gallon”,  “Why  Change  Motor 
Oil  Regularly?” 

The  column  is  written  by  an 
automotive  writer  and  tech¬ 
nician,  Ray  Hite. 

Korea  Hails  .4rpaii 
For  Journalism  Aiil 

Bloomington,  Ind. 

Floyd  G.  Arpan,  an  Indiana 
University  professor  has  l)een 
hailed  as  “father  of  modem 
Korean  journalism”  by  Prime 
Minister  Chung  II  Kwon. 

In  a  recent  ceremony  in  Seoul, 
Prime  Minister  Chung  presented 
a  letter  of  commendation  to 
Prof.  Arpan,  who  is  on  assign¬ 
ment  as  an  American  specialist 
for  the  U.S.  Department  of 
State. 

Prof,  and  Mrs.  Arpan  will 
visit  in  Malaysia  where  he  will 
also  serve  as  an  adviser  to  jour¬ 
nalists  before  returning  to  the 
Hoosier  campus  in  September. 


(woldtvfUer^s  Book 
In  10  Installments 

Charles  V.  McAdam,  presi¬ 
dent  of  McNaught  Syndicate, 
has  announced  acquisition  of  the 
rights  to  syndicate  “The  Con¬ 
science  of  a  Conservative”  by 
GOP  Presidential  nominee  Barry 
Goldwater. 

The  book,  which  is  a  declara¬ 
tion  of  Sen.  Goldwater’s  politi¬ 
cal  philosophy,  has  sold  more 
than  2.5  million  copies.  Mac- 
fadden-Bartells,  the  publishers, 
have  ordered  extra  printings 
since  the  nomination. 

The  book  can  be  serialized  in 
10  installments,  which  include 
the  senator’s  thoughts  on  such 
matters  as  civil  rights,  the  Com¬ 
munist  menace,  freedom  for  the 
farmer,  the  welfare  state  and 
education.  It  is  being  serialized 
in  the  New  York  Herald  Trib¬ 
une. 


2,500  Editorial 
Cartoons  Given 
History  Society 

Columbia,  Mo. 

A  Chicago  architect  soon  will 
realize  a  nine-year  dream  when 
his  collection  of  almost  2,500 
original  editorial  cartoons  by 
some  200  artists  is  compiled  into 
a  “History  in  Pictures.” 

Peter  Mayo  will  donate  the 
collection  to  the  State  Historical 
Society  of  Missouri  here  for  use 
in  historical  research,  education 
and  an  art  gallery  display. 
(E&P,  June  30,  1962,  page  34). 

To  be  called  “The  Peter  Mayo 
Collection,”  the  cartoons  will  be 
exhibited  in  the  University  of 
Missouri’s  new  $10,000,000  li¬ 
brary.  The  collection  will  be 
divided  into  seven  parts  to  fa¬ 
cilitate  loans  to  accredited  in¬ 
stitutions. 

Mr.  Mayo  predicts  an  ar¬ 
rangement  through  which  cer¬ 
tain  cartoonists  will  submit  a 
.specified  number  of  cartoons 
each  year  on  .selected  subjects 
to  keep  the  “History  in  Pic¬ 
tures”  current. 

Mr.  Mayo  started  his  collec¬ 
tion  in  1945  when  Joseph  Par¬ 
rish,  a  Chicago  Tribune  cartoon¬ 
ist,  gave  him  an  editorial  car¬ 
toon  on  farming  to  commemo¬ 
rate  the  architect’s  purchase  of 
a  desert  ranch. 

He  acquired  works  by  Tom 
Nast,  the  cartoonist  who  in¬ 
vented  Santa  Claus  and  ridi¬ 
culed  William  Tweed,  the  boss 
of  the  “Tweed  Ring”  and  Tam¬ 
many  Hall.  Other  cartoonists 
represented  in  the  collection  in¬ 
clude  Rollin  Kirby,  McCutcheon, 
Gaar  Williams,  F.  Opper,  Glad- 
kens,  Ding  Darling.  There  are 
such  contemporaries  as  Carey 
Orr,  Bruce  Russell,  Vaufrhn 
Shoemaker,  Ed  Marcus,  Reg 
Manning,  Neil  Lonsdale  (New 
Zealand),  Scott  Long,  Roy 
Justus  and  Ed  Kuekes. 

Original  cartoons  may  be 
donated  by  .sending  them  to 
Richard  Brownlee,  director,  Mis¬ 
souri  Historical  Society,  Colum¬ 
bia,  Mo. 

• 

180  Years  Old 

Windsor,  Vt. 

The  Vermont  Journal,  oldest 
newspaper  in  Vermont,  has  com¬ 
pleted  180  years  of  service  to 
the  community.  Some  100  per¬ 
sons  attended  an  anniversary 
banquet  at  the  Windsor  House, 
where  the  Journal  was  presented 
a  plaque  by  George  Spears,  ex¬ 
ecutive  director  of  the  New  Eng¬ 
land  Weekly  Press  Association. 
The  Journal  used  the  Stephen 
Daye  press  when  it  was  first 
founded  in  1783. 
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BOOKS  IN  REVIEW 


Oswald  Book  Filled 
With  Inaccuracies 


By  Hu^h  Aynesworth 

Dallas  Morning  News 


OSWALD:  ASSASSIN’  OR  FALL 
GUY?  By  Toachim  Jocsfcti.  Marzam 
&  Munsell,  N\-w  York.  $3.95. 


This  account  of  the  “real” 
happenings  of  last  November 
would  be  highly  amusing  if  it 
were  not  for  the  tragic  realm 
into  which  this  “free  lance” 
author  delves. 

If  you  would  listen  to  this  one, 
he  would  have  you  thinking  that 
Lee  Harvey  Oswald  was  a  polite 
little  misunderstood  youth  who 
just  got  mixed  up  in  the  wrong 
company. 


That  wasn’t  a  gun  he  carried 
to  work  that  fateful  Friday 
morning.  It  wasn’t  this  noble 
youth  who  killed  Officer  J.  D. 
Tippit  either. 

Oh  how  terrible,  says  Joesten 
(an  ex-German  who  became  a 
U.  S.  citizen  in  1948  and  must 
wonder  3vhy),  poor  little  Lee 
Harvey  was  the  victim  of  a 
ruthless  plot  headed  by  Dallas 
police  leaders,  Dist.  Atty.  Henry 
Wade  and  his  staff  and  a  few 
“bad  guys”  from  the  FBI. 

Joesten  further  states  that 
Oswald  was  an  agent  of  both 
the  FBI  and  the  CIA  (how’s 
that  for  a  24-year-old  who 
couldn’t  spell  ‘wrist’?). 

It’s  the  same  old  tripe  with 
some  new  flavoring.  Joesten 
claims  there  were  several  “ac¬ 
complices,”  that  additional  shots 
came  from  the  overpass  ahead 
of  the  President’s  motorcade, 
that  Tippit  was  slain  by  still 
another  accomplice  and  so  on. 

The  tip-off  is  the  foreword, 
wherein  Joesten  dedicates  his 
book  to  “Mark  Lane.  .  .  .  The 
brilliant  and  courageous  New 
York  attorney.  .  .  Lane  is  the 
troublemaker  who  spent  two 
days  in  Dallas  in  January  on 
his  “inve.stigation”  and  now  pre¬ 
tends  to  be  an  expert  on  all  as¬ 
pects  of  the  weird  tragedy. 

H»M>ver  Ridiculed 

Joesten  has  nothing  but  ridi- 


(Editor’s  Note:  Mr.  Aynes- 
worth  of  the  Dallas  Morning 
News  staff  has  been  covering 
the  Kennedy  assassination  story 
since  the  beginning  and  is  a 
recognized  authority  on  the  sub¬ 
ject.  This  is,  in  the  main,  his 
evaluation  of  the  book  under  re¬ 
view.) 


cule  for  all  the  official  bodies 
concerned  with  the  assassina¬ 
tion.  J.  Edgar  Hoover,  he  says, 
“has  been  one  of  the  most  male¬ 
ficent  forces  in  American  pub¬ 
lic  life.”  He  points  ridicule  at 
District  Attorney  Henry  Wade, 
Police  Chief  Jesse  Curry,  Asst. 
Dist.  Atty.  William  Alexander, 
even  Oswald’s  boss  at  the  Texas 
School  Book  Depository,  Roy 
Truly. 

There  are  scores  of  inaccurate 
“facts”  in  the  book.  The  author 
has  lifted,  without  permission, 
many  of  the  things  written  by 
this  reviewer  in  copyrighted  ar¬ 
ticles,  and  twisted  even  them 
into  questionmarks. 

His  research  must  have  been 
done  entirely  from  newspaper 
clippings,  for  he  lacks  even  the 
most  rudimentary  understand¬ 
ing  of  the  overall  picture.  But 
apparently  this  didn’t  bother 
Joesten. 

Months  before  his  book  came 
out  Joesten  flooded  bookstores 
with  a  mimeographed  letter  an¬ 
nouncing  his  forthcoming  work 
in  these  words: 

“I  am  not  writing  this  for  the 
general  public  which  has  been 
securely  lulled  into  uncritical  ac¬ 
ceptance  of  the  preposterous  Os¬ 
wald  Hoax.  My  report  is  des¬ 
tined  for  the  few  discerning  and 
independent  minds  who  have 
sensed  all  along  that  something 
was  terribly  wrong  in  the  official 
version  but  who  had  no  way  of 
getting  at  the  facts.  More  power 
to  these  earnest  truth-seekers!” 

‘Truth’  Marches  On 

Then  in  a  tone  that  would 
have  made  Patrick  Henry  sound 
like  a  flagbumer,  Joesten  added. 
“Notice  to  the  Assassins:  You 
can  kill  me,  too,  but  you  can  no 
longer  stop  the  truth.  Every  fact 
that  will  be  brought  out  in  the 
present  report,  every  name  that 
will  figure  in  it,  every  hidden 
aspect  uncovered  therein,  is  al¬ 
ready  contained  in  my  320-page 
book  manuscript  due  to  be  pub¬ 
lished  soon  in  Paris.  Numerous 
copies  of  it  have  been  placed 
in  safe  hands  throughout  Eu¬ 
rope.  Anything  that  may  hap¬ 
pen  to  me  will  only  enhance  the 
worldwide  repercussions  of  my 
expose.” 

Just  for  the  record,  Mr.  Joe¬ 
sten,  your  times  used  in  tabu¬ 
lating  Oswald’s  escape  route 
were  far  off,  your  “investiga¬ 


tion”  of  the  Texas  School  Book 
Depository  found  at  least  70  too 
many  employes  working  there, 
your  idea  that  the  motorcade 
should  have  gone  down  Main 
Street  all  the  way  to  Stemmons 
is  ludicrous. 

And  it  is  too  bad  you  wrote 
your  book  before  you  had  a 
chance  to  get  the  April,  May, 
June  and  July  clippings.  You 
would  have  been  much  more  in¬ 
formed. 

And  for  the  record,  this  small 
segment  of  what  you  called  the 
“supine,  cowardly  press”  would 
challenge  you  to  provide  one 
piece  of  proof  for  any  of  the 
filth  written  in  this  book. 

«  *  « 

“The  Report  of  The  Warren 
Commission  on  the  Assassina¬ 
tion  of  President  Kennedy”  will 
be  published  as  a  paperback 
book  by  Bantam  Books  upon  the 
release  of  the  document.  The 
book  is  being  prepared  in  con¬ 
junction  with  the  staff  of  the 
New  York  Times  and  will  have 
an  introduction  by  Harrison  E. 
Salisbury,  director  of  national 
correspondence  of  the  Times. 


Books  Of,  By 
Or  For  Newsmen 

lllllllllllillllillllllllllllllHIIIIIIIIIilll^ 

A  provocative  picture  of  the 
multi-billion-dollar  music  busi¬ 
ness,  covering  esthetics,  econom¬ 
ics,  the  payola  scandals,  the  pro¬ 
moting  and  publicizing  of  rec¬ 
ords  is  set  forth  in  “Anything 
Goes:  The  World  of  Popular 
Music”  (Bobbs-Merrill,  July  31. 
$5).  The  author  is  David  Dachs, 
formerly  a  feature  writer  for 
the  North  American  Newspaper 
Alliance. 

The  1964  edition  of  “Fair¬ 
child’s  Financial  Manual  of  Re¬ 
tail  Stores”  (Book  Division  of 
Fairchild  Publications.  Large 
format.  Paperback.  113  pages. 
$15)  contains  latest  financial 
statistics  on  publicly  owned  re¬ 
tail  organizations. 

Latest  book  by  Jules  Dubois, 
Latin  America  correspondent 
for  the  Chicago  Tribune,  will 
be  published  this  Fall.  It  is 
“Danger  Over  Panama”  (Bobbs- 
Merrill.  416  pages.  $4.50). 

Edward  R.  F.  Sheehan,  for¬ 
merly  a  correspondent  for  the 
Boston  (Mass.)  Globe  and  other 
New  England  newspapers  in 
Europe,  North  Africa  and  the 
Middle  East  and  formerly  press 
officer  at  the  U.  S,  embassies  in 
Cairo  and  Beirut,  is  author  of 
a  novel  about  an  Arab  desert 
kingdom,  “Kingdom  of  Illusion” 
(Random  House.  Aug.  31,  277 
pages.  $4.95). 


Charles  Simmons,  w  o  for  12 
years  has  been  on  the  staff  of 
the  New  York  Times  ..ook  Rt. 
view,  has  written  a  fir  -t  novel, 
“Powdered  Eggs,”  whi  i  E.  p! 
Dutton  &  Co.  publishes  vug.  17. 

John  Lofton,  associate  edi¬ 
tor,  Pittsburgh  (Pa.)  'ost-Ga- 
zette  and  formerly  with  the  Lit¬ 
tle  Rock  Arkansas  Gaz  tte  and 
the  Spartanburg  (S.  C.)  Herald, 
is  the  author  of  “Insu '  rection 
in  South  Carolina”  ('i  he  An¬ 
tioch  Press,  Yellow  Springs, 
Ohio.  294  pages.  July  25.  $6), 
the  history  of  the  Charleston 
slave  rebellion  of  1822  which  lit 
the  fuse  to  Fort  Sumter. 

Publication  of  the  newly  re¬ 
vised  1964-65  edition  of  the 
“United  States  Government  Or¬ 
ganization  Manual”  was  an¬ 
nounced  by  the  General  Services 
Administration.  The  783-page 
publication  presents  a  compre¬ 
hensive  and  reliable  description 
of  the  organization  and  func¬ 
tions  of  the  agencies  in  the  leg¬ 
islative,  judicial  and  executive 
branches  of  the  United  States 
Government.  It  carries  a  literal 
print  of  the  U.  S.  Constitution 
and  its  amendments;  includes 
45  charts  showing  the  organiza¬ 
tion  of  Congress,  the  executive 
departments,  and  the  larger  in¬ 
dependent  agencies;  and  lists 
names  of  more  than  4,700  key 
government  officials,  including 
members  of  Congress.  The  Man¬ 
ual  is  compiled  and  published 
annually  by  the  Office  of  the 
Federal  Register  of  GSA’s  Na¬ 
tional  Archives  and  Records 
Service.  It  is  sold  by  the  Super¬ 
intendent  of  Documents,  (Jov- 
ernment  Printing  Office,  Wash¬ 
ington,  D.  C.  20402,  at  $1.75. 

A  sparkling  collection  of  col¬ 
umns  by  Sydney  J.  Harris,  Pub¬ 
lishers  Newspaper  Syndicate, 
will  be  published  in  October  un¬ 
der  title  of  “On  the  Contrary” 
(Houghton  Mifflin.  288  pages. 
$3.96). 

“The  Foreign  Correspondent,” 
by  John  Hohenberg,  professor  of 
journalism  at  Columbia  Univer¬ 
sity’s  Graduate  School  of  Jour¬ 
nalism,  will  be  published  in  No¬ 
vember  (Columbia  University 
Press.  $6.95). 

• 

New  Sheppard  Book 

Cleveland 

A  new  book,  “My  Brother’s 
Keeper,”  written  by  Dr,  Stephen 
A.  Sheppard  of  Cleveland,  in  co¬ 
operation  with  Paul  Holmes  of 
the  Chicago  Tribune,  is  set  for 
publication  Sept.  11,  Dr.  Shep¬ 
pard  is  the  brother  of  Dr.  Sam 
Sheppard,  who  r  ecently  was  re¬ 
leased  from  Ohio  Penitentiary 
after  serving  10  years  for  the 
murder  of  his  wife.  Mr,  Holmes 
wrote  “The  Sheppard  Murder 
Case.” 
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Advertising 

Linage 

For  June 

I9M  1963 

xKRON,  OHIO 

iMCon  Jou>r  .i(-«  1,404,927  2,237,503 

JlMCon  JoJinal-S  ....  822,964  992,548 


Newspaper  Linage— 52  Cities 

(CompUed  by  EDITOR  &  PUBLISHER  from  Media  Record! 


Grand  Total  . 

3.227,893 

3,230,051 

ALBANY, 

N.  Y. 

•Knlckerbockar-News-* 

1,129,644 

1,162,225 

1,105,074 

1,050,807 

§Tim*s  Union-S  . 

600,458 

623,011 

Grand  Total . 

2,835,176 

2,836,043 

ALBUQUERQUE.  N.  M. 

Journil-m  . 

1,735,002 

1,677,878 

499,968 

631,009 

fribuna-a  . 

1,765,412 

1,632,230 

Grand  Total . 

4,000,382 

3,941,117 

ATLANTA, 

GA. 

•1964 

1963 

Conititution-m  . 

2,054,823 

1,856,159 

Journal*«  . 

2,432,275 

2,173,580 

Journal  t  Constitution-S 

956,676 

1,086,094 

Timas-a  . 

471,085 

Timas-S  . 

258,003 

Grand  Total . 

6,172,862 

5,115,833 

NOTE:  (*)  TIMES  first  publication  June 

12.  1964. 

ATLANTIC  CITY,  N.  J. 

Prass-m  . 

923,563 

822,716 

•Prass-S  . 

228.448 

234,608 

Grand  Total . 

1,152,011 

1,057,324 

BALTIMORE,  MD. 

Naws-Amarican-S  . 

519,599 

623,857 

|Ntw$-Am6rican-«  *... 

1,491,415 

1,407,425 

^un-m  . 

1,473,011 

1,413,002 

Sun-a  . 

2,215,126 

2,065,018 

)Sun-S  . 

1,483,755 

1,714,309 

Grand  Total . 

7,182,906 

7,223,611 

BANGOR, 

ME. 

Naws-m  . 

938,091 

842,784 

BINGHAMTON.  N.  Y. 

Prass-e  . 

1,542,707 

1.507.839 

kPress-S  . 

341,683 

418,231 

Sun-Bullatin-m  . 

531,897 

513,396 

Grand  Total  . 

2,416,287 

2,439,466 

BIRMINGHAM.  ALA. 

Post-Harald-m  . 

1,063,226 

980,040 

Naws-e  . 

1,682,077 

1,547,875 

(News-S  . 

728,832 

889,554 

Grand  Total . 

3,474,135 

3,417,469 

NOTE:  Part  run  adv. 

included: 

1,682,077 

(35,799);  1,547.875  (40.153). 

BOSTON,  1 

MASS. 

Racord  Amarican-d  .... 

782,01 1 

747,647 

Adv*rtisar-S  . 

270,371 

309,845 

Globt'O  . 

1,650,588 

1,523,782 

Gtobern  . 

1,488,849 

1,417,067 

§Gtoba>S  . 

1,293,580 

1,576,176 

Harald-m  . 

1,188,499 

1,173,470 

tH*rald-S  . 

999,635 

1,167,302 

Travaler-e  . 

1,512,968 

1,303,733 

©rand  Total  . 

9,186,501 

9,219,022 

BUFFALO, 

N.  Y. 

Courier  Express-m  . . . 

1,089,227 

1,056,467 

SCourier  Expr*ss-S  . . . 

901,453 

966,661 

(Evening  News-*  . 

2,564,472 

2,464,542 

Grand  Total  . 

4,555,152 

4,487,670 

NOTE:  Part  run  adv. 

2,564,472 

(19.712). 

CAMDEN, 

N.  J. 

Courier-Post-*  . 

1,855,002 

1,586,021 

CHARLESTON 

,  W.  VA. 

Mail-*  . 

1,080,519 

977,943 

Gaiette-m  . 

1,012,260 

970,398 

(Gaiette-Mail-S  . 

304,718 

611,090 

©rand  Total  . 

2,397,497 

2,559,431 

CHARLOTTE.  N.  C. 

Naw».#  .  .  . 

1,300,828 

1,156,867 

Obs*rv*r-m  . 

1,866,127 

1,683,762 

tObs*rv*r-S 

611,665 

676,798 

©rend  Total  .  3,778,620  3,517,427 

editor  8c  publisher 


1964 

Linage 

Total  Advertising 

June  .  246,978,000 

May  .  275,938,000 

Year  to  date  . . .  1,456,995,000 
Display 

June  .  178,590,000 

May  .  201,090,000 

Year  to  date  ...1,058,198,000 
ClassiBed 

June  .  68,388,000 

May  .  74,842,000 

Year  to  date  . . .  398,797,000 
Retail 

June  .  131,349,000 

May  .  150,031,000 

Year  to  date  . . .  793,511,000 
Department  Store 

June  .  43,721,000 

May  .  53,947,000 

Year  to  date  . . .  276,291,000 
General 

June  .  25,875,000 

May  .  29,152,000 

Year  to  date  . . .  148,216,000 
Automotive 

June  .  16,214,000 

May  .  17,110,000 

Year  to  date  . . .  84,506,000 

Financial 

June  .  5,152,000 

May  .  4,803,000 

Year  to  date  . . ,  31,965,000 


1964  1963 

CHICAGO,  ILL. 

Tribun»-m  .  3,514,217  3,330,804 

Tribun«-S  .  1,574,903  1,974,145 

tDailv  N*ws-e  .  1,934,818  1,971,207 

American-*  .  766,307  819,479 

American-S  .  593,981  474,558 

Sun-TImas-m  .  1,817,422  1,736,323 

§Sun-T!mat-S  .  823,209  928,304 

Grand  Total  . 11,024,857  11,436,820 

NOTE;  Part  run  adv.  included:  Tribune-m 
3,514,217  (469,668);  3,330,804  (485,117).  S— I,- 
574,903  (355,968);  1,976,145  (460,783).  Sun- 
Times-S  823,209  (127,220);  928,304  (143,157). 

CINCINNATI,  OHIO 

Enquirer-m  .  2,079,336  1,958,756 

tEnquirer-S  .  1,181,777  1,398,445 

Post  &  Times-Star-e  ,..  2,104,528  1,985,207 

Grand  Total  .  5,365,641  5,342,428 

CLEVELAND,  OHIO 

Plain  Dealer-m  .  2,820,934  2,368,393 

t  Plain  Oaaler-S .  1,445,403  1,597,830 

Press-*  .  2,970,265  2,819,316 

Grand  Total  .  7,236,602  6,785,539 

NOTE:  Part  run  adv.  included:  2,970,265 
(188,623);  2,819,316  (186,370). 

COLUMBUS,  OHIO 

*1964  1963 

Dispatch  *  .  838,864  2,353,015 

Dispatch-S .  353,349  1,383,006 

Citii*n-Journal-m  .  382,033  989,117 

Star-w  .  13,920  77,127 

Grand  Total .  1,588,166  4,802,265 

NOTE:  (*)  On  Strike;  Dispatch  June  8- 
28,  Inc.,  Citizen-Journal  June  9-29,  Inc., 
Star  June  13-27,  Inc. 


IMPORTANT  NOTICE 

The  linage  tabulations  shown  her*  have 
been  compiled  bjr  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  &  Publisher. 
They  may  not  be  printed  or  published  in 
any  form  without  explicit  permission  from 
Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records,  June  1964  Linages: 
*lnclud*s  17,859  lines  FAMILY  WEEKLY 
(Includes  30,897  lines  THIS  WEEK 
§lnclud*s  20,070  lines  PARADE 
#lnclud*s  73.884  lines  WEEKEND  MAGA¬ 
ZINE 

Note:  American  Weekly  discontinued 
publishing  after  the  September  I,  1963 
issue. 


1963 

Linage 

243,059,000 

268,662,000 

1,379,532,000 

175,562,000 

198,964,000 

1,006,807,000 

67,497,000 

69,698,000 

372,725,000 

131,049,000 

149,134,000 

756,835,000 

45,295,000 

52,120,000 

262,584,000 

25,533,000 

29,308,000 

143,039,000 

14,123,000 

16,254,000 

77,385,000 

4,857,000 

4,268,000 

29,548,000 


Measarements) 

%  of  E&P 
1963  Index 


1964  1963 

ERIE,  PA. 

Times-*  .  1,253,894  1,183,060 

5Tim*s-N*ws-S  .  404,865  499,449 

Grand  Total  .  1,658,759  1.682.509 

NOTE;  The  News,  Morning,  and  the 

Timas.  Evening,  are  sold  in  optional  com¬ 
bination.  The  linage  of  one  edition,  the 
Times,  Evening  is  shown. 

EUGENE.  ORE. 

Register  Guard-e  .  1,410,282  1,267,101 

’Register  Guard-S  ....  350,824  377,268 

Grand  Total  .  1,761,106  1,644,369 

EVERETT,  WASH. 

Herald-e  .  1,054,462  1,006,321 

FALL  RIVER.  MASS. 

Herald  News-e  .  1,046,241  967,275 

FORT  LAUDERDALE.  FLA. 

•News-e  .  2,027,972  . 


100.6 

105.8 

News-Sat  . 

..  286.793 

104.8 

105.9 

Grand  Total  . 

..  2,986,697 

96.5 

103.5 

102.8 

106.7 

NOTE:  (*)  Published  5  days  a  week  only. 

FORT  WAYNE,  IND. 

105.2 

105.6 

Journal  Gazette-m  .. 

..  1,320,940 

1,213,726 

IJournal  Gazette-S  . . 

. .  485,909 

658,288 

101.3 

89.8 

News  Sentinel-e  . 

..  1,905,025 

1,780,305 

99.5 

88.6 

Grand  Total  . 

..  3,711,874 

3,652,319 

103.6 

90.3 

FORT  WORTH,  TEX. 

114.8 

107.1 

Star*Talegram>m  .... 

Star*Talegram-e  . 

§Star-Telegram-S  _ 

988,299 
..  1,807,578 
. .  696,990 

1,004,331 

1,826,502 

811,853 

105.3 

104.2 

Press-e  . 

..  502,217 

373,621 

109.2 

105.9 

Pr*ss-S  . 

..  221,601 

219,491 

1964  1963 

DALLAS,  TEX. 

News-m  .  2,432,491  2,250,906 

fN*ws-S  .  684,316  852,364 

Times  Herald-e  .  2,695,760  2,342,118 

ITimas  Harald-S  .  745,468  831,628 

Grand  Total  .  6,558,035  6,277,016 

NOTE:  Part  run  adv.  Included:  2,695,760 
(143,145);  2,342,118  (55,937). 

DAYTON,  OHIO 

Journal-Herald-m  .  2,085,187  1,760,451' 

Naws-e  .  2,202,613  1,990,666 

§N*ws-S  .  569,571  784,292 

Grand  Total  .  4,857,371  4,535,409 

DENVER.  COLO. 

Rocky  Mt.  Naws-m  ....  2,231,567  1,935,456 
§Rocky  Mt.  NewvS  ....  409,863  501,336 

Post  *  .  2,708,567  2,386,310 

tPost-S  .  903,239  1,065,565 

Grand  Total .  6,253,236  5,888,667 

NOTE:  Part  run  adv  included:  2,708,567 
(291,359);  2,386,310  (218,419). 

DES  MOINES,  IOWA 

tRagistar-m  .  591,436  602,135 

Tribune-e  .  1,001,455  998,153 

Register-S  .  415,338  519,784 

Grand  Total  .  2,008,229  2,120,072 

DETROIT,  MICH. 

Free  Pr*ss-m  .  1,783,766  1,559,175 

§Fr**  Pr*s$-S .  454,929  469,199 

News  *  .  3,053,482  2,612,398 

tN*ws-S  .  1,233,752  1,360,061 

Grand  Total .  6,525,929  6,000,833 

NOTE;  Part  run  adv.  included:  Free 
Pr*ss-m  1,783,766  (158,880);  1,559,175  (168,- 
646).  5—454,929  (41,760);  469,199  (21,063). 
News-e  3,053,482  (230,002).  S-l, 233,752 

(67,680);  1,360,061  (74,060). 


•Telegram 


Grand  Total  .  4,216,685  4,235,798 

NOTE;  Press  Evening  published  5  days 
a  week  only. 

FRESNO,  CALIF. 

Bae-e  .  1,611,023  1,552,197 

§Bee-S  .  566,857  697,425 


Grand  Total  .  2,177,880  2,249,622 

GARY,  IND. 

Post-Trlbuna-e  .  1,599,818  1,454,932 

•Post-Tribuna-S  .  432,941  565,336 

Grand  Total .  2,032,759  2,020,268 

GLENS  FALLS,  N  Y. 

Post-Star  (See  Note)  ..  776.035  706,230 

NOTE;  Post-Star  Morning  sold  in  com¬ 
bination  with  Times  Evening.  Linage  of 
on*  edition,  Post-Star  Morning,  only  is 

given. 

GRAND  RAPIDS,  MICH. 

Press-e  .  2,337,394  2,168,675 

tPr*$s-S  .  541,341  574,757 

Grand  Total  .  2,878,735  2,743,432 

HACKENSACK,  N.  J. 

Record-e  .  2,181,545  2,021,225 

NOTE:  Part  run  adv.  includes:  2,181,545 

(104,854);  2,021,225  (149,690). 

HAMMOND,  IND. 

rimes-e  .  1,338,620  1,247,172 

Times-S  .  483,278  562,715 

Grand  Total .  1,821,898  1,809,887 

NOTE;  Times  Evening  published  five 
days  a  week  only. 

HARRISBURG.  PA. 

Patriot-m  .  1,414,243  1,314,601 

iPatriot  N*ws-S .  426.334  479,150 

Grand  Total .  1,840,577  1,793,751 

HARTFORD.  CONN. 

Courant-m  .  1,140,030  1,047,991 

§Courant-S  .  720,332  937.085 

fTimes-e  .  2,167,749  2,035,846 


6Tim*s-S  . . 

Herald-Post-e  ... 

Grand  Total  ... 


for  August  1,  1964 


N.  Y. 

Grand  Total . 

4,028,111 

,  1,065,120 

840,956 

198,132 

294,803 

HAVERHILL. 

MASS. 

.  1,263,252 

1,135,759 

HONOLULU. 

HAWAII 

,  TEX. 

Adv*rtis*r-m  . 

1,447,868 

.  1,388,413 

1,205,254 

Star-Bulletin-*  . 

1,813,900 

.  352,344 

452,860 

•Star-Bulletin  B 

.  1,377,538 

1,208,267 

Adv*rtisar-S  . 

477,958 

.  3,118,295 

2,866,381 

Grand  Total  . 

3,739,726 

I9M  IVU 

Honolulu  nawtpapon.  duo  to  itrika,  wara 
not  publithad  as  follows:  Advartlsar  Juno 
22  trough  Juno  30,  I9k3 — Slar-BulloHn 
Juno  21  through  Juno  1963. 

HOUSTON,  TEX. 

Chron!cle-a  .  3,234,7M  2,767,701 

^hronicla  S  .  1,103,151  1,355,427 

Post-m  .  2,396,150  2,253,626 

tPost-S  .  722,448  832,418 

•Prais-a  .  616,352 

Grand  Total  .  7,456,513  7,825,524 

NOTE:  Part  run  adv.  included;  Chront- 
clo-a  3,234,764  (212,451);  2  767,701  (100,609). 
5-1,103,151  (15,195);  1,355,427  (20,951).  Post- 
m  2,396,150  (75,069);  2,253,626  (74,674). 

'Press  Eve.  last  publication  date  March 
20,  1964. 

INDIANAPOUS,  IND. 

News-e  .  1,863,413  1,668,168 

Star-m  .  1,880,184  1,696,578 

tStar-S  .  963,090  1,195,890 

Times-e  .  777,387  808,992 

§Timas-S  .  203,037  267,879 

Grand  Total  .  5,687,111  5,637,507 

JACKSON,  MISS. 

Clarion  Ledger-m  .  1,078,542  903,455 

$Clarton  Ledger  S 

News-S  .  293,530  436,843 

Daily  News-a .  1,090,379  896,347 

Grand  Total  .  2,462,451  2,236,645 

JACKSONVILLE.  FLA. 

Timas-Unlon-m  .  2,324,643  2,189.049 

tTimas-Union-S  .  603,447  687,571 

Joumal-a  .  1,261,723  1,103,591 

Grand  Total  .  4.189,813  3,980,211 

JERSET  CITY,  N.  J. 

Jarsay  Joumal-a  .  1,356,473  1,167,727 

NOTE:  Part  run  adv.  includad:  1,356,473 
(60,369);  1,167,727  (54,612). 

KANSAS  CITT,  MO. 

Tlmas-m  .  1,863,796  1,714,409 

Star-a  .  1,640,475  1,595,499 

)Star-S  .  898,870  1,129,572 

Grand  Total  .  4,403,141  4,439,480 

KNOXVIUE,  TENN. 

Joumal-m  .  742,289  615,575 

News-Santinal-e  .  1,191,582  1,019,211 

§Naws-Santinol-S  .  352,801  411,131 

Grand  Total  .  2,286,672  2,045,917 

LAWRENCE.  MASS. 

Eagla-Tribuna-d  .  1,103,950  1,005,085 

UTTLE  ROCK.  ARK. 

Arkansas  Gatatta-m  ...  1,108,595  975,301 

§Arkansas  Gazatta-S  ...  349,142  416,638 

Grand  Total  .  1,457,737  1,391,939 

LONG  BEACH.  CALIF. 

Indapandant-m  .  2,112,081  1,929,177 

§lndapondant  Prast- 

Telagram-S  .  676,737  855,810 

Prass-Talagram-a  .  2,164,513  1.972,399 

Grand  Total  .  4,953,331  4,757,386 

NOTE:  Part  run  adv.  includad;  Indapan- 
dent-m  2,112,081  (159,372);  1,929,177  (199,- 
763).  Prass-Talagram-a  2,164,513  (159,372); 
1,972,399  (199,763). 

LONG  ISLAND,  N.  T. 

Nawsday  Suffolk-a .  2,360.007  2,325,742 

Nawsday  Nassau-a  ....  2,626,611  2.550.549 

Grand  Total  .  4.986,618  4,876,291 

LOS  ANGELES.  CALIF. 

Timas-m  .  4.663,316  4,097,322 

tTimas-S  .  2,948,946  3,272,513 

Harald  Eiaminar-a  ....  2,082,509  1,820,771 
Harald  Euminar-S  ....  683,574  808,360 

Grand  Total  . 10,378,345  9,998,966 

NOTE:  Part  run  adv.  includad:  Timas-m 
4,663,316  (651,944);  4,097,322  (486.480).  S-2,- 
948.946  (1,030,313);  3.272.513  (963,638). 

LOUISVILLE,  KY. 

Courier  Journal-m  _  1,492,138  1,420,290 

Courier  Journai-S  .  769,498  918,004 

Times-a .  1,929,235  1,740,  i48 

Grand  Totai  . 4,i90.87l  4,078,442 

LOWELL,  MASS. 

Sun-a  .  850,9i4  728.872 

*Sun-S  ...  .  255,976  276,156 

Grand  Total .  1,106,890  1,005,028 

42 


Item-*  . 

LYNN. 

1964 

MASS. 

..  801,936 

1963 

709,156 

MANCHESTER,  N.  H. 

Union  Leader-d . 1,005,849 

BI7,369 

'News-S 

204,212 

257,045 

Grand 

Total  . 

..  1,210,061 

1,074,414 

NOTE:  Tha  Sunday  Naws  is  sold  in  op¬ 
tional  combination  with  the  foilowing 
Monday  Union  Leader. 


MEMPHIS.  TENN. 

Commercial  Appaal-m  1,802,343  1,789.441 

tCommercial  Appeal-S  633,769  817,965 

Press-Scimitar-e  .  1,415,057  1,266,364 

Grand  Total  3,851,169  3.873.770 

NOTE:  Part  run  adv.  included:  1,415,057 
(70,848). 

MERIDEN.  CONN. 

Record  Journal  895,456  866.379 

NOTE:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination  lin¬ 
age  of  one  edition.  Record  Morning  only 
is  shovrn. 

MIAMI,  FLA. 

Herald-m  .  3,638,623  3,165,807 

§Herald-S  .  1,289,975  1,501,790 

News-e  .  1,050,133  1,019,827 

tNews-S  .  321,389  378,521 

Grand  Total  .  6,300,320  6,065,945 

NOTE;  Part  run  adv.  included;  Herald-e 

3.638.823  (190,929);  3,165,807  (36.479).  S-l,- 
289,975  (51,484);  1,501,790  (94,870). 

MILWAUKEE,  WIS. 

Sentinel-m  .  732,144  690,575 

Journal-e .  2,964.680  2,784,931 

tJournal-S  1,477,196  1,761,669 

Grand  Total  .  5,174,020  5,237,175 

MINNEAPOLIS.  MINN. 

Tribune-m  .  1,655,793  1,516,094 

Star-e  .  2,629,564  2,349,824 

tTribune-S  .  1,125,237  1,371,221 

Grand  Total  .  5,410,594  5,237,139 

NOTE;  Part  run  adv.  included:  2,629,564 
(373,549);  2.349.824  (215,069). 

MODESTO.  CALIF. 

Bee-e  .  959,460  759,131 

s8ee-S  .  239.948  244,760 

Grand  Total  .  1,199,408  1,003,891 

NOTE;  Baa  Evening  published  5  days  a 
week  only. 

MONTREAL,  CANADA 

JT'Star-e  .  2,610,961  2,490,591 

GaxeHe-m  .  1,459,306  1,339,010 

**La  Presse-a  .  381,328  2,722,086 

La  Patrie-S  .  172,285  149,169 

Grand  Total  .  4,623,880  6,700,856 

NOTE:  'Includes  WEEKEND  MAGAZINE 
linage.  "On  strike:  La  Prassa  June  4-30, 
Inc. 

MUNCIE,  IND. 

Press-e  .  957,361  862,235 

Star-m  .  953,898  871,308 

'Star-S  .  270,426  315,236 

Grand  Total  .  2,181,685  2,048,779 

NASHVILLE.  TENN. 

Banner-a  .  1,580,745  1,410,922 

Tennessean-m  .  1,556,488  1,418,367 

Tennessean-S .  580,799  702,545 

Grand  Total  .  3,718,032  3,531,834 

NEW  BEDFORD,  MASS. 

Standard-Times-e  .  966,719  893,823 

IStandard-Timas-S  .  271,510  301,206 

Grand  Total  .  1,238,229  1,195,029 

NEW  HAVEN,  CONN. 

'Journal  Courier-m  ....  784,364  684,595 

'Ragister-a  .  I,H3.655  1,332,179 

Register-S  .  637,018  801,987 

Register  &  Journal- 

Courier-Sat  .  95.842  118,345 

Grand  Total  .  3,100,879  2,937,106 

'Published  5  days  a  week  only. 

NEW  LONDON.  CONN. 

Day-o .  1,205,833  1,052,110 

NEW  ORLEANS.  LA. 
Times-Picayuna-m  .  2,868,158  2,604,798 


§Times-Picayune-S  .  873,706  1,057,531 

States  B  Item-e  .  1,467,429  1,276,631 


Grand  Total 


NEW  YORK, 

Times-m 

Times-S  . 

Herald  Tribune-m  . 

(Herald  Tribune-S  . 

'Mirror-m  .  . 

'Mirror-S  . 

News-m  .  . 

News-S  . 

Journal-American-e 
Journal-American-S  ... 

Post-e  . . 

Post-S  . 

World  Telegram  &  Sun-e 


1964  1)43 

NOTE;  Part  run  adv.  induced:  Star  > 
502,038  (692.063);  2,252,987  (  641,494).  Sm' 
tinal-m  2,502,038  (692,063);  2  :  52,987  (Ml. 
5,209,293  4,938,960  494).  S-895,536  (297.979);  1.010.330  39t'. 

679). 


N.  Y. 

2,729.232 

2,643,304 

859,356 

584.676 


1,951,107 

1,577,475 

1,057,908 

347,756 

1,006,301 

114,472 

1,239,045 


2,495,163 

3,063,196 

804,841 

734,870 

716,983 

344,247 

1,607,347 

1,842,148 

836,440 

302,153 

876,839 

132,063 

1,120,396 


PASADENA.  CALIF. 


Star-Naws-a  .  I,240,9i4  1,099,107 

§lndependent-Star 

News-S  .  397  .66  455  0S4 

Indapandent-m  .  1,156.303  1.040,917 


Grand  Total 


..  2,794, /83  2,595,771 

PATERSON,  N.  J. 

Call-m  .  429,276  .... 


PAWTUCKET,  R.l. 

Timas-a  .  944,471  020,961 


Grand  Total  . 14.110.632  14.876.686 

NOTE;  Mirror  discontinued  publishing 
after  the  October  16.  1963  issue.  Post  Eve¬ 
ning  published  5  days  a  week  only.  Part 
run  adv.  included:  Mirror-m  716,983  (168,- 
738).  S-344,247  (145,415).  News-m  1,951,- 
107  (1,040,339);  1,607,347  (824.679).  S-1.577,- 
475  (1,057,919);  1,842,148  (1,230,390).  Jour- 
nal-American-e  1,057,908  (120,001);  836,440 
(107,776).  S-347.756  (83,024);  302,153  (48,- 
285).  World  Tel  &  Sun-a  1,239,045  (143,- 
826);  1,120,396  (107,330).  Herald-Tribuna-S 
584,676  (44,285);  734,870  (70.747).  Split  run 
aov.  totals:  News-m  228,991.  S-133.577. 


PENSACOLA,  FLA 

News-e  .  773,861  735,811 

Journal-m  .  1,290,671  1,205.853 

Naws-Joumal-S  .  356,083  447,713 


Grand  Total .  2,420,615  2,389.455 


PEORIA.  ILL. 

Journal  Star  (Sea  Note)  1,437.855  1,310,515 
IJournal  Star-S .  420,759  597,131 


NEW.YORK  (QUEENS),  N.  Y. 

Long  Island  Press-e  ....  1,426,212  1,441,656 
§Long  Island  Press-S  ...  514,491  70I,0M 


Grand  Total .  1,858,614  1,907,724 

NOTE;  Journal  Star  Morning  and  Jour¬ 
nal  Star  Evening  sold  in  combinah'on. 
Linage  of  only  one  edition — Journal  Stir 
Evening — is  shown. 


Grand  Total  .  1,940,703  2,142,722 


NEW  YORK  (EL  DIARIO-LA  PRENSAI, 
N.  Y. 

El  Diario-La  Prensa-m  319,729  . 

El  Diario-La  Prensa-S  70,889  . 


PHILADELPHIA.  PA. 

Bulletin-e  .  2,567,518  2,186.192 

(Bulletin-S  .  681,918  694,561 

Inquirer-m  .  1,934,484  1,598,551 

inquirer-S  .  1,452,180  1,629,416 

News-e  .  889,936  874,473 


Grand  Total  .  390,618 


NEWBURGH,  N.  Y. 

News-e  .  843,428  737,044 

NOTE;  Part  run  adv.  includad:  843,428 
(24,196);  737,044  (54,636). 


Grand  Total  .  7,526,036  6,983,193 

NOTE;  Part  run  adv  included;  Bullatin-a 
2.567.518  (329.236);  2,186,192  (75.207).  S- 
681,918  (125,392);  694,561  (70,325).  In¬ 

quirer-m  1,934,484  (162,355);  1,598,551  (4.- 
170.  S—  1,452,180  (145,447):  1,629,416 

(21,189). 


NEWPORT  NEWS.  VA. 

Press-m  .  1,475,700  1,295,801 

IPress-S  .  405,148  461,442 

Times-Herald-e  .  1,300,123  1,135,568 


PHOENIX.  ARIZ. 

Republic-m  .  2,755,509  2,535,631 

tRepublic-S  .  922,749  1,086,061 

GaieMe-e  .  2,773,936  2,498,566 


NIAGARA  FALLS.  N.  Y. 

3ateHe-a .  1,045,830  958,603 

*Gaiette-S  .  230,238  248,540 


Grand  Total  .  1,276,068  1,207,143 


NORFOLK.  VA. 

Ledgar-Star-a .  1,974,785  1,858,218 

Virginian-Pilot-m  .  2,455,144  2,322,586 

tVirginian-Pilot  &  Star-S  747,496  922,854 


Grand  Total  .  5,177,425  5,103,658 

NOTE:  Part  run  adv.  Included;  Ledger- 
Star  1,974,785  (473.223);  1,858,218  (442,- 
515).  Virginian-Pilot  2,455,144  (456.071); 
2,322,586  (433,013).  Virginian-Pilot  &  Star 
747,496  (139.907):  922,854  (179,111). 


OAKLAND,  CALIF. 

Tribune-e  .  2,290,127  1,879,134 

§Tribune-S  .  792,497  915,201 


Grand  Total  .  3,082,624  2,794,335 

NOTE:  Part  run  adv.  included:  2,290,127. 
1,879,134  (101,437). 


OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,399,391  1,218,170 

Oklahoman-S  .  500,387  588,025 

Times-e  .  1.496.760  1,339.744 


Grand  Total  .  3,396,538  3,145,939 

NOTE:  Part  run  adv.  includad:  Okla¬ 
homan  1,399,391  (68,624);  1,218,170  (56.658). 
Timas  1,496,760  (199,803);  1,339,744  (205,- 
767). 


OMAHA.  NEBR. 

World-Herald  .  1,367,155  1,304,565 

tWorld-Herald-S  .  749,217  947,978 


Grand  Total  .  2,116,372  2,252,543 

NOTE;  World-Herald  sold  In  combina¬ 
tion  Morning  and  Evening,  linage  of  only 
one  edition,  EVENING,  Is  shown. 


ORLANDO,  FLA. 

Star-e  .  2,502,038  2,252,987 

Sentinal-m .  2,502,038  2.252,987 

Santinel-S  .  895,536  1,010,330 


Grand  Total .  2,055,759  I.8I7.I42 

NOTE:  Enterprise  Morning  and  Press 
Evening  sold  in  combination.  Linage  of 
one  addition.  Enterprise  Morning  is  snow*- 
Part  run  adv.  includad:  1,616,715  (17,027); 
1,421,939  (17.634). 


Grand  Total 


ROANOKE.  VA. 

.  1,071,085 


5,899,612  5,516,304  Times-m  .  1,071,085  973.901 

EDITOR  a:  PUBLISHER  for  August  1,  1964 


Grand  Total  .  3,180,971  2,892,811  Grand  Total  .  6,452,194  6,I20.2U 


PITTSBURGH.  PA. 

Post-Gax,  t  Sun-Tal.-m  1,285,261  I.I79.IN 

Press- .  2,252,683  l.9H,23l 

tPress-S  .  1,009,922  I.I04,7« 


Grand  Total .  4,547,866  4,278,122 


PORTLAND,  ORE. 

Oregonian-m  .  2,277,787  1,996,341 

§tOregonian-S  .  947,153  j,l03,50S 

Oregon  Journal-a  .  686,200  698,174 


Grand  Total .  3,911,140  3,798,025 

NOTE:  Part  run  adv.  included:  686,200 
(22,683). 


PROVIDENCE.  R.  I. 

Bulletin-e  .  1,904,379  1,724,411 

Journal-m  .  1,009,922  1,717,203 

tJournal-S  .  838,075  990,227 


Grand  Total .  4,552,376  4,432,041 


READING.  PA. 

Eagle  (Sea  Note)  .  1,176,314  1,090.374 

§Eagle-S  .  374,397  401,039 


Grand  Total .  1,550,711  1.491,413 

NOTE;  Eagle  Evening  and  Times  Morn¬ 
ing  sold  in  combination.  Linage  of  one 
edition  (Eagle  Evening)  is  shown. 


RICHMOND.  VA. 

Naws  Laader-a  .  1,870,336  1,746,754 

Timas  Dispatch-m  .  1,700,307  1,546,720 

tTimes  Dispatch-S  ....  848.274  961,444 


Grand  Total .  4,418,917  4,255,141 


RIVERSIDE,  CALIF. 
Press-Enterprise  . 

(See  Note)  .  1.614,715  l.42[,W 

§Prass-^terprise-S  ....  439.044 


■39S,2M  L 


19*4 

19*3 

319,794 

388,928 

World-Nows-e  . 

1,079,851 

974,47* 

Grand  Total . 

2,470,730 

2,339,312 

ROCHESTER, 

,  N.  Y. 

Democrct  & 

Chronk<e*ni  . 

1,482,07* 

1. *11,95* 

IDtmo  4 

Chrcnicle-S  . 

884,3*5 

1.0*2,948 

Time-Onicn-e  . 

2,299,817 

2,022,223 

Grand  Total . 

4,8*8,258 

4.497.147 

ROCKFORD 

,  ILL. 

Star  (Sea  Note)  . 

1,220,2*5 

1,091,9*5 

Star-S  . 

502,001 

587,899 

Grand  Total . 

1,722,2** 

1,479,8*4 

NOTF:  Star  Morning  and  Ra^Istar-Ra- 
public  Evening  sold  in  combination.  Lln- 
agt  of  only  ona  edition — Star  Morning— 
is  shown.  Star  Morning  published  five 
week  days  only,  ucluding  Monday. 

SACRAMEtnO,  CALIF. 

Bea  e  .  2,516,901  2,094.«5« 

§Bce-S  .  739,801  *90,370 

Dnionm  .  1,008,054  904,492 

•Union-S  .  190,989  244,079 


©rand  Total .  4,455,745  3,933,597 

ST.  LOUIS.  MO. 

Globe-Oemocrat-m  ...  1,284,078  1,207,433 

tGlobe-Democrat-we  ..  4M,  144  *30,53* 

Post-Dispatch-o  .  2,340,5*7  2,i4*,2l8 

§Post-Dispatch-S  .  1,118,393  1,355,533 


Grand  Total .  5,229,182  5,339,720 

NOTE;  Part  run  adv.  included:  Globe* 
Democrat-m  1,284,078  (218,032);  1,207,433 

(2*1,882).  we— 48*.  144  (14,280).  Post-Die- 
patch-e  2,340,5*7  (195,251);  2,I4*.2I8  (181,* 
923).  Globe-Democrat  Morning  published 
5  week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,224,223  1,078,310 

SPIoneer  Press-S  .  822,932  914,151 

Dispatch-e  .  2.108,833  1,730,573 


Grand  Total .  4,155,988  3,723,034 

NOTE;  Part  run  adv.  included:  2,108,833 

(249,049);  1,730,573  (I7*,427). 

ST.  PETERSBURG,  FLA. 

Independent-e .  1,094,902  1,004,203 

Times-m  .  2,270.51*  2,099,330 

§Times-S  .  575,0*9  797,113 


Grand  Total  .  3,940,487  3,900,*4* 

NOTE;  Part  run  adv.  included:  Times-m 
2,270,51*  (110,593);  2,099,330  (73,0*9).  S— 
575,0*9  (  2e,i*7);  797,113  (38,*«0). 


SALEM,  ORE. 


Oregon  Statesman-m  . 
‘Oregon  Statesman-S  . 
Capital  Journal-a  _ 

.  1,058,748 
199,927 
.  1,199,494 

911,740 

257,730 

1,007,450 

Grand  Total  . 

.  2,458,1*9 

2,174.920 

SALT  LAKE  CITY,  UTAH 

Tribuna-m  . 

Tribun«*S  . 

Deseret  News 
Telegram-e  . 

.  2,0*4,783 
.  *19,943 

.  2.0*4,227 

1.9*0.449 

727.55* 

1,893,854 

Grand  Total  . 

.  4,750,953 

4,581,879 

SAN  ANTONIO,  TEX. 

Eipress-m  . 

tExprass-News-S  . 

Express-Naws-Sat  . 

News-a  . 

Liaht*«  . 

§Light-S  . 

Light-Sat  . 

.  1.459,931 
.  *25,072 

.  277,170 

.  1,7**,  945 
.  1,817.424 
.  6*0.048 

.  144.505 

1,315,854 

731.407 

340,339 

1,473,875 

1,509,145 

805,0*7 

1*4,921 

Grand  Total . 

.  *,953,315 

*.342.608 

NOTE:  Express  Morning,  News  Evening 
and  Light  Evening  published  5  days  a 
week  only. 


SAN  BERNARDINO.  CALIF. 

Sun-m  .  I.796.99*  l.*87,375 

§Sun-Telegrain-S  .  521,107  515,228 

Grand  Total .  2,318,103  2.202.*03 

NOTE:  Part  run  adv.  Included:  l,79*,99* 
(*0.*40);  l,*87,375  (*3.*70).  Sun  Morning, 

and  Telegram  Evening  are  sold  In  op¬ 
tional  combination.  Linage  of  ona  edi¬ 
tion,  Sun  Morning  It  shown. 

SAN  DIEGO,  CAUF. 


Union-m  .  1,912,530  1,791,459 

!0nion*S  .  837,388  1,074,075 

Tribuna-e  .  2,442,733  2.288,582 

Grand  Total . 5,I92.*5I  5,154,11* 

editor  8c  publisher  I 


19*4  19*3 

SAN  FRANCISCO.  CALIF. 


Chronicla-m  . 

fChronlcla-S  . 

Examin«r>m  . 

Examinar-5  . 

Naws-Call-8ullatin-a  ... 

2,233,483 

837,347 

2,3*2,137 

1,001,049 

1,205,7*7 

2,005,804 

9*4,04* 

2,109,383 

1,123,40* 

1,1*7,714 

Grand  Total  . 

7,439,783 

7,370,353 

NOTE:  Part  run  adv.  Included;  Chroni¬ 
cle— 2,233,483  (58,808);  2,005,804  (139,035). 
Examiner— 2,3*2,137.  2,109,383  (94.220). 

SAN  JOSE. 

CALIF. 

Marcury-m  . 

Naws-a  . . 

§Marcury-News-S  . 

.  2,988,035 
.  3.040.250 
.  832,989 

2,4*4,130 

2,473,485 

872,105 

Grand  Total  . . 

.  4,8*1,274 

5,809,720 

NOTE;  Part  run  adv.  included:  Mercury 
2.988.035  (  229.094);  2,4*4.130  (101,193).  News 
—3.040.250  (229,094);  2,473,485  (101,193). 

SAN  RAFAEL.  CALIF. 

Indapendent-Journal-a 

.  1,519,821 

1,249,205 

SCHENECTADY,  N.  Y. 

Gaxatta-m  .  1,241,173 

Union  Star-e  .  827,647 

1,179,079 

812,709 

Grand  Total  . . 

.  2,0*8,820 

1,991,788 

SCRANTON.  PA. 
Timei-e  .  978  755 

9*7,381 

SEATTLE, 

WASH. 

Post-lntalligancar-m  .. 
§Post-lntalligancer-S 

Timas-a  . 

Times-S . 

.  1.320.709 
.  423,929 

.  2,087,92* 

.  *83,173 

1,242,797 

488,038 

1,959,901 

898,415 

Grand  Total . 

.  4,515,737 

4,589,151 

SHREVEPORT,  LA. 

Journal-a  . 

Times-m  . 

Timas-S . 

.  1,012,370 
.  1,234,913 
.  403,451 

930,689 

1,1*9,344 

523,217 

Grand  Total  . 

.  2.iS0.934 

2.423.470 

SOUTH  BEND,  IND. 

Tribuna-e  . 

Tribune-S  . 

.  1,5*8,202 
.  502. 343 

1,345,252 

588,579 

Grand  Total . 

.  2,070,545 

1,933,831 

SPOKANE, 

WASH. 

Spokesman-Raview-m  . 
fSpokasman-Raviaw-S  . 
Chronicle-a . 

.  739,481 

.  402,3*7 

.  928,005 

718,177 

454,75* 

654,315 

Grand  Total  . 

.  2,070,053 

2,031,248 

STOCKTON 

,  CALIF. 

Racord-e  . 

.  1,733,948 

1,492,709 

SYRACUSE.  N.  Y. 

Harald-Journal-e  . 

§H«rald>Am«ncan>$  .. 

.  1,744,710 
.  524,329 

993,76* 

1,4*9,401 

4*0,728 

990,139 

fPost-Standard-S  . 

.  231,429 

295,339 

Grand  Total . 

.  3,498,454 

3,4 15,407 

TACOMA, 

WASH. 

News-Tribuna-a  . 

Naws-Tribuna-S  . 

.  1,482,02* 

.  405,195 

1,387,8*3 

539,27* 

Grand  Total  . 

.  1,887,221 

1,927,139 

TAMPA. 

FLA. 

Tribune-m  . 

tTr!buna-S  . 

Times-a . 

.  2,002,970 
.  *71,488 

.  1,447,848 

1,845,432 

879,553 

I.3I5.484 

Grand  Total  . 

.  4,122,50* 

4,040.673 

TOLEDO, 

OHIO 

*59,583 

584,504 

1,734,4*7 

914,323 

Blada-e . 

Blada-S  . 

.  1,988,283 
.  787,551 

Grand  Total  . 

.  3,435,417 

3,237,294 

NOTE;  (*)  Published  5  days  a  weak  only. 

TORONTO, 

CANADA 

Globa  8  Mail-m  . 

JT*Talagram-a  . 

Star-a  . 

.  1,522,453 
.  2,414,047 
.  2.404.849 

1,477,450 

2,239,011 

2,447,855 

Grand  Total . 

.  *.545,3*9 

4,1*4,31* 

NOTE:  (*)  Includes  WEEKEND  MAGA¬ 
ZINE  linage.  Part  run  adv.  included; 
2.414.047  (73,050);  2,239,011  (44,578). 

TRENTON,  N.  J. 

Evening  TImes-a  . 

‘Times  Advarti$ar-S  .. 
Trantonien-m  . 

.  1,222,535 
.  557,917 

.  924,85* 

1,098,014 

4*3,883 

837,958 

Grand  Total . 

.  2.707.308 

2.599.855 

August  1,  1964 


19*4  19*3 

NOTE:  Timas  Evening  published  5  days 
a  week  only. 

TROY.  N.  Y. 

Record  (Sea  Note)  ....  I.074.*I5  9*2,748 

NOTE;  Record  Morning  and  Timas- 
Racord  Evening  sold  in  combination.  Lin¬ 
age  of  one  edition  (Record  Morning)  is 
shown. 


TULSA,  I 

OK  LA. 

Tribune-e  . 

.  1. *58,921 

1,410,341 

World-m  . 

.  1.650.291 

1. *28,404 

World-S  . 

.  494,190 

*01,424 

Grand  Total  . 

.  3,803,402 

3,840,5*9 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  .. 

.  909,34* 

788,937 

UTICA. 

N.  Y, 

Observer  Dispatch-e  .. 

.  1,007,142 

9*4,028 

‘Observer  Dispatch-S  . 

.  255,897 

329,775 

Press-m  . 

.  1,183,797 

1,1*8,217 

Grand  Total  . 

.  2.444.83* 

2,4*2,020 

WASHINGTON.  D.  C. 

Naws-e  . 

.  1,243,3*8 

1,080,972 

Post-m  . 

.  3.794,4*5 

3.247,&5I 

§Post-S  . 

.  1,300,773 

1,231,258 

$tar-a  . . . 

.  2,754,278 

2,444,133 

tStar-S  . 

.  874,381 

993,852 

Grand  Total . 

.  9,991,2*5 

8,997,8*4 

WATERBURY,  CONN. 

American>e  . 

.  1,409,897 

1.198,(53 

Republican-S  . 

.  407,355 

431,553 

Grand  Total  . 

.  1,817,252 

1.430,20* 

NOTE;  American  Evening  and 

Republi- 

can  Morning,  sold  only  in  combination. 

Linage  of  American  Evening  only  is  shown. 

WEST  PALM  BEACH,  FLA. 

Post  (Sea  Note) . 

.  1,280,404 

1,228,01* 

Post-Timas-S  . 

.  339,080 

42*,i97 

Grand  Total  . 

.  1,419,484 

1,454,713 

NOTE:  Post  Morning 

and  Timas  Evening 

sold  in  combination. 

Linage  of 

ona  edi- 

tion  (Post  Morning) 

is  shown. 

Part  run 

adv.  included:  Post— 1,280,404 

(25,191); 

1,228,01*  (21,9*9).  S-339,080  (12,488). 

MACY  WESTCHESTER-ROCKLAND 

GROUP.  N.  Y. 

(10  CITIES) 

Mamaroneck  Timas-a 

.  971,848 

801,095 

Mount  Vernon  Argus-e 

.  1,070,923 

910,592 

New  Rochelle 

Standard-Star-a  . . . 

1,174,009 

9*1,503 

Ossining  Citixan- 

Ragistar-e  . 

9*9,70* 

783,900 

Peakskill  Star-a . 

.  823,432 

728,0*0 

Port  Chaster  Itam-a  . 

.  1,125,911 

944,598 

Tarrytown  News-e  ... 

.  974,872 

787,50* 

Yonkers  Herald 

Statesman-e . 

.  1,235,192 

1,0*5,915 

White  Plains  Reporter 

Dispatch-a . 

.  1,381,334 

1,104,4** 

Rockland  Journal  News 

■e  977,409 

881,07* 

Grand  Total . 

.10,708,83* 

8,972,711 

WICHITA 

.  KANS. 

Eagle-m  . 

.  1,5*2,985 

l.43l.*l* 

Baacon-e  . 

.  1,118,098 

1,202,491 

(Eagle  t  Baacon-S  ... 

.  455,052 

*72,450 

Grand  Total . 

.  3.134.135 

3.304.557 

WINSTON-SALEM,  N.  C. 

Joumal-m  . 

.  1,392,043 

1,214,180 

Santinel-a  . 

.  1,350,854 

1,1*8,435 

Journal  B  Santinal-S.. 

.  388,743 

487,529 

Grand  Total . 

.  3,131,440 

2,872,344 

WORCESTER.  MASS. 

Telegram-S  . 

,.  544,737 

*19,17* 

Talagram-m  . 

,.  984,021 

915,701 

Gazetta-e  . 

,.  1,283,248 

1,173,943 

Grand  Total . 

..  2,812,00* 

2,708,820 

YOUNGSTOWN,  OHIO 

VIndicator-e  . 

..  1.423.4*0 

1,392,321 

§Vindicatcr-S  . 

..  *97.411 

8*7,499 

Grand  Total . 

..  2,321,071 

2,259,820 

ADVERTISING 

LINAGE  SERVICE 

BLUEFIELD, 

.  W.  VA, 

Telegraph-m  . 

..  454,92* 

4*3.804 

Talagraph-S  . 

I4I.2II 

204,98* 

Grand  Total  .  598,137  **8.790 


19*4  19*3 

Includes  FAMILY  WEEKLY  18,183  lines 
(19*4);  28,320  lines  (19*3). 

NOTE;  Telagraph-S  sold  In  combination 
with  Sunset  Naws-a. 

COLUMBIA,  S.  C. 

State-m  .  I.II9.*98  1,023,13* 

State-S  .  39*,073  538,542 

Record-m  .  927,795  775,52* 

Grand  Total  .  2,443,5**  2,337,204 

Includes  FAMILY  WEEKLY  18,183  lines 
(19*4);  28,320  lines  (19*3). 

DULUTH.  MINN. 

Harald-a  .  838,948  817.2*1 

New$-Tribune-m  .  *49,883  688,4*4 

Naws-Tribuna-S  .  434,526  537,8*7 

Grand  Total  .  1,945,357  2,043,792 

MONROE.  LA. 

World-m  .  *85,49*  724,28* 

World-S  .  243.133  272,75* 

News-Star  e  .  *82,413  &84.48I 

Grand  Total  .  1.61 1,242  1,485,523 

NORWALK,  CONN. 

Hour-e  .  1,112,790  974,420 

PASSAIC,  N.  J. 

Herald  News-a  .  1,231,500  1,171,570 

PATERSON.  N.  J. 

News-e  .  1,423,3*9  1,209,422 

QUINCY,  MASS. 

Patriot  Ledger-e  .  922,942  752,45* 

SCRANTON,  PA. 

Tribune-m  .  393,194  388,010 

Scrantonian-S  .  324,559  417,0*0 

Grand  Total  .  717,753  805,070 

Includes  PARADE  21,335  lines  (19*4);  37,* 
7*4  lines  (19*3). 

WILKES-BARRE.  PA. 

Racord-m  .  5*4,408  553,359 

Timas-Laader-a  .  1,002,979  984,283 

Indapandant-S .  502,10*  582,0*5 

Grand  Total  .  2,071,493  2,119,497 

Includes  FAMILY  WEEKLY  18,183  lines 
(19*4);  28,320  lines  (19*3). 

FIGURES  SUPPLIED 
BY  PUBUSHERS 

ABERDEEN,  S.  D. 

Amarlcan-News-e  .  384,932  325,122 

Amarican-Naws-S .  148,918  1*4,27* 

Grand  Total .  535,850  489,398 

ALTOONA.  PA. 

Mirror-e  .  1,1*0,824  1,017,555 

APPUTOlHinNAH-MINASHA,  WIS. 

Post-Crascant-a  .  I,09*,*48  1,051,512 

Post-Crescant-S  .  218,512  233,50* 

Grand  Total .  1,315,1*0  1,285,018 

BLOOMINGTON.  ILL. 
Pantagraph-AII  days  8  S  1,079,414  1,023,092 
Does  not  include  FAMILY  WEEKLY, 

BURLINGTON,  VT. 

Free  Press-m  .  824,840  815,075 

CANTON,  OHIO 

Rapository-a  .  1,804,138  1,7*2,040 

Repository-S .  *72,05*  *55,340 

Grand  Total  .  2,474,194  2.417,380 

CARBONDALI44IRRIN4iURPHYSBORO, 

ILL. 

Southern  lllinolsan-a  ..  519,24*  529,550 

Southern  Illinoisan-S  ...  159,208  151,578 

Grand  Total  .  *78,454  *81,128 

Does  not  include  FAMILY  WEEKLY. 

CHAMPAIGN-URBANA,  lU. 

Courier-e  .  939,708  871,290 

Courier-S .  335,49*  3*1,130 

Grand  Total .  1.275.204  1,232,420 

CHILLICOTHE,  OHIO 
Gaxetta-e  .  842.082  *U,33« 

CORPUS  CHRISTI,  TEX. 

Caller-m  .  1,527,59*  1,397,4** 

Caller-a  .  1,510,838  1,3*8,150 

43 


Call*r-S  . 

1964 

385,518 

1963 

293,286 

Grand  Total . 

3,331.720 

3,151,134 

COVINGTON,  KY. 

Karitucky  Post  ft 

706,216 

CONN. 

635,572 

DANBURY. 

973,644 

,  IOWA 

887,978 

DAVENPORT 

Time$>Oemocrat-e  . 

Tiin*s-D*mocrat-S  . 

Tim*s-Democrat-m  _ 

1,178,016 

330,862 

1,000,454 

1,184,848 

417,480 

830.466 

Grand  Total  . 

2,509,332 

2,432,794 

DAYTONA  BEACH.  FLA 

867,654 

237,836 

902,132 

2,007,622 

772,009 

294,294 

812,830 

1,879,133 

N*ws-Journal-S  . 

Grand  Total . 

DECATUR. 

,  ILL. 

Harald  ft  Raviaw-m*  . . 
Harald  ft  Raviaw-S  .... 

1,269,688 

361,466 

1,227,744 

338,716 

Grand  Total . 

1,631,154 

1,566,460 

EAST  ST.  LOUIS.  ILL. 

705,502 

214,088 

661,402 

241,598 

Joumal-S  . 

Grand  Total  .  919.590  903,000 

Does  not  include  FAMILY  WEEKLY. 


GAINESVILLE.  FLA. 

Sun-eS  .  765.072  765,464 

GRAND  FORKS.  N.  D. 

Harald-eS  .  867,847  725,880 

GREEN  BAY.  WIS. 

Fress-Gaxette>e  . 663,698  1,001,084 

Press-Gazette-S  . 246,582  243,362 

Grand  Total  .  910,280  1,244,446 

HAVERHILL.  MASS. 

Gazette-a  .  652,540  586,376 

HUNTINGTON.  W.  VA. 

Advartiser-e  .  992,383  903,646 

Herald-Dispatch-m  ....  987.184  907,832 

Herald-Advertisar-S  ...  274,108  401,250 

Grand  Total  .  2.253.675  2,212,728 

HUNTSVILLE.  ALA. 

Hmas-a .  1,015,563  817,446 

Timaj-S  .  379,118  386,858 

Grand  Total  .  1,394,681  1.186.304 

Does  not  include  FAMILY  WEEKLY. 

JOHNSTOWN.  PA. 

Trlbune-Oemocrat- 

All  Day  .  1,058,302  991,277 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City  Herald-a  .  696,290  593,866 

Tri-City  Herald-S  .  182,098  179,823 

Grand  Total  .  878.388  773,689 

Does  not  include  FAMILY  WEEKLY. 

KENOSHA.  WIS. 

News-e  .  1,140,286  1,070,370 

KINGSTON.  N.  Y. 

Freeman-e  .  1,045,146  846,300 

KOKOMO,  INO. 

Tribune-e  .  913,752  728,762 

Tribune-S  .  202,286  198.870 

Grand  Total  .  1,116,038  927,542 

Does  not  include  FAMILY  WEEKLY  17.- 
679  lines  (1964);  27,708  lines  (1963). 

LINCOLN,  NEBR. 

Star-m  .  1,098,748  1,070,832 

Journal-a  .  1,074,440  1,031,019 

Journal  A  Star-S  .  322,941  309,771 

Grand  Total .  2.496,129  2.411,622 

Includes  PARADE  21,101  lines  (1964); 
35,299  lines  (1963). 

LOCKPORT,  N.  Y. 

Union-Sun  A  Journal-a. .  634,816  500,458 

MADISON,  WIS. 

Capital  Times-e  .  1,361,626  1,268,162 

State  Journal-m  .  1,377,110  1,294,356 

State  Jorunal-S  .  390,194  451,122 

Grand  Total .  3,128,930  3,013,640 


1964  1963 

Includes  PARADE  21,203  lines  (1964); 
37,429  lines  (1963). 

MIDDLETOWN,  N.  Y. 

Times  Herald-Record-m  840,672  767,088 

NORRISTOWN.  PA. 

Times-Herald-e  .  875,103  836,387 

NORTH  PLATTE.  NEBR. 

Telegraph-Bulletin-e  ...  584,094  560,448 

OGDEN.  UTAH 

Standard-Ezaminer-e  ..  1,012,724  961,792 

Standard-Examiner-S  ..  274,034  325,066 

Grand  Total .  1,286,758  1,286,858 

Includes  FAMILY  WEEKLY  17,080  lines 
(1964);  27,706  lines  (1963). 

OIL  CITY-FRANKLIN.  PA. 


Darriclt-m  . 

522,002 

515,117 

Naws-Harald-a  . . 

.  452,335 

433,400 

Grand  Total  . 

974,337 

948,517 

ONEONTA, 

N.  Y. 

Star-m  . 

517,356 

468,840 

PADUCAH, 

,  KY, 

Sun-Damocrat>e  . 

774,312 

693,868 

Sun-Damocrat-$  . 

222,712 

275,030 

Grand  Total . 

997,024 

968,898 

PASSAIC-CLIFTON.  N.  J 

Herald. N*wt-a  . 

1,207.604 

1,164,863 

Includes  PART  RUN  24,690  lines  (1964). 

PINE  BLUFF, 

,  ARK. 

Commarcial<a  . 

588,896 

556,542 

Comm*rcial-S  . 

181,314 

205,044 

Grand  Total  . 

770,210 

761,586 

Does  not  include  10,776  lines  FAMILY 

WEEKLY. 

PITTSFIELD. 

MASS. 

Berkshire  Eagl*-e . 

1,024.926 

996,254 

PLATTSBURGH.  N.  Y. 

Press-R*publican-m  .... 

551,544 

650,734 

PORT  JERVIS,  N.  Y. 

Union-Gazetta-a  . 

279,202 

239,820 

POTTSTOWN,  PA. 

Mercury-m  . 

968,394 

897.834 

POUGHKEEPSIE,  N.  Y. 

Journal-e  . 

1,115,236 

1,124,546 

Journal-S . 

409.685 

509,955 

Grand  Total  .  1,524,921  1,634,501 

Includes  FAMILY  WEEKLY  17,360  lines 
(1964);  27,708  lines  (1963). 


QUINCY,  ILL. 


Herald-Whig>e  . . 

, . .  599,704 

525,056 

Herald-Whig-S  . 

..  192,962 

243,936 

Grand  Total  . 

..  792,666 

768,992 

RAPID  CITY.  S.  D. 

Journal-*  . 

. . .  757,680 

683,312 

Journal-S  . 

...  219,408 

258,230 

Grand  Total . 

. .  977,088 

941,542 

RENO, 

,  NEV. 

JournaUm  . 

...  820,288 

705,838 

Journal-S  . . 

...  259,364 

332,626 

Gazette-e  . 

...  1,145,998 

1,010,142 

Grand  Total . 

..  2,225,650 

2,048,606 

ROCK  ISLAND-MOLINE,  lU. 

Rock  Island  Argus-e  . 

...  879,074 

1,055,656 

Moline  Dispatch-e  .. 

...  1,228,234 

1,088,396 

SALISBURY,  N.  C. 

Post-*  . 

. .  677,040 

600,810 

Post-S  . 

..  162,246 

217,896 

Grand  Total . 

...  839,286 

818,706 

SIOUX  FALLS,  S.  D. 

Argus- Lsader-e  . 

...  764,204 

716  548 

Argus-Lead*r-S  . 

...  222,124 

238,280 

Grand  Total . 

..  986.328 

954,828 

STROUDSBURG.  PA. 

Record -m  . 

...  548,758 

525,448 

TOPEKA,  KANS. 

Capital-m  . . 

...  1,107,127 

980,759 

State  Journal-*  ..... 

...  993,006 

933,159 

DaUas  Story 
Examined  in 
191  Papers 

Ann  Arbor,  Mich. 

Dean  C.  Baker,  University  of 
Michigan  journalism  professor, 
is  re-creating  the  Dallas  assassi¬ 
nation  tragedy  last  November 
—  in  the  printed  words  from  191 
daily  newspapers. 

His  aim,  he  explained,  is  to 
see  how  the  newspapers  met  the 
challenge  of  reporting  the  tragic 
drama  as  it  was  happening. 

The  study  is  still  far  from 
complete,  but  some  of  the  main 
findings  are: 

•  There  is  overwhelming 
proof  that  the  newspapers  great¬ 
ly  supplemented  tv  and  radio 
with  interpretative,  background, 
sidelight,  locally-originated 
stories, 

•  Masterly  jobs  of  writing 
were  achieved  and  often  proved 


1964  1963 

Capltal-Journ«l-S  .  284,564  363,349 

Grand  Total .  2,384,697  2,277,268 

TUCSON.  ARIZ. 

tSIar-m  .  1.646,516  1,660,691 

Star-S  .  358,722  446,408 

C!tizan-e  .  1,933,274  1,954,481 

Grand  Total .  3,938,512  4,061,580 

WAUKEGAN.  ILL. 

News-Sun-a  .  1,206,422  1,163,484 

WILMINGTON.  DEL. 

News-Journal-me  .  1,877,018  1,768,564 

WOONSOCKET,  R.  I. 

Call-e  .  893,376  761,468 

CANADA 

EDMONTON.  ALTA. 

Journal-a  .  1,795,562  1,750,348 

HAMILTON,  ONT. 

Spactator-a  .  2.141,252  2,006,643 

KITCHENER-WATERLOO,  ONT. 

Racord-a  .  1,444,031  1,302,365 

LETHBRIDGE.  ALTA. 

Harald-a  .  653,103  647,755 

LONDON,  ONT. 

Fraa  Prass-me  .  1,933,671  1,804,288 

NORTH  BAY,  ONT. 

Nuggat-e  .  646,968  612,644 

OTTAWA.  ONT. 

Citizan-e  .  1,938,917  1,770,845 

LeDroit-e .  1,048,345  1,004,796 

QUEBEC.  P.  Q. 

La  Solail  t 

L'Evanamant.ma  .  2,682,027  2,329,997 

REGINA.  SASK. 

Leadar-Pojt-a  .  1,302,481  1,180,039 

SASKATOON,  SASK. 
Star-Phoanix-a  .  1,077,568  959,239 

SYDNEY,  N.  S. 

Capa  Braton  Post-e  ...  5,559,799  5,039,842 

VANCOUVER.  B.  C. 

Sun-a  .  2,396,482  2,264,420 

Province-m  .  1,200,711  1.047,861 

Includes  WEEKEND  MAGAZINE  77,131 
lines  (1964);  98.837  lines  (1963). 


that  if  one  picture  is  \  orth 
more  than  ten  thousand  words, 
as  the  saying  goes,  good  wi  iting 
is  worth  more  than  pictun  s. 

Prof.  Baker  volunteer*  i  to 
make  the  study  for  the  Associ¬ 
ated  Press  Managing  Editors 
Association.  He  has  worked  on 
it  nights  and  week-ends  mce 
the  end  of  May.  He  expects  to 
complete  the  project  in  Sep,  em¬ 
ber. 

The  study  will  be  based  la  •  ge- 
ly  on  his  examination  of  the 
microfilms  of  the  191  dailies 
covering  the  Nov.  22-26  period 
and  on  the  questionnaire  sent 
to  them.  The  papers  under  study 
range  from  metropolitan  pub¬ 
lications  to  fairly  small  dailies 
and  represent  all  50  states. 

One  of  the  preliminary  find¬ 
ings  is  that  a  surprising  num¬ 
ber  of  papers  assigned  their  own 
reporters  to  do  historical  re¬ 
search  on  the  assassinations  of 
American  presidents. 

From  the  questionnaire  Baker 
intends  to  answer  such  questions 
as:  Did  the  papers  increase  their 
news  space  and,  if  so,  by  how 
much?  Did  they  throw  out  ad¬ 
vertising  or  publish  more  ad¬ 
vertising  during  the  period?  If 
they  suffered  a  loss  in  advertis¬ 
ing  revenue,  what  was  the  total 
loss  in  dollar  volume?  What  per¬ 
centage  increase  did  they  have 
in  street  sales,  counter  sales, 
newsstand  sales  and  in  total  cir¬ 
culation  during  the  period? 

• 

Hometown  Papers 
In  College  Library 

University  Park,  Pa. 

For  students  going  away  to 
college,  one  of  the  most  impor¬ 
tant  links  with  home  is  the  home 
town  newspaper. 

Recognizing  this  fact,  the  li¬ 
brary  at  the  Pennsylvania  State 
University  here  maintains  sev¬ 
eral  newspaper  reading  rooms 
where  can  be  found  from  day 
to  day  many  of  the  daily  papers 
published  throughout  the  State 
as  well  as  some  from  nearby 
states. 

Many  of  the  papers  are  pro¬ 
vided  by  the  publishers;  some 
are  obtained  by  subsciiption. 

“There  are  many  students,” 
notes  Ralph  W,  McComb,  librar¬ 
ian,  “who  squeeze  a  visit  to  the 
newspaper  room  into  their  busy 
daily  schedules.” 


White  House  Session 

Washington 
Editors  of  foreign-language 
publications  in  the  United 
States  have  been  invited  to  meet 
with  President  Johnson  at  the 
White  House  Aug.  4.  The  invita¬ 
tion  went  out  from  Michel  Cie- 
plinski  of  the  State  Department 
who  handles  relations  with  na¬ 
tionality  groups. 


WINNIPEG,  MAN. 

Tribun*-*  .  1,436,124  1,330,410 
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Sisiall  Dailies  Don’t 
Want  to  ‘Go  Weekly’ 

{y  Ken  Byerly 


Are  smalltown  dailies  fiffht- 
inp:  a  losing  battle? 

Mu.'.t  they  convert  to  weekly, 
semi-veekly  or  tri-weekly  to  sur¬ 
vive  or  make  an  adequate  profit? 

Or  will  they  stay  daily,  and  be 
stronger  because  of  it? 

I  asked  these  questions  of  the 
men  and  women  who  own  or 
run  the  129  dailies  in  the  United 
States  that  are  published  in 
cities  of  less  than  6,000  popula¬ 
tion.  Slixty  of  them  told  me  their 
experiences,  plans  and  predic¬ 
tions. 

The  smallest  is  Burlington, 
Kans.,  with  a  1960  population 
of  2,113.  William  N,  Batdorf  of 
the  Daily  Republican  said  there 
“may  be  more  profit  in  a  weekly, 
but  I  doubt  it  as  we  seem  to  do 
as  well  as  weeklies  in  towns 
our  size  or  larger.  We’ve  had 
some  hot  arguments,  but  I  think 
a  daily  is  of  much  more  value 
than  a  weekly  or  semi-weekly, 
even  in  a  small  community.” 

Thirty-two  of  the  57  who  ex¬ 
pressed  an  opinion  on  it  believe 
that  some  (22),  many  (9)  or 
mo.st  (1)  small  dailies  will  con¬ 
vert  to  weekly,  .semi-weekly  or 
twi-weekly  in  the  next  few 
years.  This  is  no  surprise,  but 
it  is  an  eye-opener  that  57  of 
the  60  (95.0%)  .say  emphatically 
that  it  won’t  them. 

A  first  reaction  might  be  that 
pride  and  prestige  are  the  main 
leasons  why  57  of  the  execu¬ 
tives  say  they  will  stay  daily. 
And  they  are  factors,  but  eco¬ 
nomic  and  other  ones  are  even 
more  important. 

The  advantages  and  difficul¬ 
ties  they  list  for  daily  opera¬ 
tion  are  revealing,  as  are  the 
benefits  and  problems  that  may 
result  from  converting  to  week¬ 
ly,  semi-weekly  or  tri-weekly. 

B«‘ltcr  Ser\’icc 

William  N.  Batdorf  of  the 
Burlington  Republican  believes 
that  “folks  would  rather  have 
their  news  in  small  doses  daily, 
as  in  our  dinky  daily,  than  a 
gob  to  i*ead  at  one  sitting.” 

A  daily  newspaper  can  be 
the  heart  of  a  progressive  com¬ 
munity,  according  to  Tom  Mc- 
Cants  of  the  Goodland  (Kans.) 
News,  “bringing  more  shoppers 
to  town  and  helping  the  town 
and  area  to  be  a  better  place 

(Digest  of  a  report  to  the  Inter¬ 
national  Conference  of  Weekly 
Newspaper  Editors.  Mr.  Byerly 
is  associate  professor  at  the 
School  of  Journalism,  Univer¬ 
sity  of  North  Carolina.) 


to  live  .  .  .  look  around  at  the 
inactivity  of  towns  without  daily 
newspapers.” 

Going  weekly  means  that  news 
and  pictures  are  often  old  when 
published,  says  John  H.  Rogers 
of  the  Hyannis  (Mass.)  Cape 
Cod  Standard-Times.  “This  can 
work  hardships  in  maintaining 
interest  in  campaigns,  elections, 
and  politics  in  general,  but  the 
disadvantages  can  be  minimized 
if  handled  adroitly.” 

Edgar  J.  Foss  of  the  Yreka 
(Calif.)  Siskiyou  News  believes 
readers  want  “more  and  more 
news  in  capsule  form,  except  on 
Sundays,  and  that  small  dailies 
can  i)rovide  it  on  all  news 
levels.” 

Metropolitan  dailies  are  los¬ 
ing  “up-to-dateness,”  according 
to  Warren  H.  Canright  of  the 
Chesterton  (Ind.)  Tribune,  by 
having  earlier  and  earlier  press 
times.  “We  serve  our  readers 
with  our  later  press  time  by  giv¬ 
ing  them  an  up-to-the-minute 
resume  of  the  day’s  news.” 

A  reason  for  the  small  daily 
optimism  of  the  Clifton  Forge 
(Va.)  Review’s  Jack  B.  Thomp¬ 
son  is  that  “merchants  know 
that  more  out-side  dailies  would 
come  in  with  ‘bargains’  to  lure 
purchasing  power  from  our  com¬ 
munity  if  we  went  weekly.” 

“Our  .subscribers  in  town  and 
.surrounding  communities  want 
the  local  news  each  day,”  said 
Mrs.  Eleanor  P.  Jamison  of  the 
Sullivan  (Ind.)  Times.  “Our 
daily  makes  money  so  we  aren’t 
worried  financially.” 

Revenue  Ixwses 

Salaries  and  other  operating 
costs  may  be  cut  by  going  week¬ 
ly  according  to  the  Wellsville 
(N.  Y.)  Reporters  John  J.  Wa- 
terbury,  but  he  doubts  that  the 
savings  will  be  enough  to  “come 
up  with  something  worthwhile 
after  figuring  circulation  and 
classified  revenue  losses.” 

This  represents  the  thinking 
of  many  publishers  who  say  that 
advertising  and  circulation  reve¬ 
nue  would  drop  as  much  or  more 
than  costs  if  a  small  daily  is 
converted  to  a  weekly,  semi¬ 
weekly  or  tri-weekly. 

Readers  “expect  a  daily  pa¬ 
per  and  will  pay  for  it,”  says 
H.  E.  Valentine  of  the  Clay 
Center  (Kans.)  Dispatch.  “We 
dropped  back  to  five  days  dur¬ 
ing  the  war  .  .  .  were  asked  to 
go  six  again  after  it  ended,  so 
asked  the  readers  what  they 
wanted,  with  the  understanding 
they  would  have  to  pay  for  the 


extra  day.  They  agreed  without 
exception.” 

“If  you’re  like  us,”  said  the 
Lyons  (Kans.)  News’  Paul  E. 
Jones,  “you  are  extremely  proud 
of  daily  status  once  you  have  it. 
We  might  make  more  money  as 
a  weekly,  but  we  would  be  doing 
worse  as  community  members, 
so  we’ll  stay  daily  until  our  dy¬ 
ing  day  and  be  proud  of  it.” 

Pride  works  in  other  ways, 
too.  “I  believe  it  is  harder  to 
keep  an  alert  staff  for  news  and 
advertising  when  there  are  only 
one  or  two  deadlines  to  meet  a 
week,”  said  the  Hendersonville 
(N.  C.)  Times-News’  C.  M. 
Ogle.  “There  is  need  to  keep  on 
our  toes  every  day,  and  there 
is  pride  in  doing  it.” 

New  Equipment 

“The  typo  union  was  forcing 
many  small  dailies  out  of  busi¬ 
ness,”  a  publisher  said,  “by  in¬ 
sisting  that  the  .same  scale  be 
paid  for  setting  a  line  of  type 
for  3,000  papers  as  100,000.  Cold 
type  potential  has  reversed  this 
trend.  Publishers  can  also  carry 
paste-up  pages  in  many  cases 
now  and  print  in  a  central  plant. 
The  improved  product  depends 
on  management  and  pride,  and 
has  also  given  small  dailies  new 
acceptance  and  growth.” 

The  Rocky  Ford  (Colo.)  Ga¬ 
zette’s  Ross  Thompson  said  they 
were  thinking  of  going  semi¬ 
weekly  because  they  had  so  much 
trouble  keeping  printers,  “but 
switched  to  offset  so  no  longer 
have  the  problem  .  .  .  we’ll  stay 
daily.” 

The  Jersey  Shore  (Pa.)  Eve¬ 
ning  News  has  made  surprising 
.savings  since  moving  its  com¬ 
posing  room  operations  in  May 
1963  to  their  Lock  Haven  plant 
12  miles  away. 

“The  Lock  Haven  daily  goes 
to  press  at  1:30,  we  at  2:30,” 
.said  Charles  R.  Ryan.  “We  use 
the  same  press  plates  for  edi¬ 
torial,  classified  and  comic  pages 
in  both  papers  .  .  .  can  often  do 
the  same  when  food  and  utility 
ads  are  scheduled  for  both.  This 
is  letterpress,  not  offset,  and  is 
working  well. 

“Wire  news  is  already  set  for 
Lock  Haven;  we  just  pick  it  out 
for  Jersey  Shore.  We  average 
eight  galleys  of  local  copy  daily 
that  is  sent  from  our  office  by 
teleprinter  machines.  We  have 
a  small  newsroom  of  two,  one 
in  advertising  and  two  in  busi¬ 
ness  office.” 

The  Jersey  Shore  daily  aver¬ 
ages  eight  pages  with  six  picked 
up  intact  from  Lock  Haven  on 
many  days  .  .  .  date  only  is  in 
the  folio  when  they  are  run  in 
both  papers.  “We  remake  pages 
for  Jersey  Shore  featuring  local 
news,”  Ryan  said.  “Page  2  has 
our  editorial  comment,  local  col¬ 
umn  and  social  news  .  .  .  sports 
page  is  usually  remade  for  local 


sports. 

“There  was  some  community 
resentment  in  Jersey  Shore 
when  we  moved  the  composing 
room  to  Lock  Haven  .  .  .  about 
30  subscribers  quit,”  Ryan  said. 
“This  feeling  .seems  to  have  died 
away  and  we  are  back  in  our 
townspeople’s  good  graces.” 

The  Times-Gazette  and  News 
&  Journal-Herald  at  Union  City 
and  Winchester,  Ind.,  11  miles 
apart,  have  been  printed  in  the 
latter  plant  for  20  years.  Rich¬ 
ard  E.  Wise  believes  they  “could 
not  survive  with  duplicate  facili¬ 
ties,  or  produce  the  quality  of 
publications”  they  do. 

Success  Formula 

“A  daily  can  succeed  in  a  town 
of  2,100  if  the  field  is  good,”  says 
Marion  R.  Krehbiel,  a  media 
broker  of  Norton,  Kans.  “It 
can’t  in  a  town  of  12,000  if  the 
field  is  lousy. 

“Dailies  in  good  fields  will 
hang  on  and  do  well.  Ones  in 
poor  fields  will  cut  back,  hope 
to  live  through  the  critical 
period  that  follows  and  survive 
as  profitable  weeklies  or  semi¬ 
weeklies.  And  they  can  do  it  if 
they  improve  their  product  after 
cutting  back  so  that  free  sheet 
competition  will  be  kept  out.” 

His  success  formula:  A  daily 
should  stay  daily  if  it  is  gross¬ 
ing  $30  per  capita  (including 
commercial  printing)  and  has  a 
circulation  of  90%  or  more  of 
its  urban  population.  It  will  do 
better  as  a  weekly  or  semi-week¬ 
ly  if  gross  is  only  $20  per  capita 
and  circulation  only  50%  to 
60%  of  town  population. 

“If  your  town  is  under  6,000 
and  you  must  drop  frequency,” 
Krehbiel  advises,  “go  all  the 
way  back  to  weekly.  Well  run 
weeklies  should  net  20%  of 
gross,  semi-weeklies  about  15%, 
and  dailies  10%. 

“If  you  can’t  make  it,  go  some¬ 
where  else  that  you  can  rather 
than  cut  back,”  says  Krehbiel. 
“The  new  owner  can  cut  back 
less  disastrous  results  than  you. 
Or  maybe  you  should  cut  back 
and  then  sell.  Either  way,  get 
the  hell  out  of  there!” 

R.  H.  Fackelman  of  the  News¬ 
paper  Service  Co.,  Panama  City, 
Fla.,  believes  that  most  news¬ 
papers  in  towns  of  less  than  6,- 
000  population  would  make  more 
money  as  weeklies  or  semi-week¬ 
lies  if  they  are  running  less  than 
2,000,000  lines  of  adv'ertising  a 
year. 

Fackelman  named  two  West 
Virginia  dailies  to  illustrate 
what  management  can  do  even 
in  areas  that  are  considered  de¬ 
pressed.  “The  Banner  at  Logan 
(pop.  4,185)  does  3,562,000  lines 
a  year,  and  the  News  at  Welch 
(pop.  5,313)  3,631,530  lines. 

The  Brookfield  (Mo.)  News- 
(Continued  on  page  46) 
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BuUetinfs  Ira  J.  Williams  says 
“every  field  is  different,”  and  a 
“publisher  who  fits  a  community 
may  develop  a  splendid  paying 
newspaper  where  another  might 
fail.  I’ve  seen  guys  I’d  hate  to 
follow.” 

Jack  B.  Thompson  is  “stick¬ 
ing  with  daily  operation  come 
hell  or  high  water”  at  Clifton 
Forge  in  the  Virginia  mountains 
even  though  his  town’s  popula¬ 
tion  dropped  from  1940’s  6,461 
to  5,268  in  1960. 

“We  paid  $60,000  for  a  broken 
down  paper  11  years  ago  and 
have  more  than  doubled  the 
busines.s,”  he  said,  “grossing 
$105,000  last  year  w’ith  $25,000 
circulation  revenue.” 

Even  good  management  can’t 
always  assure  profits  for  a  small 
daily  that  will  compare  with  a 
weekly’s.  This  is  pointed  out  by 
H.  K.  Frear  of  the  Bedford 
(Pa.)  Gazette,  which  w'as  forced 
to  go  daily  because  three  others 
were  cutting  into  their  twin¬ 
weekly  field.  “I  w'ould  never  ad¬ 
vise  a  w’eekly  or  semi-weekly 
publisher  to  convert  to  daily  in 
a  situation  like  ours  unless  he 
absolutely  has  to,”  he  said. 

“We  enjoyed  good  profits  in 
our  twin-weekly,  but  we  now  run 
only  4  to  5%  on  our  newspaper 
gross  alone  of  about  $200,000 
(fortunately  we  have  an  excel¬ 
lent  job  shop  which  is  part  of 
our  operation). 

“We  operate  on  a  strict  Cost 
to  Revenue  system  with  quotas 
and  budgets  kept  up  to  date 
month  by  month  in  all  depart¬ 
ments.  When  an  operation  so 
scientifically  controlled  can’t 
break  into  the  10%  bracket,  it 
seems  to  indicate  the  future  isn’t 
too  bright  unless  costs  can  some¬ 
how  be  reduced.” 

“It  seems,”  w'rote  Merrill  D. 
Hunter  of  the  Madison  (S.  D.) 
Leader,  “that  many  semi-week- 
lies  are  thinking  of  converting 
to  daily,  and  small  dailies  to 
semi-weekly.  Perhaps  the  grass 
looks  greener  on  the  other  side 
of  the  fence.” 


Scouts’  Souvenir 

Wayne,  Pa. 

The  Suburban  and  Wayne 
Times  published  a  20-page 
“Jamboree  Edition”  in  connec¬ 
tion  with  the  encampment  of 
55,000  Boy  Scouts  at  Valley 
Forge  park.  The  tabloid  section 
contained  pictures  made  by  four 
photographers  and  a  large 
amount  of  support  advertising. 
The  paper  printed  70,000  copies 
and  distributed  one  free  to  every 
Scout  attending  the  Jamboree. 


Circulator  Pledges 
*Porch  Delivery* 

LovingtoNj  N.  M. 

Kenneth  Whitmire,  newly 
named  circulation  manager  of 
the  Lovington  Leader,  began  his 
duties  with  an  announcement  in 
the  paper  that  he  intends  to 
build  a  program  of  “porch  de¬ 
livery.” 

“He  has  found,”  the  Leader 
said,  “that  the  boys  merely 
tossed  the  paper  toward  the  cus¬ 
tomer’s  house.  In  many  cases 
the  customer  had  to  search  for 
his  early  morning  reading  ma¬ 
terial.  Starting  about  Aug.  1, 
customers  can  expect  to  find  the 
paper  on  their  front  steps.” 

Mr.  Whitmire  came  here  from 
the  Hobbs  News-Sun  where  he 
was  suburban  circulation  man¬ 
ager. 

• 

Publisher  Acquires 
Stationery  Company 

Binghamton,  N.  Y. 

Purchase  of  the  Bohanon  Sta¬ 
tionery  &  Engraving  Co.  of 
Syracuse  was  announced  recent¬ 
ly  by  David  Bernstein,  presi¬ 
dent  of  the  Sun-Hall  Corpora¬ 
tion. 

Sun-Hall  has  two  other  affili¬ 
ated  companies.  Hall  Printing 
Co.  of  Binghamton,  and  Bern¬ 
stein  &  Milligan  Inc.,  which  pub¬ 
lishes  the  Sun-Bulletin.  Harry 
S.  Milligan  has  been  elected 
president  and  treasurer  of  the 
Bohanon  company. 

• 

Nicholas  Sells  Out 

Liberty,  Mo. 

Alan  G.  Nicholas,  former 
Hearst  Newspapers  executive, 
has  sold  his  interest  in  the 
thrice-weekly  Liberty  Tribune 
to  his  partner,  Henry  E.  Wurst, 
and  has  resigned  as  president 
of  Nicholas  Publications  Inc. 
Mr.  Nicholas  did  not  announce 
his  plans. 

New  Circulator 

Floyd  Vernon  Foss  is  the  new 
circulation  manager  of  the  Bur- 
batik  (Calif.)  Daily  Review.  He 
succeeds  Russ  Bobier,  who  re¬ 
tired.  An  item  in  E&P,  July  11, 
incorrectly  named  Lloyd  R. 
Nicholson  as  circulation  man¬ 
ager.  He  is  publisher  of  the  Re¬ 
view. 

• 

Barry  Carries  Vermont 

Burlington,  Vt. 

Sen.  Barry  (Joldwater  nar¬ 
rowly  defeat^  President  Lyn¬ 
don  Johnson,  359  to  350,  in  a 
presidential  poll  conducted  by 
the  Burlington  Free  Press.  A 
total  of  874  votes  were  cast  in 
the  mail  poll,  in  which  write-in 
votes  were  invited. 


Staff  Assembled 
For  New  Paper 

Oklahoma  City 

With  the  assembling  of  a 
large  staff,  the  new  Oklahoma 
Journal  is  scheduled  to  make  its 
Ik)w  Aug.  15  with  an  estimated 
startup  circulation  of  50,000. 
The  paper  will  be  printed  on  a 
64-page  Goss  Urbanite  offset 
press  in  a  new  building  here. 

W.  P.  Bill  Atkinson,  editor 
and  publisher,  has  designated 
John  R.  Clabes,  former  city  edi¬ 
tor  of  the  Lawton  Constitution, 
as  assistant  in  charge  of  the 
news  staff.  The  news  editor  is 
Wilbur  Johnson,  who  has 
worked  for  the  Ada  Evening 
News,  the  Arkansas  Gazette  and 
the  Associated  Press. 

Bill  Tharp,  former  managing 
editor  of  the  Henryetta  Free- 
Lance,  will  be  editor  of  the  edi¬ 
torial  page.  Nick  Seitz,  from  the 
Norman  Transcript,  is  sports 
editor. 

Jim  Rowten,  formerly  with 
the  Daily  Oklahoman,  is  direc¬ 
tor  of  the  advertising  depart¬ 
ment  and  Don  F.  Davis,  for¬ 
merly  with  the  Amarillo  Globe 
and  News,  is  manager  of  classi¬ 
fied  advertising. 

• 

Changes  in  AP  Burean 

Frank  R.  Murphy  has  been 
appointed  news  editor  in  the 
Boston  bureau  of  the  Associated 
Press.  He  has  been  day  editor 
since  1952,  following  years  of 
administering  AP  affairs  in 
Maine.  Jim  Calogero  is  now  day 
editor.  Sid  Hurlburt  of  the 
Providence  bureau  will  transfer 
to  Boston  and  will  be  succeeded 
as  Rhode  Island  correspondent 
by  Frank  Merrick. 

• 

New  Business  Course 

Hempstead,  L.  I. 

Hofstra  University’s  Division 
of  Business  will  offer  a  new  spe¬ 
cialization  in  business  journal¬ 
ism,  beginning  in  September. 
The  new  program  will  lead  to 
the  degree  of  Bachelor  of  Busi¬ 
ness  Administration.  Each  stu¬ 
dent  will  be  required  to  write  a 
major  business  report  before 
graduation. 

• 

Morse  Alumni 

Hartford,  Conn. 

Three  of  the  dwindling  num¬ 
ber  of  former  Morse  code  oper¬ 
ators  are  at  the  Hartford  Cour- 
ant,  still  working  close  to  the 
news  wire.  They  are  Carmine 
Tonalio,  who  operates  a  Tele¬ 
type  for  the  AP,  Wire  Editor 
Clarence  W.  Coughlin  and  rim 
man  Jim  Addy,  who  edits  wire 
copy. 
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Johnson-Kennedy 
Ticket  Favored 

Las  Vegas;,  Nev. 

Nevadans  favor  Lyndon  B. 
Johnson  for  President  and  Rob¬ 
ert  Kennedy  for  Vice  President, 
according  to  a  straw  poll  con¬ 
ducted  by  the  Las  Vegas  Review- 
Journal  and  published  the  day 
before  the  GOP  convention 
opened  in  San  Francisco, 

The  Review-Journal  sampled 
the  opinions  of  more  than  i,300 
persons  during  the  two-week 
straw  poll.  It  was  the  first  such 
presidential  preference  poll  ever 
taken  by  the  R-J,  which  is  more 
than  50  years  old. 

In  addition  to  ballots  clipped 
from  the  paper  and  mailed  to 
the  Review-Journal,  six  mem¬ 
bers  of  the  news  staff  went  out 
into  the  community  to  obtain 
ballots  directly  from  the  pub¬ 
lic. 

President  Johnson  polled 
48.6%  of  the  votes  cast  com¬ 
pared  to  44.4%  for  the  Arizona 
senator. 

The  newspaper  already  has 
declared  itself  in  support  of 
President  Johnson. 

• 

NAB  Board  Delays 
President  Choice 

Chicago 

Directors  of  the  National  As¬ 
sociation  of  Broadcasters  made 
plans  July  14  at  a  meeting  here 
to  run  the  association  without 
a  president  after  Aug.  1  until 
a  five-man  executive  committee 
can  decide  on  a  successor. 

Until  someone  is  chosen  to 
succeed  LeRoy  Collins,  who  has 
been  appointed  Director  of  Com¬ 
munity  Relations  Service  under 
the  Civil  Rights  Bill,  the  asso¬ 
ciation  will  be  in  charge  of  Wil¬ 
lard  Schroeder,  vicepresident  of 
Time  -  Life  Broadcasting,  and 
Vincent  T.  Wasilewski,  of 
Washington,  executive  vicepres¬ 
ident  of  NAB. 

Mr.  Schroeder  said  after  the 
closed  meeting  that  no  decision 
had  been  made  whether  the  new 
presdient  will  be  a  public  figure 
or  a  broadcaster.  Mr.  Collins 
had  been  Governor  of  Florida. 
• 

Wins  Fellowship 

Bloomington,  Ind. 

A  developmental  fellowship  in 
mass  communications  for  next 
school  year  has  been  awarded  by 
Indiana  University  to  Anthony 
Fortuno  Jr.,  assistant  night  city 
editor  of  the  San  Bernardino 
(Calif.)  Sun-Telegram.  He  won 
over  20  applicants  on  the  basis 
of  having  the  best  combination 
of  academic  superiority  and 
professional  background.  The 
program  at  Indiana  is  aimed  at 
producing  teachers  and  research 
practitioners. 
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THE  "POLECAT"  camera  was  given  wide  use  by  the  Associated  Press 
during  the  Republican  National  Convention  in  the  San  Francisco  Cow 
Palace.  The  camera — equipped  with  wide-angle  lens — was  mounted  atop 
the  long  poles  and  operated  by  remote  control.  Operating  the  camera 
in  the  above  picture  is  AP  Cameraman  Bob  Scott  of  Denver.  A 
"Polecat"  that  can  be  extended  from  6'/2  feet  to  1 1  feet  was  modified 
to  take  a  tilting  pan  head  on  which  was  mounted  a  motorized  35mm 
camera.  A  cord  running  from  the  camera  to  the  base  of  the  pole 
allowed  the  cameraman  to  make  single  shots  or  sequence  pictures  at 
will.  This  rig  enabled  the  cameraman  to  get  his  camera  above  the 
crowd  that  massed  shoulder  to  shoulder  on  the  convention  floor. 


Virginians 
Pledged  to 
Ethics  Code 

Roanoke 

Members  of  the  Virginia 
Press  Association,  at  the  82nd 
annual  convention  here  July  18, 
reaffirmed  their  adherence  to  the 
various  cfxles  of  ethics  in  jour¬ 
nalism. 

The  adopted  resolution,  keyed 
to  the  presidential  election  cam¬ 
paign,  .stated : 

“Whereas  the  newspapers  of 
Virginia  are  fully  aware  of  the 
many  differences  of  opinion  that 
exist  between  the  various  seg¬ 
ments  of  our  nation  today,  and 

“Whereas,  we  are  also  aware 
of  the  importance  of  a  fully  in¬ 
formed  populace  during  the  up¬ 
coming  political  campaign, 
wherein  all  parties  will  be  bring¬ 
ing  out  important  issues  vital 
to  our  nation’s  well-being,  and 
selecting  leaders  of  our  country 
for  the  next  four  crucial  years, 
now  therefore 

“Be  it  resolved,  that  attention 
is  directed  to  the  several  adopted 
codes  of  principles  and  ethics  of 
the  major  journalistic  organiza¬ 
tions  such  as  Sigma  Delta  Chi, 
National  Editorial  Association, 
.American  Society  of  Newspaper 
Editors,  Associated  Press  Man¬ 
aging  Editors  and  the  Ameri¬ 
can  Newspaper  Publishers  Asso¬ 
ciation,  which  serve  as  stand¬ 
ards  and  ppiideposts  for  the  pro¬ 
fession,  and, 

“Be  it  also  resolved  that  the 
newspapers  of  Virginia  reaffirm 
their  adherence  to  and  dedica¬ 
tion  to  these  ethics  and  ideals 
of  a  responsible  free  press,  and 
finally 

‘‘Be  it  resolved  that  we  now 
therefore  call  for  constant  vigi¬ 
lance  to  be  directed  to  the  vital 
task  of  presenting  the  news  so 
as  to  clearly  separate  that  which 
is  fact  and  that  which  is  opinion, 
to  the  end  that  people  may  fully 
make  up  their  own  minds.” 

Lindsay  B.  Mount,  executive 
editor  of  the  Charlottesville 
'  Daily  Progress,  was  elected 
I  president  of  the  Virginia  Press 
[  Association  to  succeed  James  F. 
S  Tindall,  publisher  of  the  Smyth 
J  County  News  of  Marion. 

The  Charlottesville  Progress 
was  winner  of  the  sweepstakes 
award  in  the  Better  Newspaper 
|i  Contest. 

• 

Televijiioii  Income 

The  television  industry  took  in 
i|  more  than  $1.5  billion  in  reve- 
^  nue  in  1963,  a  715%  increase 
1  over  the  previous  year,  the  Fed- 
j  eral  Communications  Commis- 
I  sion  reported  this  week.  Profits 
increased  by  10%  to  $343  mil- 
I  lion. 


Record  Enrollment 
Of  130  at  Workshop 

Morgantown,  W.  Va. 

Registration  has  been  closed 
to  all  but  commuting  students 
for  the  West  Virginia  Univer¬ 
sity  School  of  Journalism  High 
School  Institute,  according  to 
William  R.  Summers  Jr.,  camp 
director.  Six  states  will  be  rep¬ 
resented  in  this  division  of  the 
WVU  Fine  Arts  Camp  Aug.  9- 
15:  West  Virginia,  Pennsyl¬ 
vania,  Maryland,  New  Jersey, 
Ohio  and  Indiana. 

This  year’s  enrollment  reached 
130,  an  increase  of  40  over  last 
year.  “What  pleases  me  most  is 
the  growing  interest  in  journal¬ 
ism  in  the  state,”  Mr.  Summers 
said.  He  and  other  journalism 
faculty  members  visited  high 


schools  throughout  West  Vir¬ 
ginia  last  year  to  help  with 
yearbook  and  newspaper  prob¬ 
lems. 

Students  who  want  to  attend 
the  institute  and  live  at  home 
may  do  so  on  a  reduced  fee  basis 
of  $16  for  the  week-long  session. 
If  campus  lunches  are  included, 
the  cost  is  $20. 

• 

Buys  Third  Weekly 

Salem,  Va. 

Wayne  Drockenborough,  a  for¬ 
mer  Waynesboro  News-Virgin- 
ian  staffer,  has  purchased  the 
weekly  Salem  Times  Register 
from  the  estate  of  Harwell  Dar¬ 
by  who  died  June  27.  He  owns 
two  other  weeklies  —  the  Can- 
roll  News  of  Hillsville  and  the 
News  Messenger  of  Christian- 
burg. 


GOP  Voting  Map 
Done  in  Colors 
By  Fast  Routine 

St.  PETERSBtmG,  Fla. 

The  St.  Petersburg  Times, 
long  a  user  of  daily  spot  color 
to  illustrate  the  news,  presented 
a  map  in  the  morning  editions 
of  July  16,  the  day  after  the 
Republican  National  Convention 
nominated  Senator  Barry  Gold- 
water  for  President,  that  showed 
how  the  50  states’  delegates 
voted. 

The  two-hour  time  differential 
between  San  Francisco  and 
Florida  meant  the  voting  was 
not  complete  until  12:30  a.m. 
in  St.  Petersburg.  But  the  color 
map  was  ready  for  the  1  a.m. 
city  edition  press  start. 

Times  telegraph  editor  Bob 
Haiman  and  staff  artist  Frank 
Peters  worked  it  up  like  this: 

A  map  of  the  U.  S.  with  the 
total  number  of  delegate  votes 
in  each  state  was  drawn  as  a 
black  plate.  Peters  put  a  solid 
I'ght  blue  color  overlay  and  a 
solid  yellow  overlay.  The  map 
and  two  overlays  were  engrraved, 
matted  and  sent  to  stereo.  When 
the  results  came  in,  routing  in¬ 
structions  were  sent  to  Stereo 
Foreman  Pete  Adair.  If  a  state 
went  for  Goldwater,  stereo  left 
the  blue  and  yellow  overlay  sec¬ 
tions  on  that  state  untouched. 
It  appeared  in  green. 

If  a  state  went  for  Scranton, 
stereo  was  instructed  to  rout 
off  the  yellow  plate  and  it  print¬ 
ed  in  blue.  If  a  state  split  its 
vote,  the  blue  plate  was  routed 
and  the  state  printed  in  yellow. 
Details  of  splits  were  explained 
in  cutlines. 

• 

Textbook  Director 

Oklahoma  City 

The  Oklahoman  and  Times 
have  retained  Charles  E. 
Whaley,  assistant  professor  of 
Education  at  Oklahoma  Baptist 
University,  to  develop  their 
“Newspapers  in  the  Classroom” 
program.  He  will  relieve  M.  J. 
McCombs,  circulation  depart¬ 
ment  office  manager  who  has 
been  head  of  the  Living  Text¬ 
book  program  for  four  years. 

• 

Sackett  in  tv 

Twin  Falls,  Idaho 

Sheldon  F.  Sackett,  California 
and  Oregon  newspaper  pub¬ 
lisher,  has  purchased  Idaho 
Microwave  Inc.,  and  Cable 
Vision  Inc.,  community  tele¬ 
vision  systems.  The  publisher  of 
the  Coos  Bay  (Ore.)  World  said 
the  purchase  price  was  $410,000 
plus  assets. 
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(Red)  V  if  g  of  the  D&C  praised 
his  staff'  ffort: 

“In  40  ears  there  hasn’t  been 
a  better  xample  of  a  sustained 
team  ei'.'ort  stretching  over 
several  (bys.  We  had  volunteers 
from  spe.  ts  and  real  estate  edi¬ 
tors.  E'.  t  I  y  member  of  the  staff, 
Negro  .iiid  white,  looked  at 
clocks  o'  .y  to  see  how  near  the 
next  edition  was. 

“Assistant  Managing  Editor 
Jack  Nudham  took  charge  of 
meeting  production  needs  and 
deadline.-'.  City  Editor  Dick 
Dougherty  acted  as  a  riot  editor, 
day  and  night.  Ed  Frank  put 
together  the  Saturday  morning 
story  magnificently.  And  every¬ 
one  else  1  legged  to  get  out  into 
the  action. 

“The  old  pros  acted  like  it, 
and  the  kids  grew  up  in  a 
hurrj'.” 

Armed  Guards  at  Plant 

By  Saturday  night,  the  news¬ 
paper  management  had  hired 
three  armed  guards  to  patrol  the 
newspaper  building  each  night. 
Damaged  automobiles  were 
quickly  repaired.  (The  two  photo 
cars  whose  windshields  were 
broken  Saturday  midnight  were 
reglazed  and  in  operation  before 
noon  on  Sunday.)  Members  of 
circulation  and  business  staffs 
cheerfully  took  on  extra  duties. 

“What  do  the  Rochester  news- 
jiapers  do  now?”  asks  Mr.  Neu- 
harth. 

“Irrespective  of  any  Grand 
Jury  investigation,  we’ll  do  our 
own  investigation  of  causes  of 
the  rioting.  We  want  to  make 
certain  that  all  facts  are  known, 
so  that  our  newspapers — and  the 
whole  community  —  will  know 
what  to  do  if  ever  there  should 
1)6  such  an  outbreak  again.” 


President 

(Continued  from  page  16) 


shaped  seating  arrangement  ac¬ 
commodating  96  students  in 
each. 

Mr.  Newhouse  said  the  Center 
will  “devote  itself  to  both  re¬ 
search  and  education — especially 
in  new  ideas,  techniques  and 
effectiveness  of  various  commu¬ 
nications  media  in  informing 
readers,  viewers,  and  listeners 
and  help  train  the  men  and 
women  who  will  have  the  respon¬ 
sibility  for  communications 
leadership  in  the  decades  to 
come.” 

Chancellor  Tolley  called  the 
grants  already  given  and 
pledged  by  Mr.  and  Mrs.  New¬ 
house,  “one  of  the  largest  sums 
ever  given  an  American  Univer¬ 
sity  by  a  living  donor,  Mr,  New¬ 
house  and  members  of  his  family 
have  not  only  demonstrated  their 
great  interest  in  both  this  school 
and  community  but  their  vital 


concern  with  the  role  of  com¬ 
munications  media  in  the  growth 
of  a  truly  free  world.” 

Mr.  Newhouse’s  sons,  S.  I.  Jr. 
and  Donald,  attended  Syracuse. 

.School  Opened  in  193,4 

The  School  of  Journalism  first 
opened  its  doors  in  1934, 
although  it  had  l)een  a  depart¬ 
ment  in  the  College  of  Business 
Administration  since  1919.  The 
first  dean,  M.  Lyle  Spencer,  for¬ 
merly  president  of  the  Univer¬ 
sity  of  Washington,  was  suc¬ 
ceeded  in  1951  by  Dr.  Wesley 
C.  Clark,  a  faculty  member 
since  1941. 

The  first  home  of  the  School 
of  Journalism  was  the  Tudor- 
style  Yates  Castle,  designed  by 
James  Renwick,  architect  of  St. 
Patrick’s  Cathedral  in  New  York 
City.  It  was  razed  in  1953  to 
make  room  for  the  expanding 
State  University  Medical  Center. 

As  emergency  headquarters, 
the  67-year-old  Women’s  Gym¬ 
nasium  was  converted,  although 
its  inadequate  facilities  required 
expansion  into  prefabricated 
buildings  erected  in  1945  to 
meet  the  influx  of  World  War 
II  v'eterans. 

Syracuse,  which  meets  the 
accreditation  requirements  of 
the  American  Council  for  Edu¬ 
cation  in  Journalism,  has  eight 


separate  departments :  Adver¬ 
tising,  Graphic  Arts,  Magazine, 
Newspaper,  Publishing,  Public 
Relations,  Radio  and  Television 
and  the  Graduate  Division. 

• 

William  V.  Shannon 
Joining  N.  Y.  Times 

William  V,  Shannon,  Wash¬ 
ington  columnist  of  the  New 
York  Post,  has  resigned  from 
that  newspaper  to  join  the  edi¬ 
torial  board  of  the  Nric  York 
Times  on  Aug.  17. 

Mr.  Shannon  will  l)e  37  years 
old  Aug.  24.  He  was  born  in 
Worcester,  Mass.,  and  was  grad¬ 
uated  from  Clark  University  in 
1947.  He  received  a  master’s 
degree  from  Harv’ard  in  1948. 
After  free-lancing,  he  joined  the 
Post  in  April,  1951. 

• 

Noiiliartli  on  Board 

Rochester.  N.  Y. 

Allen  H.  Neuharth,  general 
manager  of  the  Democrat  and 
Chronicle  and  the  Times-TJnion 
here,  was  elected  to  the  l)oard 
of  directors  of  the  Gannett  Com¬ 
pany  Inc.  at  a  meeting  Julv  29, 
it  was  announced  by  Paul  Miller, 
president.  Mr.  Neuharth  came 
to  the  Gannett  Group  from 
Knight  Newspapers  on  Feb.  1, 
1963. 


Copeland  Buys  Hollywood 


Daily  and  Its 

Hollywood,  Calif. 

Lammot  Copeland  Jr.,  who 
entered  the  newspaper  business 
a  year  ago  with  purchase  of 
the  North  Hollywood  Valley 
Times,  has  purchased  the  Holly¬ 
wood  Citizen-News  and  its  affili¬ 
ated  community  papers. 

Mr.  Copeland,  31,  is  the  son 
of  the  president  of  the  duPont 
de  Nemours  Company  and  presi¬ 
dent  of  Great  Western  Publish¬ 
ing  Company,  now  owmer  of  both 
papers. 

David  Heyler  Sr.,  owner  of 
the  59-year-old  Citizen-News  the 
past  30  months,  will  continue  as 
publisher.  Ben  Reddick,  execu¬ 
tive  vicepresident  and  co-pub¬ 
lisher  of  the  Valley  Times,  will 
continue  in  the  same  capacity 
and  serve  as  the  liaison  between 
both  papers. 

The  purchase  gives  the  pa¬ 
pers  a  combined  daily  circula¬ 
tion  of  80,000  and  weekly  cov¬ 
erage  of  450,000  across  the  San 
Fernando  Valley. 

Mr.  Heyler  acquired  the  Citi¬ 
zen-News  and  its  affiliates  from 
Judge  Harlan  Palmer’s  family, 
joining  it  with  his  Beverly  Hills 
Citizen,  which  he  purchased  in 
1955.  There  are  20  local  papers 
affiliated  in  the  free  circulation 


Affiliates 

area,  some  of  which  will  be 
merged  with  the  Valley  Times 
free  circulation  editions.  The 
Sunday  sections  of  both  papers 
will  be  merged. 

Both  dailies  will  continue  to 
1)6  published  .separately.  The 
Valley  Times  has  200  employes 
and  the  Citizen-News  300. 

Mr.  Copeland  emphasized  a 
year  ago  that  his  Valley  Times 
purchase  was  a  personal  one  and 
not  for  the  duPont  interests.  He 
is  a  Harvard  graduate,  1954, 
and  had  been  a  marketing  ana¬ 
lyst  with  the  duPont  Company. 
He  purchased  the  daily  from  the 
Minneapolis  Star  and  Tribune 
Company. 

Mr.  Reddick  was  the  former 
publisher  of  the  Newport  Beach 
(Calif.)  News-Press  and  previ¬ 
ous  longtime  reporter-photogra¬ 
pher  for  the  Los  Angeles  Ex¬ 
aminer.  The  Valley  Times  has 
been  streamlined  and  made  over 
typographically.  The  title  was 
shorten^  from  the  Valley  Times 
TODAY.  Russell  Quisenberry, 
who  .sold  the  Valley  Times  to  the 
Cowles  interests  of  Minneapolis 
in  1960,  returned  as  chairman 
of  the  board  of  Great  Western 
Publishing  Company. 
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W.  Van  Buren,  78; 
Virginia  Publisher 

Newport  News,  Va. 

Capt.  William  Ralph  Van 
Buren,  retired  Nav'y  officer  and 
president  of  the  Daily  Press 
Inc.,  died  of  a  heart  attack  July 
27  at  his  home  in  Hampton.  He 
would  have  been  79  on  Aug.  25. 

The  Daily  Press  Inc.  publishes 
the  Daily  Press  and  the  Times- 
Herald  and  owns  as  subsidiaries 
the  Southern  Colorprint  Corpo¬ 
ration,  the  Hampton  Roads 
Broadcasting  Corporation 
(WGH  radio  stations). 

Captain  Van  Buren,  treasurer 
since  1938,  became  president  of 
the  company  in  1963,  upon  the 
death  of  Comdr.  Raymond  B. 
Bottom,  who  headed  the  publish¬ 
ing  firm  for  22  years. 

William  R.  Van  Buren  Jr.  is 
secretary  and  assistant  treas¬ 
urer  of  the  Daily  Press  Inc. 

Naval  Career 

A  member  of  an  old  Hudson 
Valley,  New  York,  family  of 
Dutch  ancestry.  Captain  Van 
Buren  began  a  naval  career 
aboard  the  USS  Idaho  in  1907. 
His  last  tour  of  duty  was  as  as¬ 
sistant  to  the  supply  officer  at 
the  Norfolk  Navy  Yard,  Ports¬ 
mouth.  He  was  relieved  in  July 
1938  pending  his  retirement  in 
the  fall. 

Mrs.  Van  Buren,  the  former 
Hilda  Schmelz  of  Hampton,  died 
in  1960.  Besides  their  son,  a 
daughter,  Mrs.  Spencer  Brown¬ 
ell  Jr.  of  Greenville,  Del.,  sur¬ 
vives. 


James  A.  Chew,  82; 
Ohio  Publisher 

Xenia,  Ohio 

James  A.  Chew,  82,  president 
of  the  Middletown  J  otirnal, 
Xenia  Daily  Gazette,  Piqua 
Daily  Call  and  Franklin  Chroni¬ 
cle,  died  July  26  after  being 
stricken  with  pneumonia. 

Mr.  Chew  acquired  the  Xenia 
paper  in  1912  when  he  was  29 
years  old  and  formed  the  Chew 
Publishing  Co.  in  1915  when  the 
Gazette  merged  with  the  Xenia 
Republican. 

He  acquired  a  half-interest  in 
the  Piqua  Daily  Call  in  1919 
and  bought  the  Middletown  pa¬ 
per  in  1928.  He  became  full 
owner  of  the  Piqua  paper  in 
1959  and  purchased  the  Frank¬ 
lin  weekly  last  year. 

Mr.  Chew  was  a  leader  in  in¬ 
dustrial  development  and  was 
president  of  the  Citizens  First 
National  Bank  of  Xenia  for  25 
years  before  leaving  that  posi¬ 
tion  in  1962. 
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Press-Backed  Fol  Bill 
Passed  and  Recalled 


Washington 

The  "Freedom  of  Informa¬ 
tion”  bill  has  been  reported  out 
of  the  Senate  Judiciary  commit¬ 
tee,  but  prospects  for  its  passage 
in  both  Houses  of  Congress  this 
session  are  doubtful. 

The  bill,  introduc^  by  Sena¬ 
tor  Edward  Long  of  Missouri, 
plugs  up  loopholes  in  the  1946 
Administrative  Procedure  Act 
that  permitted  government  agen¬ 
cies  to  withhold  information 
arbitrarily. 

It  would  permit  suits  in  fed¬ 
eral  courts  to  challenge  federal 
agencies  withholding  informa¬ 
tion. 

The  Senate  passed  the  bill  by 
a  voice  vote  Tuesday  but  Sena¬ 
tor  Hubert  H.  Humphrey  of 
Minnesota  moved  for  reconsid¬ 
eration  after  several  Senators 
asked  for  discussion  of  the 
measure.  This  action  prevents 
the  bill  from  going  to  the  House 
at  this  time  and  probably  not 
before  Congress  adjourns  for 
the  Democratic  National  Con¬ 
vention. 

The  Freedom  of  Information 
bill  is  also  included  as  the  Public 
Information  section  of  an  om¬ 
nibus  bill  amending  other  sec¬ 
tions  of  the  1946  act. 

•Some  Changes  Made 

After  extensive  hearings  ok 
the  bill  earlier  this  session, 
several  changes  were  made  in 
the  original  bill,  described  by  a 
spokesman  as  “minor.” 

The  original  bill  required  all 
agencies  to  make  public  their 
records,  with  seven  specific  ex¬ 
emptions.  These  included  records 
kept  secret  by  Executive  Order 
and  dealing  with  national  de¬ 
fense  or  foreign  policy;  related 
solely  to  the  internal  personnel 
rules  and  practices  of  an 
agency;  specifically  exempted 
from  disclosure  by  statute;  trade 
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secrets;  intra-agency  or  inter¬ 
agency  memos  or  letters  dealing 
with  matters  of  law  of  policy; 
personnel  files,  medical  files  and 
similar  matters  the  disclosure  of 
which  would  constitute  an  inva¬ 
sion  of  privacy;  and  investiga¬ 
tory  files  until  they  are  used  in 
or  affect  an  action  or  proceeding 
or  a  private  party’s  effective 
participation  in  such  a  proceed¬ 
ing. 

The  committee  added  an 
eighth  exemption,  covering  in¬ 
vestigative  or  examination 
records  of  agencies  regulating 
financial  institutions.  This  was 
designed  to  prevent  premature 
release  of  information  obtained 
by  bank  examiners. 

‘Trade  Secrets’ 

The  committee  also  added  an¬ 
other  phrase  to  the  “trade 
secrets”  exemption.  It  exempts 
“other  information  obtained 
from  the  public  and  customarily 
privileged  or  confidential.”  A 
spokesman  said  that  it  was  the 
intent  of  the  bill  to  cover  sales 
records  and  other  business 
records  and  that  it  had  been 
supposed  that  the  term  “trade 
secrets”  did  apply  to  such 
records.  However  further  inves¬ 
tigation  revealed  that  the 
courts  construed  “trade  secrets” 
narrowly,  so  additional  language 
was  added. 

The  bill  also  requires  agencies 
to  publish  in  the  Federal  Regis¬ 
ter  statements  of  general  policy, 
substantative  rules  adopted  or 
amendments  of  rules.  In  addi¬ 
tion,  it  requires  agencies  to  make 
public  final  opinions — including 
dissents — and  orders  made  in 
the  adjudication  of  cases. 

Sam  Ragan,  president  of  the 
Associated  Press  Managing  Edi¬ 
tors  Association,  appeared  be¬ 
fore  the  Administrative  Practice 
and  Procedure  subcommittee  and 
endorsed  the  bill. 

Mr.  Ragan  said  that  in  his 
view  the  proposed  bill  would  cor¬ 
rect  the  “loose  language”  of  the 
1946  law.  He  pointed  out  that 
this  act  allowed  government 
agencies  to  withhold  information 
“in  the  public  interest”  or  “for 
good  cause  shown,”  but  did  not 
define  these  terms.  He  said, 
“They  are  left  to  the  interpreta¬ 
tion  of  agency  heads  or  subor¬ 
dinates  who  take  the  easy  course 
of  putting  the  secrecy  stamp  on 
matters  completely  unrelated  in 
any  way  to  national  security,” 

General  Counsel  G.  D’Andelot 
Belin  voiced  “surprise  and  cha¬ 
grin”  over  approval  of  the 
measure  which  he  said  the 


Treasury  views  with  “grave 
concern.” 

The  Treasury  official,  as  did 
other  federal  spokesmen,  op¬ 
posed  the  “quest  for  uniform¬ 
ity,”  saying  it  would  achieve  “a 
large  measure  of  the  straight- 
jacket  effect”  on  agencies  per¬ 
forming  widely  diverse  duties. 

He  feared  the  right-to-know 
provisions  would  force  the  dis¬ 
closure  of  the  private  affairs  of 
individuals  and  businesses  which 
“will  unjustifiably  hurt  innocent 
persons”  and  require  costly  pub¬ 
lication  and  indexing  of  “many 
millions”  of  decisions  lacking 
general  interest. 

Mr.  Belin  suggested  including 
matters  of  internal  management 
under  those  subjects  exempt 
from  disclosure.  Otherwise,  he 
said,  the  Treasury  might  have 
to  disclose  “such  crucial  mat¬ 
ters”  as  law  enforcement  direc¬ 
tives  of  the  Internal  Revenue 
and  Customs  Services,  the  Nar¬ 
cotics  Bureau  and  the  Comp¬ 
troller  of  the  Currency. 


Goldwater 

(Continued  from  page  14) 


ample,  we’ll  go  into  Chicago  and 
we’ll  schedule  a  press  conference 
in  the  morning  and  that’ll  take 
care  of  the  p.m.  papers.  Then 
the  Senator  will  make  a  speech 
at  night  on  local  stations.  Then 
we’ll  go  into  Springfield  and  if 
there’s  a  luncheon  speech  that 
will  be  televised — we’ll  buy  our 
own  time — and  then  a  press  con¬ 
ference  in  the  evening.  These 
would  probably  be  the  only 
stops  we’ll  make  in  that  area. 
From  time  to  time  we’ll  buy  net¬ 
work  time.  We  feel  that  by  cut¬ 
ting  down  on  travel  expenses 
we  can  put  the  money  into  tv. 

Q.  In  the  1960  campaign 
Nixon’s  aloofness  from  the  press 
is  said  to  have  hurt  his  chances. 
Do  you  think  this  will  be  a  prob¬ 
lem  with  the  Senator? 

A.  It  already  is  .something  of 
a  problem,  because  we  have  a 
peculiar  breed  of  reporters  in 
Washington.  They  have  free 
access  to  officials  and  there  is 
some  feeling  they  don’t  have 
enough  access  to  the  Senator. 
We  hope  to  take  care  of  every¬ 
body. 

Q.  Do  you  mean  that  reporters 
here  are  used  to  the  red-carpet 
treatment  and  they  won’t  get  it 
with  the  Senator? 

A.  In  effect,  yes.  At  least  they 
won’t  get  it  as  often  as  they 
have  in  the  past. 

Q.  It’s  been  said  that  the 
Senator  has  a  disdain  for  news¬ 
men.  Do  you  think  that’s  true? 

A.  No.  The  Senator  is  very 
fond  of  many  of  the  reporters,  I 
think  the  trouble  arises  at  the 
copy  desk  level.  We  get  bad 


headlines  and  when  the  Senator 
criticizes  these,  it’s  taken  as 
criticism  of  the  press  in  '  eneral. 
He’s  not  a  hard  guy  to  get  along 
with. 

Q.  Does  he  care  for  prt  ss  con¬ 
ferences? 

A.  The  press  conferences  in 
California  degenerated  into  a 
series  of  questions  about  the 
John  Birch  Society  and  i  xtrem- 
ism.  Even  the  press  people  got 
disgusted  because  the  questions 
never  got  around  to  important 
subjects.  It’s  the  Senator’s  feel¬ 
ing  that  press  conferences  don’t 
get  around  to  the  subjects  he 
feels  are  important.  We  never 
use  the  ‘planted  question'  tech¬ 
nique. 

Q.  Do  you  feel  that  most  news¬ 
papermen  are  liberals  and  does 
this  bias  their  coverage  of  the 
Senator? 

A.  Most  newspapermen  of 
your  generation  were  raised  in 
a  liberal  atmosphere.  I  think 
most  newspaper  people  have  to 
make  an  adjustment  when  they 
meet  a  staunch  conservative 
like  the  Senator  who  expresses 
himself  forcefully.  When  they're 
confronted  with  a  conservative 
they  expect  a  devil  with  horns, 
but  they  meet  a  guy  who  will 
answer  any  of  their  questions 
directly,  right  off-the-cuff, 
whether  it  hurts  him  or  not.  1 
don’t  think  it  has  hurt  him.  He 
got  the  nomination.  I  think  the 
hurt  has  been  in  the  area  where 
questions  from  newsmen  require 
more  explanation  to  clear  up 
misunderstandings.  There  just 
isn’t  time  for  this  kind  of  ex¬ 
planation  in  a  press  conference. 

Q.  Do  you  plan  to  make  spe¬ 
cial  arrangements  for  the 
traveling  press? 

A.  Yes.  We’re  getting  a  staff 
jet  plane  with  air-to-ground 
connections,  plus  a  staff  photog¬ 
rapher  and  one  staff  newsman. 
The  communications  will  be 
linked  to  our  regional  offices  and 
through  them  to  subregional 
centers.  Also  we’ll  charter  a  jet 
for  the  press  which  will  fly 
ahead  of  the  staff  plane. 
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ANNOUNCEMENTS 
Netctpapert  Wanted 


NEWSPAPER  SERVICES 

Fillert 


ANNOUNCEMENTS 
ISetrspaper  Appraiters  > 

appraisals  for  estate,  tax, 

Partnerstiip,  loan  and  insurance  pur- 
notes.  Sensible  feet.  Brochure,  Marion 
R.  Krehbiel,  Box  SiL  Norton,  Kansas. 

Newspaper  Brokers 

SALES-  1-TNANCING- APPRAISALS 
P.  T.  Hines,  Publishers  Service 
Box  3132,  Greensboro,  N.C.  27402 


DEAN  ,, ELLERS  sells  Arizona  and 
Western  Newspapers,  625  E.  Main, 
Mesa,  Arizona.  Phone  964-2431. 


ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
it  why  we  insist  on  personal  contact 
sellinR. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan 


CONFIDEN'nAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  Phone  349-7422 
"America’s  No.  1  Newspaper  Broker’’ 


PACFfC  NORTHWEST  Licensed 
Broker  of  Newspaper  Properties 
HARRIS  ELLSWORTH 
P.  O.  Box  509,  Roseburg,  Oregon 


OONRDiamAL  NBGOTIA'nONS 
for  i>urcha8e  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

IKipont  Circle  Building 
Washington.  D.C.  20036 
DEcatur  2-2311 


DEMAND  FOR  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perhaps  you 
are  listed  with  others ;  it  makes  no 
difference — list  with  us.  We  give  quick 
action;  we  have  a  number  of  buyers. 
Dixie  Newspapers,  Brokers,  Box  679, 
I'.adsden,  Alabama. 


.VEWSPAPFJl  SERVICE  COMPANY, 
Inc.,  provides  experienced  guidance  in 
!>urchasing  and  setting  up  for  success¬ 
ful  publishing.  P.O.  Dr.  12428,  Pana¬ 
ma  (^ty,  Fla. 


ANNOUNCEMENTS 

Newspapers  For  Sale 

DAIUES  and  WEEKUES 
Midwest  and  Southeast 
now  available.  Require  as  little  as 
$15,000  down  payment.  Call  or  write; 
Bill  Matthew,  Broker,  Panama  City, 
Fla.  Phone  234-3743,  day  or  night. 

COUNTY  SEAT  WEEKLY.  Unopposed 
in  rich  Midwest  farm  area.  Netting  $17- 
18M  now  with  no  selling  or  promotion. 
$20,000  down  payment.  Please  give 
background  with  inquiry.  Larry  Towe 
Agency,  Box  8,  Ithaca,  Mich, 


PITBLISHERS  with  excellent  record 
seek  small  daily  or  large  weekly  upper 
Midwest  or  West.  Confidential  negotia¬ 
tions.  Howard  Sanstadt,  3815  Monona 
Drive.  Madison,  Wis. 

Business  Opportunities 

NEWSPAPER  EXECUTIVE  for  SUte 
publishing  corporation.  Permanent, 
growing  concern.  Between  6  and  $10,- 
000  investment  required.  Zone  9.  Box 
167,  Elditor  &  Publisher, 

PUBLISHER  PAST  60  will  sell  inter¬ 
est  in  midwest  daily  to  young  man 
capable  of  heading  editorial,  adver¬ 
tising  or  mechanical  departments.  Box 
202,  Editor  Sc  Publisher. 


HANDY  FILLERS,  printed  11  pica 
unit  copy — save  editorial  and  composing 
costs.  P.O.  Box  5461,  San  Francisco. 

Press  Engineers 

Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc., 

1100  Ross  Ave.  •  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING,  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  sines  1900 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
56-59  Fourth  Street 
Brooklyn  81,  New  York 
JAckson  2-6105 


CENTRAL  PENNA.  WEEKLY  serving 
rapidly-growing,  high-caliber  residential 
area  over  50,000  population.  Splendid 
opportunity  public  spirited  publisher. 
Cbid  type  composition  equipment  op¬ 
tional.  $10,000  initial  investment  should 
handle.  Box  168,  Editor  Sc  Publisher. 


FOR  SALE  —  DAILY  IN  ZONE  7 
county  seat  town  of  6,000.  Excellent 
plant,  good  living,  mild  climate.  Write 
Box  171,  Editor  Sc  Publisher. 


OniER  OPPORTUNITIES  necessitate 
sale  of  solid,  prize-winning  Michigan 
weekly.  $40,000  with  $12,500  down,  less 
for  cash.  Box  166,  Editor  Sc  Publisher. 


PROFITABLE  CALIF.  WEEKLY. 
Gross:  Newspaper  $135,000 — job  print¬ 
ing  $67,000.  Earning  $28,000  (includ¬ 
ing  depreciation  and  interest)  plus 
$13,000  publisher’s  salary.  Good  equip¬ 
ment,  growing  area  —  no  local  com¬ 
petition.  Please  include  professional  and 
financial  qualifications  in  first  letter. 
Box  169,  Editor  Sc  Publisher. 


TWO  EXCLUSIVE  CAUF.  WEEKLIES 
Fine  plant — good  growth  potential — 
isolated!  $25,000  down;  need  $16,000 
working  capital.  J.  A.  Snyder,  Broker, 
2234  E.  Romneya  Drive,  Anaheim,  Calif. 

Phone;  714-533-1361 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address. 


Classification. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  apecihc  Identiftcatlon 


LJ  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run; . Times  . Till  Forbidden 

Mail  to: 

EDITOR  A  PUBLISHER  •  850  Third  Avanu,  •  N,w  York,  N,w  York.  10022 


editor  a:  PUBLISHER  for  August  1,  1964 


Equipment  Mert 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-P  ACE 


Circulation  Equipment  For  Sale 

1  Model  #6740  Speedaumat  Automatic 
Graphotype 

2  Model  Ji^740  Tape  Perforators 
100  77-drawer  Speedaumat  Cabinets 

ASSOCIATESD  GRAPHIC  ARTS 
1214  N.  Wilmington,  Compton,  Calif. 


Composing  Room 


(1)  Linotype  #36  S#61027  Qnadder  (re¬ 
built  by  Star)  Mohr  saw,  elec,  pot, 
2/72  —  2/90,  6  pocket  disc  ralrailt 
channel  entrances,  Mar^ach  feeder 
(1)  Linotype  Model  29  w/quadder,  Mohr 
saw.  Blower,  Star  drive,  2/72,  2/90, 
S#51508,  elec,  pot 

(1)  C-3A  Intertype  S#738S  w/quadder, 
blower,  elec,  pot,  90  channel  magni- 
sine 

(1)  C-8A  Intertyiie  S#6793,  w/blower, 
Mohr  measure  device,  elec,  pot,  90 
channel  moKasine 

(1)  C-3A  Intertyi)e  S#9909  w/quadder, 
blower,  Mohr  saw,  Kas  pot 
(10)  90  Channel  maeazine,  lower  split 
Goss  Press — 4  decks,  color  compensators, 
32-64  pages,  with  quarter  folder.  76 
H.P.  Motor,  A.C.  Priced  very  low. 

Other  miscellaneous  equipment. 

Write  to:  B.  J.  Gold, 

1167  Trafalgar  St., 

West  EnglewiKxl,  New  Jersey 


MODEL  "B"  INTERTYPE.  #3688  (3 
molds)  and  #3592  (4  molds)  ;  4  pocket 
mold  disc.  Margach  metal  feeder;  good 
working  condition.  Price  for  both 
$2500.00.  Contact:  Robert  Moyer,  Tren¬ 
ton  Times  Newspapers,  500  Perry  St., 
Trenton,  N.J. 


3,724  7dl30  PERFECT  MATS.  First 
$160  takes  on  10-day  return  basis.  Jour¬ 
nal.  York,  Alabama. 


MONOTYPE  MATERIAL  MAKER  for 
l>ase.  rules  and  fancy  border.  5?even  | 
molds.  Good  condition,  $450.  Gone  off-  I 
set.  EVENING  OBSERVER.  Dunkirk,  | 
New  York.  I 


VARITYPER  DSJ,  FORMS  ATT..  15 
fts,  $825;  Verifax.  $120.  Hansen,  1504 
W.  Larpenteur,  St.  Paul-13.  Minne¬ 
sota. 


CLASSIFIED 
Advertising  Rates 

UiM  Ratos  EACH  CONSECUTIVE 
Issertloa 

SITUATIONS  WANTED  (PayakI*  with 
ordtr)  4  tiaies  •  80e  per  Hat  each 
iasartiea;  3  tiaict  •  90e;  2  •  $1.00; 

1  tioit  $1.10  par  lint.  If  keyed,  add  50c 
far  box  lervice  and  coast  at  1  addi¬ 
tional  line  in  your  copy-  3  lines  atiniaiaBi.  | 
Air-mail  service  on  blind  adi  $1.00  extra. 

Do  nnt  tend  irreplaceable  clippinpt,  etc.  | 
in  retponie  ta  Help  Wanted  adt  until 
direct  repuett  it  made  far  them.  EAP  . 
cannot  be  retpaatihle  far  their  retorn.  | 
ALL  OTHER  CLASSIFICATIONS: 

4  timet  •  $1.25  per  lint  each  intertian; 

3  timet  9  $L35;  2  •  $1.45;  1  time 
$1.55  per  lint.  If  keyed,  add  50c  for  bax 
service  and  count  at  1  additional  line  in 
year  copy.  3  lines  minimum.  Air-mail 
service  on  blind  adt  $1.00  extra. 
NEWSPAPERS  FOR  SALE 
(Payable  with  order) 

52-Tinit  Contract  Rate 
85c  per  line 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts,  er  other  decorationt 
chanptt  your  clattiltd  ad  to  "clattiEtd 
display.”  The  rate  far  Clattiltd  Display 
it  $2.50  per  spate  lino— $35  per  column 
inch  minimum  ipact. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuoadoy,  5:00  P.M. 
Count  flee  averape  wards  to  the  lint.  No 
abhreviationt.  Box  holders’  identitlts  held 
in  strict  canldenct.  Replies  mailed  daily. 
Editor  li  Publisbtr  rtttrves  the  ripkt  to 
edit  all  copy. 

Editor  &  Publisher  I 

•so  TMrd  Ava-  N.  Y.,  N.  Y.,  10022  I 
Phono  PLoao  2-70S0 


Composing  Room 

L.  &  B.  HEAVY  DUTY 
I  NEWSPAPER  TURTLES 

:  are  in  use  all  over  the  United  States 
I  and  foreign  countries.  "Ask  the  man 
who  uses  them.”  $84.50  to  $97.50. 
None  liettor  at  any  price.  Write  for 
literature. 

L.  &  B.  SALES  COMPANY 
111-113  W.  Market  St.,  Elkin,  N.C. 

World’s  largest  distributor  of 
Newspaiier  Form  Trucks 
Telephone;  835-1513 

Perforator  Tape 

I  LOWEST  PRICE  and  best  quality 
Iierforator  tapes  in  USA.  $.31  per  roll 
I  for  8"  and  $.95  for  14* — all  widths 
%  fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  from: 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Exchange  St.,  Akron,  Ohio 


I  PERFORATOR  TAPE-TTS  &  FRIDEN 
8*  or  14*  dia.  rolls.  Quality  &  Economy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12256,  St.  Petersburg,  Fla. 


PhoUtengraving  Equipment 

NEW  DUAL  COLOR  engraving  plates 
for  Fairchild  machines  for  greater  con¬ 
trast  (957c  and  popular  clear  CAL- 
PLATES  for  maximum  savings  (g)47c, 
all  prices  including  styli  service,  ^ing 
sold  all  over  the  U.S.  Write  for  free 
samples  and  complete  price  list.  Calu¬ 
met  Crafts,  Inc. — P.O.  Box  26 — Naper¬ 
ville.  III. 


FAIRCHILD  SCAN-A-GRAA’ER.  Ex¬ 
cellent  condition.  $2800.  Hartley  News¬ 
papers,  2465  W.  Broad  St.,  Columbus, 
Ohio  43204. 


Presses  &  Machinery 


5-UNIT  GOSS  PRESS 

Arch  Type — 22-3/^" 

One  Extra  Color  Cylinder  plus  two 
Reverses,  for  Pull  and  Spot  Color. 
Reels  and  Tensions.  Double  Folder  with 
Conveyors.  Balloon  Formers. 


Excellent  condition.  Available  August. 
Located  California. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.  Y.  17,  OX  7-4590 


Harris  Mod.  LTC — 22  x  30  Offset 
Harris  Mod.  EL — 22  x  36  Offset 
(2)  Ludlows— Gas  and  Electric  Pot 
U)  Left  Hd.  Cabinet  w/mats  (Send  for 
Mat  List) 

Linotype  Mod.  8  Electric  Pot 
APEX  PTG.  MACHY.,  210  Elizabeth  St. 
NEJtV  YORK-12,  N.Y.  WOrth  6-0070 


14  SCOTT  PRESS  UNITS 
With  8  color  half  decks,  press  is 
straightline  units,  23A"  cut-off,  A  C 
drives,  used  as  two  7  unit  presses 
with  4  color  decks  each.  Now  avail¬ 
able.  45.000  per  hour. 

GEORGE  C.  OXFORD 
P.  O.  Box  903  Boise,  Idaho 


8-PAGB  DUPLEX  FLATBED  PRESS, 
model  AB-491.  Kept  in  top  condition, 
under  service  contract.  Completely  over¬ 
hauled  by  Goss  Company  1959.  Roll  fed 
— 3,800  per  hour.  Complete  with  chases, 
spare  rollers  and  other  parts.  Can  be 
moved  without  dismantling.  Port 
Angeles  (Washington)  Evening  News. 


HOE  96-PAGE  FOLDER 

Equipped  with  double  delivery  and 
balloon  formers.  Now  in  use,  but  avail¬ 
able  immediately.  Purchasing  Dept., 
Times,  Los  Ang:eles,  Calif. 


HARRIS  S7L  36*  x  48*  high  pile 
offset  press.  No.  1  Miehle,  two  folders. 
Excellent  condition.  Going  web  offset. 
The  Indei>endent-Register,  Brodhead, 
Wisconsin. 


8-PAGE  GOSS  FLATBED  PRESS. 
Good  condition,  under  service  contract. 
$5,000.  Write:  Courier-Crescent,  Orr- 
ville,  Ohio. 


Presses  &  Machinery 


QUiniNG  BUSINESS 
E9UJM^ENT_FOR_SALE 

40-80  pp.  Hoe  Double-Width,  6  Unit, 
22%*  Cutoff. 

Spot  or  ROP  Color,  2-100  HP  Drives 
with  Controls. 

Two  Folders,  one  folds  %  pp. 

16-32  pp.  Hoe  Simplex,  22%*  Cutoff, 
nearly  new  40  HP  Drive  and  Controls, 
Spot  or  ROP  Color,  and  %  Folder. 

Pony  Autoplate  and  other  stereo  equip¬ 
ment. 

4  Unit  Vangruard  Offset  Perfecting 
Press  equipped  for  color  register  for 
Spot  or  ROP.  Folds  %  or  V4  PP. 

Complete  camera,  dark  room  and  plate 
making  equipment.  Other  miscellaneous 
equipment. 

PRINTING  CENTER,  INC. 

12140  S.  Peoria  Street 
Chicago,  Illinois  60643 
Phone:  CO  4-5328 

DUPLEX 

TUBULAR  PRESS 

24-Page  Capacity 

Standard  model  2/1  press  with 
regular  half  page  folder  delivery 
GE  40  H.P.  AC  motor  drive. 
Electric  metal  furnace  &  pump. 
Casting  box  vacuum  back,  heavy 
duty  finishing  machine  &  tubular 
router. 

JOHN  GRIFFITHS  CO..  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 
Area  Code  212  MU  5-4774 


8-UNIT  GOSS  23-9/16“ 

With  2  extra  color  cylinders,  two 
reversible  units  for  full  colors.  Two 
double  folders,  C-H  conveyors,  reels, 
AC  drives. 


Can  be  divided  into  2  Octuples 
Available  immediately t 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.  Y.  17.  OX  7-4590 


32-PAGE  HOE:  Double  width.  22%* 
cut-off,  complete  with  Cline  controls, 
ink  tank,  16  chases,  metal  pot,  casting 
bex.  plate  finishing  machine,  etc.  Ix^ 
cation:  Chicago.  Available  now]  $12,- 
000  buys  complete  setup.  Contact: 
Humphries.  18220  Torrence  Ave., 
Lansing,  Illinois  60438.  Phone  312-474- 
4054. 


COLE  FOLDERS 
TRIMMERS-GLUERS 

hi  -  -  Double  Parallel  or  any  combi¬ 

nation  for  Rotary  Presses.  High  Speed. 
Okla.  City  Mach.  Wks..  Inc.,  1637  W. 
Main,  Oklahoma  City,  Oklahoma. 

AC  405  CEntral  6-8841 


DUPLEIX  FLAT-BED  newspaper  press, 
8-page  capacity,  motor,  controls  in¬ 
cluded.  Now  operating.  12x18  Chandler 
and  price,  motor,  automatic  feeder ; 
7x11  Platen  press,  motor,  foot  feed. 
Attractive  terms.  bVisbie  Publishing 
Co.,  Bartow,  Florida. 


TUBULAR  PRESS  FOR  SALE 
24-Page  capacity,  long  frame,  standard 
2  to  1;  complete  stereo  equipment;  new 
motor  and  drive;  excellent  condition; 
can  be  seen  in  operation.  Catholic 
Transcript.  786  Asylum  Ave-,  Hartford, 
Conn. 


8-UNITS.  2  DOUBLE  FOLDERS,  22%" 
3  color  humi>8,  2-100  H.P.  AC  drives, 
reels  and  tensions,  complete  stereo, 
LOYAL  S.  DIXON  CO. 
"Newspaper  Equipment  Dealers” 
II426  Penrose  St.,  Sun  Valley,  Calif, 


VANGUARD  PRESS 
3  Units — used  less  than  3  years  to 
print  small  daily,  numerous  other  pub¬ 
lications.  We  no  longer  need  press. 
Write  or  call  for  samples.  $38,000. 
Harto  Ptg.  Co.,  West  Jefferson,  Ohio. 


Presses  &  Machines 


EXCELLENT  MODEL  E  DUPLEX 
available  at  bargrain  price.  Gone  offset. 
Nebraska  City  (Nebr.)  News-Pr -ss. 

Stereotype  Equipment  For  .Sale 

lO-TON  ELECTRIC  FURNACE: 
matic  pump;  Wood  Jr,  Autopla’.-.  21^ 
inch;  Wood  Standard  Autoshaver.  I^ 
Shulman  Associates,  60  E.  42r.(t  8t., 
Now  York,  N.Y.  10017. 


SCOTT  HEAVY  DUTY  Molding  Ms- 
chine.  Good  condition.  Make  offer.  H. 
Schaede,  P.O.  Box  900,  Stockton.  Calif, 


IF'anted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4690 


Li  notypes — I  ntortypeo — Ludlows 
PRINTCRABT  REPRESENTATIVES 
136  Church  Street,  New  York  7,  N.  Y. 


THREE  LINOTYPE  COMETS,  with  or 
without  TTS.  Delivery  Oct. -Dec.  Box 
83,  Eklitor  &  Publisher, 


BUNN  OR  SAXMEYER 
tying  machine,  newspaper  size. 
Stuart  (na.)  News 


WANTHD— MAT  ROLLER 
Watertown  Daily  Times 
Watertown,  Wisconsin 


HELP  WANTED 

Administrative 


BUSINESS  MANAGER  for  Pacific 
Northwest  Daily.  Prefer  LPA  of  CPA 
familiar  with  all  newspaper  depart¬ 
ments.  Outstanding  opportunity  for 
young  man.  Send  resume  of  education, 
experience  and  references  to  Box  110, 
Elditor  &  Publisher  Include  salary  re- 
quir«nents  and  iwrsonal  data 


GENERAL  MANAGER 
For  well-established,  profitable  daily 
in  community  of  30,000.  Replies  treated 
in  confidence.  Protection  assured 
against  disclosure  of  application  or 
contents  thereof.  Application  by  letter 
only  to: 

ERNST  &  ERNST 
Certified  Public  Accountants 
Grant  Bldg.,  Pittsburgh,  Pa.  15219 


BUSINESS-ADVERTISING  MANAGER 
to  take  full  charge  of  Business  and 
Advertising  Department  of  new  Eng¬ 
lish  language  Jewish  weekly  in  Cleve¬ 
land.  Ohio,  replacing  two  long-estab¬ 
lished  papers.  Excellent  opportunity 
to  help  build  outstanding  weekly  paper 
serving  Greater  Cleveland.  All  replies 
in  strictest  confidence.  Send  full  resume 
immediately  to  L.  H.  Williams,  831 
Society  National  Bank  Bldg.,  Cleve- 
l,and,  Ohio  44114. 


Cartoonists 


EDITORIAL  CARTOONIST  for  South¬ 
ern  metropolitan  newspaper.  Experi¬ 
ence  on  smaller  paper  preferred.  Sub¬ 
mit  samples,  information  on  back¬ 
ground  to  Box  175,  Eklitor  &  Publisher. 


GAG  WRITER  to  ghost  successful  Na¬ 
tionally  Syndicated  comic.  Box  174, 
EMitor  &  Publisher. 


Circulation 

3  HOME  DEUVERY  District  Man¬ 
agers  for  East  Coast  morning-Sunday 
resort  city  newspaper.  Rapid  growth, 
expansion  creates  excellent  advance¬ 
ment  opportunities.  Starting  salary 
$106  per  week,  includes  gas  allowance 
for  small  area  district.  Liberal  increase 
bonus  enables  producers  to  enjoy  above- 
average  earnings.  Sche<luled  6-mnnth’s 
salary  increases.  Give  complete  resume 
of  experience.  Box  219,  Eklitor  &  Pub¬ 
lisher. 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Circulation 


ASS1ST-V\"r  CM  for  7-day  daily, 
76,0UU  dution.  Must  promotion- 
minded  '<i  ex|>erienced  in  all  phases 
of  circul.t  m.  Must  know  “Little  Mer¬ 
chant  1’:  a.’’  fiood  salary  and  future 
in  grov.  y  Southern  California  news¬ 
paper.  (i.-e  complete  details  first  letter. 
Box  20b.  Ixlitor  &  I’ublisher. 


PROMOTION-MINDBD  Circulation 
District  -uiiervisor  for  challenginK 
position  n  mominir  daily  in  hiehly 
competiti  Kastem  area,  hixcellent 
advancement  opportunity.  Full  details 
hrst  letter,  idease.  Box  212,  Eklitor  & 
Publisher. 


Clagaified  Advertising 


CLAS.SIhTED  MANAGER-experienceil, 
for  5M  ilaily,  city  ISM.  Preference  to 
man  or  woman  able  to  assist  in  dis¬ 
play.  Paper  has  never  attempted  to 
develop  rl.ossified  in  a  held  with  ex¬ 
cellent  i>otential.  Salary-bonus  on  in¬ 
crease.  Box  204,  Editor  &  Publisher. 


IHsplay  Advertising 

ADVERTISING  SALESMAN  for  out- 
standinR  afternoon  daily,  population 
15,000,  adjoining  city  of  12,000;  circu¬ 
lation  14,000,  i>ermanent  situation  for 
qualified  iierson.  Daily  Gazette,  Ster¬ 
ling,  III. 


ARE  YOU  an  advertising  salesman 
with  initiative  and  an  interest  in  your 
future?  If  BO.  a  challenging  and  re¬ 
warding  opportunity  on  1  16,000  daily 
in  Chart  Area  5  awaits  you.  Pleasant 
community,  ideal  for  families.  Write 
full  particulars  first  letter.  Box  145, 
Editor  &  Publisher. 


FULLY  EXPERIENCED  advertising 
salesman  —  48,000  daily  —  Chart  Area 
2,  Salesmanship  and  good  layout  ability 
imperative.  Up  to  $147  weekly  salary 
plus  hospitalization,  pension,  etc.  Full 
details,  layout  samples,  first  letter. 
Box  131,  Editor  &  Publisher. 


RETAIL  AD  MANAGER  with  proven 
classified  and  display  record.  Refer¬ 
ences.  Delta  Democrat-Times,  Green¬ 
ville,  Miss. 


WANT  TO  GROW? 
Opportunity  for  aggressive  young  re¬ 
tail  ad  manager  to  grow  with  top  14,- 
000  midwest  daily  (Eastern  Zone  7). 
Self-starter  with  promotional,  staff 
training  ability.  College  town;  fine 
recreational  facilities.  Modern  new 
plant;  liest  equipment.  Send  complete 
resume,  working  layouts,  picture  to 
Box  162,  Eiditor  &  Publisher. 


AD  SALESMAN  for  daily  in  Western 
Michigan.  Be  number  two  man  in  the 
department.  Good  salary,  bonus  and 
employe  lienefits.  Must  be  able  to  act 
on  own  initiative,  be  personable  and 
know  advertising.  Write  Box  188,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  MANAGER-an  oppor¬ 
tunity  such  as  this  seldom  comes  along. 
Man  we  seek  must  be  hard  worker,  out¬ 
standing  in  sales,  layout,  ideas,  pro¬ 
motions  and  able  to  train  staff.  Cap¬ 
able  of  moving  up  to  BM  when  ability 
proved.  Knowledge  of  offset  helpful. 
Prefer  under  age  35.  Write  fully,  in¬ 
clude  past  employment,  present  and 
expected  salary  and  how  soon  available. 
Box  184,  Editor  &  Publisher. 


ADVERTISING  SALESMAN.  Aggres¬ 
sive  ad  salesman  wanted  to  manage 
four-man  local  advertising  department. 
10,000  circulation,  class  daily  news¬ 
paper  locatexl  in  central  Illinois.  Want 
man  with  desire  for  eventual  general 
management  position.  Pension  plan, 
hospitalization  plan,  salary  and  lionus. 
State  all  details,  qualifications,  salary 
range  and  references  in  first  letter.  All 
mrrespondence  held  in  strictest  con¬ 
fidence.  Box  178,  Editor  &  Publisher. 


large  CONNECTICUT  WEEKLY, 
starting  newspaper  in  neighboring 
town,  desires  advertising  salesman 
capable  of  assuming  other  business 
functions.  Replies  confidential.  Box 
198,  Editor  &  Publisher. 


Display  Advertising 

SEEKING  ADVERTISING  MANAGER, 
daily  newspaper,  50,000  community, 
30,000  circulation.  Seasoned  experi¬ 
enced  man  capable  of  assuming  com¬ 
mand  of  present-day  aggressive  sales 
staff  in  local,  national,  and  classified 
areas.  We  want  an  idea  man  in  his 
:!0’s  who  is  capable  of  carrying  out  a 
continuing,  effective  selling  program. 
We  are  nut  looking  for  the  individual 
who  is  out  of  a  job,  rather  a  man 
now  working  who  seeks  greater  op- 
l)ortunity.  time  of  .America's  finest 
communities.  Zone  6.  Give  complete 
background  to  Box  180,  Editor  &  Pub¬ 
lisher,  include  photo  and  references. 


Editorial 

EDITORIAL  PAGE  EUIITOR  sought  by 
expanding  48,000  suburban  daily  (Inde¬ 
pendent)  with  high  standards.  Report¬ 
ing  experience  in  city,  county,  state 
government  desirable.  Above-average 
compensation.  Zone  2.  Box  50,  Elditor 
&  Publisher. 


CITY  EDITOR  for  second  spot  on  9- 
man  staff  of  growing  Michigan  8,500 
daily.  Box  108,  Editor  &  Publisher. 


EASTERN  METROPOUTAN  PAPER 
has  opening  for  experienced  financial 
and  business  reporter.  College  degree  a 
must;  ability  to  direct  work  of  others 
not  essential  but  would  be  helpful.  Box 
92,  Editor  &  Publisher. 


EDITOR  for  one  of  Ohio’s  best  county 
seat  weeklies.  Must  be  experienced.  No 
other  duties  than  news  department. 
4.500  ABC  circulation.  Ekjuipped  with 
Fairchild.  Apply  to;  Ray  Barnes  or 
R.  R.  Peters.  Morgan  County  Herald, 
McConnelsville,  Ohio. 


EXPANDING  FLORIDA  COAST  paper 
— 40,000  circulation — needs  a  general 
reporter.  Must  be  experienced,  30  to  40 
years  old.  Ideal  working  conditions. 
Give  all  details.  Box  98,  Editor  &  Pub¬ 
lisher, 


FAST,  ACCURATE  COPY  EDITOR  for 
night  desk  of  50,000  New  Jersey  daily. 
Must  know  telegraph  wire  and  be  able 
to  edit  all  copy ;  adept  at  layout.  Box 
117,  Editor  &  Publisher. 


MANAGING  EDITOR  wanted.  All- 
around  man  who  can  direct  news  and 
photo  staff  of  15,000  Virginia  daily. 
Fill  in  on  desk  if  necessary.  Must  be 
experienced,  preferably  36  to  46  years 
of  age.  Send  resume  to  ^x  104,  Editor 
&  Publisher. 


NEWS  EDITOR 
For  Alaska  Daily 

Box  88  Editor  &  Publisher. 


SPORTS  DESK — New  Jersey  morning 
daily — strong  on  sports — seeks  experi¬ 
ence  deskman  to  round  out  6-man 
staff.  Box  101,  Editor  &  Publisher. 


WOMEN’S  EDITOR  and  assistant,  to 
produce  the  kind  of  bright,  human 
interest  women’s  pages  women  (and  a 
lot  of  men)  would  like  to  read.  Should 
be  fast  movers,  accurate  with  names, 
quick  to  handle  routine  so  they  can 
concentrate  on  news  and  features  about 
the  wide  range  of  women's  interests. 
Candidates  for  editor  should  be  familiar 
with  layout  and  camera.  Great  Lakes 
region  daily.  Box  84,  Editor  &  Pub¬ 
lisher. 


BIG-TEN  UNIVERSITY  wants  top- 
notch  newspaperman  to  supervise  staff 
of  student-operated,  prize-winning  cam¬ 
pus  daily.  Will  join  faculty  composed 
of  former  professional  newspapermen 
and  teach  some  journalism  courses.  Op¬ 
portunity  to  earn  advanced  degree. 
This  isn’t  a  soft  job,  so  no  slouches 
need  apply.  We’ll  start  at  $10,000  for 
the  right  man.  Box  157,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR.  Managing  EMitor  or 
Slot  Man  to  join  faculty  of  major 
midwest  journalism  school,  $10,000  to 
start.  We  are  growing  and  need  a 
working  newsman  who  would  like  the 
challenge  of  translating  his  practical 
experience  into  effective  classroom 
work.  Bachelor’s  Degree  required.  Box 
152,  Editor  &  Publisher. 


Editorial 

BUSINESS  NEWS  &  REAL  ESTATE 
Large  p.m.  daily  (Zone  4)  seeking 
aggressive,  sharp  reporter  for  business 
and  real  estate  beat.  Dynamic  growth 
urea  provides  many  major  news  breaks 
on  this  beat. 

Daily  experience  on  business  and/or 
real  estate  preferred,  but  will  consider 
others  with  exceptional  talent.  All  re¬ 
plies  in  confiflence.  Box  161,  Editor 
&  Publisher. 


CITY  EDITOR  WANTED  in  town  of 
15,000.  Desires  someone  with  experi¬ 
ence  to  work  in  especially  fine  sur¬ 
roundings.  Contact:  Managing  ^itor. 
Daily  News.  Norfolk,  Nebraska. 


EDITORIAL  WRITER  for  moderate 
conservative  Democratic  afternoon 
daily  in  university  community.  Zone  3. 
Should  l>e  experienced  man,  30  to  46. 
Box  154,  Editor  &  Publisher, 


EXPERIENCED  REPORTER  wanted 
by  Western  Pennsylvania  daily.  Send 
qualifications  to:  Jack  Simon.  City 
Editor,  New  Castle  News.  New  Castle, 
Pa. 


IMMEDIATE  OPERJING  for  news  edi¬ 
tor-photographer  on  0>nnecticut  weekly 
in  exceptional  community.  Fine  oppor¬ 
tunity  for  man  who  isn't  satisfi^  to 
take  handouts,  and  must  produce  top 
product  each  week.  Benefits.  Salary 
open.  Car  necessary.  Send  resume, 
samples  to  Box  140,  Eiditor  &  Pub¬ 
lisher. 


LARGE  SOUTHERN  NE3W  ENGLAND 
afternoon  daily  has  opening  for  two 
experienced  copyreaders.  EVinge  bene¬ 
fits.  State  salary  required.  Box  155, 
Editor  &  Publisher. 


NEIWS  EIDITOR  for  prize-winning  off¬ 
set  semi-weekly  in  one  of  Southwest’s 
small  cities.  Working  journalist,  strong 
in  layout  and  photography.  Great  op¬ 
portunity  for  right  person.  Don 
Kramer,  Publisher,  Dispatch,  Casa 
Grande,  Ariz. 


OPPORTUNITY  for  creative  editor- 
writer  with  ability  to  handle  proofs 
and  rewrites  for  inspirational  maga¬ 
zine.  Prefer  male.  Minimum  4  years’ 
experience.  Send  resume  with  salary 
requirements  to  Box  ISO,  Editor  & 
Publisher. 


OPPORTUNITY  FOR  YOUNG  MAN 
to  train  as  assistant  state  editor  on 
Midwest  daily.  Can  use  J-grad  or  man 
from  weekly  or  small  daily  with  some 
headline  knowledge.  Box  141,  Editor 
&  Publisher. 


REPORTER  for  general  news.  Some 
editing.  Large  county-seat  weekly, 
circulation  nearly  4.000 ;  agricultural 
area.  16-railes  from  college  town,  60- 
miles  from  metropolitan  area.  $100 
week  up  for  experienced  man  or  wom¬ 
an.  Blue  Cross,  paid  vacation.  Job 
open  Sent.  1.  Ciontact:  Bill  Wilmot. 
Ciolfax  (iazette,  Colfax,  Wash.  99111. 


Editorial 


STATE  DEISK  MAN  for  old  but  fast¬ 
growing  metropolitan  daily  in  Zone  1. 
Some  experience  in  reporting  or  editing 
essential.  Give  full  details  and  salary 
desired.  Box  156,  Editor  &  Publisher, 


TOP-NOTCH  YOUNG  DESK  MAN 
wanted  to  take  his  place  in  4-man 
desk  of  prize-winning  middlewest 
daily.  Will  do  editing,  headwriting — 
join  in  general  news  coverage  planning 
— back  up  city  editor,  Elxcellent  future, 
many  extra  benefits,  congenial  staff 
amid  modern,  pleasant  surroundings. 
Attractive  beginning  salary,  merit 
raises.  Send  details  of  training,  ex¬ 
perience;  also  references  and  picture  to 
Box  158,  Editor  &  Publisher. 


COPY  EDITOR 

stimulating,  versatile  job  with  a  future 
on  three-man  copy  desk.  Must  be  effici¬ 
ent  and  skillful  with  a  desire  to  help 
a  growing  company  move  ahead.  Large, 
progressive,  suburban  chain  of  five 
award-winning  offset  weeklies  on  Chi¬ 
cago’s  North  Shore.  Competitive  salary 
with  the  right  iwtential.  Very  good 
fringe  benefits.  Modern  offices.  A  good 
step  up  for  a  reporter  who  writes 
clean,  tight  copy.  Under  35.  David 
Roe,  Hollister  Newspapers,  Wilmette, 
III. 


CREATIVE  EDITOR 

Highly  successful  graphic  arts 
company,  located  in  the  Central 
Midwest,  has  excellent  growth 
opportunity  for  talented  young 
writer  with  editorial  skill.  Ma¬ 
jor  responsibility  will  be  to  en¬ 
rich  company  products  through 
superior  editing.  We  seek  a 
man  with  strong  interest  in 
creative  writing  who  probably 
has  publication  record.  Candi¬ 
date  may  now  be  working  in 
advertising,  publishing,  PR  or 
other  field  requiring  proficiency 
with  words.  Must  be  articulate, 
versed  in  iJie  arts  and  capable 
of  directing  others.  Successful 
candidate  must  have  imtential 
for  greater  management  re¬ 
sponsibility.  Please  send  com¬ 
plete  resume  including  present 
salary  and  salary  requirements 
to: 

Box  213  Eiditor  &  Publisher 


EDITOR  OR  ASSISTANT  with  imagi¬ 
nation  and  ability,  for  all-around  de¬ 
tail  with  growing  small  bi-weekly  na¬ 
tional  tabloid.  Salary  open.  Send  full 
history  and  phone  number  first  letter. 
Box  525-S,  Akron,  Ohio  44309, 


EXPEmiEJNCEK)  REPORTER  or  recent 
graduate  for  women’s  news  depart¬ 
ment.  Challenging  assigpiment  under 
good  working  conditions.  The  Eiditor, 
Niagara  I'alls  Gazette,  Niagara  Falls. 
N.Y. 


editor  &  PUBLISHER  for  August  1.  1964 


Information  Specialist 

National  electronics  firm  seeks  experienced 
technical  writer/editor  with  knowledge  of  the 
trade  and  technical  publications  field.  B.A.  or 
B.S.  degree  in  journalism,  engineering,  chem¬ 
istry  or  physics  preferred.  Opening  is  in  the 
New  York  metropolitan  area.  Excellent  pay, 
benefits  and  opportunity  for  growth.  An  Equal 
Opportunity  Employer. 

Please  write  to  Box  165,  Editor  &  Publisher. 


HELP  WANTED 

Editorial 


EDITOR  for  established  suburban  off¬ 
set  weekly  in  Zone  2.  Must  have  good 
knowledge  of  news  writing  and  re¬ 
porting;  also  feature  writing  and 
camera  knowiedge,  or  willing  to  learn 
some  camera.  Write  giving  resume  and 
salary  requirements.  Box  210,  Eklitor  & 
Publisher. 


EDITOR-IN-CHIEF  wanted  immedi¬ 
ately  by  established,  fasb-growing  mid¬ 
west  regional  business  and  industrial 
magasine.  £Ixcellent  opportunity  for 
creative  "take  charge"  man,  30  to  35, 
who  loves  to  write  and  edit  business, 
financial,  industrial  news  with  em¬ 
phasis  on  content  development.  For 
details,  send  complete  resume  including 
photo  and  salary  requirements  to  Box 
207,  Editor  &  Publisher. 


EN TkiRPRISING  municipal  affairs  re¬ 
porter  for  top  spot  in  city  over  50,- 
000.  Need  "savvy”  for  this  job  and 
opportunity.  Box  205,  Elditor  &  Pub¬ 
lisher. 


EXPERIENCED  NEW.SMAN  wanted 
as  state  editor  to  handle  growing  staff 
of  reporters  covering  suburban  counties 
around  upstate  New  York  city.  Must 
be  able  to  write  clear  heads,  layout 
pages  and  direct  newsgathering.  You 
will  be  working  for  long-established, 
enterjtrising,  award-winning  morning 
nevvst>ai)er  which  provides  full  hos¬ 
pitalisation  —other  i>eneftts.  Box  135, 
Editor  &  Publisher,  i 


EXPERIENCED  REPORTER  for  small 
daily  (5000  cir.)  Right  man  has  real 
opportunity  here.  The  Daily  Sentinel, 
Pomeroy,  Ohio. 


GENERAL  ASSIGNMENT  REPORTED 
for  p.m.-S  daily  in  Central  Virginia. 
Prefer  Southerner  with  2  or  3  years 
experience.  Good  pay.  Short  hours  with 
most  afternoons  free.  Box  195,  Editor 
&  Publisher. 


IMMEDIATE  OPENINGS  for  two  gen¬ 
eral  reporters  with  opportunity  to  ad¬ 
vance  rapidly.  Upstate  New  York 
afternoon  daily  in  15,000  class.  Pleas¬ 
ant  working  conditions — starting  salary 
commensurate  with  education,  experi¬ 
ence.  Tell  all  first  letter,  along  with 
^lary  range  expected,  to  Box  214, 
Editor  &  Publisher. 


LIVELY  education  beat  reporter  for 
prize-winning  daily  in  growing  city  of 
55,000.  Write  Box  200,  Eiditor  &  Pub¬ 
lisher. 


MANAGING  EDITOR  will  soon  nee<l 
good  right-hand  man  assist  news,  wire, 
heads;  S-M  afternoon  daily.  Write 
fully  Oneida  (N.Y.)  Dispatch. 


NEED  VERSATILE,  experiencetl  “Girl 
Friday”  for  all-around  women's  de¬ 
partment  work  —  fashions,  features, 
editing.  Give  references.  Ma  taging  Mi- 
tor,  Honolulu  Stai^Bulletin,  P.O.  Box 
3080,  Honolulu,  Hawaii. 


NEWS  EiniTOR  on  fast  growing  com¬ 
munity  suburban  16,000  circulation. 
Immediate  opening  for  exiterienced 
man  with  full  lienefits  and  starting 
range  $85  to  $125.  .Airmail  resume- 
examples  to  Tom  Holmes,  Box  5906, 
Milwaukie,  Oregon  97222. 


NEWSPAPERMAN  for  faculty  of 
leading  journalism  school.  $10,000  to 
start.  Box  215,  Editor  &  Publisher. 


REPORTER  for  county  seat  weekly 
(man  or  woman).  $90  to  $100  per  week. 
The  Woodford  County  Journal,  E'ureku, 
Illinois. 


COPYREADERS  needed  by  PA 
CIFIC  STARS  AND  STRIPES, 
an  unofficial  daily  newspaper  for 
U.  S.  Armed  Forces,  for  mini¬ 
mum  two  year  tour  in  Tokyo, 
Japan.  Salaries  from  $6,390  to 
$7,030  annually,  plus  housing 
allowance,  transportation,  and 
fringe  benefits.  Minimum  four 
years  on  metropolitan  rim  re¬ 
quired.  Send  full  resume  includ¬ 
ing  family  status  to  Managing 
Editor,  Pacific  Stars  and  Stripes, 
APO  503,  San  Francisco.  Please, 
no  reporter  applications. 


HELP  WANTED 

Editorial 

REPORTER  capable  of  handling  any 
beat;  experience  preferred,  but  will 
consider  recent  J-School  graduate. 
Five^ay,  40-hour  week,  morning  news¬ 
paper  in  Central  Virginia  metropolitan 
area  David  W.  Wright,  Managing 
Editor,  The  News.  Lynchburg,  Va. 


REPORTER,  exjierienoed,  for  general 
assignments  and  part  of  expanding 
city  hall-courthouse  routine.  Vacations, 
sick  leave,  paid  life  insurance — other 
benefits  of  Zone  3  coastal  living.  Give 
full  background,  references  and  salary 
desired.  Box  194,  Editor  &  Publisher. 


SPORTSWRITER  needed  to  boost 
morning  paper  sports  staff  to  four. 
One  to  4  years  experience,  capable  of 
doing  desk  work  and  possessing  ability 
to  cover  many  sports  weil.  Tight 
writing  background  a  must.  Tell  all 
first  letter.  Write:  Tom  Blount,  Sports 
Editor,  The  Statesman  Newspaiiers, 
Box  2208,  Boise,  Idaho. 


2  REPORTERS  for  prize-winning  32,- 
000  daily.  Must  be  aggressive  and  able 
to  handle  hard  news  and  features 
quickly  and  accurately.  Experience  in 
covering  local  and  county  government 
and  school  board  beats  necessary.  Send 
full  resume  including  salary  require- 
menU  in  first  letter  to  Managing  Edi¬ 
tor.  Beaver  County  Times,  Beaver.  Pa. 

/WE’RE  LOOKING  FOR  someone  to 
fill  our  top  reporter’s  position.  He  (or 
she)  should  be  heavy  on  writing  ex- 
1  iierience  and  long  on  initiative.  Must 
\be  able  to  dig  below  the  surface,  yet 
Vome  up  with  a  bright  feature  on  oc¬ 
casions  for  our  Lake  Erie  daiiy.  Salary 
ijiH-n.  Top  lienefits.  Box  220,  Editor  & 
rtiblisher. 


YOUNG  DESK  MAN  early  a.m.  trick. 
Elxcellent  working  conditions  in  fine 
organization.  Rare  opixirtunity  to  learn 
newest  production  method.  Box  172. 
Eklitor  &  Publisher. 


Free  Lance 

FREJE-LANCE  WRITER 
Free-lance  writer,  q^ecializing  in  human 
interest  stories,  for  expanding  national 
newspaper.  Get  in  on  the  ground  floor. 
Send  resume  to: 

.darvin  S.  Weiss,  EMitor 
NATIONAL  TATTLER 
2717  North  Pulaski  Road 
Chicago,  Illinois  60639 


$2  if  Lew  Little  Syndicate  uses  funny 
newspaper  typo,  double-meaning  you 
mail  first.  210  Post,  #915-E,  San  FVan- 
cisco. 


STRINGERS  WANTED 
Monthly  Printing  Trade  Newspaper 
Box  192  EJditor  &  Publisher 


ITIEE  LANCE  WRITERS.  Unusual 
news  stories  wanted.  Off-beat,  exciting 
human  interest  item.s.  Factual  account 
or  own  words.  Box  22,  (Tuyahoga  Falls, 
Ohio  44222. 


STRINGER  WANTED  from  state  capi¬ 
tal  and  major  city  newspajiers  to  re- 
ix>rt  successful  bidders  on  state  and 
municipal  purchases.  Will  pay  retainer 
to  right  man  or  woman.  Replies  confi¬ 
dential.  Address  M.  Sweeny,  Box  191, 
Editor  &  Publisher. 


WRITKKS  -  ABTISTS  -  PIIOTOGBAPITEIl.S 
for  assignments.  Department  7. 
Box  530-E.  No.  Hollywood,  Calif. 


Miscellaneous 


PROFESSlONALS-BBGINNEniS 

Suburlian  chain  needs  men  or 
women  for  .  .  . 

ADVEIRTISING  SALES  &  I>AY- 
OUT ;  REPORTER  with  photo  ex¬ 
perience:  AMBITIOUS,  all-around 
compositor. 

Send  samples,  age,  experience,  etc. 

E24TERPRISE  PUBUCATIONS 
Brookfield,  Illinois 


JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  newspaper.  For  application, 
write:  P.N.P.A.,  2717  North  I^nt  St., 
Harrisburg.  Pa.  17110. 


HELP  W  ANTED 

Operator  s-Mochinists 

MACHINIST  for  18-machine  Intertype 
shop,  mixers,  quadders.  $162  week.  Zone 
9.  Box  66,  Mitor  &  Publisher. 


TTS  OPE21ATOR — day  or  night  shift— 
$155  week;  benefits.  Southern  Cali¬ 
fornia.  Box  42,  EMitor  &  Publisher. 


TTS  OPERATOR-JOURNEYMAN.  Im¬ 
mediate.  Give  references.  $3.70  per  hr;  | 
heart  of  Rocky  Mountain  recreational  , 
area.  Mx  94,  Mitor  &  Ehiblisher, 


COMPOSING  ROOM  MACHINIST  j 
Journeyman  to  serve  as  assistant  to  I 
head  machinist.  Modern  letterpress  i 
plant,  employing  26  printers.  Union 
shop.  Attractive  wage  and  fringe  liene-  , 
fits.  Located  in  Eastern  Ohio.  EYill  i 
resume  first  letter.  Box  185,  Editor  & 
Publisher.  I 


WANTED 

Linotype — Intertype 
Meehanie  .  .  .  Unique, 
Well-Paying  Oppor¬ 
tunity  Rebuilding 
Typesetting  Equipment 

Must  know  TTS,  SAWS, 
QUADDERS  etc.,  LUDLOW,  , 
ELROD  and  work  with  experi¬ 
enced  helpers.  We  will  pay 
better  than  existing  scale.  If 
you  are  an  unusually  qualified 
man,  the  sky’s  the  limit  in  this 
old  and  progressive  and  suc¬ 
cessful  company. 


Send  resume  to  Box  170, 
Editor  &.  Publisher 


COMPOSING  ROOM  FORE^IAN  —  ' 
California  metropolitan  seeks  a  strong.  | 
first-class  man  with  proven  record  of 
accomplishment  for  a  "difficult”  room. 
Union  shop;  operating  in  TTS  and 
cold  type.  Will  pay  top  dollar  for  right 
man.  Send  resume  and  reasons  for 
thinking  you  can  handle  the  job  to 
Box  190,  EJditor  &  Publisher. 


MAILROOM  FOREMAN 
EJxcellent  opportunity  for  progressive 
experienced  leader  as  management’s 
representative  in  ITU  mailroom  of 
m^ern  metropolitan  newspaper — morn-  I 
ing,  evening,  Sunday — give  personal 
statistics  and  complete  background  in 
letter — Area  5,  Box  182,  EMitor  &  Pub¬ 
lisher.  I 

Professional  Engineers 

An  established  consulting  engineering 
firm  of  over  300  people  operating  on  an 
international  basis  is  seeking  a  licensed 
architect  or  Professional  Engineer,  with 
a  Bachelors  or  Masters  Degree  who  has 
significant  experience  in  the  design  of 
industrial  facilities,  particularly  in  the 
planning  and  layout  of  various  types  of 
printing  plants  including  newspaper 
plants. 

His  professional  background  and  ex¬ 
perience  should  provide  him  with  the 
ability  to  talk  with  clients  and  provide 
him  with  the  knowledge  to  understand 
and  analyze  their  problems,  to  develop 
practical  solutions  and  to  direct  the 
planning  and  design  of  complete  print¬ 
ing  facilities. 

The  location  is  in  New  York  City  and 
some  travel  will  be  required.  Compen¬ 
sation  for  this  interesting  position  is 
attractive  and  is  directly  related  to  ex- 
l>erience  and  abiliy. 

No  inquiries  will  be  made  without 
your  authority. 

Box  77,  EMitor  &  Publisher 


Production 

OFFSET  PRODUCTION  MANAGEHl  — 
Capable  administrator  who's  willing  to 
work  wanted  tor  offset  composition 
shop  of  progressive  suburban  New 
Jersey  weekly  grroup.  (jood  pay — good 
conditions — good  future ;  we  want  a 
go(xl  man.  Box  82,  EMitor  &  Publisher. 


HELP  WANTED 


Production 

WEEKLY  NEWSPAPER  OPERATION 
seeks  production  manager  for  ,di  phaies 
in  offset.  Box  125,  EMitor  &  1  ublisher. 


Public  Relations 


Creative  Public  Relations 
Opportunity  with  Pillsbury 

The  candidate  we  seek  should  have  a  likiral 
arts  or  iournalism  degree  and  be  eager  to 
apply  his  initiative  and  high  degree  of  In- 
telligence  on  problems  of  unusual  diversity. 

In  general  the  person  we  seek  should  have  a 
solid  foundation  of  up  to  S  years'  iiperleiiee 
either  as  a  contributing  editor  or  writer  for 
a  national  trade  maoazine  or  a  copywriter  tor 
an  advertising  agency  or  as  a  staff  member  of 
a  corporate  public  relations  group.  He  should 
be  enthusiastic  and  creative  and  be  able  te 
work  Independently  and  as  a  team  member  at 
the  situation  demands. 

Ha  will  be  handling  pubtio  relations  for  a 
malar  division  strengthening  the  Pillsbury 
image  to  trade  and  industry.  Responslbllltlm 
will  Include  internal  and  external  commanl- 
cations  and  articles  for  dissamlnatlen  In 
house  organs  and  to  trade  magaiines;  workini 
on  ads  at  relates  to  divisional  goals;  ate. 

This  it  a  newly  created  position  reporting  te 
the  Executive  Vice  President. 

Salary  dependent  on  experience  and  gualllct- 
tlons. 

The  Pillsbury  Company  can  offer  a  stimulatfei 
career  In  a  rapidly  progressing  Industry  In  a 
city  renowned  tor  its  beauty,  educational  In. 
stitutions,  theaters,  and  recreational  faeilltles. 

Please  send  complete  resume  and  salary  de¬ 
sired  to: 

Mr,  William  E.  Huron.  Dept.  EPSI 

The  Pillsbury  Company 

608  Second  Avenue  South 
Minneapolis  2,  Minnesota 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


MAJOR  HEAL'ni  ASSOCTA'nON  in 
Rochester,  New  York,  seeks  Communi¬ 
cations  (Coordinator,  exirerienced  in 
writing,  layout  and  merlia  relations. 
Starting  salary,  $5600-$7000  depending 
upon  experience.  Liberal  benefits  and 
four  weeks  vacation.  Write  Irving 
Zeitz,  973  East  Avenue.  Rochester, 
New  York  14607,  giving  particulars. 


TRADE  .SCHOOLS 

Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
E'ree  Information 


SITUATIONS  WANTED 
Academic 

THOROUGH  NEWS  and  propaganda 
experience,  master’s  journEilism,  four 
languages;  seeks  university  teaching, 
magazine  assignments.  Box  201,  EUitor 
&  Publisher. 


VETTERAN  I*OLITIOAL.  court  reporter 
for  37M  daily  in  Zone  4  wishes  to 
handle  publications,  public  relations 
for  college  or  university.  29.  Married. 
BA  degree.  Elxperience  includes  fea¬ 
tures,  general  assignment,  military  and 
police  coverage.  A.so  editing  and  me¬ 
chanical  background.  Box  173,  EMitor 
&  Publisher. 


YOUNG  AND  EM.GER^Seeking  col¬ 
lege  sports  information  poet.  BA  jOTr- 
nalism  degree.  Experience  with; 
dailies,  UPI,  tv  and  university  sports 
and  PR  departments.  Any  Zone:  prefer 
1,  5  or  9.  Box  193,  EMitor  &  Publisher. 


Administrative 

EXECUTIVE— LI  VEWI  RE! 

Ehcperienced  circulation,  advertising, 
news  “pro”— enthusiastic  leader  who 
will  fit  smoothly  into  your  organization. 
A  sound,  solid  builder,  a  sparkling  per¬ 
former,  a  vigorous  operator  with  a  fine 
record  of  accomplishment  who  can  se¬ 
cure  the  greater  potential  your  paper 
deserves.  Now  harmoniously  employed: 
seeking  bigger  challenge.  Resume  in 
confidence.  Box  109,  EMitor  &  Publishw. 
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Situations  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


idmini$trative 


BUSINKSS/ ADVERTISING  MAN¬ 
AGER-  Twelve  years’  diversified  man- 
asement  experience  on  newspapers 
frw  lOM  to  300M.  Seek  new  oppor¬ 
tunity  lor  growth  with  progressive 
publisher,  preferably  in  medium-sized 
market.  'mhkI  administrator,  communi¬ 
cator.  ExUnsive  background  in  sales, 
promotion,  research,  finance.  BA  plus 
graduate  work  in  social  sciences  and 
marketing.  Age  36,  family.  Box  161, 
Editor  &  I’ublisher. 


GENER.M.  manager  of  small  daily 
desires  simiiar  post  in  Zone  2  or  Zone 
5.  Has  worked  in  all  phases  of  paper. 
\Vill  consider  Managing  Editorship  or 
City  Editor’s  position.  Write  Box  133, 
Editor  &  Publisher. 


PUBLISHEni  with  record  of  growth 
seeks  general  manager’s  position. 
Doubled  volume  of  4-weekly  chain  in 
four  years.  Skilled  in  editing,  adver¬ 
tising,  job  work  estimating.  Ebeperi- 
ene^  in  conversion  to  offset.  Wouid 
invest.  Howard  Sanstadt,  368  Mac- 
Ai^ur  St..  Sun  Prairie.  Wis. 


Mr.  I’ublisher-Circulation  Director 
IF  YOir  NEED  A  RELIABLEl  MAN 
to  relieve  and  assist  you,  then  I  might 
be  the  right  iierson  for  you. 

Presentiy  Circuiation  Manager  of 
American  foreign  language  weekly 
(ABC) :  lix)king  for  challenge  and  op¬ 
portunity.  I  am  personable  and  thor¬ 
oughly  familiar  with  most  phases  of 
the  iiublishing  liusiness.  with  excellent 
managerial  capabilities.  A  hard  worker 
who  gets  results.  I’d  like  to  hear  from 
you.  Reatiy  to  work  with  you  iluring 
August  vacation.  Strictest  confidence 
requested  and  assured.  Box  213,  Editor 
&  Publisher. 


N(».  3  MAN  .'•)6  40-M 
OPERATION  WANTS  TO 
MEET  NO.  1  MAN  IN 
NEED  OF'  TOP  ASSISTANT 
Nearly  20  years  of  advertising,  news, 
sales  direction  and  labor  bargaining 
have  prepared  this  youthful  civic 
leader  to  .assume  second-in-command 
duties  with  skiiled  publisher  or  general 
manager.  Has  never  "floated.”  'I^is  ad¬ 
vancement  is  required  (1)  to  expioit 
his  abiiities  and  sound  judgement  in  all 
phases  of  newspapering,  and  (2)  to 
put  his  children  through  college  in  the 
immediate  decaiie.  Kindly  send  inquiry 
to  Box  197,  Editor  &  Publisher.  Thank 
you. 


THESE  SKILLS  PRODUCE  REI- 
SULTS:  (1)  the  ability  to  see  and 
soive  problems ;  (2)  deal  effectively 

with  people;  (3)  organize  resources; 
(4)  keep  learning.  My  specific  skill:  14 
years'  as  ad  manager  of  small  daily, 
some  editing  and  writing.  Mo.  BJ — 
working  on  MBA  at  night.  Age  38. 
Want  chaiienge.  Box  199,  Editor  & 
Publisher. 

Circulation 

TOCTHFin.,  AGORESSIVE  CIBC'ULA’TOR 
desires  oppiortunity  to  invest  proven 
ability  and  own  capital  in  worthwhile 
department  and  area  development.  Will 
contract  only  with  daily  or  exclusive 
county  seat  weekly.  Prefer  Chart  Area 
2.  3  or  5.  Box  86,  Elditor  &  Publisher. 

CIRCULATION  MANAGER.  ’Home 
Delivery  Specialist.”  Fourteen  years’ 
experience.  Creative,  aggressive  pro¬ 
moter.  Cost-conscious.  Proven  top  rec¬ 
ord.  Wants  to  locate  with  alert,  pro¬ 
gressive  newspaper.  Reasonable  notice. 
Resume  upon  request.  Box  153,  Editor 
A  Publisher. 

CraCUI.ATION  MANAGEni  of  20.000 
wants  bigger  challenge.  Ebcperienced. 
with  top  record  of  net  revenue  increase. 
College  grad.  Young — industrious.  Box 
148.  Editor  &  Publisher. 

CIRCUI,ATION  MGR.  AVAILABLE 
Veteran  Circulator.  Assistant,  and 
Supervisor.  ABC.  Expert  with  ’’Little 
Merchant.”  Dealers  and  District  Ad- 
vi»rs.  Sound  promotion.  Cost-con¬ 
scious.  Top  references.  Box  196.  Eiditor 
&  Publisher. 


Circulation 


CIRCULATION  tXlNSULTANT 
Specializing  in  papers  up  to  30.000. 
EVom  complete  reorganization  to  help¬ 
ing  out  during  temporary  crisis.  A 
tremendous  record  of  circuiation  and 
revenue  gains.  Offers  a  complete  pro¬ 
gram,  including  full  short  or  long 
term  promotion  programs.  E'or  com¬ 
plete  details  and  rates  write  Box  183, 
Editor  &  Publisher, 


YOUNG,  AGGRESSIVE  District  Man¬ 
ager,  strong  on  promotion,  "Little 
Merchant”  plan,  desires  i>o8ition  as 
Assistant  Circulation  Manager  on  smali 
or  medium  newspaper.  Bx|:erienceil  in 
all  idiases.  Box  187,  Editor  &  lAib- 
lisher. 


Clantified  Advertising 


CAM — Twenty-five  years’  experience, 
(36,000  to  326,000);  producer! 

Box  127  Eiditor  &  Publisher 

CLASSIFIE3D  MANAGER  —  15  years' 
experience.  Small  to  medium  paper. 
Best  references.  Box  143,  Editor  & 
Publisher, 

Display  Advertising 


AD  MAN.  Ten  years’  solid  experience. 
Salesman,  manager,  weeklies,  dailies. 
Tops  in  sales  and  layout.  Family.  Can 
relocate  with  3  week’s  notice.  Area  8. 
Box  186,  Editor  &  Publisher, 

ADVERTISING 
Absolutely  finest  production  record, 
references,  ability,  experience  —  na¬ 
tional,  retail,  promotion,  merchandis¬ 
ing;  22  years’  experience  at  43  .  .  . 
want  to  return  to  profession  after  two 
years  self-employment.  Looking  only 
for  iiermanent  possibilities.  Zone  4.  6, 
9  preferred.  R^ume  on  request.  Box 
177,  EMitor  &  Publisher. 

YOUNG  AD  MAN  (25),  7  years’  ex¬ 
perience  (lioth  classified  and  display), 
in  26,000  and  75,000  circulation 
brackets.  Some  college  and  promotional 
background.  Looking  for  a  demanding 
situation  offering  chance  for  advance¬ 
ment.  Box  176,  Editor  &  Publisher. 


EIXPE31IENCED  GIRL  REPORTER 
seeks  women’s  page  job  area  9.  Has 
clips.  Can  come  for  interview.  Box 
1826,  EMitor  &  Publisher. 


SPOR’TS  EDITOR-NEWSMAN,  thor¬ 
oughly  experienced.  Award-winning  col¬ 
umnist.  Can  direct  staff  or  take  direc¬ 
tion;  can  use  camera.  Married,  have 
family.  Need  quick  connection — will  go 
anywhere.  Box  1499,  Eiditor  &  Pub¬ 
lisher. 

NEW  HAMPSHIRE 
PUBLISHERS 

Mature,  highly  skilled  newsman  with 
unusually  extensive  background,  dis¬ 
tinguish^  35-year  achievement  record 
ranging  from  reporter  to  publisher, 
seeks  permanent,  challenging  position 
in  New  Hampshire.  Box  68,  Editor  & 
Publisher. 


EDITOR 


Industrial  PR  man.  at  5-figure  salary  in 
national  corporation,  wants  editorship 
of  medium-size  publication  or  re¬ 
sponsible  spot  on  metropolitan  daily. 
Previously  edited  Sunday  background 
section  on  quality  daily;  also  edited  36- 
page  suburban  weekly.  Family  man.  46. 
Planner,  doer.  Box  112,  Eiditor  &  Pub¬ 
lisher. 

REIPOR’TER-MUSIC  CRmC,  38.  six 
years  with  metro  daily  (including 
straight  news,  rewrite,  beats),  20  years’ 
background  as  conductor.  pianist, 
teacher;  widely  traveled,  6  languages, 
solid  knowledge  music  and  how  to  re¬ 
port  it.  Box  96,  Eiditor  A  Publisher. 

ALL-AROUND,  EXPERUNCRD  NEWSMAN 
who  can  dig  and  write  or  edit  and 
display  stories  so  anyone  can  under¬ 
stand  them  looking  for  publisher  who 
recognizes  such  work.  Married,  family, 
degree,  prize-winner.  Box  138,  Eiditor 
A  Publisher. 


Editorial 


THE  GREATEST  —  Hard  working, 
young  sportswriter  (28),  3  years’  ex¬ 
perience:  currently  with  large  South¬ 
ern  daily;  desire  position  with  Zone  1. 
2  daily — 100,000  or  above.  Have  good 
flair.  Don’t  mind  hard  work  if  pay  is 
commensurate.  Graduate  good  Elastern 
college:  Army  vet.  married.  Resume, 
samples  available.  Current  employer 
can’t  afford  me  and  doesn’t  recognize 
talent.  Prefer  suburban  locale.  Paper 
must  be  good.  Box  107,  Editor  A  Pub¬ 
lisher. 

INTEXJRITY,  INTELLIGENCE)— 

Is  there  a  market  for  these,  combined 
with  technical  skills?  Medium  daily 
managing  editor  achievement,  J-degree, 
youth,  vigor,  enthusiasm.  Box  164, 
Editor  A  Publisher. 


OVERSEIAS  EIDITORIAL  or  reporting 
pMition  sought  by  39-year-old,  award¬ 
winning  editor  of  35.000  daily.  Former 
White  House  correspondent  with  solid 
knowledge  of  foreign  affairs.  Have 
worked  overseas.  Know  production,  lay¬ 
out  and  can  write  heads ;  also  endowed 
with  very  lovely  family.  Box  128,  Edi¬ 
tor  A  Publisher. 


PHOTOGRAPHER— Feature  Writer  — 
Newsman,  currently  employed  on  small 
daily.  Elxperienced.  Family,  Want 
Zone  3,  5,  7  or  8.  Box  139,  Eiditor  A 
Publisher. 


UNSTEREX)TYPEID.  UNAFRAID 
Young,  seasoned  editorial  writer 
No  for-motherhood,  against-sin  an¬ 
swers  wanted.  Careful  thought — stimu¬ 
lating  statements ;  a  fighter  for  public 
interest.  Experienced  news  chief  — 
aware  of  human  complexities.  No  man 
on  white  horse.  A  thoughtful  friend. 
Box  163,  Editor  A  Publisher. 

CONSCIENTIOUS  —  Young  sports- 
writer  (25),  three  years’  experience. 
Currently  with  metropolitan  daily 
covering  top  sports;  seeks  similar  post 
with  daily  in  ^nes  1-2-3-4.  Not  afraid 
to  work.  Responsible.  Former  college 
editor.  Marrietl.  Top  references.  Box 
209,  Editor  &  Publisher. 


COPY  EDITOR— Skilletl  man.  fast,  ac¬ 
curate.  mature.  Experienced  in  han¬ 
dling  all  kinds  of  copy.  Writes  spark¬ 
ling  heads.  Zones  2,  5,  1.  9  and 

Elorida.  Newspaperman,  4106  Fessen¬ 
den  St.,  Washington-lO,  D.C. 


FEIA’TURE  WRITEIR- 
REPORTER-CRinC 
Imaginative  women’s  editor.  Now  in 
California.  Box  ISI,  Eiditor  &  Pub¬ 
lisher. 

I,IBE1RAL,  34,  seven  years  experience 
all  editorial,  photography  phases  of 
newspapers,  magazines.  Presently 
underpaid,  compromised.  Will  consider 
anything.  Box  216,  Eiditor  A  Pub¬ 
lisher. 

PRIZEl-WTNNING  NEWSMAN  who  has 
written  by-lined  stories  for  N.Y. 
Times,  seeks  writing-photography  job 
here  or  abroad.  31  and  unencumbered, 
ambitious  and  fully  experience<l.  Write 
for  details,  references.  Box  217,  Editor 
A  Publisher. 

PUBLISHER  RETURNING 
TO  FIRST  LOVE 

Successful  norida  weekly  publisher, 
wide  daily  and  news  service  experience, 
recently  sol<l  out  for  profit  and  now 
seeks  position  where  can  use  skills  as 
writer,  photographer,  editor,  executive. 
Prefer  magazine,  advertising  or  in¬ 
dustrial  publication;  consider  daily  or 
weekly  feature  and  photo  work.  Age 
48,  reliable,  good  background.  Reply 
Box  221,  Eiditor  &  Publisher. 


SE3ASONED,  SKILLED 
MATURE  EASTERN  NEWS  WOMAN 
bogged  down  as  editor  internal  maga¬ 
zine,  financial  publicity  writer  in  West. 
Seeks  to  relocate  San  EVancisco  area. 
Area  2  or  Florida.  Offer  10  years  news¬ 
paper,  over  7  years’  weekly  book  re¬ 
viewing  and  6  years’  editing  experi¬ 
ence.  Know-how  of  pictures,  layout 
Strong  on  features — general  and  wom¬ 
ens.  Resume,  references,  clips.  Box 
203,  Eiditor  A  Publisher. 


SPORTS  EDITOR-REPORTER.  Sports 
editor  20,000  daily ;  wants  advance¬ 
ment.  nve  years’  exi>erience  in  lay¬ 
out,  column,  prep,  college,  pro  cover¬ 
age.  Age  28,  married,  3  children.  Box 
189,  Editor  A  Publisher. 

Employment  Agencies 

♦^iDirORn^'REPO^TE^ 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
56  W.  46th  St.,  N.Y.C.  212  OX  7-6728 


EDITORIAL 

We  specialize  in  Elditorial  and  support¬ 
ing  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  benefit  of  Elmployers  and  Employees. 
PRESS 
Elmployment  Service 
HOT  National  Press  Building 
Washington,  D.  C.  tel. :  638-3392 


Free  Lance 


ROME  CORREISPONDENT  —  Major 
wire  experience,  political  news.  Five 
years  in  Southern  Europe.  Box  147, 
Eiditor  A  Publisher. 


NEIED  A  ETUROPEAN  CORRESPOND¬ 
ENT?  N.Y.  editor-writer,  now  Paris- 
based,  seeks  assignments.  Box  2U6, 
Editor  A  Publisher. 


Operators-Machinists 


TOP-FLIGHT  HEAD  MACHINIST  — 
Linotype,  Intertype,  TTS  —  wants  day 
position.  West  Coast  preferred.  Box 
136,  Editor  A  Publisher. 


Photography 


COMPETF34T,  RESPONSIBLE  Pho¬ 
tographer,  family  man  —  boxed  in 
medium  daily  12  years  —  would  like 
larger  paper  that  presents  chsJlenge. 
Many  awards.  Box  93,  Eiditor  A  Pub¬ 
lisher. 


TOP-GRADE  PHOTOGRAPHER,  b  A 
w  and  color.  Can  please  editors  and 
the  public.  Box  149,  Eiditor  A  Pub¬ 
lisher. 


PHOTOGRAPHER-REPOR’TER.  4 
years’  with  college  publicity  office :  2 
years’  with  daily.  College  g^.  IVefer 
Zone  2,  3  or  9.  Box  179,  Eiditor  A  Pub¬ 
lisher, 

Printers 

MECHANICAL  SUPERINTENDENT- 
COMPOSING  FOREMAN 
s^ks  connection  with  aggressive  pub¬ 
lisher  in  South-Southwest.  Age  44, 
steady,  sober,  reliable.  Elxperienced 
color,  ’ITS,  systems  development;  in¬ 
terested  new  processes.  Non-union, 
Presently  employed,  good  reason  for 
relocation.  Box  121,  Eiditor  A  Pub¬ 
lisher. 

PRINTEIR.  now  running  hot  metal 
paste-up  department  with  experience 
[  in  all  forms  of  paste-up,  desires 
change.  Box  132,  Editor  A  Publisher. 

Public  Relations 

AGENCY/CORPORATE  SLOT  —  Four 
years’  experience  industrial  copy,  non¬ 
profit  PR.  Will  relocate  for  creative 
resimnsibllity.  Specialties  In  graphics, 
copy.  Ago  27,  BS  degree,  family. 
Resume  on  request.  Box  142,  Editor  A 
Publisher. 

PUBLIC  RIXA’nONS-JOURNALIST. 
33,  married.  Sober.  Best  references. 
Ten  years’  experience.  ABJ  Degree. 
Presently  working  in  Latin  America. 
Fluent  in  Spanish.  Desire  to  relocate  in 
Texas  or  Los  Angeles  area.  Reply  Box 
211,  Eiditor  A  Publisher. 

Special  Promotions 

SPECIAL  EDITIONS,  Business  Pages, 
Church  Pages.  Samples  on  request. 
P.O.  Box  111,  Dodge  City,  Kansas. 


editor  6c  publisher  for  August  1,  1964 


Shop  Talk  at  Thirty 


By  Robert  U.  BroMn 

Conflict  of  Interest 


Conflict  of  interest  amonp 
hiph  government  officials  always 
has  been  a  subject  for  newspa¬ 
per  comment.  At  the  present 
time  there  is  a  movement  in 
Congress  to  have  fjovemment 
employes  earning  more  than 
$12,000  per  year  reveal  their 
financial  holdings.  So  far,  mem¬ 
bers  of  Congress  are  keepiner  a 
steady  rein  on  their  own  im¬ 
munity  from  conflict  of  inter¬ 
est  statutes,  policies,  etc. 

The  ownership  of  broadcast¬ 
ing:  interests  by  President  John¬ 
son  and  his  family  has  been 
treated  in  many  news  stories. 
But  since  these  interests  were 
placed  in  trust  hy  the  Johnson 
family  after  his  elevation  from 
the  Senate  there  has  been  no 
comment,  that  w’e  know  of,  that 
conflict  of  interest  migrht  still 
exist. 

It  has  fallen  to  Dean  Edward 
W.  Barrett,  of  the  Graduate 
School  of  Journalism,  Columbia 
University,  who  is  “someone 
wdth  no  political  axe  to  grind,” 
to  raise  this  question  in  an  edi¬ 
torial  in  the  current  issue  of 
Columbia  Journalism  Quarterly. 
“It  is  time,”  he  writes,  to  “speak 
up  on  a  touchy  .subject.” 

“We  refer  to  the  ethical  stand¬ 
ard  being:  set  by  the  President 
of  the  United  States  throug:h  his 
family’s  continued  owmership  of 
broadcasting:  stations.”  Dean 
Barrett  continues: 

“By  way  of  clarifying:  our 
political  position,  let  it  be  said 
that  this  writer  believes  Lyndon 
Johnson  has  done  an  admirable 
job  since  entering  the  White 
House  and,  as  of  this  writing, 
deserves  re-election. 

“Nonetheless,  the  nation 
should  not  be  expected  to  con¬ 
done  a  situation  under  which 
a  President  and  his  family  profit 

PRESS  CARDS 


substantially  from  a  govern¬ 
ment-grant^  franchise  that  is 
subject  to  continuation  and  en¬ 
hancement  by  a  commission  un¬ 
der  the  direct  influence  of  the 
President.  Mr.  Johnson,  we  be¬ 
lieve,  will  recogpiize  this  if  he 
will  stand  off  and  look  at  the 
problem  as  others  .see  it.” 

The  editorial  by  Dean  Barrett 
continues: 

“The  details  of  the  set-up  are 
complex,  but  the  pattern  is  sim¬ 
ple.  Mr.  Johnson’s  wife  and  chil¬ 
dren  are  principal  owners  of  a 
broadcasting  corporation  having 
radio  licenses  and  a  television 
license,  the  latter  now  a  mo¬ 
nopoly,  granted  by  the  federal 
government.  The  degree  of  com¬ 
petition,  including  competition 
by  community  antenna  systems, 
has  been  under  Federal  Com¬ 
munications  Commission  review. 

“That  Commission,  in  turn,  is 
presided  over  by  one  who  holds 
the  chairmanship  at  the  pleasure 
of  the  President.  Its  members 
are  subject  to  reappointment  by 
the  President,  two  of  them  with¬ 
in  his  first  eighteen  months.  Its 
appropriation  requests  are  sub¬ 
ject  to  review  by  the  adminis¬ 
tration  before  going  to  the  Con¬ 
gress. 

“Mr.  Johnson  doubtless  leans 
over  backward  to  avoid  any  im¬ 
proper  pressure  on  the  commis¬ 
sion,  and  commission  members 
surely  seek  to  treat  the  Johnson 
properties  ‘like  any  other  case.’ 
Nevertheless,  a  basic  conflict  of 
interest  is  clearly  present.  Nor 
is  that  conflict  materially  eased 
by  the  fact  that  the  President’s 
wife  and  daughters  are  the  owti- 
ers  of  record  or  by  trusteeship 
set  up  to  manage  the  stations 
during  Mr.  Johnson’s  presidency. 
The  stations  continue  in  the 
Johnson  family’s  possession,  and 


HE  AFFIXES 


the  family  stands  to  profit  from 
commission  decisions. 

“When  he  became  Secretary 
of  Defense,  Charles  E.  Wilson 
and  his  wife  were  forced  to  sell 
their  General  Motors  holdings. 
No  temporary  trusteeship  was 
permitt^.  It  is  difficult  to  see 
how  the  case  of  the  Johnsons  is 
materially  different. 

“Indeed,  there  is  room  for 
doubt  that,  even  while  in  Con¬ 
gress,  Mr.  Johnson  (and  eight¬ 
een  other  members)  should  have 
had  direct  or  family  ownership 
of  broadcasting  stations  licensed 
by  a  commission  subject  to  con- 
gre.ssional  authority.  Mr.  John¬ 
son’s  membership  on  the  Senate 
Commerce  Committee,  with  di¬ 
rect  authority  over  FCC  mat¬ 
ters,  made  the  doubt  greater. 
There  is  no  doubt  that,  as  Presi¬ 
dent.  Mr.  Johnson  is  now  set¬ 
ting  an  unworthy  example. 

“It  is  hoped  and  believed  that 
Lyndon  Johnson  if  he  draws 
back  and  views  the  problem  ob¬ 
jectively,  will  see  the  wisdom 
of  divesting  his  family  of  broad¬ 
casting  properties.  By  so  doing, 
he  can  perform  a  .service  for  the 
integrity  of  the  commission,  for 
the  dignity  of  the  Presidency, 
and  for  his  own  place  in  his¬ 
tory.” 

Since  Congress  has  applied  a 
double  standard  to  conflict  of 
interest  matters  we  doubt  that 
anything  will  come  of  Dean  Bar¬ 
rett’s  protest.  But  it  is  worth 
exploration  and  comment.  How 
about  those  “eighteen  other 
members”  of  Congress  who  have 
broadcasting  interests  while 
they  exert  some  measure  of  con¬ 
trol  over  FCC,  even  if  it  is  only 
the  approval  of  appropriations? 
*  «  * 

A<ld  ‘Postscript’ 

June  27  we  reported  the  edi¬ 
tor-publisher  battle  on  the  edi¬ 
torial  page  of  the  weekly  Nan¬ 
tucket  Inquirer  and  Mirror.  July 
18  we  reported  the  appointment 
of  a  new  editor.  This  week  we 
can  report  that  the  ex-editor, 
James  G.  Crowley,  a  former 


Scripps-Howard  and  L  arst  ex¬ 
ecutive,  is  going  to  sta  t  a  new 
opposition  weekly. 

With  some  local  .su))  >ort,  and 
some  from  “off-island(  rs,”  Mr. 
Crowley  is  planning  to  launch 
The  Nantucket  Light  the  first 
Friday  in  Augu.st.  1”  ms  are 
afoot  to  acquire  jjl.int  and 
equipment  although  it  will  be 
printed  on  the  mainland  at  the 
start. 

• 

ITT  to  Acquire 
Press  Wireless 

Major  shareholders  of  Press 
Wireless  Inc.,  comprised  of  the 
New  York  Herald  Tribune,  the 
New  York  Timee  and  Time  Inc., 
have  reached  agreement  with 
the  International  Telegraph  & 
Telephone  Company  for  the  lat¬ 
ter  to  acquire  their  stock,  sub¬ 
ject  to  the  approval  of  the  Fed¬ 
eral  Communications  Commis¬ 
sion. 

The  acquisition  calls  for  a 
plan  for  ITT  to  maintain  the 
communications  services  ren¬ 
dered  by  PW  together  with  its 
personnel  and  to  promote  and 
expand  such  services  as  re¬ 
quired. 

Press  Wireless  was  founded 
in  1929  to  meet  the  special  inter¬ 
national  needs  of  news  gather¬ 
ing  media.  It  supplies  65  differ¬ 
ent  countries  via  radio  and 
cables  with  teleprinter,  fac¬ 
simile  telephoto  and  voice  serv¬ 
ices. 

The  major  shareholders  of 
PW  stated  that  an  analysis  of 
future  telecommunications  serv¬ 
ices  utilizing  new  techniques, 
including  satellites,  has  resulted 
in  the  conclusion  that  the  pro¬ 
posed  consolidation  will  ensure 
a  more  effective  and  flexible 
service  for  the  users  and  will 
make  available  the  extensive  re¬ 
search  and  development  facil¬ 
ities  of  ITT.  Both  ITT  and  PW 
own  stock  in  the  new  Communi¬ 
cations  Satellite  Corporation. 

By  Henry  Scarpelli 
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tion  through  a  water  trough,  to  delivery, 
where  pigs  are  dumped  onto  a  specially  de¬ 
signed  removal  truck.  Production  is  at  the 
rate  of  2,250  lbs.  per  hour. 

Various  sizes  of  Egnilkap  Furnaces  are 
available  to  meet  all  remelting  requirements. 
All  are  electric  and  thermostatically  con¬ 
trolled.  The  smallest  has  a  pot  capacity  of 
150  lbs.  and  melts  up  to  one-half  ton  per  8- 
hour  day.  The  largest,  fully-automatic  model 
holds  one  ton  of  metal  and  casts  over  800  pigs 
per  shift.  Full  details  on  all  sizes  of  EgniUcap 
Furnaces  are  available  on  request. 


The  Egnilkap  609/1000  Metal  Remelting 
Furnace  loads  old  metal  and  remelts  and 
casts  new  ingots  automatically.  A  push  but¬ 
ton  raises  a  special  slug  truck  to  “up”  position 
in  the  loader,  where  it  dumps  into  the  furnace 
and  lowers  without  further  operator  atten¬ 
tion.  The  furnace  then  remelts,  stirs,  pours, 
water-cools  and  dumps  finished  pigs,  com¬ 
pletely  and  automatically. 

The  Egnilkap  Furnace  casts  in  a  continu¬ 
ous  cycle,  delivering  pigs  from  18  water- 
cooled  molds.  These  molds  are  chain-driven 
and  automatically  move  from  casting  posi¬ 
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And  the  Rocky  Mountain  News  NO 

The  ONE  yardstick  that  truly  reflects  a  tain  News  has  it.  From  18,046,229 
newspaper’s  sales-building  effective-  lines  in  1953  to  29,699,166  lines 
ness  is  its  local  advertiser  acceptance.  in  1963  .  .  .  and  a  GAIN  of  1,119,152 
When  it  comes  to  local  advertiseraccep-  lines  in  the  first  six  months  of  1964. 
tance  with  meaning— the  Rocky  Moun-  This  is  growing  acceptance! 

29,699,166  lines  of  advertising  in  1963  ...  a  GAIN  of  2,086,796 
lines  over  1962  . . .  4,299,895  lines  over  1961. 

50.1%  of  full-run  retail  linage  in  the  daily  field  .  .  .  Monday 
through  Saturday  .  .  .  1963. 

59.9%  of  full-run  linage  in  12  complete  Media  Records  re¬ 
tail  classifications  in  1963. 

Linage  Comparisons — Source:  Media  Records. 
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